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State of the Nation’s Economy # 
Up / 


PBunoia Outtay — Expenditufes 
new construction in May r ed 


record of $3.1 billion, or 10/per- | 


above April. Outlays; ip | the 


vfive months totaled $13.2, bil- | 


2 percent above the | like 


_ Reraiers’ 


Stock: 
ipril advanced $100 million to a 
of $22,686 million. Durable 


goods, including autos, were valued 


$10,408 million. 
Crupe On Strocxs—Totaled 279,- 
56,000 barrels in latest week re- 


ported, a net increase of 3,347,000 


jor the week, according to Bureau 


of Mines. 


'Srore Sates — Department store 
in latest week reported ran 
percent above the like 1953 week, 
ccording to Federal Reserve 
rd. 
+ ” ” 


Down 


Persona, Incoms—Was estimated 


April at at annual rate of $282 
lion, about $900 million above 


h and $700 million below April, | 


according to Commerce De- 
ment. For the first four months, 
wever, personal income averaged 
282.8 billion annual rate, or $900 
lion more than a year ago. 


Traner Sates — Retail sales of 


trailers in April totaled 13,- | 


units in the first quarter 
19,443 a year ago. 


Bulletin 


DETROIT.—Charles L. Jacob- 
president of the Chrysler 


Motor Parts division, has been 


mamed executive in charge of 
for Chrysler Corp., Presi- 


dent L. L. Colbert announced to- 


y. Jacobson, prior to World 
War Ii, was general sales man- 
r of Chrysler division. 
A. vanderZee, vice-president in 
; of sales for the corpora- 
‘ since. 1938, will concentrate 
in a general executive capacity 
various phases of the corpora- 
’s forward-development pro- 
gram,” Colbert said. 
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Off from Peak After Five-Month Rise... 


New-Car Stocks Drop 


By Bob Sheldon 
Associate Editor 

EW-CAR dealers have whittled 

down their inventories follow- 
ing a five-month climb to record 
levels. 

As of June 1, according to the 
Automotive News index, the 


average U. S, dealership had a 


Building Better Cars 


Dealers Report Units Arriving from Factories 
In Best Condition in History 


By Joe Callahan 
Staff Writer 





. cars nowadays being re- 


ceived by dealers apparently are 


—Automotive News compilation | jn the best mechanical condition in 


Bill to Legalize 
Bootleg Clause 


Set for Senate 


By William Uliman 
Washington Correspondent 
ey nek press time 
Thursday, NADA’s proposed 
amendment to the trust laws, which 
is designed to legalize an anti-boot- 
legging clause in dealer selling 
| agreements, was ready for Senate 
| introduction. 

Slated to be dropped in the hop- 
per Thursday by Senator Everett 
Dirksen, Illinois Republican, the 
| bill was temporarily delayed by an 
| unexpected Senate recess Thursday. 

As this action was planned, NADA 
was still awaiting a Department 
of Justice decision on its alternate 


|was presented to Judge Stanley | 
Barnes, assistant attorney general 
in charge of the anti-trust depart- | 
ment, following rejection of its 
| original specific plan a week earlier. 
| * * * 


EANWHILE, the White House 
is being briefed on the need 
for a full-scale monopoly investiga- 
tion of the auto industry, as pro- 
| posed by Rep. Shepard Crumpack- 
|er, Indiana Republican, in a House 
| resolution introduced several weeks 
ago, and now in the hands - the 
(Continued on Page 54, Col. 








M's Two Test Turbines— 


Shown from the rear are two General 


Motors experimental gas turbine powered 


Vehicles, the XP-21 Firebird and the newly announced Turbo-Cruiser transit bus. 


ing beside the low-slung high-performance test vehicle are William Turunen 
head of Gas Turbines Department of GM Research Laboratories, and Charles 
ven, general manager of GM Research Laboratories. (See story on Page 6.) 


| anti-bootlegging proposal, which | 


history, according to an AUTOMOTIVE 
News survey of dealers in all 
makes. 


Although most dealers were quick 
to say that there is room for im- 
provement, they attributed the bet- 
ter condition to: 


L. Reduced production schedules 

| in many lines, which left more 

| of the better workers on the job 
and then permitted these work- 
men time to do a more efficient 
job. 

2. Quality control departments 
whose personnel usually showed an 
intense desire to locate recurring 
faults and to eliminate them. 


3. More careful handling by the 
hauling companies, which have be- 


2,900,000th Car 
Of °54 Due to Be 
Sold This Week 


By Bob Lienert 
Staff Writer 
| JX SOME U.S. dealer's showroom 
Wednesday (June 16) a buyer, 
| scrawling on the dotted line, will 
| be unaware that he has pushed the 
industry past a 1954 milestone. 
His purchase will mean that 
2,500,000 new cars have been sold 
at retail thus far this year. 


At that rate, 1954 is still running | 
as the fourth best new-car sales 
year in history for the period ex-| 
tending approximately to mid-June. | 
The banner years, for that period, | 
stack up as follows: First, 1953; 
second, 1951; third, 1950, and fourth, 
1954. 


* * * 


For the full year, of course, 1950 
represents the alltime peak in 
sales, But at this point of 1950, 
Korea had not yet exploded and 
the mad scramble to buy new cars 
was still two weeks away. 

On the basis of figures for 
similar periods of those top years, 
1954 is running about 25,000 units 
behind 1950; 80,000 behind 1951 
and 170,000 behind 1953. 

¥ the market pattern for the rest 
of the year develops in a fashion 
similar to last year’s — and many 
dealers believe it will — total new- 
car sales for 1954 will just surpass 
estimates made by industry leaders 
at the beginning of the year. 
Last year, at this point, approx- 
imately 47 percent of the year’s 
(Continued on Page 54, Col. 3) 





potential stock of 13.4 new cars, 
down exactly one unit from 14.4 
in the preceding month. 

A stepped-up tempo of sales and 
tighter production schedules in May 
were major factors in the reduc- 
tion of inventories. However, 
coupled with this situation seemed 
to be a growing determination all 


come more competitive and employ 
a better caliber of worker today. 


ENERALLY, dealers said that 
after the usual flaws are worked 
out of a new body or a new engine, 
the mechanical faults appear to be 
the mistakes of individual work- 
men. The same flaw seldom shows 
(Continued on Page 55, Col. 1) 


Top Cars 


New-car registrations for four 

months: 

1954 Pos. 
1—412,858 
2—410,284 
3—155,302 
4—135,408 
5—114,683 
6—108,265 
7— 99,690 
8— 50,380 
9— 37,477 

10— 32,216 
11i— 31,342 
12— 27,447 
13— 27,008 
14— 16,507 
15— 12,533 
16— 10,644 
17— 5,972 
18— 2,915 
19— 5387 Henry J 4,927—19 
7,745 Misc. 11,891 
Total All Makes 
1,699,123 1,797,425 

For further details, see Page 48, 

today’s issue. 


Make 1953 Pos. 


101,549— 6 
80,3838— 8 
98,483— 7 
51,477—10 
47,654—I11 
36,411—13 
39,258—12 
57,433— 9 
29,104—14 
11,957—17 
23,667—15 
18,892—16 
10,222—18 


122,707— 5 | 





along the line to keep dealer in- 
ventories in check as time runs out 
on the spring selling season. 
* * * 

NSOLD new cars in the field at 

the time of the latest stock 
census totaled 565,688, including 
those on display in dealership 
showrooms, warehoused by dealers 
and factories, used ag demonstra- 
tors, and still in transit. The re- 
vised compilation for May 1 was 
607,275. 


Stockwise, dealers now are in 
relatively the same position as 
last November, when the average 
also stood at 134 cars. That 
period witnessed sharp sales ac- 
tivity, including the so-called 
“blitz” operations, and by De- 
cember the index was down to 
10.4, 

At that point began the spiral 
that has just been ended. The figure 
for January was 10.5; for February, 
12.1; for March, 13.2; for April, 
14.3, a postwar record, and for May, 
14.4, another record. 

x * * 


LTHOUGH the new-car stock- 

pile of the industry as a whole 
has now undergone an adjustment, 
dealer reports indicate that inven- 
tories in some popular lines remain 
heavy, running into scores of cars 
in some cases. 


Other dealers, conversely, say 
that their inventories recently 
have been at the most comfort- 
able level in months, This group 
includes dealers handling inde- 
pendent makes who, a year or so 
ago, complained of being saddled 
with too many cars. 

Some dealers tell of considerable 
easing in factory pressure to accept 

deliveries. One Big Three dealer 
says he “nearly dropped dead” 
when informed that he wasn’t re- 
quired to take any more cars than 
he saw fit. 
s * * 

EVERTHELESS, even dealers 

who have filled up empty lots 


\with factory - fresh merchandise, 


say that apparently the limit has 
been reached. 
If nothing else will turn off the 
incoming stream of cars, they 
(See STOCKS, Page 50, Col. 3) 


Daily Output Rate-Stips 5 


To Three-Month Low 


Avro assembly operations last 
week were cut back to the 
slowest daily rate in three months. 

Although daily output was 
eased off, the total build topped 
the previous week, which had 
been shortened by the Memorial 
Day observance. 

Last week’s turnout was the 
smallest reported since the week 
ended March 13, when 132,175 ve- 
hicles came off the lines. 

a” * a 


BUT in U.S. plants last week, | 


according to Automotive News’ 
estimates, were 114,458 cars and 
20,277 trucks, a total of 134,735 ve- 
hiclés. 

In the holiday-shortened pre- 
vious week, the assembly count 
totaled only 111,214 vehicles, in- 
cluding 95,015 cars and 16,199 
trucks. 


Last week’s daily rate, slipped 
approximately 3.6 percent below the 
previous week. 

The. Big Three makers last week 
accounted for 96.9 percent—or 
about 111,000—of the total car out- 


ned 


an in the corresponding week a 
_ was 92.2 percent. 

* * = 
G ERAL MOTORS divisions 


continued to work a full week, 
with production rates boosted at 


= = reek carile : 


(Continued on Page 56, Col. 1) 


Production 


Automotive News Estimates: 
U. 8. Cars, Trucks 


155,900 


134,785 431214 


Last Prev. 1953 

Week Week Week 

For complete production totals 
makes, see table, Page 56. 
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Plant Relocations Also Felt . . . 


Canada Auto Layoffs 
Reflect Slower Sales 


-_* LEAST 30 percent—or 9,000— 
of Canada’s auto workers have 
been laid off in the last few weeks, 
reflecting a gradual filling up of the 
Canadian auto supply pipelines. All 
but 2,600 of these employes are ex- 
pected back this week, however. 
Latest to feel the pinch were 
6,400 hourly workers of the 14,240- 
man work force employed by 
Ford Motor Co. of Canada, Ltd. 
Laid off last week were 2,700 
workers at the assembly plant 
in Oakville, Ont., and 3,700 at the 
parts factory in Windsor, Ont. 
When Ford assembly resumes 
this week, all of the workers will 
return, except 850 at Oakville and 
250 at Windsor whose layoffs will 
continue indefinitely because of “re- 
duced schedules,” according to 
Rhys M. Sale, Ford of Canada pres- 
ident. . 
* * 


RODUCTION also will resume 
this week at the Ford truck 
plant in Windsor, which laid off 700 


G. T. Christopher, 
Retired Packard 
President, Dies 


COLUMBUS, 0.—George T. Chris- 
topher, 66, retired president of 
Packard, died June 7 on his farm 
near here. 

Mr. Christo- 
pher first retired 
in 1934 when he 
left his job of 
manufacturing 
vice - president of 
Buick. Two 
months later he 
joined Packard as 
president and 
served in that 
capaci for 15 

He resigned from Packard in Oc- 
tober, 1949, and moved to his 
“dream farm” at Tipp City, O. 

Mr. Christopher was responsible 
for the volume production of Pack- 
ards, starting with the “120.” He 
also supervised" detailed prepara- 
tory work when Packard went into 
mass production of marine engines 
for the wartime PT boats and Rolls- 
Royce aircraft engines. 

Mr. Christopher was largely re- 
sponsible for licking production 
problems involved in the mass pro- 
duction of the intricate Rolls- 
Royce. Other production men had 
said the engines could never be 
built on a volume basis. 

Born in an Indiana log cabin, Mr. 
Christopher worked his way 
through Rose Polytechnic Institute 
in Terre Haute, Ind., being gradu- 
ated in 1911 as an electrical engi- 
neer. 

He joined the Delco-Remy divi- 
sion of General Motors at the close 
of World War I, later going to 
Pontiac, then to Buick. 

‘Services and burial were at Tipp 


City. 


Rausch Resigns 
Willys Posts 


TOLEDO.—Appointment of Ray- 
mond R. Rausch as a parttime man- 
ufacturing consultant to Willys Mo- 

tors, and accep- 
% tance of his resig- 
nation as a direc- 
tor and executive 
vice - president, 
was announced 
last week by Ed- 
gar F. Kaiser, 
president. 

Rausch has 
been surveying 
the company’s 
manufacturing 

BR. R. Rausch facilities since 
March 18, when it was announced 
that he would take on a less stren- 
uous schedule of business activities 
— recuperating from an opera- 

ion. 

He joined the Willys organization 
in August, 1950, following a long 
career as a production official at 
Ford Motor Co. and manufacturing 
a of General Electric 


men a month ago when it closed 
down. A Ford spokesman said these 
men would not be recalled at this 
time because “men from other 
plants with more seniority will be 
doing their work.” 

The Ford layoffs came in the 
midst of negotiations which be- 
gan last December between the 
company and the CIO United 
Auto Workers, with the union 
asking for a 30-cent-an-hour pay 
raise, plus fringe benefits total- 
ing more than 20 cents an hour. 


Last week hearings on the dis- 
pute began before the Canadian 
Conciliation Service. Under Cana- 
dian law, this preliminary action 
must be taken before a strike can 
be called. 

*« * * 

— have also been sporadic 

layoffs at Ford of Canada con- 
nected with the shifting of assem- 
bly operations to the Oakville 
plant. As of last week, all Ford of 
Canada cars—Fords, Meteors, Mer- 
curys and Monarchs — were being 
assembled at Oakville, 20 miles west 
of Toronto. 

Some 1,700 units a week are now 
being produced. A spokesman said 
Ford output for the first five months 


of 1954 was 4.5 percent greater than | g 


in the like 1953 period. 

Sale said, “The shrinkage of 
the overall market has now 
caught up with us, as it had 
already with some other com- 
panies, and we do not have 
enough orders ahead of us to 
support our present production 
schedules.” 

He estimated that the total Ca- 
nadian market for cars in 1954 
would be about 15 percent below the 
1953° figure of 358,661, and that the 
Canadian truck market would be 
about 30 percent below the 1953 
figure of 103,226. 

* * ” 

T THE General Motors of Can- 

ada main plant at Oshawa, 
Ont., approximately 1,500 workers 
have been idled because of a “cut 
in schedules in line with retail mar- 
ket conditions.” There was no in- 
dication when these men, truck 
production employes, would be re- 
called. 

William Wecker, president of 
General Motors of Canada, reports 
that no shutdowns have been ne- 
cessary, although there have been 

(Continued on Page 53, Col. 1) 


The Big Moment— 


Mrs. Cornelius Vanderbilt Whitney, 
prominent charity leader, draws the win- 


ning ticket in the $100,000 <Auto-Lite 
Family Charity contest, as D. H. Kelly 
(left), vice-president, and James P. Falvey, 
president, look on. The winner was Mrs. 
Desse lL. Irish, wife of an Air Force cap- 
tain, who will designate her favorite char- 
ity to share in $50,000. Twenty-four others 
selected will name charities to share in 
the remaining $50,000. The program at- 
tracted more than five million registrants 
in the showrooms of 22,000 dealers rep- 
resenting Chrysler, Packard, Nash, Plym- 
outh, Willys, Hudson, Dodge, Studebaker, 
Kaiser and DeSoto. 








fhe 


Cab Demonstration at Proving Ground— 


Plymouth Four-Star drivers from 19 cities will demonstrate 22 Plymouth taxicabs | 


equipped with PowerFlite transmissions to show its handling ease and convenience 
in cab operation. According to Plymouth, many of the 22 participating cab companies 
have arranged for their drivers to take delivery of such cabs in Detroit. (See story 


Page 51.) 


Packard to Add Dealers, 


Names Distributor 


ETROIT.—Amid reports of an 
impending merger plan to link 
Packard and Studebaker, Packard 
is revamping its 
\% distribution net- 

work. 

The program 
calls for enlarge- 
ment of the dealer 
organization this 
year from 1,400 
to 1,600 and res- 
toration of a dis- 
tributor setup in 
selected areas. 

First new dis- 

Clare E. Briggs =stributor was 
added last week — Bankston - Hall 
Motors, formerly reputed to be the 
largest Ford dealer in Dallas. 
Packard calls its distributor pro- 
gram an experiment in “local mar- 


GM Elects Kyes 
Director; Put on 


Key Committees 


NEW YORK.—Widespread spec- 
ulation in the industry was ended 
last week when Roger M. Kyes re- 
joined General 
Motors in a key 
executive capac- 
ity. 

GM directors 
made Kyes a di- 
rector, re-elected 
him as a vice- 
president and ap- 
pointed him to the 
operations policy 
committee and 
administration Saat 
committee. His oser M. Kyes 
primary function will be as group 
executive in charge of GMC Truck 
& Coach and the Dayton and 
household appliance divisions. 

The board also elected Ivan L. 
Wiles, general manager of Buick, 
and Thomas H. Keating, general 
manager of Chevrolet, to the board 
and to the operations policy com- 
mittee. Both also are vice - presi- 
dents and serve on the administra- 
tion committee. 

Whether Kyes would return to 
GM had been a topic of intense 
interest among auto men since 
May 1, when he resigned as deputy 
secretary of defense. 

Kyes, 48, had been general man- 
ager of GMC Truck & Coach and 
a GM vice-president when he was 
named to the Government post by 
President Eisenhower in December, 
1952. 

When Kyes accepted the appoint- 
ment, he said that he would stay 
no longer than a year. Defense 
Secretary Charles E. Wilson, for- 
mer GM president, persuaded him 
to stay an additional four months, 
however. 

Kyes sold GM stock valued at 

(See KYES, Page 8, Col. 5) 


Dr. Colbert 


BETHANY, W. Va.—An_ honor- 
ary Doctor of Laws degree was 
conferred last week upon L. L. 
(Tex) Colbert, president of Chrys- 
ler Corp., after he delivered the 
commencement address at Bethany 
College. More than 250 new-car 
dealers were invited to the ceremo- 
nies. 





ket autonomy,” denying a general 
return to the distributor setup. 
= * + 

ITH reference to the merger 

reports, some observers believe 
the overall plan eventually will en- 
compass American Motors and 
Kaiser-Willys, as well as Packard, 
Studebaker, and perhaps truck 


makers and parts suppliers. It is| 
being | 


understood that the plan, 
prepared by responsible financial 
institutions, had not been submitted 


to either Packard or Studebaker up | 


to press time Thursday. 

Clare E. Briggs, Packard sales 
vice-president, said that the ex- 
panded distribution plan was 
launched as the result of a com- 
pany study into the sales outlook 
through 1965. 

Franchising activity will be con- 
centrated on getting quality sales 
representation, especially in service 
facilities, in open-point market 
areas, he said. 

* * * 
— study was made by the com- 
pany’s sales research and mar- 
ket analysis department, a depart- 
ment set up at Packard two years 
ago when James J. Nance took 
over as president. 

Completion of the study, said 
Briggs, has served to provide Pack- 
ard with a “marketing road map” 
for the years ahead. He said the 
study confirmed company thinking 
that the present imbalance between 
distribution and production in the 
auto industry will be corrected dur- 
ing 1954. 

The study showed that a 1,600- 
dealer organization will take Pack- 
ard into 1955 with adequate repre- 
sentation at all important market 
points. By the early 1960s, the study 
also showed, the auto industry will 
have to produce for the demands of 
annual 8,000,000-car markets. 

The gist of Packard’s dealer 
franchising activity until now, 
Briggs said, has been confined to 
getting stronger representation at 
established market points. That 
phase of the company’s revitali- 

(Continued on Page 54, Col. 4) 


Factories Report 
Boom in Sales 


Of New Cars 


Nash 


DETROIT. — Nash new-car saleg 
for May topped April sales by 37.6 
percent to give this American Mo- 
tors division its best sales month 
since last August, H. C. Doss, Nash 
sales vice-president, reported last 
week, 

This gain, which does not include 
Metropolitan and Nash Healey 
sales, dropped field inventories by 
17 percent for a new low since the 
1954 new-car announcement in No- 
vember last year, Doss said. 

Ambassadors led the May rise 
with a gain of 64.3 percent over 
April sales, followed by the States. 
man’s 36.1 percent and the Ram- 
bler’s 26.2 percent, Metropolitan 
sales maintained a steady rise with 
a gain of 14.9 percent, he said. 

“Warmer weather should further 
stimulate Nash sales,” Doss said, 
“since it will give momentum to the 
demand for air conditioning. 

“The Nash All-Weather Eye is 
now available on Ambassador and 
Statesman models and is expected 
| to be in Rambler production for the 
peak of the summer season,” Doss 


said. 
* x 


* 
Buick 

FLINT. — Buick sold more than 
50,000 cars in May for an alltime 
sales record for that month, Ivan 
L. Wiles, general manager, said last 
week. - 

The previous record for May was 
established in 1950 when 48,650 units 
were sold. 
| “May was the third consecutive 

month in which our retail deliveries 
exceeded 50,000 units,” Wiles said. 
“Our sales for those three months 
were approximately equal to the 
| same period in 1950—Buick’s record 


sales year.” 
oa * 


Oldsmobile 


LANSING.—Oldsmobile retail 
sales for the first five months have 
established an alltime record, it was 
announced by J. F. Wolfram, gen- 
eral manager. May dealer deliveries 
boosted the five-month total enough 
to surpass the previous mark, set 
in 1950. 

Deliveries were 20 percent greater 
than in May, 1953, which was the 
former peak for the month. 

Oldsmobile production also has 
been hitting new highs this year, 
Wolfram said. Production during 
May totaled 43,045 vehicles, second 
only to April, the highest month 
in Oldsmobile’s history, when 45,- 


840 cars were built. 
* * 


Hudson 


DETROIT.—Sales of Hudson cars 
in the last 10 days of May showed 
a 31 percent increase over the pre- 
ceding 10-day period, according to 
N. K. VanDerzee, sales vice-presi- 
dent. 

Sharpest increase was registered 
by the Hornet, with sales up 42 

| percent. 


| VanDerzee credited two factors 
| (See MAKERS, Page 10, Col. 5) 








Coaxial Power Steering— 


A simplified power steering mechanism called coaxial power steering has been 


announced by Chrysler. The integral car 
compartment. The new system has fewer 
Page 49.) 


component means less bulk in the engine 
parts and is lighter in weight. (See story 
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PpeEssss selling is an im- 
portant factor of automobile re- 
tailing, It has put the people of 
America on wheels. Four out of 
every five families own automo- 
biles. With factories spending $2 


billion to improve and enlarge pro- | 


duction facilities, time-selling be- 
comes even a more important fac- 





See Editorial, Page 4 





tor. It is essential to this business, 
because it is estimated that in nor- 
mal times almost 90 percent of all 
cars sold are sold on time. 

Competition between finance 
companies is so competitive we 
don’t seem to be able to adminis- 
trate it wisely, dealers tell me. 
Loose or unrealistic extension of 
credit is a sure quick road for busi- 
ness failure to the automobile deal- 
er, they aver, and some dealers are 
suffering greatly now for that rea- 
son. Others have been put out of 
business through repossessions. So 
it imposes upon the trade a _re- 
appraisal of the value of consumer 
credit control. 

There are many dealers who 
think it was poor judgment to 
take from the Federal Reserve 
System the power to regulate in- 
stallment credit. The present con- 
ditions of the industry lend valid 
support to that section of our 
trade who took exception to 
NADA appearing before Congress 
and successfully lobbying a 


Minnesota Judge 
Rules Franchise 


Law Constitutional 


MINNEAPOLIS. — The new car 
franchise law here was ruled con- 
stitutional last week by District 
Judge Paul S. Carroll, and four 
area dealers went before the secre- 
tary of state last week to show 
cause why their licenses to sell cars 
should not be revoked. 

Earlier, the order to appear be- 
fore the secretary of state had been 
attacked by the dealers on the 
grounds that the law requiring 
franchises to sell new cars was un- 
constitutional. In addition, they 
claimed that they were not sell- 
ing new, unused cars. 

The firms involved are Schmidt’s 
Motor Sales, South St. Paul, and 
Brambilla Motor Sales, Goldie Mo- 
tor Sales and Motor City, Min- 
neapolis. 

The dealers maintained that they 
were selling new, used cars which 
they had purchased at slightly 
above wholesale price from dealers 
who were overstocked. This, they 
said, enabled them to sell cars at 
prices ranging from $350 to $700 
lower than the retail prices of 
“new, unused cars.” 


After ruling the franchise law) 


constitutional, Judge Carroll said 
that the case should be heard im- 
mediately. 
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Dealers tell me 


By John O. Munn 

















change in the law that put the 
control of consumer credit in the 
hands of Congress. 

NADA has national influence and 
had the power to influence Con- 
gress in passing such a law. It 
seems now, to some dealers, to have 
been a great mistake. 

Some dealers all through the 
years have suffered by the exten- 
sion of loose terms in time sales, 
because of the difficulty in policing 
such sales and because competition 
for the business by the finance 
companies is just too keen. The 
competition between dealers for 
sales is too highly competitive. 

* Bd = 


Called a Mistake 


HE directors of NADA are hold- 

ing their semi-annual meeting 
this week in Detroit and, while 
they have a full agenda on other 
important subjects, a lot of dealers 
hope that they will reappraise their 
action of a year ago in transferring 
the power of regulating consumer 
sales from the Federal Reserve 
Board to Congress. 

In the first place, almost 1,000 
congressmen can’t be economists. 
They all must, sometime, stand for 
re-election. They must vote favor- 
ably on popular issues. It is unsafe 
to have such a Mer aE OE TE te ses 
garding consumer credi the 
hands of Congress, dealers contend. 
Congress is terrifically slow in ac- 
tion and decisions for the necessity 
of consumer credit control require 
quick action. 

I am one of the believers that 
the decisions on consumer credit 
should be in the hands of the 
Federal Reserve Board, and not 
the Congress. I think it was a 
mistake to change the law, even 
though a lot of dealers, at that 
time, were against this govern- 
ment regulation. Many dealers, 
who were proponents of this 
change, have since reversed their 
opinion, I am told. 

Considering the fact that auto- 
mobile factories are now tooled, it 
is said, for nine million cars per 

year, We can expect a continuance 
of intensive competition. For those 
reasons, is it not time to return re- 
sponsibility for the need for credit 
control to the Federal Reserve 
Bank Board, whose judgment in 
regard to credit has proved a great 
asset to this nation? 

In the first place, the members of 
the Federal Reserve Board are not 
politicians. They are not elected. 
The board does not even have to go 
to Congress for appropriations. In 
the 40 years it has been in exist- 
ence, it has grown up and is con- 
sidered to be the best body of its 
kind functioning in any nation of 


the world. 
* * 


Face Difficulties 


* 


MONEY control is the first hedge | 


against a declining economy. 
Managing money is all important 
and that is why the Federal Re- 
serve Board is so important. It has 
great powers. It is in a position to 
act first. It can anticipate changing 
conditions. It can act swiftly, In 
fact, it can act overnight. It has 
the most potent of weapons—direct- 
ly on the banking system and in- 
directly on all business. 

We should not restrict it in re- 
gard to the regulating of consumer 
credit. To do so would make use- 
less an important tool in their kit 
of preventives. The Board can 
change money rates. It can change 
bank reserve requirements. It can 
operate on the open market. It can 
utilize selective credit controls in 
every field except in installment 
selling, which NADA, more than 
any other group, was responsible 
for having withdrawn. 

In 1949, when the recession was 
headed our way, appropriate ac- 
tion by the Board, which in this 


| case was to increase the money 


supply, was all that was neces- 
sary to reverse the direction of 
business. The Federal Reserve 
system has now, and has had for 





@ great many years, experience in 
(See MUNN, Page 56, Col. 4) 
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How Utah Dealers Fight Bootleg Problem— 

Here is an unusual association advertisement designed to meet the bootlegging problem. It appeared as a full-page ad in 
the magazine section of the Salt Lake Tribune under sponsorship of the Utah Automobile Dealers Assn. Also listed in the ad 
were the members of the association by cities. The ad gives the case for the dealer through easy-to-read captions and cartoons. 


Moran Asks at Washi 


on Parley: 








es 





Why Losses in Active Economy? 


By Martin Trepp 
Staff Correspondent 

BELLINGHAM, Wash. — Declin- 
ing dealer profits were labeled the 
most serious dealership problem of 
today at the annual convention of 
the Washington State Auto Dealers 
Assn. 

Bootlegging of new cars by non- 
franchised dealers, and the grant- 
ing of unsound overallowances and 
discounts by franchised dealers, 
were branded as the chief causes of 
the poor profit picture. 

“Why must this industry lose 
money in an active economy?” 
asked Lee Moran, retiring 
WSADA president and former 
NADA manager. 

Moran went on to tell the con- 
vention: “The solution to bootleg- 
ging lies in the establishment of 
nationwide uniform new vehicle 
prices through the equalization of 
freight charges.” 

Moran announced to the 300 


Nebraska Dealers 


Win 1955 Cut in 
Auto Tax Rates 


LINCOLN, Neb.—The State Board 
of Equalization and Assessment has 
reduced 1955 tax valuations on 


vehicles after receiving a protest | 


from the Nebraska New Car Deal- 
ers Assn. 

The base figure for 1955 cars 
will be 75 percent of the factory list 
price. Four percent will be added 


for accessories on cars and 2 per-| — 
| cent for extra equipment on trucks. 


For cars, $2.50 per hundred will be 
added for freight, and trucks will 


be assessed a flat $90 per unit on | 


freight. 

The base for 1954 models will be 
70 percent of the factory list on 
cars and 65 percent on trucks. For 
each additional year back to 1946, 
an additional 10 percent will be 
taken off the list price of the 
vehicle. 

The protest was filed with the 
board by Guy C. Chambers, associ- 
ation attorney. Witnesses were of- 
ficers of NNCDA. 

Tax previously had been com- 
puted on basis of actual values. 


15% Flunk Hoosier Check 


FAIRMOUNT, Ind.—Approxi- 
mately 15 percent of the autos ex- 
amined here in a safety check were 
defective, according to Charles 


defects, he said, involved lights. 


dealers at the parley that the 
WSADA, by decision of its direc- 
tors, will continue to press for uni- 
form pricing in the motor vehicle 
industry — an action initiated by 
this association one year ago at its 
1953 convention, and since taken up 
by NADA, 

Charles C. Freed, NADA pres- 
ident, who was one of the prin- 
cipal convention speakers, point- 
ed out that auto dealers sell the 
“most wanted commodity in 
America,” and motor vehicle sales 
are close to the all-time high, yet 
profits to the dealers have dipped 
alarmingly. 

The average dealer profit ratio, 
Freed said, has slipped downward 
steadily since 1950 when it was 6.3 
percent. In 1953 it was 2.2 percent, 
and in the first quarter of 1954 0.8 
percent. 


Henry Backstrom, Ford dealer 
of Arlington, Wash., was elected 
president of the WSADA to suc- 
ceed Moran, who is a Seattle 
Lincoln-Mercury dealer. 

Other new officers are: James M. 
H. Gilchrist (Studebaker, Tacoma), 
first vice-president; Roy Rofinot 
(Chevrolet, Spokane), second vice- 
president; Arnold Reading (DeSoto- 
Plymouth, Tacoma), third vice- 
president. Re-elected were Leon 
Titus (Ford, Tacoma), secretary- 
treasurer, and Warren Simmons 


(Chevrolet, Olympia), executive com- 
mitteeman. Fred K, Eells, Seattle, 
continues as association manager. 

In his attack on bootlegging and 
its causes, Moran declared that 
perhaps the factories will do some- 
thing about equalizing freight 
charges “when West Coast assem- 
bly plants begin to feel the produc- 
tion pinch.” 

He pointed out that cars as- 
sembled in California bear the 
same freight charge for West 
Coast dealers as do cars made in 
the eastern manufacturing region. 
Bootleg cars are purchased from 
mid-states dealers at or slightly 
above their cost and brought to 
the West Coast at minimum 
transportation expense, far below 

(Continued on Page 8, Col. 1) 


Burris to Direct 
Ft. Wayne Dealers 


FORT WAYNE, Ind. — Kenneth 
Burris has been elected president 
of the Fort Wayne Auto Trade 
Assn. 

Other officers are Oscar Yost, 
vice-president; Bernard Swanson 
jr., treasurer; Lee LaFollette, sec- 
retary, and Richard Secrist, exec- 
utive secretary. 








Los Angeles Dealers Elect Officers— 





& 


‘ Standing (from left): Lathrop G. Hoffman and Irvin Kaiser, directors; Dan R. Ashcraft, 
Swift, town marshal. Most of the| secretary, and Bill Nugent, director. Seated: Clarence J. Dixon, treasurer; Ray D. 
Wilson, president, and Phil Hall, vice-president. 
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OUR PLATFORM 


{ |. Fair and equitable contracts between manufacturers and dealers in 
motor vehicles, parts and accessories; 


{ 2. Every dollar of gasoline and oil taxes, collected by state and federal 
governments, applied to the building and maintenance of highways; 


{ 3. Guard the precepts of individual freedom, which made the U. S. A. 
great and gave its citizens more of the better things of life than anywhere 
else in the world. 


Let Us Not Set Out Snares 
Lest We Be Trapped 


T ISN’T often that we take issue with our Columnist John 
O. Munn. But we are impelled to point out, with ref- 
erence to his espousal of the cause for restoration of 
consumer credit restrictions, that many dealers take a 
completely different view. 


Munn makes it, appear that what is sought is merely a 
transfer of power from one group to another. That is not 
quite the case. When FRB had the power to control con- 
sumer credit, it exercised it—and in a manner that brought 
a great surge of protest from the dealers of the nation. 
Congress is not exercising the power. 


It is said that FRB can act fast. In truth it can. But what 
led to the loss of power by FRB was its failure to act. 
Despite a turn in the market in the winter of 1951, which 
brought distress to thousands of dealers, FRB maintained 
stringent controls. 


It suspended them in May, 1952, only as Congress was in 
the process of withdrawing FRB’s powers at the behest of 
harrassed dealers. 


The case against credit controls is this: 


When we put enormous powers over the economy into the 
hands of a few men—no matter how well intentioned they 
are—we risk putting our economy in bondage. No little 
group of men can serve as the brains and the initiative 
of the millions who make up an industry. 


Dealers handling less popular cars need greater latitude 
on terms than dealers in the best-selling lines. 


The men lending the money are not throwing it away on 
foolish risks, in spite of competition in the finance field. 


No doubt some dealers are concerned about advertising 
of loose terms by competitors. That is a penalty we pay for 
free enterprise. 


But surely the war years have taught us the dangers of 
bureaucratic controls. Let us not try to set a snare for our 
neighbor, lest we fall into it ourselves. 
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Events 


Dealer Conventions 


Aug.—Automobile Dealers Association of 
West Virginia, Greenbriar Hotel, White 
Sulphur Springs. , 

Sept. 10-11—Colorado Automobile Dealers 
Association, Broadmoor Hotel, Colorado 
Springs. 

Sept. 10-12 — Maine Automobile Dealers 
Association Convention, Samoset Hotel, 
Rockland, Maine. 


Sept. 12-13— South Dakota Automobile 
ealers Association Convention, Rapid 
City, South Dakota. 

Sept. 16-18—New Mexico Automotive Deal- 
ers Assn. Convention, Hotel Hilton, 
Albuquerque. 

Sept. 17—Kansas Automobile Dealers Assn. 
— Broadview Hotel, Wichita, 

ns. 


Sept. 19-20—Automobile Dealers Associa- 
tion of North Dakota, Convention, Fargo, 
North Dakota. 


— 19-22—New York State Automobile 
jealers Convention, Saranac Inn, Sara- 
nac, New York. 


Sept. 20-2i—Minnesota Automobile Deal- 
ers Association vention, Nicollet 
Hotel, Minneapolis. 

Sept. 21-22—Wisconsin Automotive Trades 
Association Convention, Hotel Schroe- 
der, Milwaukee. 


Sept. 23-24—New Jersey Automotive Trade 
sociation Convention, Atlantic City. 


Sept. 28-29—Automobile Dealers Assn. of 
Alabama, Inc., Convention, Buena Vista 
Hotel, Biloxi, Miss. 


Oct. 3-4—Oklahoma Automobile Dealers 
Association Convention, Skirvin Hotel, 
Oklahoma City. 

Oct, 3-5—Automobile Dealers Association 
of Alabama Convention, Biloxi, Missis- 
sippi. 

Oct. 8-9—Pennsylvania Automotive Asso- 
ciation Convention, Haddon Hall, At- 

lantic City, New Jersey. 

Oct. 10-12—Mississippi Automobile Deal- 
= Assn. Convention, Buena Vista Hotel, 

oxi. 

Oct. 10-12—Texas Automotive Dealers As- 
sociation Convention, Gunter Hotel, San 
Antonio. 

Oct. 17-18—Georgia Automobile Dealers 
Association Convention, General Ogle- 
thor Hotel, Savannah. 

Oct. 17-19—Tennessee Automotive Associa- 
tion Convention, Peabody Hotel, Mem- 


phis. 

Oct. 23-25—Arkansas Automobile Dealers 
Association Convention, Marion Hotel, 
Little Rock. 

Oct. 24-26—Fliorida Automobile Dealers 
Assn. Convention, George Washington 
Hotel, Jacksonville. 
ct. 26 — Connecticut Automotive Trades 
Association Convention, Hartford. 

Nov. 7-97—Ohio Automobile Dealers Assn. 
Convention, Mayflower Hotel, Akron. 

Nov. 7-9 — Kentucky Automobile Dealers 
Association Convention, Kentucky Hotel, 
Louisville. 

Nov. 14-l6—National Used Car Dealers 
Association Convention, Empress Hotel, 
Miami Beach, Fla. 

Nov. 18-19 — Idaho Automobile Dealers 
Association Convention, Boise Hotel, 


joise. 

Nov. 20— Utah Automobile Déalers As- 
sociation Convention, Newhouse Hotel, 
Salt Lake City. 

Dec. 2-4 — Montana Automobile Dealers 
Assn. Convention, Florence Hotel, Mis- 
soula. 

Dec. 7 — Milwaukee County Automobile 
Dealers Assn. Convention, Milwaukee 
Athletic Club, Milwaukee. 

> & . 2 


General 


June 24-27—National Truck, Trailer and 
Equipment Show, Pan Pacific Audito- 
rium, Los Angeles. 

July 12-16—ATAM Annual Meeting, Broad- 
moor Hotel, Colorado Springs, Colo. 

August eee, of Automotive Engi- 
neers (National West Coast Meeting), 
Los Angeles. 

Sort, 15-17 — National Petroleum Assn. 
52nd Annual Meeting), Traymore Hotel, 
Atlantic City, New Jersey. 

Sept. 20-22 — Truck a and Equipment 
Association, Inc., Hotel Statler, Buffalo. 

Sept. 23-25—Automotive Parts Rebuilders 
Assoc. Convention and Parts Show, 
Morrison Hotel, Chicago. 

Oct. 18-22—National Satety Council, Chi- 
cago, Illinois. 

Oct. 25-27—National Association of Inde- 
pendent Tire Dealers, Sherman Hotel, 
Chicago. 


Oct. 25-29 — American Trucking Assccia- 
tions, Inc., Waldorf-Astoria Hotel, New 
York City. 

Nov, 15-17 — American Finance Confer- 


ence, Commodore Hotel, New York City. 
Dec. 6-7—National Standard Parts Associ- 
ation, Hotel Sherman, Chicago. 


20 Years Ago... 
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AH, THAT MOMENT OF 
RENEWED HOPE 


HOOLY SELASSY,\ / 
MDP WERE WE COME 
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Result & Cause 


I have read, with great interest 
the article in the May 31 issue 
titled “Dealer Mortality of 1,757 
Blamed on Bootlegging.” 

I have been handling fhe books 
of used-car dealers and have been 
associated with them for the last 
14 years and am in a position to 
know that these so called “Bootleg 
Cars” reach the lots of the used- 
car dealers in a fashion that is not 
without benefit to the new-car 
dealer. It seems to me that boot- 
legging is a result of mortality 
rather than a cause. 

A new-car dealer on the verge of 
going out of business has resorted 
to the liquidation of inventory on 
auction blocks in order to allow 
him to operate a little longer. In 
this respect, the new-car dealer has 
done himself good, has supplied the 
used-car dealer through the auction 
blocks access to the purchase of 


The Big Story 


Election of A. Edward Barit as general manager of Hudson and 
Stuart G. Baits as assistant general manager was announced by Roy 
D. Chapin, president . . . Hupp Motor Car Corp. has reduced prices 
on its standard models to $795 from $845. A newly introduced deluxe 
series will sell at $845 . . . Oldsmobile’s May sales were 112 percent 
higher than those of May, 1933, and sales for the first five months 
were 90 percent above those of the like 1933 period . . . Graham- 


Paige has cut prices $20 to $50 . 


. . Price reductions in the Chrysler 


Six line bring the base price down to $740 .. . Car and truck produc- 
tion in 1934 is expected to be about 2,600,000 units, or not quite 30 
percent above that of 1933 . . . Auto financing in April totaled $122,- 
905,174, the largest for any month this year. Cars financed in April 
totaled 244,384, of which 45.4 percent were new cars... The number 
of General Motors stockholders for the-second quarter was 348,230, 
compared with 366,084 the second quarter in 1933. 


—From the Files of Automotive News. 








‘Bootleg Breaks? ...... 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 
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the new car. The used-car dealer 
in turn adds on his legitimate profit 
and disposes of the car to the con- 
sumer. 

The used-car dealer gets his break 
and the consumer buys a new car 
at substantially less than show 
room list prices. It seems to me 
that everybody is getting a break. 


It boils down simply to the eco- 
nomic law of supply shall equal 
demand, operating in the reverse. 
When supply exceeds the demand, 
prices drop. When demand exceeds 
supply, prices rise or hold. Refusal 
of the new-car manufacturers to 
reduce the list prices on automo- 
biles has forced this economic 
equation into another channel, but 
the end result is the same. 


The supply exceeds the demand 
and the price of new cars has 
dropped to the extent of those go- 
ing across the auction blocks all 
over the country. When you con- 
sider the wide discrepancy between 
the price of a new car and a one- 
year-old used car, you can realize 
that the situation is way out of 
focus. 


The factories’ race for production 
has forced 90 percent of the new- 
car dealers to accept cars over and 
above their franchise contract. They 
must dispose of these cars the best 
way they can. This is the reason, 
plus financing difficulties on the 
high price of new cars, that cause 
many dealers to go out of busi- 
ness.—JULES LAFFERMAN, Public Ac- 
countant, Washington. 


* * s 


Fuels, Engines 

I have read John Benedict’s art- 
icle in the May 31 issue of Automo- 
t1ve News which deals with ex- 
pected developments in fuels and 
engines. I think he has done an ex- 
cellent job in this article. — B. R. 
Jongs, Ethyl Corp., Ferndale, Mich. 
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“Commercial Credit 


has always stood by 
its dealers...” 


— eo 
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says MR. C. B. SMITH, President of 
“CB” Smith Motors, Dodge- Plymouth 
dealer of Austin, Texas. 


BLDGET PLAN 
| Was of 





*“<COMMERCIAL CREDIT has been a fixture the best service and protection for his financ- Ke 
here since we opened up for business. With ing and insurance requirements. That was a3 eA 
a COMMERCIAL \| 
only one year’s retail experience but 12 years back in 1943. If I were to choose again today, CREDITIPLAN 
association with two of the “big three”’ auto- Id still select Commerctat Crepit. They make Oey Ha m 
mobile. manufacturers, I was convinced the a real contribution to any dealer’s business.”’ Wo 


COMMERCIAL CREDIT PLAN afforded the dealer 


ComMMERCIAL 
COMMERCIAL CREDIT DEALERS ARE Successful beavers 


Let us show you how COMMERCIAL CREDIT’s broad experience, large resources and complete CORPORATION 
financing facilities can contribute to your success. Write, wire or phone your nearest 


’ . A service offered through subsidiaries of 
ComMERCIAL CREDIT office today. You'll get prompt action. Conniandad Grats Geman, Uietinaee 
. - Capital and Surplus over $145,000,000 


. . « Offices in principal cities of the United 
States and Canada. 
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SAE Told Device Matches Force to Load... 


Brainy Brake Under Development 


By John T. Benedict 
Engineering Editor 

ATLANTIC CITY. — Future car 
and truck braking systems may in- 
clude an automatic ‘sensing device 
in each wheel to regulate applied 
braking force. Such designs would 
improve all-around braking per- 
formance and provide significant 
reductions in stopping distances. 

Discussions at the summer meet- 
ing of the Society of Automotive 
Engineers here last week dis- 
closed the experimental status of 
such devices. The units are said 
to be entirely workable from an 
engineering standpoint, but too 
expensive for standard automo- 


tive applications in their present 


form. 

When used on a vehicle, the de- 
vices provide so-called dynamic dis- 
tribution of braking effort. This 
means that at each wheel the effec- 
tive applied braking force is exactly 
matched to the braking load, with 
automatic provision for attaining 
maximum braking effort short of 
wheel skidding. 

Keynote of many of the technical 
sessions was the idea of a realistic 
design approach to fulfill vehicle 
operating requirements. The group 
discussion on seating was typical 
of the detailed consideration given 
little-known, special phases of au- 
tomobile and truck design. 

sler engineer Robert Jane- 


SAE Is Impressed 
By Test Run of 
GM Turbine Bus 


ATLANTIC CITY.—The advanced 
status of General Motors’ test ve- 
hicle for development work on gas- 
turbine-powered buses surprised 
many engineers at last week’s SAE 
Summer Meeting. 

Instead of the makeshift, 
“cobbled-up” unit that might be 
expected, GM showed an entirely 

natural-looking installation in the 
rear engine compartment of a 
standard GMC transit bus. 

Externally, the appearance differs 
from the diesel powered unit main- 
ly in the provision for an exhaust 
duct outlet at the rear roof crown 
panel. Inside the bus, the casual 
observer would notice little change 
in the driver’s section. The standard 


‘instrument panel is supplemented 


by an auxiliary panel with gauges 
for nozzle box temperature, gasifier 
turbine speed and fuel system pres- 
sure. 

From the operator’s standpoint, 
control of the engine is as con- 
venient as that of piston engine 
installations. Engine speed and 
power output is controlled by a 
pedal that regulates the amount of 
fuel supplied to the combustion 
chamber. 

At the inside rear of the bus, 
special test instrumentation indica- 
tors are installed in a console ex- 
tending the width of the bus. 

In mobile test runs, the two 
observers may record data from 
instrumentation nearly as com- 
plete as that in a standard dyna- 
mometer test cell. 

While riding in the bus during 
demonstrations, this writer had the 
impression that the average pas- 
senger would have little reason to 

(Continued cn Page 10, Col. 3) 


Post Office Maps 
e 
Safety Campaign 

WASHINGTON.—The Post 
Office Department will launch a 
national vehicle accident preven- 
tion program tomorrow (June 15), 
Postmaster General Arthur E. Sum- 
merfield announced last week. 

It will be the initial project un- 
der the new safety program of the 
department’s Bureau of Personnel. 
Summerfield said it would be a ma- 
jor step in meeting highway life- 
saving objectives set forth by Pres- 
ident Eisenhower. 

The program will begin with 35 
selected supervisory employes re- 
ceiving intensive safety training 
instruction in Washington. The 
trainees will return to home post 
offices to act as safety instructors 
for postal drivers. Top automotive 
safety experts will cooperate, Sum- 
merfield said. 


way summed up an objective of 
seating engineers with regard to 
provisions for lateral stability 
when he said it is desirable to 
strive for the all-around support 
and “effect” of a sports-car 
bucket seat without giving the 
appearance of the bucket design. 

This would have riding comfort 
benefits, because people are very 
sensitive to sidewise vibrations. 
“Passengers should have the feeling 
of sitting in the seat rather than 
on it,” he said 

A strong undercurrent of prac- 
ticality was evident in the many 
technical papers, as well as in the 
lively discussions between design 
and production engineers and com- 
mercial vehicle fleet operators. 

While admitting that steady pro- 
gress is being made in truck de- 
sign engineering and performance, 
one large fleet operator complained 
that even the best present-day 
proving ground techniques fall 
short of the goal of exterminating 
bugs which always show up when 
new truck models are released for 
production and sale. 

Among the specific braking 
system defects mentioned by the 

operator were such troubles as: 
Wet weather difficulties, master 
cylinder malfunctioning, too-short 
duration of brake system life and 
understrength brake levers, pedals 
= pedal arms that bend in serv- 
ice. 

The vital importance of regular 
brake adjustments in promoting 
proper truck brake performance 
was emphasized in reports on US. 
Bureau of Roads tests. These find- 
ings were confirmed by numerous 
truck fleet operators in the discus- 
sion following presentation of the 
paper. 

The “dual-standard” idea of 
legally permitting trucks greater 
stopping distances than passenger 
cars at the same speeds came in 



















June 9 
(A very good sale. Sold 116 cars 
out of 150 offerings.) 

BUICK—’53 Super Sens coupe, $1,- 
735°; RM 4-dr., $1,815*, eee’ 725°. '52 
RM "Riviera coupe, $1,255*; Special 
2-dr., $1,000*. '51 Super 4-dr., $850*, 
$820, Protas Riviera coupe, $960*. 

RM $560*; Super 4-dr., 

$eo0"; 2dr oF ress, $440*; Special 4- 

$615*. +49 RM 4-dr., $350*. °48 

Ra conv., ee: 2-dr., $215. 


ADILLAC—'53 (62) coupe, $3,150. 
"51 (62) 4-dr., $1, 730*, $1,520*. °49 
(62) 4-dr., 


CHEVROLET— ’53 Bel Air 2- dr., $1, - 
$1,310. °52 SL Deluxe 4-dr., $850*; 
dr., $980, $900*, 2 at $835*. "51 SL 
Deluxe conv., $800*; Bel Air coupe, 
$775; club coupe, $650; 4-dr., $520. 


. 48 FM 4-dr., -dr., 
$190; FL Aerosedan, $200. 46 FM 2- 
dr., $160. 

CHRYSLER—’52 Windsor 4-dr., $1,- 
060*. '50 Windsor club coupe, $640. 
*49 NY 4-dr., $475. 

DeSOTO—’52 Custom club coupe, $900; 
Sportsman, $1,185*. ’50 Custom 4-dr., 
$570; conv., $530. 

DODGE—’53 Coronet club coupe, $1,- 
305; 2-dr., $1,170. '52 Wayfarer 2- 
dr., $605. '51 Coronet 4-dr., $670. 50 
Wayfarer 4-dr., $440*. '49 Coronet 
4-dr., $365. '48 Coronet 4-dr., $200. 

FORD—’53 Main (6) 4-dr., $950. ‘52 
Main (6) 4-dr., $800. '51 Custom (8) 
Victoria, $700*; Custom (6) 2-dr., 
$700; Deluxe (6) 2-dr., $625, $460. 
"50 Deluxe (6) 2-dr., $400, $375, $365; 
Custom (8) 2-dr., $550. ’'49 Custom 
(6) club coupe, $390, $370; 4-dr., 
$320; 2-dr., $365, $300, $225. ’40 
Custom (8) 2-dr., $225. 

KAISER— 52 Deluxe 4-dr., $710*. 

MERCURY—’53 Monterey 4-dr., $1,- 
250*. °52 Custom 4-dr., $1,150, $1,- 
090. '51 Custom club coupe, $710. ’49 
Custom club coupe, $410, $360, $355. 

NASH—’52 Rambler club coupe, $750. 
‘51 Statesman 4-dr., $480*; station 

. "50 Statesman 4-dr., 

"49 Ambassador 4-dr., 

. 48 Ambassador 4-dr., $160. 

OLDSMOBILE—'’53 (98) Holiday, $2,- 
050*; (88) Holiday, $1,900*. ’50 (98) 
4-dr., $560*; (88) 2-dr., $765*, $700*, 
$600. °49 (76) 4-dr., $515*, $245°*. 

PACKARD—’'50 (8) 4-dr., $335. 

PLYMOUTH — '52 Cranbrook 4 - dr., 

; ¢club coupe, $500. '50 Deluxe 

, $350. °49 De- 

luxe 4-dr., “48, "Special Deluxe 
4-dr., $21 5. 

PONTIAC—’53 Chieftain (8) 4-dr., $1,- 

‘ . '52 Chieftain (8) 

, $930*. '51 Chief- 

$730*; 2-dr., $880*. 


2-dr., $550. °49 
Chieftain (8) —-. $385*. °48 Tor- 
pedo (8) 4-dr., 


STUDEBAKER — 2. Champion 4-dr., 


$265. 


tain (8) 4-dr., 
’50 Chieftain (8) 


Used-Car Bulletin from Detroit... 
Latest Auction Prices 


(Copyright, 1954, by Automotive News) 


(Aptco Auto Auction. Sale every Wednesday.) 


*Indicates automatic transmission or overdrive, and (ps), power steering. 
Other Auction Reports are on Pages 44, 45 


for both criticism and support in 


discussions of ‘what constitutes | 


adequate braking. 

The outcome was some agree- 
ment in realistically recognizing 
that trucks on the road today 
simply are not built to passenger- 
car standards of brake perform- 
ance. At 20 miles per hour, a pas- 
senger car must be capable of 
stopping within 30 feet. At the 
same speed, a heavily loaded truck 
is doing well to stop within 50 feet. 
So, the participants agreed, the first 
realistic goal should be to build and 
maintain trucks to conform at least 
to this minimum 50 foot stopping 
distance specification. 


In referring to future trends in| 


automatic transmissions for com- 
mercial vehicles, David Sicklesteel, 
of Borg-Warner Corp., gave the 
opinion that such power-shifting 
truck transmissions will show in- 
creasing use of double-pinion plan- 
etary gearsets with control ar- 
rangements providing selective out- 
put of two geared speed ranges. In 
principle, such a transmission re- 
sembles present Studebaker, Ford 
and Mercury passenger-car auto- 
matic units. 





Plymouth Dealers Start 


Contest in Columbus 


COLUMBUS, O. — Columbus 
Plymouth dealers have launched 
a sales campaign geared to a 
price theme. 

All are offering a 1954 Plym- 
outh for a delivered price of 
$1,699, plus Ohio State sales tax, 
with a downpayment of $390 and 
monthly payments of $59.61. The 
campaign is tied in with a con- 
test for dealership salesmen, The 
drive was kicked off with a 
speech by J. P. Mansfield, pres- 
ident of Plymouth. 








$355. '50 Commander 2-dr., $340*. '49 
Commander 4-dr., $260. ‘47 %-ton 
pickup, $170. 
MISCELLANEOUS—’51 Henry J (6) 2- 
dr., $270. 
dune 2 


(A very good sale for after the 
holiday. Sold 88 cars out of 129 of- 
ferings.) 

BUICK—’53 RM Riviera coupe, §$2,- 
000*; Special Riviera coupe, $1,700*; 
Super 4-dr., $1,500*. °52 RM 4-dr., 
$1,120*; Special 4-dr., $960; Super 4- 
dr., $1,400*, $1,270*, $1,110°. '51 Spe- 
cial Riviera coupe, $975*; 2-dr., $835*. 
"50 RM 4-dr., $580*; Special 2-dr., 
$405*; Super 4-dr., $575. 

— = (62) conv., $3,300* 
ps). 

CHEVROLET—’54 Bel Air 2-dr., $1,- 
615. '53 Bel Air coupe, $1,395; 4-dr., 
$1,350. '52 SL Deluxe 4-dr., $875*, 
$850°, $610; 2-dr., $810; conv., $1,- 

. "51 SL Deluxe Bel Air, $865*, 2 
at $850°. °50 SL Deluxe 4-dr., $505; 
2-dr., $490. '49 SL, Deluxe 4-dr., $315. 
RYSLER—’50 Imperial 4-dr., $625. 
"49 NY 4-dr., $565. 

DeSOTO—’50 Custom conv., $645. 

DODGE—’51 Coronet conv., $650; 4- 
dr., $610. ’49 Custom 4-dr., $210. '48 
Custom club coupe, $325; 4-dr., $305. 

FORD—’53 Main (6) 2-dr., $1,100*, $1,- 
025; 4-dr., $1,100; Custom (6) 2-dr., 
$1,135*. °52 Main (6) 4-dr., $1,060, 
$850; 2-dr., $905*, $900, $800; Cus- 
tom (6) 2-dr., $965. °51 Crest (8) 
Victoria, $880*, $800; club coupe, 
$710; 2-dr., $700*; Custom (8) 4-dr., 
$690, $650*; Main (6) 2-dr., $555, 
$520. '59 Deluxe (6) 2-dr., $280; Cus- 
tom Deluxe (6) 2-dr., $390. °49 Cus- 
a (6) 2-dr., $380, $325; club coupe, 

00. 


$. 
HUDSON—’49 Super ‘s) 4-dr., 
KAISER—’53 4-dr., 
MERCURY — ’52 ‘4- S club 
coupe, $1,175. '51 4- dr., 
NASH—’53' Rambler club coupe, $1,- 
110. °52 Rambler 4-dr., $825. 
OLDSMOBILE—’53 (88) Holiday, $2,- 
055*, $1,475*; 2-dr., $1,780*, $1,235*; 
cae) , Holiday, $2,000*. °51 (98) 4-dr., 


PLYMOUTH’ 53 Cranbrook 4-dr., $1,- 
015. ’51 Cranbrook Belvedere, $700. 
"48 Special Deluxe club coupe, $305. 

PONTIAC — '53 Chieftain Deluxe (8) 
Catalina, $1,765*. °52 Chieftain De- 


































$195. 


luxe (8) 4-dr., $950*. ‘50 Silver 
Streak (8) 4-dr., $570; Silver Streak 
(6) 4-dr., $420. '49 Silver Streak (8) 


4-dr., $305*°. ‘48 Deluxe (6) conv., 

60. 

STUDEBAKER—’53 Commander 4-dr., 
$955. ‘52 Champion 4-dr., $600*; 
Starliner club coupe, $505. "51 Com- 
mander Land Cruiser, $445; Cham- 
pion 4-dr., $505. "50 Champion 4-dr., 
$275. 


MISCELLANEOUS—’51 Henry J (6) 2- 
dr., $395. 














2 Dealers Put Safari on Wheels— 


One station wagon each has been furnished by Core Chevrolet Co., Greybull, Wyo., 
and R. W. Spratt, Basin, Wyo., for the members of Senior Girl Scout Troop 77, who 


left on a month's safari through 17 states. 


Greater Research Role 
Urged on Suppliers 


By Sam Sampson 
Staff Writer 

UPPLIERS to the industry’s 
final assembly lines were urged 
last week by Ray Powers, Packard 
vice - president of 
operations, to as- 
sume greater re- 
sponsibility for 
the development 
of new products 
and _ production 

methods. 

“If we, as end- 





Ray Powers plants,” Powers 
said in an interview with Auto- 
motive News, “we know we must 
also assume the responsibility of 
research and development. On the 
other hand, if we purchase from 
a supplier, we expect to look to 
that supplier for forward think- 
ing and development.” 

Trade talk that auto makers’ 
current purchasing policies consti- 
tute a squeeze on suppliers, with 
the result that some of them are 
going out of business, was dis- 
counted by Powers, 

“The correct diagnosis for any 
firm suffering economic problems 
today,” he said, “relates to a 13- 
year out-of-balance industrial sit- 
uation where all the emphasis has 
been on production rather than 
distribution.” 

* * * 
powERs said that the opportun- 
ity for a supplier to increase 
his volume of business was never 
greater than it is today. He added, 
however, that most supplier firms 


Zick Takes Over 
As President of 
Allen Electric 


KALAMAZOO, Mic h.—Leonard 
O. Zick, Detroit industrialist, has 
been named president of Allen 
Electric & Equip- 
ment Co., Kala- 
mazoo, succeed- 
ing Gerald H. Al- 
len, who will con- 
tinue as chairman 
of the board. 

Zick, chairman 
of the board of 
Cc. M. Hall Lamp 
Co., is also a di- 
rector of Canadi- 
an Motor Lamp 
Co. and of Hays 
Corp., Michigan City, Ind. 

Allen Electric & Equipment 
makes automotive testing and serv- 
icing equipment, including the 
electronic Uni-Tuner for diagnosing 
engine trouble. 


Waste to Chaste 


DEARBORN.—A treatment sys- 
tem to remove impurities from 
liquid waste has been completed at 
Ford Motor Co.’s Rouge plant paper 
mill. The clarifying facility handles 
three million gallons of waste water 
a day, removing paper fiber, carbon, 
asphalt and filler material. 


L. 0. Zick 


should take a close look at their 
marketing methods. 

“The relationship between sup- 
plier and manufacturer,” he said, 
“has become too much a matter 
of simply servicing the client 
with the products for sale. To 

(Continued on Page 49, Col. 1) 


Cut in Auto Paper 
At Banks Offset. 
By Outside Gains 


WASHINGTON. — Outstanding 
auto installment credit showed vir- 
tually no change during April, the 
board of governors of the Federal 
Reserve System reported last week. 


A reduction in holdings by com- 
mercial banks was largely offset 
by increased holdings by sales fi- 
nance companies and other finan- 
cial institutions, the board said. 

At the same time, it said, con- 
sumer installment credit in gen- 
eral increased $9 million during the 
month to a total of $20,909 million. 

Total auto paper at the end of 
April was $9,798 million after a de- 
cline of $2 million during the 
month. The figure was still $687 
million greater than it had been a 
year earlier. 

Outstanding auto paper at com- 
mercial banks on Apr. 30 amounted 
to $1,980 million in purchased paper 
and $1,794 in direct paper. 

Purchased paper was down $14 
million from month-earlier totals, 
and direct paper had declined $5 
million in the same period, accord- 
ing to the board’s report. 


Caldwell Shop Post Filled 


Harry Porthause has been ap- 
pointed service manager of Ray 
Caldwell, Inc. (Chrysler-Plymouth), 
Toledo. He formerly. was service 
manager of Grand Motors. 



































GM Onceover—— 


Prior to the official opening of General 
Motors’ Buick-Oldsmobile-Pontiac assembly 
plant in Arlington, Tex., GM chiefs make 
a last-minute inspection to see that every- 
thing is ready for a tour by 700 Texas 
civic and business leaders. Seated (from 
left) are J. C. Conlon, general manager 
of the B-O-P assembly division; J. F. 
Gordon, vice-president of GM's body and 
assembly group, and Harlow H. Curtice, 
GM president. At rear is E. C. Klotzburger, 
plant manager. 
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Dealer is 


able 


Increased 
Service Efficiency 


You get the parts you want in a hurry. What’s more, Gen- 
uine Chevrolet Parts fit right . . . save you time on the job. 
Installation is quicker, simpler, easier. 


__| a ____ 
Y CHEVROLET f 


More than 1 out of 4 vehicles on the road 
is a Chevrolet! It’s the largest owner serv- 
ice market in the industry! By dealing with 
your Chevrolet dealer, you can take full 
advantage of the wide reputation for 
customer satisfaction that has been built 
by Genuine Chevrolet Parts. 


A complete line of 
Genuine Chevrolet Parts 


One quick, convenient source 
supplies all the parts you need. 
And you get the right parts to 
do the job right—Genuine Chev- 
rolet Parts. 


Customer Satisfaction 


Your service work is bound .to 
satisfy when your skilled me- 
chanics use Genuine Chevrolet 
Parts. They’re made to function 
better .. . last longer. 


Technical Helps in 
Solving Service Problems 


Helps like the “Time Saver” 
shown here enable you to solve 
tough service problems quickly 
and accurately. You do jobs the 
right way —right away! 


YOUR CHEVROLET DEALER IS READY, WILLING AND ABLE TO SERVE YOU 











8 


. AUTOMOTIVE NEWS, JUNE 14, 1954 


Moran Asks at Washington Parley: 


Why Losses in Active Economy? 


(Continued from Page 3) 


that of factory shipping methods. 

Moran hinted that a return to the 
former practice whereby dealers 
purchased cars at the f.o.b. factory 
price and arranged the transporta- 
tion themselves might be in order. 
He also said that unless bootleg- 
ging is stopped there will be no 
reason for dealers to contribute to 
factory advertising programs or to 
develop their own advertising “to 
sell cars for the bootlegger down 
the street.” 

In reporting on other activities 
of the WSADA, Moran told of ef- 
forts being made to iron out prob- 
lems with the state tax and license 
departments. A particular problem | 
involving the tax commission, he | 
said, concerns the tax on accommo- 
dation transfers of motor vehicles 
between dealers, and, he added, the | 
association will undoubtedly seek 
legislation to exempt dealers from 
taxes on such transfers. 

Moran also urged WSADA 
members to report to association 






headquarters in all instances 
in which car owners of Washing- 
ton state are using out-of-state 
license plates and thus are avoid- 
ing state excise taxes. 

NADA President Freed outlined 
the current activities of the na- 
tional dealer organization in such 
fields as bootlegging, equalization 
of freight charges, territorial pro- 


Idaho Picks Ellsworth 


To Chairman Parley 


IDAHO FALLS, Id.—Fisher Ells- 
worth, Dodge dealer here, has been 
named chairman of the convention 
committee for the 19th annual con- 
vention of the Idaho Automobile 
Dealers Assn., Nov. 18-19 at Boise. 

Other committee members ap- 
pointed by Lawrence Heagle, pres- 
ident, are: Angus Lasley (Chevro- 
let), Grace; C. Ed Flandro (Ford), 
Pocatello; Keith Rich (Pontiac), 
Montpelier, and Alfred Hahn 


| (Chevrolet), Blackfoot. 





tection for franchised dealers, re- 
moval of motor vehicles from the 
luxury classification under federal 
excise taxation, and the develop- 
ment of a model factory-dealer 
agreement to consolidate and estab- 
lish mutual rights for both factory 
and dealer. 

Freed emphasized that the auto 
dealer is unique among retailers 
because he is in a one-line business 
and must rise or fall with that line, 
and hence “we shall have to seek 
preferential treatment as a special 
class of the retailing business.” 

Freed estimated that the pro- 
posed new NADA headquarters 
building will save the association 
$35,000 annually in rentals because 
the building will be self-supporting. 

Out of make committee meetings 
came recommendations for im- 
proved dealer-factory relations 
which are to be forwarded to the 
NADA make committee chairmen. 

An entire Saturday morning ses- 
sion was devoted to an address, 
“Controlled Selling,” by Vincent T. 





Here’s the Remarkable 


New Motor Oil 
that in Effect 


ADDS 
OCTANES | 








GASOLINE 


Boosts Gas Mileage Up 





oe The Best Lubricant for 


Any Car, New or Old—in Extreme 
Heat or Sub-Zero Cold—Adds 
Years to Engine Life! 


*in identical road tests, using fleets of vehicles— New Mobiloil Special 
reduced gasoline consumption —increased miles per gallon up to 23% 
—over results obtained with conventional high-quality SAE 20 motor oil. 





Baker, sales manager of a Colorado 
auto distributorship. 

Leon Titus, chairman of the 
WSADA highway committee and 
also president of the Washington 
State Good Roads Assn., said that 
highway progress in the state is 
far too slow and he urged dealers 
to take an active part in high- 
way matters in their own com- 
munities. 

The highway theme was further 
developed in an address, “Unhappy 
Highways,” by Walter B. Cooper, 
chairman. of NADA’s public rela- 
tions committee. He discussed the 
inadequacy of highways. to handle 
the increasing numbers of motor 
vehicles and declared that automo- 
bile dealers will not have customers 
if the customers don’t have ade- 
quate roads and streets and park- 
ing facilities. 

Cooper declared that in 1946 the 
average car was driven 9,942 miles, 
but that by 1952 it was driven only 
8,900 miles. This decline in auto 
use is a business loss for the auto 
industry, he said. Auto dealers in 
general, he added, have let others 
carry the load in campaigning for 
new and better highways and it is 
time for them to wake up and as- 







Never before has a motor oil demonstrated so many 
protective properties. New Mobiloil Special cleaned up 
engines of all ages—kept them clean as no other oil 
ever has before. It relieved engine knock, pre-ignition 
“ping” and spark plug misfiring. It reduced corrosive 
and mechanical wear to practically zero. 


Customers are reading about New Mobiloil Special 
right now—in national magazines— Life and Saturday 


Evening Post —coast-to-coast! 


For more satisfied owners...more service department 
gross profit— make it New Mobiloil Special! 


Mobiloil Special —Under API Classification, recommended “For Services ML, MM, MS, DG.” 


Best For Every Car You Sell—Every Car You Service ! 





SOCONY-VACUUM OIL COMPANY, INC., and Affiliates: MAGNOLIA PETROLEUM COMPANY, GENERAL PETROLEUM CORPORATION 


sume their responsibility in this 


r 

An optimistic, positive attitude 
is vital to successful dealership 
management, Paul M. 
vice-president of Commercial 
Credit Co., Baltimore, told the 
convention in his address, “Dealer 
Profit and Progress.” Pessimism 
and negativism by a dealer, he 
added, permeates through the or- 
ganization and leads to loss of 
business. 

The best way to decrease expense 
ratios, Millians declared, is by in- 
creasing sales. ‘Don’t sit on your 
dollars and retrench,” he advised 
the dealers. “Invest them in adver- 
tising and sales effort.” 

The ingredients of successful au- 
tomobile selling, he continued, are 
a good product, continuous promo- 
tion, and personal salesmanship, A 
successful sales force, he added, is 
comprised of salesmen of stature 
and intelligence, sensitive to sales 
opportunity; they must be hard 
working; and they must be trained 
and re-trained in product informa- 
tion. “Auto selling,” he emphasized, 
“is a game of ideas and brains.” 

Millians advanced five points for 
keeping customers: (1) strive for 
customer satisfaction; (2) don’t 
overlook little grievances; (3) ad- 
mit mistakes and make adjust- 
ments gracefully; (4) be courteous 
and friendly at every turn; (5) give 
good value for the dollars charged. 

Other “management dimensions” 
set forth by Millians were: 

1. Be forward-thinking, and put 
your accounting information to 
work. 

2. Recognize that volume is not 
profit, and work out profit formulae 
for several volume levels. 

3. Watch the daily effect of busi- 
ness change and get things down 
on paper. 

4. Transfer unnecessary ex- 
pense into profit by getting rid 
of deadwood and eliminating “the 
little holes through which profits 
run out of your pockets.” 

5. Tie onto a good credit service 
that understands dealership opera- 
tions. 

6. Inspire loyalty through de- 
velopment of good employe atti- 
tudes. 

7. Work with your fellow dealers 
through local, state and national 
associations to solve common prob- 
lems. 

8. Maintain leadership, the “es- 
sential core of management.” 

The convention committee, com- 
prised of Bellingham dealers, was 
headed by Byron Sample (DeSoto- 
Plymouth). It was announced that 
the 1955 WSADA convention will 
be held in Seattle. 


| Kyes 
(Continued from Page 2) 


nearly $200,000 and gave up a salary 
and bonus totaling nearly $300,000 
a year to take the defense post, 
which paid him $20,000 a year. 

He first joined GM in 1948 after 
serving as president of Harry Fer- 
guson, Inc. At GM, he served as 
executive in charge of the procure- 
ment and schedules staff until his 
appointment to GMC Truck & 
Coach as assistant general man- 
ager in October, 1949. 

He was named general manager 








Ivan L, Wiles 
and a GM vice-president in April, 
1950. 

As group executive of the Dayton 
and appliance divisions, Kyes will 
replace Edward R. Godfrey, who 
was named an assistant on special 
assignments to Harlow H. Curtice, 
GM president. 

Godfrey will continue as a vice- 
president and member of the board 
of directors, operations policy and 
administration committees. 


Handles Cop-Sil-Loy 
EMERYVILLE, Calif. — H. S. 
Watson Co. has been appointed 
general distributor of Cop-Sil-Loy, 
it is announced by Donald M. Nel- 
son, president of Cop-Sil-Loy, Inc. 


T. H. Keating 








| 
{ 





The number of motorists planning to 
make the move to Cadillac in 1954 is virtually without prece- 
dent—and Cadillac owners, as seldom before, are availing themselves of Cadillac’s 
latest advancements in styling and engineering. As a result, the demand for this brilliant 
new motor car has far outdistanced its availability. The resulting delay in delivery is, of 
course, unfortunate—but the fact that motorists are willing to wait for Cadillac is, we think, 
a significant tribute to the car. It reflects a great understanding on the part of the public 
that the Cadillac car is one of the few material possessions for which 


there is no completely acceptable substitute. 


a 
me 
a 


A 


CADILLAC MOTOR CAR DIVISION GENERAL MOTORS CORPORATION 
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Advanced State Noted... 


(Continued from Page 6) 


think that he was riding in a ve- 
hicle powered by an engine entirely 
new to the automotive field. 

The high-pitched whine of the 
, compressor is more noticeable to 
| those standing near the bus when 
it starts off than it is to passengers. 
| However, William Turunen, head of 
Gas Turbines Department at the 
|GM Research Laboratories, says 
| that noise is not a serious problem. 
He is confident that the high-fre- 
quency sound of compressor air in- 
let can be absorbed very satisfac- 
torily by available materials. 

From a performance stand- 
point, one of the features of the 
gas turbine that is desirable in a 
vehicular power plant is its favor- 
able torque curve. Acceleration 
characteristics of the Turbo- 
Cruiser transit bus are said to be 
superior to those of its commer- 
cial counterpart operating under 
similar conditions. 

Significant weight savings are ex- 





Wyoming Motorama Attracts 5,000— 


Sponsored by the Laramie Automobile Dealers Assn. for the second year, the Wyo- 
ming Motorama drew a crowd of 5,000 during its two-day stand at the Wyoming uni- 
versity Fieldhouse in Laramie. Lincoln Sexton, of Oil State Motor Co. (Buick), was show 
chairman. 








Look at the latest in PLASTIC 





pected to result from use of gas 
turbines, One of the greatest po- 
tential advantages is its favorable 
weight-to-power ratio. The present 
engine weighs 775 pounds, and is 
rated at 370 horsepower. 

Turunen pointed out that, in 
making any comparison, it should 
be noted that weight of the turbine 
power package includes the trans- 
mission and final drives. In con- 
ventional vehicles, this is equivalent 
to weight of engine, clutch, trans- 
mission, driveline and differential.’ 

The Turbo-Cruiser installation, in 
addition to supplying twice as 
much power as the diesel normally 
used, saves over 1,500 pounds in 
weight. 

Turunen stated that GM’s Fire- 
bird and Turbo-Cruiser turbine- 
powered test vehicles were built to 
serve as research tools, to isolate 
basic design problems. 

Experience to date is based on 
more than 1,000 hours of test cell 
operation and more than 2,500 


CARS! 





Since Naugatuck introduced its first Vibrin® plastic- 
bodied car, the Alembic I, plastic car bodies have 
become about the most exciting idea in motordom! 


@ That original experimental car has been proved in over 
65,000 miles of severe service—its dent-proof, rust-proof 
body of reinforced Vibrin as sound as ever! 

@ Every major auto manufacturer is now working with 
plastic bodies, experimenting with mass production 
techniques! 

@ Two major American firms already have plastic-bodied 
production sport cars on the market! 


@ Reinforced Vibrin truck trailers now roll the nation’s 
highways! 
And now Naugatuck presents the Alembic II—a 





new and finer version of the car that captured the 
excitement of the nation—helped set the pace for 
the tremendous strides of the last few years. Its ad- 
vanced polyester resin, Vibrin 151, has even greater 
bond to glass fibers, improved torque tolerance— 
allows faster curing—and can be formed by hand 
lay-up, vacuum or pressure bag molding, or matched 
metal dies. 


In gleaming gold to commemorate Naugatuck’s 50th Anni- 
versary, the Alembic II symbolizes the truly golden promise 
this remarkable Vibrin plastic offers—not only in auto 
bodies, but in trucks, trains, building materials, in new and 
wonderful applications uncounted. 


For more on plastic cars, or Vibrin, the material of which 
they are made, write on your letterhead to the address below. 


Naugatuck Chemical 


eee oa, Division of United States Rubber Company 


WAUGATUCK CHEMICAL 
ees esi 


26 ELM STREET, NAUGATUCK, CONNECTICUT 
BRANCHES: Akron » Boston « Charlotte ¢ Chicago « Los Angeles * Memphis ¢ New York « Philadelphia e IN CANADA: Naugatuck Chemicals, Elmira, Ontario 


GM Turbine Bus Impressive 


miles of road test driving. The 

bulk of the mileage was attrib- 

uted to the bus installation. 

For purposes of the initial test 
programs, both units are open cycle 
turbines without regeneration. Spe- 
cific fuel consumption under these 
conditions is about twice that of 
standard piston engines. 

GM engineers outlined three prin- 
cipal lines of attack on the fuel 
economy problem. First is a con- 
tinuing improvement in component 
efficiency and a reduction in in- 
ternal pressure losses. 

Second is the raising of operat- 
ing temperatures, which also im- 
proves efficiency. And, finally, the 
addition of a heat exchanger. or 
regenerator to recover some of 
the exhaust heat will further im- 
prove fuel economy. 


General acceptance of the gas 
turbine for roadable equipment was 
said to be dependent on future de- 
velopments. Work is being directed 
toward solution of such major prob- 
lems as fuel economy, acceleration 
time, and provision of a suitable 
braking system, 

Turunen says that the test in- 
stallations already have demon- 
strated that smooth, reliable opera- 
tion, with desirable power and 
torque characteristics can be ob- 
tained. He contemplates the future 
of the gas turbine with “an open 
mind and a degree of optimism.” 


—Joun T. BENepICT 


Export Sales Rise 
oth Month in Row, 
Willys Reports 


TOLEDO. — Willys-Overland Ex- 
port Corp.’s sales of utility and pas- 
senger vehicles during May were 
the second largest for any month 
in the company’s history, Hickman 
Price jr., president of Willys Mo- 
tors, Inc., reported last week. 

Sales for the month totaled 4,653, 
about 8 percent above April, and 
brought the company’s first quarter 
sales to 12,976, an increase of 14 


.| percent over the same three-month 


period of 1953, Price said. 


May also was the fifth straight 
month that export sales have risen 
above the previous month, he said. 

“Export dealers and distributors 
are getting extensive merchandising 
and promotion aids and advertising 
support in export magazines, for- 
eign editions of U.S. general mag- 
azines and overseas publications,” 
Price said. 

In addition, four Jeep cavalcades 
are visiting 25 countries to demon- 
strate uses of the Jeep and its com- 
panion vehicles in the four-wheel- 
drive utility line. 


Makers 


(Continued from Page 2) 


for the upswing: “Hudson’s new 
position as a division of American 
Motors Corp. and enthusiasm 
among dealers. 

“Plans to strengthen the com- 
petitive position of Hudson dealers 
have already been put into effect, 
including a hard-hitting merchan- 
dising program,” he sald. 

* *¢ 


Cadillac 


More new Cadillacs were deliv- 
ered last month than in any previ- 
ous May in the division’s 52-year 
history, according to J. M. Roche, 
general sales manager. 

The record tops by more than 
11 percent the sales total chalked 
up in any other May, Roche said. 

Noting that Cadillac’s production 
facilities were being expanded and 
that final-assembly operations now 
were on a 10-hour day, Roche pre- 
dicted that the division would “en- 
joy its most successful year to date.” 


Weaver in Sport Deal 


A new imported car dealership, 
Milwaukee Sport Car Co. has been 
opened by Robert Weaver jr. at 
1556 N. Farwell, Milwaukee. The 
dealership will handle Volkswagen, 
Porsche and Mercedes-Benz ve- 
hicles. 




















FROM THE PUBLISHERS OF 








comes a great new force in journalism that 
will excite hundreds of thousands of 


sports-minded Americans... 





and a new concept of advertising 


| and promotion that will open a 
| | rich new market for you... 
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To heighten your enjoyment of the wonderful world we play in... 


the publishers of TIME, LIFE and FORTUNE 


announce a new 
national weekly - 





HERE has never been a National Sports Weekly. Furthermore, 

it has been brilliantly proved that there never can be. People’s 
interests are too varied. The fisherman cares nothing for baseball. 
The skier couldn’t care less about the Kentucky Derby. 


Maybe. Maybe that’s the way it was. Maybe that’s still the way 
it partly is. But one thing is sure: the world of Sport is a wonder- 
ful world, and everyone enters it with joy. 


And so we enter it—as journalists, editors, writers, photographers, 
resolved to put something of the joy and the awareness of Sport 
into the form of a magazine. 


It’s a weekly magazine. It rushes to press every week the greatest 
pictures and the best accounts of the biggest events. And it paints 
the big enduring picture, too—of Nature, where the trout streams 
are, and the quail coveys and the snowy mountain sides. 


There’s no end to the wonderful world of Sport—not till the last 
fisherman’s tale is told or the last 3-foot putt is missed. Soon. in Vol. I 





No. I, we’ll begin where we are, in the middle of things: the unpre- 
dictable headline happenings of the week, then the enduring picture 
of field and stream, then a battery of expert columns wherein the 
lure of many a famous sport will be expounded with loving care. 


You don’t have to read it—not any of it. Sport is Liberty Hall. It 
compels nobody. You don’t have to read about it in order to be a 
better executive or a better housewife or to do your duty as a citizen 
in the Hydrogen Age. 


But you’ll surely want to have a look at this new magazine of 
Sport. Not just one issue, please. Take a year’s subscription and see 
how you get on together. You may find that it makes more enjoyable 
what you already enjoy. And that could have consequences. 


One consequence would be that, at last, America will have a great 
National Sports Weekly. 


The pre-publication rate for Charter Subscribers is $6.00 for the first full year— 
52 issues. If you wish to subscribe, please write New Magazine Dept. 
TIME & LIFE, 540 North Michigan Avenue, Chicago 11, Illinois. 











the potential 


That great and growing market trend toward leisure living, more 
gracious living, more pleasant living, more casual living—which we 
call by the name of “‘the sport market’’—offers what are perhaps 
the richest rewards to imaginative selling of any market existing 
today. You’ve seen for yourself the unmistakable trend toward 
‘“‘sportier’’ colors, body styles, accessories. 

The publishers of Time, Life and Fortune plan to make their new 
national sport weekly a broad avenue between this billion-dollar 
market and your own showrooms. 













the magazine 


The new sport weekly promises to be companion, guidebook, author- 
ity, and inspiration to the families of this market. They will read it 
because it will be fun to read. And as you know, people in a pleas- 
urable mood are determined to keep that mood as long as they can, 
and purchases they make in this frame of mind can bring them far 
more, in intangible “fun” values, than the mere dollars they cost. 


Nearly every page in the new magazine, editorial and advertis- 
ing, will be merchandisable—to make good sales use of the mood 
in which this magazine will be greeted every week by its readers. 


Publication details: First issue, dated August 16th, will be on the 
stands August 13th. Circulation base will be 450,000. Advertising 
rates will be based on $3,200 for a full page, black and white; 
$4,800 in color. 
















...and you 


Nearly $750,000 worth of advertising orders in the new magazine 
have already been acknowledged, much of it in the automotive 
classifications. And, when we showed them our “‘rehearsal’’ issues, 
in dummy form, here are just seven of the many enthusiastic state- 
ments we have received, from executives in your field: 





Harley Eari, V. P. in charge of styling, General Motors Corp.: 
“Your new magazine is a wonderful combination of exciting 
pictures and excellent reading, not only for sports fans, but for all 
readers. I especially like the attractive use of color photography.”’ 
Joseph Bayne, general saies manager, Lincoin-Mercury Division, Ford Motor 
Company: * 
‘It deeply interested me. I think such a magazine, if it measures 
up to the high standards of the pilot issue, should be an unquali- 
fied success.”’ 
A. VanderZee, vice pres. in charge of sales, Chrysler Corporation: 
‘“The New Sports Magazine is most interesting, informative and 
attractive, and I believe it will immediately have great appeal to 
the millions in the sports world.” 
&. A. Batchelor, Ed. DAC News: 


“Congratulations. It is unbelievably better than I thought it —— 


possibly could be.”’ 
ee V.P. and gen. mgr., Kaiser-Willys Sales Div., Willys Motors Vou may already heinin a 

“This new magazine will be looked forward to by thousands of how you want to use this new magazine in 

sports fans like my son and me—and by many American motor- your own selling—both before publication 

ists who use their cars so much to drive to recreational and sports date (August 13th) and after. For some 

events in which they are either participants or spectators.” more, simply write to George Trescher, 


Merchandising Manager, Dept. MA, Time 

H. C. Doss, V.P. in charge of sales, Nash Motors Div. of Ameri ; : " 
allah a ee ee ee ee & Life Bldg., 9 Rockefeller Plaza, N. Y. 20. 

‘As a prediction, I believe this new magazine will prove as suc- 

cessful in its field as TIME, LIFE and FORTUNE are in theirs 

—and that’s a well-known story.” 
Cc. E. Briggs, general sales manager, Packard Motor Company: 

“A unique appeal to quality in sports—a concept that we in the 

automotive field are interpreting in our sports cars of today and 

in tomorrow’s enthusiastic ‘dreams.’ ”’ 


a) 
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Guide for Young 


GM Booklet Gives Students 
Pointers on Jobs 


DETROIT. — A new guidance 
| booklet for high school and college 
| students to assist them in planning 
for their first job in business and 
|industry has been announced by || 
| Paul Garrett, General Motors pub- 
|lic relations vice-president. 

“Can I Get the Job?” is a 32- 
|page brochure which tells the 
| young applicant how to weigh his 
|own interests and background and 
thus help him to decide on the job 
|for which he is best suited. 
The booklet is the fourth in GM’s | | 

|guidance series. “Can I Be Ajj} 
Craftsman?” deals with the skilled| [= 
trades. “Can I Be An Engineer?”| F  ~ 
describes the qualifications needed 


for an engineering career. “If I} rrin inner— 

| Had Your Chance” is Garrett’s own Oa Winne 2 

analysis of the opportunities open Mrs. Vernon H. Greene, Princeton, W. 
to college graduates in today’s in- | Va., and her husband, Capt. Greene, are 
dustry. presented with a Kaiser-Darrin sports car 










Letter to Salesmen 


By John O. Munn 






They want an automobile. 
They have need for one and 
they want to buy it at the 
right place. 


Dear Son: in. yourself. and bi the 
ANY SALESMAN, if he | “#!Ues you are offering. 



























* * * 


is honest with himself : 
; ; , SURE, W : 
would admit that his own | now that. ._ ok It really makes a differ- 


| 
 o mental attitude is | gti}] figuring on each deal | ence in the attitude you 
In A largely respon- | that some competitive take with each prospect 





series ‘ible for whether | salesman has messed it up? | you are trying to sell. Don’t 
he makes salesor | Do you really think that | be afraid of your price. Be 

not. If he isn’t too well sold | these appeals of price cuts | proud of the values you 
on his merchandise, his | and no down payments de- | offer. Pioneer a little high 
services or an idea, his ae confidence in the type | class selling. I will venture 
orobieeg, Who buys auto- | you will find it profitable 
: now and in years to come. 





chances for selling some- 


one else are rather slim. , 
All your prospects aren’t in- 





On the other hand, if he terested in how much of a cut | Cordially yours, “Can I Get the Job?” was de-| by Henry J. Kaiser jr. Mrs. Greene won 
; : they can get on the new car veloped in GM’s educational rela-|the car by taking second place in a 
is sure of his ground and or how little they pay down. Dad tions section, headed by Kenneth | national essay contest sponsored for the 











knows that his faith is well 
founded, nothing can stop 
him. 
Since last fall the automo- 
bile buying public have been 
subjected to many confusing 
claims regarding the price and 
terms of automobiles. The fact 
that you run into a lot of buy- 
ers who have lost confidence 
in this trade, must not dis- 
courage you. 


There are trials and tri- 
bulations in every human 
endeavor, but salesmen are 
more resourceful than most 
every other class of people. 
They are pioneers. They are 
in the front line on every 
sale. 


A. Meade. | benefit of the Damon Runyon Cancer Fund. 

























* 


WHILE SELLING auto- 
mobiles is not a new field, 
still under the present com- 
petitive conditions it is 
time to pioneer some new 
sales ideas. People are still 
people. Buyers are still 
buyers. Most of them are 
suspicious of claims of no 
down payment and $500 
off. People don’t like to be 
declassed. They like to be 
respected. 


People want automobiles, 
and they have money to 
pay for them. If you don’t 
believe that, supposing 
automobile production 
should be suddenly stopped, 
would not people pay most 
anything for them? 


* * 






























The crankshaft in the modern V-8 engine requires the ultimate in 
forging technique. Today's high compression engines, with continually 
increasing horsepower, further emphasize the importance of forging quality. 

Wyman-Gordon technical know-how assures quality essential for 
eee cote cat kes at oe * maximum physical properties, uniform machinability and balance control 
cash than at any time in the Noe . . . crankshaft forging specialists since the introduction of the internal — 
recent history of the trade. = : combustion engine. <a 


So, when you approach 
a sale, don’t handicap your- 
self with the idea that all 
automobile buyers are price 


and term conscious. Be- sy : ood 
sides, more and more of ' pe 7 
them are realizing that it Ny 


does make a difference to 
them where they buy their = Established 1883 







And salesmen have proof 
right now that finance terms 

























cars. So, don’t be afraid to ' 

state your price. Don’t be KN FORGINGS OF ALUMINUM* MAGNESIUMe STEEL ®*® TITANII 
afraid to sell a fair used- Ay 

car allowance and don’t ms WORCESTER, MASSACHUSETTS 

you apologize when you ask uv sre ae : Z 
your price or state your Vy) HARVEY, ILLINOIS OT, MICHIGAN 


allowance. You are offer- 
ing a wonderful value, but 
you must have confidence 
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TURNINGS 


by 


John T. Benedict 


White, Mack and GMC are re- 
ported to be using ceramic-coated 
mild steel to replace stainless steel 
in truck exhaust system pipes and 


mufflers. Experience thus far indi- | 


eates that service life is increased 
more than 300 percent. 

Developed by the Bettinger Corp. 
through research on high-tempera- 
ture materials for jet engines, these 
ceramic coatings may warrant 
study by suppliers and car manu- 
facturers who want to raise muffler 
life expectancy beyond 20,000 to 
25,000 miles. 

* 


Handling Vendors 


Research consultant Bill Bean— 


wv 








who easily qualifies for the dual 
role of outstanding authority on 
stress analysis and homespun hu- 


morist on the same subject — sug- | 


gests a technique for handling 
metal product vendors. 


Bean often asks the sales engi- 
neer what is the WORST show- 
ing the product has made under 
adverse test conditions. This ap- 
proach seems to throw the sales- 
man off stride, because he’s ac- 
customed to talking about the 
BEST performance values. 


Thus Bean helps him evaluate) 
the actual range of properties to be | 
expected in service—and gains in-| 


formation required to establish 


realistic design values for the ma- 
terial. 


* * 
Materials Notes 
A man-made compound, boron 


* 


of this new material include pres- 
sure blast nozzles and certain tool 
and die applications requiring ex- 
treme surface hardness. 

A new ceramic material, syn- 
thetic fibrous aluminum silicate, is 
| being used for heat insulation. It 
| will withstand temperatures to 3,000 


degrees. 
oe * 


Foamed Plastic Found 


'In Battleships, Car 
In battleships, the huge voids in | 
| the compartmented hull formerly 
| were filled with hand-tailored pieces | 
of balsa wood. These spaces are | 
now filled simply by pouring in a 
thermosetting plastic resin and bi- 
carbonate. A light, solid foam re- 
| Sults from the addition of baking | 
powder to the resin mixture. 

The seat shell on the GM Fire- 
bird gas turbine car brought up a 
similar, although much smaller, 
space-filling problem. The seat | 





nitride, is said to be next to natural 
diamonds in hardness. Present uses | 





CHANUTE 


7h 1) 1 me al ied CAR RACES 
merry | gto 
ee 





Metropolitan Paces Air Force Race— 


At a sports car race at Chanute Air Force Base, Ill., this Nash Metropolitan was 


| designated as the official pace car. Supplied by Reeder Auto Sales, Champaign, Ill., 


the car was used by Capt. R. J. Trimble, who was in charge of the races. 


laminates, with a space of from 
1% to 4 inches between them. 


After the nested shells were 





structure is composed of inner 
and outer plastic and glass cloth 


me bernt 


ET KOTO) 


diated AA ee 


es 


adiadl ta? a 


O7zyy 


ee eM Be DB A td 


\ 


Te 


‘alee An do A Ae do, dos 


COUNTY 


Than 


bonded together, the space was 
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More GMC Trucks sold in 


CUM 


UA MAO Le 


Ores 


at 


Yazoo County 





in in a a a. 


it the top in 4 years...and still up there!” 


— reports the president of Yazoo Motor Co. of Yazoo City, Miss., in telling about the 


rapid growth of one of the most prosperous GMC Truck dealerships in the Southeast 


IGHT years ago, Dan Nicholas added a GMC franchise 
E to his automobile agency. Just four years later, he was 
registering 35% of the trucks in Yazoo County. And—as 
you can see in the picture —he’s still outselling a// com- 
petitive trucks in his area— by a wide margin. 


‘Trucks are money-makers—and those who call them ‘parasites’ 
on a car business are crazy,’ declares Nicholas. “‘I do as well 
on GMC trucks as on cars.”’ 


It takes plenty of real salesmanship, of course. Much of 
Nicholas’ competition — both autos and trucks — has a 
price advantage. 


**] sell a man on the value of our product and the dependability 
of Yazoo Motor Co. THEN we talk about price,’ Nicholas 
says. ‘‘And when he says he can buy elsewhere for less, I prove 
to him that ‘elsewhere’ can’t match what we’re offering.’ 


Secret of Nicholas’ effective selling is his solid confidence 
in what he’s selling—and whom he’s selling for. He’s 


particularly grateful for the way General Motors stood 
behind him during his early struggles. 


“‘They kept me in business when things where tough and I'll 
never forget it,’’ Nicholas told us. ‘‘When I was in the Air 
Force, they even sent men regularly to check on my operation 
when I couldn’t get home.” 

How did this up-and-coming dealership get started? Back 
in 46, Dan Nicholas wrote us a letter inquiring about 
GMC’s plans for his area. We gave him a franchise — and 
he took it from there. 


If there’s no GMC representation in your neighborhood, 
why not match his original 3-cent postage-stamp invest- 
ment. It might pay off even bigger for you. 


modern frucr ° 


GMC Truck & Coach Division of General Motors 





| be that of 


filled with a rigid phenolic foam of 
approximately seven pounds per 
cubic foot density. The foam plastic 
filler reinforcement provides a 
strong, lightweight construction. It 
also serves to isolate the driver 
from power plant heat and noise of 
the turbine compressor to the rear. 
+ + * 


Market Growth Restrained 
By Inadequate Roads 


United States manufacturing ca- 
pacity and market potential could 
raise motor vehicle population from 
present 56% mil- 
lion level to 70 
million, according 
to William McIn- 
tyre, executive 
vice - president, 
Monroe Auto 
Equipment Co. 

McIntyre says 
that inadequate 
road and high- 
way systems are 
a major bottle- 
neck in achieving William McIntyre 
proper use of automobiles. He be- 
lieves we have manufacturing ca- 
pacity to sustain a 70 million vehi- 
cle level; that we have latent pur- 
chasing power to provide a market 
of this magnitude, but have lacked 
road systems to encourage growth 
to this number of vehicles. 

The solution, as recommended 
by McIntyre, is to double the 
present rate of road-building and 
improvement. He says that U.S. 
road systems should be developed 
by annual expenditures at a rate 
of seven to ten billion dollars. 

If continued until' 1960, this pro- 
gram would give us the roads we 
should have today, and, in McIn- 
tyre’s opinion, encourage the use of 
70 million vehicles. 

+ + * 








Extruded Skirt— 


You probably have never stopped to 


| realize that the Cadillac Eldorado carries 
what may be the first use of aluminum as 
|a decorative material in a U. S. produc- 


tion car. 

Take a closer look next time you see 
one. You'll note that the aluminum-colored, 
ribbed portion on the lower rear fender 


| actually is an aluminum extrusion. Engi- 


neering, production and styling reasons 
combined to bring about this choice of 


| material. 


The desired styling impression was to 
“two-tone” light and dark 


| fluted effect on alternate strips. The en- 
| gineers were looking for durability, par- 


ticularly with regards to corrosion, wear 


| and abrasion resistance. The supplier found 


| that specification of an aluminum extrusion 


contributed to minimum die cost for this 
relatively low volume production job. 
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AUTOMOBILE DEALERS...SERVICE MANAGERS...USED CAR SALES MANAGERS: 


PENNZOIL 


only 


motor oil ZZ 
with 





FULL-POWER INGREDIENT BUILT RIGHT IN 


UNSTICKS RINGS! 
PREVENTS 
FORMATION OF 
CARBON AND RUST! 


Your customers 
actually feel the difference 
with the first crankcase fill! 


NUR t aS a UU eS Nc 
CAN RESTORE ENGINE POWER 
SQ QUICKLY-SO COMPLETELY! 





FREES VALVES! 
STOPS CLATTER! 


CUSHIONS CAMS AND LIFTERS 
KEEPS THEM CLEAN 
AND WEAR-FREE! 


This new kind of motor oil gets right to the heart of engine performance problems 
... develops new customer satisfaction ... greater net profits for you! 


ph ingeg s ale aa 
a 


MORE OVERHEAD ABSORPTION, 
BIGGER NEW CAR PROFITS 


Mr. Automobile Dealer: Start your new car customers 
on Pennzoil with Z-7 and see their satisfaction reflected 
in increased traffic for your service department—that 
vital income so necessary to absorb overhead expense 
and save you more of your new car profits. 

For Pennzoil with Z-7 keeps new car engines running 
like new, preserves all the power that’s built into them 
and that car owners want to keep. What better reason 
for them to come back.to you regularly for lubrication 
and for ai] their maintenance needs? 

Feature Pennzoil with Z-7 and you'll keep more service 
business. Your absorption rate will improve and you'll 
find yourself in a better position to sell cars... to 
meet competition head on. Your trading margin will 
be greater, your profits bigger! 





GET THE FULL 
PROFIT STORY! 


© 1954, The Pennzoil Co., Member Penn. Grade Crude Oil Assn., Permit No. 2. 





MORE SERVICE TRAFFIC, 
MORE PROFIT PER TICKET 


Mr. Service Manager: You'll find that Pennzoil with Z-7 
is your best friend. For it will solve your most aggravat- 
ing problems—the ones that contribute most to loss of 
engine power and the source of most customer com- 
plaints. They are (1) sticky, clattering valves with 
excessive wear and (2) combustion chamber deposits. 

Prove it yourself in your most troublesome engine: 
Change to Pennzoil with Z-7 and run the engine at fast 
idle for about 30 minutes. Then put the car on the 
dynamometer or take it out on the road. You'll fee/ the 
difference—more power, better pickup, smoother, quieter 
Operation . .. improvement so great it will save costly 
mechanical tune-up time and actually boost your profit 
for the job! Let Pennzoil with Z-7 help you attract more 
service traffic—more profitable service orders! 





ae 





BETTER USED CAR PERFORMANCE, 
TO SELL FASTER, MORE PROFITABLY 


Mr. Used Car Sales Manager: Last year, according to 
authoritative studies, dealers lost an average of $45 on 
every used car they sold. Why let it happen to you? Join 
up with profit-wise dealers who let Pennzoil with Z-7 
help sell more used cars at higher prices—like the dealer 
who reports, “‘Cold starts on used cars with a smoothly 
running engine and no lifter noise is worth $50 per 
car to us!” 

Worth shooting for? You bet! Fill the crankcases of 
your used cars with Pennzoil with Z-7 and you can 
demonstrate them without fear that noisy valves, hard 
starting or sluggishness will kill a sale. Those engines 
will feel like new—full of pep and power. They'll be 
protected between starts, too, because Pennzoil with Z-7 
is a rust-free oil! And they'll se/d/ 


THE PENNZOIL COMPANY, OIL CITY, PA. 
I'd like more information—and proof of performance —on Pennzoil with Z-7. 


D7 ALERSHIP 
MAIL THIS COUPON TODAY 


> Am cs a Bs SN ee 


eine So i ct ee ae 
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AUTOMOTIVE WASHINGTON 


Foreign- l'rade Issues 
Gain New Attention 


By William Ullman 


Washington Correspondent 

- yp issues related to our foreign-trade policy this year 
are being brought into sharper focus than ever before, 
according to Samuel W. Anderson, assistant secretary of 
commerce for international affairs. They are becoming a 


topic for discussion, he says, by people t 
country—businessmen, wage®—— 


earners, farmers and con- 


sumers—all with a stake in 
international trade. 

Meanwhile, President Eisen- 
hower’s foreign economic policy, as 
set forth in his message to Congress 
March 30, establishes the direction 
of our trade policy, consistent with 
the responsibilities of our political 
and military world leadership. 

His program, the President 
pointed out, consisted of four ma- 
jor parts: 

1. Aid—which we wish to curtail. | 





cup, tells you it’s a certain-size tapered roller bearing commonly 
used on front wheels. But since this bearing also has the trade- 
mark ‘*Timken®” stamped on it, a history goes with the num- 
ber—of the quality and service that go with the bearing. 





hroughout the 








William Uliman 


SHE’S CLOSING IN ON PERFECTION. This 
measures to a quarter thousandth. She uses it to sort Timken 
bearing cones of the same size into sub-sizes. Cones are then 
matched with rollers which have also been sub-sized. Result: 


2. Investment— 
which we wish to 
encourage. 

3. Convertibility 
—which we wish 
to facilitate. 

4. Trade—which 
we wish to ex- 
pand. 

In an earlier re- 
port to the Presi- 
dent, the Ran- 
dall Commission 
had _ established 


3 


Overall width of assembled bearings is kept uniform. 





cants, shows customers how to get longer bearing life. 





machihe 


WE MAKE SPECIAL TESTS to help automobile manufac- 
turers solve basic design problems. In this simulated service 
test, we run front-axle assemblies under maximum loads. It tests 
the bearings under operating loads, compares seals and lubri- 


the keystone for such an Adminis- 
tration policy. It said: 


“Our primary reliance should be 
upon the incentives of the free en- 
terprise system, the stimulating 
effects of competition, and the 
stabilizing influence of free mar- 
kets . .. The larger interests of 
all our people must at all times be 
our standard of conduct.” 

“Our first obligation to ourselves, 
and to the rest of the world,” says 


| Anderson, “is to keep the United 


States strong. As America stands 
today on the threshold of a new 
foreign trade policy, we must con- 


| scientiously choose the larger in- 


terests of ALL our people at all 


times as our standard of conduct.” 
* + + 


Highway Veteran Dies 
few 33rd annual meeting of the 
Eastern Conference of Motor 
Vehicle Administrators came to a 
close in Washington Friday, June 
4, and the many delegates had 
started their separate ways before 
they had an opportunity to hear 
officially in session of the death in 
New York that day of Harold G. 


| Hoffman, once one of the most 


popular and beloved members of 
their organization. 
Hoffman was dead—of a heart 


attack—as they adjourned, but the 














Grand Rapids Puts Halt 
To Noisy Driving 

GRAND RAPIDS, Mich. —The 
City Commission has passed an 
ordinance prohibiting noisy driv- 
ing. 

The ordinance prohibits use of 
“any vehicle so out of repair, so 
loaded or driven in such a man- 
ner as to create loud and un- 
necessary grating, rattling, 
squealing of tires or other 
noises.” 





news was not out until in the late 
afternoon, when his body was 
found. 


Just before adjourning, the meet- 


| ing had elected as its new presi- 


dent William J. Dearden, now New 
Jersey director of motor vehicles, 
who was a Hoffman deputy when 


| the later was commissioner in the 


years before he was elected Gov- 
ernor in 1934, 

I knew Harold Hoffman well, and 
he often took me into his con- 
fidence. 

It always has been my belief that 
Harold Hoffman was a better mo- 
tor vehicle commissioner than he 
was either congressman or gov- 


The number 
with a history 


WE CASE-HARDEN EVERY RACE AND 
ROLLER in the world’s largest battery of case- 
carburizing furnaces. We make bearing parts 


hard on the outside to resist wear, tough on the 
inside to take shock. It’s another reason Timken 





6, Ohio. 


bearings are number-one for value in your car’s 
moving parts—the vital zone. 





WE MAKE OUR OWN STEEL — to control 
quality from the start. Shown here: a sample 
for lab analysis. No other bearing company in 
the U.S.A. makes its own steel. It’s another 
reason for specifying ‘““Timken’”’ with the bear- 
ing number. And for full value, always use a 
Timken bearing cup with a Timken bearing cone. 
The Timken Roller Bearing Company, Canton 


TIMKEN is number 1 for VALUE where value counts most...in the vital zone 


TRADE-MARK REG. U. S. PAT. OFF. 


} 4 
NOT JUST A BALL (>) NOT JUST A ROLLER C— THE TIMKEN TAPERED ROLLER CO BEARING TAKES RADIAL ® AND THRUST —@)— LOADS OR ANY COMBINATION HE 


ernor, and it has been my regret 
that he did not stay with that 
job. But he was ambitious, and 
you couldn’t blame him for that. 
Also he was a shrewd politician, 
but not cold enough when neces- 
sary. His heart ruled his head and, 
I fear, brought him latterly to un- 
happy days. 

* * * 


Behind Scenes 


ILE on the subject of motor 

vehicle administrators, let me 
tell of an incident at the recent 
conference here of which I am 
quite proud. 

George Keneipp, motor vehicle 
director for the District of Colum- 
bia, retiring president of the ad- 
ministrators eastern conference, 
was presiding at a luncheon attend- 
ed by a long list of local notables 
and with Joe Mattson, president of 
the Automotive Safety Foundation, 
as speaker. 

All the District of Columbia com- 
missioners were present as well as 
the heads of the various transit 
companies and automotive organi- 
zations, 

In making introductions, George 
said he would like to introduce the 
Washington editor for “famed 
Automotive News,” and then asked 
me to stand. 


George made a few cracks about 
me, and then told his audience: 

“By the way, when I was in- 
ducted into office as traffic direc- 
tor here several years ago, Bill 
Ullman wrote my speech of ac- 
ceptance for me, and it was a 
| good one too, wasn’t it Commis- 
sioners?” 

“Ah,” blared a transit company 
head sitting next to me, “so you’re 
that traitor!” Which brought out 
this story: 

There were plenty good news 
men in the District government at 
|that time to do such jobs, but 
George told me he would like to 
have me do it for old friendship— 
and for free. I told him I would, 
and went to his home the next 
| evening and wrote it there. 

After the opening syrup, I got 

| down to business in the speech. 

I inserted at the outset that 

| “The District traffic rules should 

| give the pedestrian a better 
break.” 

“Great guns!” ... or something 
like that—exclaimed George, “You 
| don’t want to put that in there 
| with my many past automotive 
affiliations.” 

“And,” he added, “What’s the 
matter with you—all these years 
a defender of motors and motor- 
ing?” 

“Well, we'll have some fun out 
of this as well as put some wisdom 
into it,’ I told him. 

“Already there is a lot of growl- 
ing among pedestrians about a 
hard-boiled automotive man being 
named for the office, and they are 
saying the pedestrian’s lot will be 
worse than ever. 

“That line will, of course, needle 
the auto men, but it will startle 
and please your new bosses, give 
| the pedestrians a big lift and be 
|@ wow in the Washington papers 
| —it will be first page — big — for 
sure.” 

And it came out that way. 

Also the pedestrians got a 
better break. A lot of changes 
| were made at certain intersec- 
| tions that displeased motorists at 
the time. But the situation is 
| getting better every day. Just the 
| other day Washington was 
awarded first place among mil- 
lion-population cities in the AAA’s 
| pedestrian protection contest. 

But Ullman, the traitor to motor- 
| dom, was finally unmasked. 
| “I’ve been wanting to do that for 
a long time,” George told me after- 
ward, “and that particular luncheon 
was a grand time to do it.” 





Firm Develops Line 


To Build Radiators 


LEICESTER, England.—A com- 
| plete production line for the eco- 
nomical manufacture of tubular 
radiator cores has been developed 
by J. W. Lawrence, Ltd., Abbey 
Lane, Leicester, England. 

Termed the “Mark III” line, the 
manufacturer says the line is revo- 
lutionary because, for the first 
time, the small producer, who does 
not have great capital and tech- 
nical resources, will be able to 
make a variety of tubular radiator 
cores, 
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in the entire medium-price field! 





it pays to travel with MERCH RY 











FOB FACTORY 


Steel Outlook Calls 


For 70% of 


created some additional 


‘tonnage orders, probably 
‘through September—nothing | 
‘spectacular. Most correc-| 
tions in steel inventories, it is re- | 
ported, have now run their course. | 

During the past week, one of the 
major car companies which has 
been relatively inactive for several 





Firestone Gets Racing Trophy— 


; ; ; i il. Replen- 

Raymond C. Firestone (center), receives a top honor of the racing profession, the ing by independents is n 
Edenburn Trophy, “as the person connected with automobile racing deemed to have | ishment of depleted steel oro 
contributed the most to that sport during the year.” The award is presented by Col. | and hedging against new m = i 
Art Herrington (right), chairman of the contest board of the American Automobile | 4re undoubtedly contributing fac- 


Assn. Joining in the ceremony is Wilbur Shaw, president of the Indianapolis Speed- | tors in this situation. 
way. r " r It is difficult to realize how far | 


months, resumed buying steel. Buy- 





NO OTHER MOTOR OIL SUPPLEMENT HAS 
BEEN GRANTED THE CERTIFIED TEST AWARD 
BY MOTOR VEHICLE RESEARCH, INC. 


@ =. 




















LIQUI-MOLY 


reduced oil con- 


sumption 56%. 





TESTS aa ease 

PROVED ee _ 
LIQUI-MOLY —_—S 

TESTS actually plates in- oil filter. 

PROVED ternal engine parts 


with a tenacious 
protective coating. 


LIQUI-MOLY 
TESTS drastically reduces 
PROVED engine friction... Every other week in 
a cae || cee eat ae sone 
LIQUI-MOLY 
——— Every month in 
TESTS longed protection - POPULAR 
PROVED against engine 


seizures even if 
oil is lost. , 


LIQUI-MOLY 


lubricates before 
oil starts owing 
++. prevents dry 
starts. 


metal 





$950: 


For 3 treatments 
320z.can$3.75 






THESE ARE CERTIFIED FACTS 
FROM MOTOR VEHICLE RESEARCH, INC. 


(Complete technical report available on request) 


PROTECT YOUR CUSTOMERS’ ENGINES 
WITH COMPLETE LUBRICATION... 


~~ AUTOMOTIVE 1 moty moor probucts corp. vi | 
1155 Broadway, New York 1, N. Y. | 
® J Let me have the facts on how I can increase my profits and better 

serve my customers by selling Automotive LIQUI-MOLY Products. 
oe IG Here's my dollar for the special offer. ($3.00 value) i 
SOC th LTRS I Name. I 
ANTI-FRICTION ENGINE PLATING Company: : 

Money back guarantee covers every LIQUI-MOLY treatment. Over a 

2,500,000 cans sold to date for cars, trucks, buses and tractors. [city —_______“one____state ! 
ee cakes ee ee OE AN Ne Ee ee ame ees ome cml 


‘ Wwe hedging on the possibility of a steel strike has 


a | cently in Detroit, there is nothing at present to indicate any 


'| sharp pickup in the steel market. 
| The traditionally pessimistic steel industry looks for good 





@ LIQUI-MOLY contains no 
kerosene, graphite, or harmful 
ingredients that break down 

under engine heat into acid form- 
ing or corrosive residues. 


@ LIQUI-MOLY is not affected by 
engine heat, pressures or acids. 
@ LIQUI-MOLY is the only product 


A. J. Lockrey process by which 
Molybdenum Disulfide particles are 
submicronized to less than one mi- 


sion. There is no need to ever remove 


Consistent Advertising — builds 
consumer demand—steady 


repeat profits for you ! 


For quick turnover... 
to help your customers 
and yourself 


SIMPLY ADD ONE CAN to 
crankcase oil. LIQUI-MOLY then 
coats all engine friction surfaces 
with a protective anti-friction 


denum Disulphide. 
new smooth gliding power— not 
possible with oil alone. 

For extra profits from every grease job... 
LIQUI-MOLY GEARLUBE BOOSTER 
for quieter gear-driven transmissions 
and differentials. 2 oz. tube, $1.25 


PROVE LIQUI-MOLY FOR YOUR- 


SELF ... AT OUR EXPENSE! 


Just fill in the coupon and attach it 
with $1.00 to your letterhead. We'll 
send you TWO $1.50 cans of LIQUI- 
MOLY. Tr 


EIQ0F-MO 
. send back the unused can and 
we'll return your dollar. 
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Capacity 


activity in steel buying re- 


the steel pendulum has swung 
during the past 18 months. 

A year ago, steel operations ex- 
ceeded 100 percent of capacity. Re- 
cent operating figures barely ex- 
ceed 70 percent. Many steel experts 
expect operations to continue at 
about the same level during the 
remainder of this year. 

A year and a half ago, auto mak- 
ers were still clamoring for steel. 
Many steel buyers were willingly 
paying substantial premiums for 
flat rolled steel that often left much 








by the original, exclusive 


held in continuous suspen- 


plating of slippery Molyb- 
ngines gain 


one in your car. If 
Y is not everything we 











to be desired as far as quality was 
concerned. 
* * + 


How Times Change 


__ week, a Detroit steel buyer 
observed sadly, “I would be 
most happy to sell a very substan- 
tial tonnage of steel in our storage 
for just the cost of the extras. We'd 
be perfectly happy to absorb the 
base price of the steel. It’s only the 
money we paid as a premium we'd 
like to get back.” 

There are other indications of 
the ready availability of steel. A 
leading trade publication told last 
week about a buyer who placed 
an order for 91 different steel 
items. 

The warehouse where he placed 
the order was able to furnish 90 
of the 91 items out of stock. The 
last item was obtained from anoth- 
er warehouse in the same city. Per- 
haps this situation would not have 
been reversed two years ago, but 
many of the buyer’s requests would 
undoubtedly have been turned 
down cold. Many other items would 
not have been delivered for 30 days 


or more. 
* * * 


Story of ‘Missing Month’ 

NOTHER telltale mark of the 

times is the so-called “missing 
month.” During the hectic postwar 
years, steel producers piled orders 
on top of one another, and often 
found themselves falling behind on 
promised deliveries. 

When the original promises lost 
their significance, the usual prac- 
tice called for a steel supplier to 
drop a month off the order books 
and start again with a clean slate. 

Nowadays, a steel supplier 
clings tenaciously to every order 
he can dip up. Right now it’s 
the steel supplier who is worry- 
ing about the auto firms dropping 
a month off the books. 


The steel picture has now turned 
180 degrees. Steel buyers, who won- 
dered for years when the shoe was 
going to be on the other foot, are 
having their day. 

It is unnecessary to point out that 
many Detroit steel buyers are en- 
joying immensely the remarkable 
experience of doing for the first 
time what they were hired to do in 
the first place. 


Packard to Stress 
‘Old-Fashioned’ 
Selling Methods 


DETROIT. — A national market- 
ing activity aimed at a return to 
personalized selling has been start- 
ed by Packard. 

In a program to be conducted by 
leading dealers, major emphasis 
will be placed on a return to “old- 
fashioned” selling methods of tele- 
phone prospecting, personal con- 
tact and demonstrations. 

At the same time, dealers have 
been asked to analyze their mar- 
keting programs during the period 
as the company continues to de- 
velop new distribution techniques. 
Field reports will be correlated for 
the use of Packard dealers nation- 
ally. 

In discussing the 60-day program, 
Packard officials said this is one in 
a series of marketing programs de- 
signed to stimulate retail business 
in key markets. 

During the period, factory repre- 
sentatives will pose as “mystery 
buyers” to shop retail salesmen in 
Packard dealerships. The salesmen 
will be rated according to points of 
good salesmanship and the ratings 
will be given to dealerships for 
study. 

The company said the two-month 
distribution study activity was 
keyed to the Packard program of 
custom-building cars to customers 
orders. 


Eggleton Draws 


Year in Tax Case 


LOUISVILLE.—Edwin H. Eggle- 
ton jr., former used-car dealer here, 
last week was sentenced to a year 
and a day in prison and fined $5,000 
on charges of income-tax evasion. 

Eggleton was convicted in Fed- 
eral Court of evading $17,821 in 
1947-48 taxes. Eggleton’s attorneys 
said they planned to appeal the 


case. 
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.».by intent te buy? Esquire leads all magazines in % of readers planning to buy a new car in 1954* 


... by most recent purchase? Esquire has the highest % of readers who have bought new cars within the 


o-9 


past 12 months! ... by muultiple-car nership Esquire i is first in % of families owning two. or more cars! 
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Highways & Safety... 





2 Out of 5 Drivers 
Ignore Stop Signs 


By Gerhardt Neumann 
Staff Writer 


WO out of five motorists do not 
take stop signs seriously, it was | 
discovered 


in a recent survey in| 
Cook County, Ill. | 

Nearly 60,000 | 
cars were ob-| 
served at 66 stop- | 
sign intersections, | 
and here is the| 
result: 

Twenty-two per- 
cent of all cars 


+ 
Ost oO 
failed to come to| 


20 percent went through 





a stop; 
the intersection on a “rolling stop 
basis, while 1.2 percent passed the 
intersection at speeds that could be 
fatal under certain traffic condi- 
tions. 

The study further revealed that 
violations during the morning 
rush hour were 18 percent greater 





|leave it up to the discretion of the 


than during the evening rush 
hour, probably due to the fact 
that motorists were in a greater 
hurry to get to work on time 
than to get home, 

A breakdown of the various in- 
tersection figures shows that at 
some important street corners, dis- 
regard of the stop sign was as high 
as 62 percent, or three out of five 
drivers. 

In this connection, it is interest- 
ing to note that there is a growing | 


trend to replace the stop signs with | : *1.9 
signs reading, “Yield Right of Maine Pike’s Record 


Way.” 
The idea behind these signs is to 





which merchandise prizes were offered. 


itself as safe as that state’s 
| highways as a whole, according to 
|the Maine Turnpike Commission. 


motorist whether it is safe to pro- | 
ceed and, at the same time, hold| Comparative figures show that 
him responsible if an accident re-| the pike is three times as safe as 


sults. | all U.S. highways, twice as safe 
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Al Lafayette Opens in Brooklyn— 

Police were needed to hold back crowds at the opening of Al Lafayette, Inc. 
| (Packard), Brooklyn, N. Y. Martha Wright, star of Packard's TV show, and Gil Hodges 
and Duke Snyder, of the Dodger baseball team, assisted at the opening, during | Vehicle Department to put patrol- 


as the New Jersey Turnpike, and 
almost four times as safe as the 
Pennsylvania Turnpike. 

Last year, there were 1.13 deaths 
for every 100 million vehicle miles, 


| compared with an average of seven 





| deaths on all U.S. highways. 
x + * 


Road Spending Criticized 

U S. ROAD spending, in constant 
* dollars, was less last year than 

in 1938, according to Arthur O. 


Dietz, president of C.1.T, Financial | 


Corp. 

Dietz said that road expenditures 
on all levels of government last 
year amounted to $5,200,000,000, of 
which only $3 billion was spent on 
construction. 

“Because the cost of road con- 


struction has more than doubled | 


since 1941,” Dietz said, “we are 
actually spending only the equiv- 
alent of $1% billion (prewar value) 
for new roads — or less than we 
spent in 1938.” 

It seems incredible, Dietz 
pointed out, that the U.S. has 
built “more miles of automobiles 
since 1945 than we have miles of 
highways.” 

“If we are to place every new car 
produced since 1945 bumper to 
bumper, and laid alongside of them 
every mile of highway we have 
built since then,” he explained, “the 


cars would stretch further than the | 


roads.” 

Dietz asserted that the highway 
deficiencies can be eliminated only 
by increasing highway spending to 
more than twice its present rate. 


The annual expenditure on new | 


roads, he said, should be increased 
to $7 or $8 billion, plus $3 billion 


for maintenance. 


* * * 


Winners in Safety Contest 


yea and Wausau, Wis., 
were named last week grand 
award winners in the 1953 National 
Traffic Safety Contest conducted by 
the National Safety Council. 
Fourteen other states and 26 
cities won divisional honors. A 
total of 47 states and 848 cities 
participated in the contest. 


Besides Virginia, award-winning | 


Mass. Demerit Plan Raises | 


Hepes for Insurance Cut 
Massachusetts state and insur- 
ance company officials, on the basis 
of the first five months’ experience 
under the new demerit rating law, 


see a reduction in compulsory in- 


surance rates in 1955. 

Officials report that the law has 
resulted in a leveling off of injury 
claims. They also assert the law 
has made the driver under 25 more 
careful. 





states were New Jersey, Oklahoma, 
Washington and Pennsylvania. 

Cities which won first place in 
their population groups were Los 
Angeles, San Francisco, Seattle, 
Denver, Syracuse, Phoenix, Ariz., 
Kalamazoo, Mich., and Garden City, 
Kans. 


Wis. Gets Tough, 
Ky. Tries Plea 
For Safe Driving 


A strict law enforcement policy 
during the vacation months and a 
tougher attitude on suspension of 
licenses of motorists convicted of 
| traffic offenses have been ordered 
in Wisconsin by Gov. Walter Kohler. 

The governor asked the Motor 


men on a six-day working week 
| this summer, subject to approval of 
jthe State Emergency Board, of 
| Which Kohler is chairman. 

| Kohler said he would urge the 
board to provide funds to permit 
the vehicle department to keep 
driving record files up to date. 

In Kentucky, Gov, Lawrence 
| Wetherby has proposed to form an 
organization, the Kentucky High- 
|way Lifesavers, and send out 
pledges by which motorists promise 
to avoid improper passing, follow- 
ing too closely, jumping the light 
}and failure to yield right of way. 

x * * 


Dealers Sponsor 
‘Car Inspections 


Voluntary car inspections, spon- 
sored in most cases by auto dealer 
organizations, were reported big 
successes in recent weeks all over 
the country. 

In Kokomo, Ind., cars were 
checked at a rate of 175 an hour. 

In Cocoa, Fla., 1,242 vehicles were 
checked during a four-day drive 
sponsored by the Cocoa - Merritt 
Island Automobile Dealers Assn. A 
total of 139 cars were defective. 

The Oklahoma City Motor Car 
Dealers Assn. was one of the spon- 
soring groups of the inspection 
drive in that city. During the first 
2% days more than 1,500 vehicles 
had been examined, 78 percent of 
which were found in good order. 

*” * 


|Track Driver School Planned 


|By Mass. Association 


Plans for a training school for 
western Massachusetts truck driv- 
ers are being made by the Western 
| Massachusetts Motor Carriers Su- 
| pervisor Assn. 

The seven-week course, which 
has the support of the Teamsters’ 
| Union, will be the first conducted 


|in this part of the state. 
* - +. 








|H & S Shorts 


| Texas auto dealers will under- 
| write expenses of 12 regional win- 
|ners in the Texas Junior Chamber 
|of Commerce Teen-Age Roadeo to 
the finals in Austin, June 26-27. 

The American Assn. of Motor 
Vehicle Administrators is offering 
| courses in post-licensing control 
| and driver improvement, The 
| classes will be held at the Uni- 
| versity of California, Sept. 13-24; 
| Northeastern University, Boston, 

Oct. 4-15; University of Alabama, 
| Nov. 1-12, and Northwestern Uni- 

versity, Nov. 29-Dec. 10. 

“Test Your Safety Savvy” is a 
| booklet published by Your Job in 
Industry, Inc., 2 Poe St., Hartsdale, 
N. Y. It covers the do’s and don’ts 
of safe driving. 








Safety Car for Coffeyville, Kans.— 


McCann Motor Co. (Lincoln-Mercury), Coffeyville, Kans., has put at the disposal 
of the city’s police a car to promote safety in the community. Shown (from left) are 
| Riley McCann, owner of the firm; Police Chief Hobart Thomas, and John Sullivan, of 
| the Kansas City l-M district office. 














: ____ AUTOMOTIVE NEWS, JUNE 14, 1954 iS bce 
°,? > ° let, ; Ford, 1; GMC, a, d 
Sales Conditions in Various Areas... wis, i. +9 


* * * 





Sioux City, Ia. 


New-car sales in Sioux City in 
May totaled 330, virtually unchanged 
from the April figure of 329. 


Ford, however, passed Chevrolet 


Auto Market Reports 


| pared with 270 for the previous |mark a new low level in Pitts- to take fi lace in May with 100 

Cleveland | month. Used-car sales were down |burgh’s current business down- paths na lh petit vith 75 for 
May went out with a slam-bang| g bit, amounting to 4,031 in May, | swing.—(Leon M. Leffingwell.) Chevrolet 
* * * 2 


sales week that saw sales rising to| compared with 4,176 in April. 
a@ seven-day record for the year. | (Used-truck sales amounted to 
New-car sales totaled 2,263, the! 293, compared with 215 in April. 


Buick passed Plymouth, 41 to 
28, for third place, and ae 
PA Ded rom & ane Apr 






Salt Lake City 


New-car _ registrations 

















in Salt 


0 Le U 


WE WERE THERE... 





WE WILL BE THERE 


Spicer has been through all the phases and cycles of automotive = 
development during the past 50 years. Spicer has been a major factor in the progress 
of the motor vehicle from a clumsy, noisy machine to a sleek, fleet, 
worldwide method of transportation. 
Spicer now looks forward to its second 50 years of participation 
in automotive advancements. Working together hand in hand 
with designers and engineers on the vehicles of the future, 
the Dana organization will continue to develop Spicer power 
transmission units that will maintain their reputation as 


“The Flandarid of the Industry” 
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iWitield, Tex.; urman J. Bates, Beaumont, tex.; W. E. Wykes, 5a ity, Tex. 

H. H. Carroll, Orlando, Fla.; Howard Vaughn, Winter Haven, Fia.; R. H. Herrington, Memphis; Billy Henderson, Ruston, La.; Ray 

u - A | Brander, Niagara Falls, N. Y.; Carl Voss, Syracuse; R. E. Munz, Indianapolis; T. E. Clark, Madisonville, Ky.; Charles Widmayer, 

Cincinnati Jackson, Mich.; Almer S$. Pickard, Grand Rapids, Mich.; Larry Summerford, Columbus, O.; Bob Cooney, Erie, Pa.; Clarence Sekin 

New-car registrations in May | ger, Bellevue, Pa.; Jacques Knerr, Johnstown, Pa.; Gene Smick, Hammond, Ind. 

reached 3,076 in Cincinnati, up| 

slightly over the April figure of | Hutchinson, Kans.; L. A. Tonnies, Belleville, Ill; C. J. Fuenfgeld, St. Louis; Ralph Olson, St. Paul; Al Perry, Zumbrota, Minn.; 

3,030. | Herbert Jeske, Denver; K. R. Brown, Murray, Utah; M. M. Starr, Huntington Park, Calif.; M. J. Deckerl, Bellifiower, Calif.; G. L. 
New-truck sales were 273, com- | Shuman, San Francisco; J. M. Stratford, Sacramento, Calif.; George Rammerman, Washington, and A. R. May, Lewiston, Id. 
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YOU CAN PUT 

300 SALESMEN 
FO WORK SELLING YOUR 
NEW AND USED CARS FOR 


$29.75 


More than 3,000 Dealers in the 
United States and Canada are 
using our plan to increase Sales 


and cut their inventory. 
PROSPECTS EVERY DAY 


Write or wire for Free Samples 
and Details of this AMAZING 
PLAN 


SANZO SPECIALTIES 
Mfrs. of the used car tag with 
the beaded chain 


Box 68-A Endicott, N. Y. 








100 Feet of 48-12” x 18” Pennants 
All-Weather Durafiim Only $6.00 
Money refunded if not satisfied. 


MYRLO COMPANY 


2168 W. 25th., Cleveland 13, Ohio, dept. N 











Frosty Smith, Champaign, Iil.; Antone Duda, Omaha; Paul Yetman, Hastings, Neb.; Milton Bobel, Garden City, Kans.; John Dorsch, 





STEMAC 


DEALERS 
SALESMANAGERS 
SALESMEN 


Pin a dollar bill to your letterhead 
or business card, and receive 50 copies 
“Salesmen's Daily Work Organizer”, 
containing effective plan to increase 
new and used car sales. After 30 days 
trial, your dollar back, if not 100% 
satisfied. 


Automotive Sales Helps 


1734 Southeast Dr., 
South Bend, ind. 


SPECIFY STEMAC PERSONALIZED 
NAME PLATES 

ASK FOR DETAILS 
1281 SO. CHEROKEE 
DENVER, COLORADO 


CENTRALLY 
LOCATED 


and assuring a convenient, dependable 


source of supply for the automotive industry 


For fifty years, Spicer Universal Joints . . . first in the industry . . . have 
been in volume demand because of outstanding service features: 


1. True bearing alignment with rigid one-piece yaqke design. This rigidity 
is the essence of accuracy. 


Precision bearings with improved surface hardness and finish. 
3. Dynamically balanced to exacting limits. 
4. Uniform high quality propeller shaft tubing. Steel meets our 
special specifications for Spicer propeller shaft needs. 
. Wide selection of flange and yoke types and sizes to suit each 


individual requirement. 


Spicer facilities are diversified and convenient, to fill your needs 
efficiently in power transmission units. 


SPICER MANUFACTURING DIVISION 


of Dana Corporation . Toledo 1, Ohio 


50 YEARS OF 
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SERVICE ENGINEERING 
TRANSMISSIONS + UNIVERSAL JOINTS + PROPELLER SHAFTS * BROWN-LIPE 


end AUBURN CLUTCHES « FORGINGS « AXLES « STAMPINGS « SPICER 
BROWN-LIPE GEAR BOXES « PARISH FRAMES * TORQUE CONVERTERS « 
POWER TAKE-OFFS © POWER TAKE-OFF JOINTS ¢ RAIL CAR DRIVES 


* RAILWAY GENERATOR DRIVES » AIRCRAFT GEARS » WELDED TUBING 
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Auto Market Reports 


Cleveland 


May went out with a slam-bang | 
sales week that saw sales rising to 
a seven-day record for the year. 

New-car sales totaled 2,263, the 
first time in 1954 that they had 
passed the 2,000 mark in one week. 
Used-car sales totaled 2,223, also a 
record for any seven-day period for 
1954, although sales previously had 
passed 2,000 several times.—(San- 
ford Markey.) 

+ 


* 


Columbus, O. 


May new-car sales in Columbus 
totaled 1,970, compared with 2,080 
in April. Five-month sales totaled 
9,557, compared with 9,574 for the 
same period of 1953. 

New-car sales by make were: 
Ford, 506; Chevrolet, 451; Buick, 
201; Oldsmobile, 185; Pontiac, 134; 
Plymouth, 112; Mercury, 90; 
Dodge, 54; Studebaker, 46; Cadil- 
lac, 44; DeSoto, 35; Nash, 35; 
Chrysler, 29; Packard, 14; Lin- 
coln, 9; Hudson, 9; Triumph, 5; 
Volkswagen, 4; Austin, 2; MG, 2; 
Willys, 2, and Jaguar, 1. 

Tax-paid used-car sales in May 
totaled 5,511, compared with 6,123 
in April. 

New-truck sales totaled 218, un- 
changed from April totals. Sales by 
make were: Chevrolet, 84; Ford, 57; 
“odge, 23; International, 20; GMC, 

; Divco, 6; Autocar, 5; Federal, 5; 
White, 4; Diamond T, 2; Stude- 
baker, 2; FWD, 1, and Mack, 1. 
Used-truck sales on which taxes 
vere paid totaled 338, compared 
with 413 in April—(Bert Strang.) 
* * 


* 


Boise, Id. 


May new-car sales in Boise fell 
to 214, from the 231 sold in April. 
New-truck sales were down also, 
totaling 50 in May, compared with 
59 in April. 

New-car sales by make were: 
Chevrolet, 61; Ford, 51; Oldsmo- 
bile, 22; Buick, 19; Plymouth, 15; 
Pontiac, 13; Nash, 9; Cadillac, 5; 
Studebaker, 4; DeSoto, 4; Dodge, 
3; Mercury, 3; Chrysler, 2; Lin- 
coln, 2, and Willys, 1. 

New-truck sales were: Chevrolet, 
15; Dodge, 13; Ford, 10; Interna- 
tional, 6; GMC, 4; and Willys, 2 

* ok 


* 


* 


Minneapolis 

The number of new cars delivered 
in Hennepin County (Minneapolis) 
during May totaled 2,318, com- 
pared with 5,405 in April. 

The large April figure, how- 
ever, was largely accounted for 
by dealers registering new cars 
to escape the personal property 
cax which came due that month. 
Deliveries by make during May 
were: Ford, 562; Chevrolet, 512; 
Buick, 311; Oldsmobile, 213; Plym- 
outh, 190; Pontiac, 103; Mercury, 
81; Cadillac, 68; DeSoto, 57; Chry- 


pared with 270 for the previous 
month. Used-car sales were down 
a bit, amounting to 4,031 in May, 
compared with 4,176 in April. 
Used-truck sales amounted to 
208, compared with 215 in April. 

New-car registrations by make 
were: Ford, 896; Chevrolet, 666; 
Buick, 353; Oldsmobile, 264; Pon- | 


tiac, 220; Plymouth, 202; Mercury, | 
158; Dodge, 62; Cadillac, 53; Nash, | 
32; | 


48; DeSoto, 42; Studebaker, 
Chrysler, 24; Packard, 21; Hudson, 
11; Lincoln, 10; Willys, 7; Austin, 
2; es 2; MG, a Crosley, 1, and | 
Porsche, 


New - saci registrations were: 
Ford, 98; Chevrolet, 97; Interna- 
tional, 23; Dodge, 13; Reo, 10; Mack, 
10; GMC, 8; White, 6; Diamond T, 


3; Studebaker, 2; Autocar, 1, and | 


miscellaneous, 2. 
> 
Mexico, Mo. 


New-car sales here have exceeded 
the expectations of most dealers. 


* * 


Used-car sales seem to be develop- | 


ing a weak streak which started a 
couple of weeks ago and is grow- 
ing progressively worse. 

The redeeming feature is that in- 
ventories are not dangerously high. 
Most dealers consider the used-car 
stock in the area as normal. 

This area deserves an A on 
credit and repossessions, Dealers 
average only two to five repos- 
sesions in a year’s business. Deal- 
ers report almost no delinquents 
and open service accounts are be- 
ing paid on time. 

Unemployment in industry has 
reached a solid footing after un- 


certainty during the first months | 
of the year but conditions tend to) 


make those employed cautious. 


Farmers are much more optimistic | 


now that the rains have come.— 
(L. H. Houck.) 


* 


Pittsburgh 


* * 


New-car registrations in the) 


Pittsburgh area ran at the second- 
highest rate for the year in the 
week ended May 29. 

The brisk car business came in 
the face of generally declining 
business, according to the Bureau 
of Business Research of the Uni- 
versity of Pittsburgh. 

After seasonal adjustments, the 
bureau’s business index fell to 144.7 
percent of the 1935-39 average last 
week, from 146.2 in the previous 
week. The bureau said that when 
figures are complete, May would 





sler, 50; Dodge, 47; Nash, 32; 

Willys, 26; Studebaker, 19; Pack- 

ard, 17; Kaiser, 10; Lincoln, 9; 
Hudson, 3, and miscellaneous, 5. 

New-truck sales totaled 234.— 

(Donald M. Lyons.) 
* ok 


* 


Birmingham, Ala. 

An increase of 14 percent was 
chalked up in May new-car sales 
by Birmingham dealers, who moved 
1,482 units during the month, com- 
gared with 1,302 in April. 

Used-car sales were holding up 
at the cost of lower prices, strenu- 
ous sales efforts and generous ad- 
vertising. 

Unfranchised dealers still are 
getting new cars and offering 
them at substantial discounts. 

New-car sales by make were: 
Ford, 479; Chevrolet, 407; Buick, 
131; Oldsmobile, 118; Pontiac, 87; 
Plymouth, 66; Mercury, 63; Cadil- 
lac, 33; Dodge, 26; Chrysler, 17; 
Packard, 13; DeSoto, 12; Stude- 
baker, 9; Lincoln, 8; Willys, 4; 
Nash, 3; Jaguar, 2; Austin, 1; Hud- 
son, 1; Kaiser, 1, and MG, 1.— 


(Stuart Riddle.) 
oe 


* * 


Cincinnati 
New-car registrations in May 
reached 3,076 in Cincinnati, up 


slightly over the April figure of | Hutchinson, Kans.; L. A. Tonnies, Belleville, Ill.; 


3,030. 
New-truck sales were 273, com- 


mark a new low level in Pitts- 
|burgh’s current business down- 
| swing.—(Leon M. Leffingwell.) 

* * * 


Salt Lake City 


New-car registrations in Salt 
| Lake County in the seven-day pe- 
| riod ended May 26 totaled 219. New- 
truck registrations in the same pe- 
riod were 12. 

Car sales by make were: Chev- 
rolet, 76; Ford, 45; Buick, 25; 
| Oldsmobile, 24; Plymouth, 10; 
Chrysler, 9; Mercury, 7; Pontiac, 
| 1; Studebaker, 6; Cadillac, 3; 
| Willys, 3; DeSoto, 1; Dodge, 1; 

Kaiser, 1, and Nash, 1 
Truck sales by make were: Chev- 





Auto Paint Firm 
| Marks 200th 


Anniversary 


NEW YORK. 
the auto paint business and pre-| 
| Revolutionary America will be 
| forged this year when Devoe &| 


— A link between 


Raynolds Co., Inc., celebrates its 
200th anniversary. 


William C. Dabney, Devoe’s pres- 


auto industry since 1919, when he 
founded the Jones-Dabney Co., 


Detroit for many years in which 
| enamels and lacquers are made for 
| Chrysler, Ford, Lincoln, Studebak- 
er, Hudson, Packard, DeSoto, Plym- 
outh, Kaiser and Willys. 

Devoe has a second close connec- 
tion with the auto industry through 


in Newark, N. J. 


| 1754. William Post, the founder, 
|was a painter by trade and also 
| sold paints from his home in New 
York City. Post died in 1800 and 
| the business was carried on by his 
two sons. 

The Posts’ successors, Butler and 
Barker, sold the business in 1851 to 
Charles T. Raynolds, who hired F. 
W. Devoe as a clerk. Devoe was 
the dynamo which provided energy 
for the firm’s growth. 

Devoe built a plant in Greenwich 
Village whose first foreman was 
Andrew J. Phillips. Phillips’ son 


& Raynolds, and his grandson, 
Elliot S. Phillips, who was also a 





man of the board. 
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L-M Merchandising Council Convenes in Detroif— 


Parts and accessories managers from 46 Lincoln-Mercury dealerships met in Detroit for the third national merchandising council, 
with two representatives from each of the 23 sales districts and one representative from each of the five sales regions. Regional 
representatives were: Eastern—W. J. Perry, Boston; Southern—J. R. Wilson, Memphis; Central—M. E. Whitney, Detroit; Midwest— 
D. K. Aschim, Des Moines; Western—V. R. 

Dealership members of the Council were Robert Wicks, Hartford, Conn.; Thomas Martin, Lowell, Mass.; A. M. Campbell, New 
York; W. Auger, Bridgeport, Conn.; Joseph Ligambi, Philadelphia; William McKeen, Trenton, N. J.; R. C. Mathews, Norfolk, Va.; 
W. F. Trimbee, Chattanooga, Tenn.; C. L. Kiser, Asheboro, N. C.; B. J. Miears, Dallas; M. R. Dunn, 


W. N. Newton, Arlington, Va.; 


Wilcox, Oakland. 


Littfield, Tex.; Thurman J. Bates, Beaumont, Tex.; W. E. Wykes, Bay City, Tex. 


H. H. Carroll, Orlando, Fla.; Howard Vaughn, Winter Haven, Fia.; R. H. Herrington, Memphis; Billy Henderson, Ruston, La.; Ray 
Brander, Niagara Falls, N. Y.; Carl Voss, Syracuse; R. E. Munz, Indianapolis; T. E. Clark, Madisonville, Ky.; Charles Widmayer, 
Jackson, Mich.; Almer S. Pickard, Grand Rapids, Mich.; Larry Summerford, Columbus, O.; Bob Cooney, Erie, Pa.; Clarence Sekin 


ger, Bellevue, Pa.; Jacques Knerr, Johnstown, Pa.; Gene Smick, Hammond, Ind. 


Frosty Smith, Champaign, Ill.; 


Antone Duda, Omaha; Paul Yetman, Hastings, Neb.; Milton Bobel, Garden City, Kans.; John Dorsch, 
Lovis; Ralph Olson, St. 
Herbert Jeske, Denver; K. R. Brown, Murray, Utah; M. M. Starr, Huntington Park, Calif.; M. J. Deckerl, 
| Shuman, San Francisco; J. M. Stratford, Sacramento, Calif.; 


C. J. Fuenfgeld, St. 


|} ident, has provided finishes to the) 


which merged with Devoe in 1938. | 
Jones-Dabney has had a plant in| 


its Beckwith - Chandler subsidiary | 


The company was founded in| 


later became a president of Devoe) 


president of the firm, is now chair-| 


Tyt sy 


George Rammerman, Washington, and A. R. May, Lewiston, Id. 
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Sioux City, Ia. 


New-car sales in Sioux City in| 
May totaled 330, virtually unchanged | « 
from the April figure of 329. 


Ford, however, passed Chevrolet * 


to take first place in May with 100 
registrations, compared with 75 for 
Chevrolet. 


Buick passed Plymouth, 41 to 
23, for third place, and Dodge 
leaped from eighth place in April 
to a tie for fifth in May with 19 
registrations. Mercury also had 
19. 

Other sales by make were: Olds- 
mobile, 17; Pontiac, 8; Cadillac, 6; 
Chrysler, 6; Nash, 6; Studebaker, 5; 
Lincoln, 3; Packard, 1, and Willys, 1 

New-truck sales totaled 60, com- 
pared with 86 in April. Sales by 
make were: International, 24; Chev- 
rolet, 22; Ford, 7; Dodge, 3; Divco, 
1; GMC, 1; Studebaker, 1, 
| Willys, 1 
* 


* * 


District of Columbia 


May new-car sales in the National 
Capital area totaled 2,428, compared 
| with 2,440 in April. New-truck sales 
were 187, compared with 199 in the 
| previous month. 

New-car sales by make were: 
Chevrolet, 654; Ford, 472; Plymouth, 
299; Buick, 205; Oldsmobile, 191; 
| Pontiac, 158; Mercury, 100; Dodge, 
75; Cadillac, 66; Chrysler, 51; De- 
Soto, 32; Studebaker, 30; Nash, 23; 
Lincoln, 20; Packard, 15; Willys, 
| 11; Hudson, 9; Austin, 6; Kaiser, 3; 
|Henry J, 2; Hillman, 1, and mis- 
cellaneous, 5. 

Truck sales by make were: Chev- 
rolet, 66; Ford, 45; GMC, 24; Inter- 
national, 20; Dodge, 14; Brockway, 
8; Studebaker, 2; White, 2; Auto- 
|car, 1; Diveo, 1; Federal, 1, and 
miscellaneous, 3. 

a 





* 
Indianapolis 

Indianapolis new-car sales de- 
clined 11 percent in May, totaling 
| 2,620, compared with 2,961 in April. 

New-truck sales, however, were 
up more than 70 percent, jumping 
from 216 in April to 371 in May. 

New-car sales by make were: 
Chevrolet, 753; Ford, 677; Buick, 
233; Plymouth, 194; Oldsmobile, 

179; Pontiac, 156; Studebaker, 86; 
Mercury, 71; Cadillac, 62; Chry- 
sler, 46; Dodge, 44; DeSoto, 39; 
Nash, 34; Lincoln, 14; Hudson, 
13; Willys, 9; Packard, 7; Jaguar, 
2, and MG, 1. 

New-truck sales by make were: 
Ford, 127; Chevrolet, 121; Interna- 
tional, 67; Dodge, 34; Divco, 7; 
White, 6; Studebaker, 5; Hendrick- 
son, 1; Martin, 1; Reo, 1, and 
| Willys, 1. 


* 
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YOU CAN PUT 

300 SALESMEN 
FO WORK SELLING YOUR 
NEW AND USED CARS FOR 


$29.75 


More than 3,000 Dealers in the 
United States and Canada are 
using our plan to increase Sales 


and cut their inventory. 
PROSPECTS EVERY DAY 


Write or wire for Free Samples 
and Details of this AMAZING 
PLAN 


SANZO SPECIALTIES 
Mfrs. of the used car tag with 
the beaded chain 


Box 68-A Endicott, N. Y. 
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MYRLO COMPANY 
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DEALERS 
SALESMANAGERS 
SALESMEN 


Pin a dollar bill to your letterhead 
or business card, and receive 50 copies 
“Salesmen'’s Daily Work Organizer”, 
containing effective plan to increase 
new and used car sales. After 30 days 
trial, your dollar back, if not 100% 
satisfied. 


Automotive Sales Helps 


1734 Southeast Dr., 
South Bend, Ind. 
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Specivy STEMAC PERSONALIZED 
ASK FOR DETAILS 
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COME not to praise Caesar, 
but to bury him,” said Mark 
Antony in the most famous funeral 
oration of all time. 

Caesar had been warned by a 
bunch of political “hangers-on” in 


Rome, like “the envious Casca,” to 
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“beware of the Ides of March.” So 
(speaking out of turn, as usual) 
this is to casually warn the “old- 
fashioned politicians” of America 
|to please beware of the Ides of 
November. 

| Then, on the first Tuesday of that 
month, (God willing) the free and 
| independent voters of America will 
elect 34 governors, 35 senators, and 
a new house of representatives .. . 
now with 435 members. 

I have a lot of firm friends 
among the “oldtimers” in politics 
(fellows for whom I “ghost wrote” 
speeches in the old days). They 
all merely wanted to sound in 
the public prints like that sterling 
statesman, Bob Taft ... and be- 
ing a newspaperman, I certainly 


strained every typewriter key to | 


make them sound that way. 


‘the voters could plainly see that 
they didn’t look like statesmen at 
all . . . more like the small-town 
|lads they really were. (If I were 
in television now, I'd advise am- 
bitious politicians to shun television 
as the plague... millions of voters 
would find out how they looked 
and discover how little they knew.) | 

I might as well tell you that I 
was never “pigeonholed” as a Dem- | 
ocrat or Republican. I am just an | 
ordinary American who indulges in | 
that luxury of thinking for himself. | 


* * 
| Election W oes 
| HE primary elections began in 


Illinois, Apr. 13, and will end 
Sept. 29 in Rhode Island. The gen- 


Quantity 


PRODUGTION 


1954 


where, except in Maine, where it 
will be held Sept 13. 

“As Maine goes, so goes the na- 
tion,”—is the old political shibboleth. 
But—except for that very honest 
woman who has become a strong 
political factor in that State, I’m 
not so sure ... in this rapidly 
changing world. 

Out in Nebraska: where they 
have the unicameral plan (the 
one-house legislature, the only 
one of its kind in America), peti- 
tions to make the legislature one 
of two houses have failed and 
every candidate is fighting the 


| other, instead of working together. 


George Norris, the widely known 
senator, dreamed of a one-house 
non-partisan legislature, with 24 
members. Now, as of the last ses- 


Then, along came television and eral election will be Nov. 2 every-!sion, there were 88 lobbyists regis- | 
; ; : ; sinccidichdibctn ‘ : ___——.| who had not been made a colonel. 


GREY IRON @GASTINGS 
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PRODUCTION FOUNDRIES 


ESTABLISHED 


i 
. 


” 
od 


1866 


THE WHELAND COMPANY 


FOUNDRY 


DIVISION 


MAIN OFFICE AND MANUFACTURING PLANTS 
CHATTANOOGA 2, TENNESSEE 


nine to 11 members, 
|nounced following the annual 
stockholders meeting here. 


tered ... or two for every legisla- 
tor. 
* * * 


The Kentucky Colonel 
Dp in Kentucky, that old 
Democratic wheelhorse, Alben 
W. Barkley, age 76, who has con- 
tinuously held public office for 50 
years ... since 1905... prosecutor, 
judge, congressman, senator and 
vice-president, under Truman .. . 
has finally been made a colonel of 
the Blue Grass State, a distinction 
held by some of the best known 
“contact men” in the advertising 
agency business. 

As a leading citizen of Kentucky, 
he must have felt that honor was 
a trifle overdue, Barkley credited 
it to “Susan’s doing,” since he had 
once said in a speech that he was 
one of the few living Kentuckians 


At last he had been remembered 


| by Mrs. Susan Bond Rutherford, 


now assistant secretary of state. 

Sitting there basking in the 
warmth of a wood fire at his 
home in Paducah, within view of 
the shimmering Ohio River, the 
new Kentucky colonel announced 
that he had consented to become 
a candidate for the Senate, with 
the endorsement of many Ken- 
tucky citizens, even including his 
old political foe, the former gov- 
ernor and senator, A, B, (Happy) 
Chandler. 

Out in California, they are having 
some job finding a man who can 
even begin to fill the shoes of Earl 
Warren, whom Ike picked as the 
new Chief Justice of the Supreme 
Court. 

Maybe, during the three terms 
he served there the people of Cali- 
fornia got some idea of the differ- 
ence between being governed by a 
“political aristocracy” and an “aris- 
tocracy of capacity.” 

* ok * 


|*Leaders’ and Leaders 


SS. “Whadda Yuh Mean 

political aristocracy ... or aris- 

tocracy of capacity? query some of 
my correspondents. 

Well, it’s as simple as this. The 
first group is made up of those 
alleged “leaders” who think that 
most people believe what they 
read and hear, They are what 
we in the newspaper business call 


| “the headline hunters.” They go 
| on indefinitely . .. until some- 


thing happens which reveals them 
as “four-flushers.” Then the 
honest man, who never conceals 
anything, “picks up the pot.” 

The member of the aristocracy of 
capacity never does anything that 
he has not learned to do well. He 
never boasts, brags or tells the 
other fellow how to “do it.” He is 
a silent “kibitzer.” Since he never 
says much, people acquire a pecul- 
iar confidence in what he does. 
That is the real difference between 
a member of the “political aristoc- 
racy” and the “aristocracy of ca- 
pacity.” 


‘Mack Reports: 
‘Slight Profit’; 
Elects 3 to Board 


NEW YORK. — Stockholders of 
Mack Trucks, Inc., enlarged the 
company’s board of directors from 
it Was an- 


Three new directors were elected 
—two to fill newly elected seats 
and one to succeed John L. Wilson. 
Wilson’s term expired and he did 
not seek reelection, the company 
said. 

The new directors are C. A. John- 
son, president of the Central-Illinois 
Securities Corp.; Harold L. Fier- 
man, member of the law firm of 
Kay, Scholar, Fierman and Hays, 
and Stuart Hedden, chairman of 
the finance committee of the board 
of trustees of Wesleyan University. 

E. D. Bransome, president and 
| chairman of the Mack board, said 
| the company closed the first quar- 
| ter “with a slight profit.” Although 
customers were not taking deliver- 
ies in January and February, he re- 
ported, “confidence seemed to pick 
up, and March was a pretty fair 
month.” 

Present members of the Mack 
board who were re-elected were 
Bransome, Louis G. Bissell, George 
E. Clark, Richard G. Croft, William 
R. Kaelin, W. Denis Kendall, David 
Remer and Milton E. Stover. 





“Bondi” *low pedal 


POWER brake 


Specified by more car manu- 
facturers than any other make, 
Bendix Low Pedal Power Brake 
makes possible quick, sure 
stops by merely pivoting the 
foot from stop-and-go controls. 
No need to lift the foot and 
exert leg power to bring the 
car to a stop. Result—more 
driving comfort, less fatigue 
and greater safety! 
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POWER steering 


Because Bendix Power Steer- 
ing is of the linkage type, 
vehicle manufacturers find it 
especially adaptable for pro- 
duction line installation, with- 
out extensive engineering 
changes in present steering de- 
sign. Manufacturers can now 
meet the increasing demand 
for power steering more effi- 
ciently and more economically 
with Bendix Power Steering. 


Brndid” WYDROVAC* 


POWER brake 


With over four million in use, 
the Bendix Hydrovac is by 
all odds the world’s most 
widely used power brake for 
commercial vehicles. This 
overwhelming preference for 
Hydrovac is a result of sound 
engineering design, excep- 
tional performance, low orig- 
inal cost and minimum serv- 
ice upkeep. 


gpa 


Condi” AIR-PAK* 
POWER brake 


With one simple compact unit, 
Bendix Air-Pak combines all 
of the well-proven advantages 
of hydraulic brake actuation 
with an air brake system. An 
important advantage of Air- 
Pak is that brakes can be ap- 
plied by foot power alone 
when braking is required be- 
fore air pressure builds up or 


if it should fail for any reason. 
- *REG. U.S. PAT. OFF, 
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Ford Warns N.Y. Dealers of Customer Complaints. . . 


‘Would You Take’ Handling Hit 


market,” the letter said, “there 
must be no letup in our sales 
| efforts. We do not want any punches 
pulled .. . But in all of our efforts 
we should keep in mind that ethical 










NEW YORK.—In his latest mem-}| signed by J. E. Bayne, L-M sales 
ber bulletin, Joseph W. Farlow, ex- | Manager. 
ecutive vice-president of the Auto- “To avoid the possibility of such 
mobile Merchants. Assn. of New| claims in the future,” according 
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|found that such complaints were 
justified. 

Farlow added that the New York 
Better Business Bureau, too, has a 
bulging file of complaints. 

Farlow stated that the New York 
Police Department has been active 
in enforcing Section 318 of the 
Sanitary Code, which prohibits the 
distribution of any type of literature 
or advertising material on the 


York, reports that all Ford dealers| to the report, Mr. Smead sug- 
in this area have received a letter | gested that no dollar amounts be | selling is sound selling for the 
from L. W. Smead, general | “used _ the a ee take’ | future.” 
manager of Ford division, which! card, whether sent through the | 
said that “poor handling of ‘would! mail or placed on cars.” iil quasar tae otaae Wedeane | 
you takes’, suggesting tradein val-| The letter also suggested the dis- ing which never materialized, cus-| 
ues in excess of the amounts dealers | continuance of the phrase which| tomer complaints were heavy. The 
were willing to give, are causing| suggested that the dealer had a) Department of Markets of the City 
customer complaints. | purchaser for the used car, accord-| of New York, whose duties include 
Lincoln-Mercury dealers report-| ing to Farlow. : | preventing fraudulent advertising 
edly have received similar letters} “In today’s highly competitive| and misleading trade practices, 


streets or highways of New York 
City. 

A license, it was learned, is re- 
quired by most dealers in the city 
in order to operate their used-car 
business. 

It also has been learned that the 
New York Daily News will carry a 
series of articles on the operation 









fiut NEW advance in steel shelving in 20 years! 






“‘Unitized nah asst SHELVING 


NEW simpuicity: NEW reatures! 


Here’s positively the greatest development in steel shelving in 20 years... the 
most flexible shelving on the market, bar none. No shelving is quicker to assemble 
--no shelving has the revolutionary Borroughs features. You can move any 
shelf within a unit without disturbing shelves in adjacent units.. you need no 
bolts, nuts or tricky tools to do so. See features 1-2-3. Borroughs shelving is better 
because it’s built better and serves better. Nationwide warehouse distribution 
system gives you practically immediate, on-the-spot delivery. Before you decide 
on shelving, learn more about Borroughs. Send teday for catalogue. 














bolts, nuts or lock 


Each individual unit is 


complete in itself —no 
part depends on unit 
next to it. Any unit can 
be moved independently 





BORROUGHS 
1-PIECE 
CLOSED 

UPRIGHTS 
for closed shelving 


No Bolts! SHAPED-POST 
only 1-piece for open shelving 
to handle 


Heavy gauge rolled shape gives 
Borroughs posts extra strength 
.. extra value. 


BORROUGHS MANUFACTURING COMPANY 


A SUBSIDIARY OF THE AMERICAN METAL PRODUCTS COMPANY OF DETROIT 





3004 NORTH BURDICK all KALAMAZOO, MICHIGAN 





of “would you takes,” as a type of 
expose. 

Farlow also warned members 
that the salesmen’s union, which 
has been dormant here for about 
three years, is active again. Accord- 
ing to Farlow, the CIO Retail, 
Wholesale and Department Store 
Union, recently held an organiza- 
tional meeting for auto salesmen. 

It is reported that 75 to 100 sales- 
men attended the meeting. Some of 
those attending signed cards auth- 
orizing the union to act as a collec- 
tive bargaining agent. 

Farlow said that there were 
two reasons behind this union 
activity. 

One was the growing tendency 
on the part of some dealers to in- 
crease the number of their sales- 
men, the other was that salesmen 
believed that a union could help 
| stabilize their compensation. 

It has been learned from other 
sources that factory field men have 
been strongly recommending that 
dealers enlarge their sales forces. 
One dealer, who now has 12 men 


|on his sales force, is being encour- 


aged to increase it by 10 or 12 men. 
The men presently on his sales 
force are objecting strenuously to 
any increase, with one man saying 
that it is hard enough now to make 
a living without adding more men. 
Another cause for complaint 
among salesmen has been the 
practice on the part of many 
dealers to change their compen- 
sation plans without warning. 
Farlow advised his members: 
“Whether you need more or fewer 


|salesmen is surely a decision for 
| you to make and nobody outside of 
| your own establishment knows 


which is best for your particular 
business. The same applies to your 
compensation plan for salesmen. 
|But we do think that when any 
changes are contemplated you 
should explain to your salesmen the 
reasons for the change.” 

All of this has occurred here, 
| while dealers in this area, during 
the first three weeks of May, have 
|}experienced one of the _ slowest 
Mays in several decades. 


IH Reassigns 


Three Regional 


Sales Managers 


CHICAGO. — Reassignment of 
| three regional sales managers has 
| been’ announced by International 
Harvester Co. 
| B. M. Kaiser, formerly eastern 
|region manager, has been trans- 
| ferred to the southern region. 

R. G. Greer, formerly east central 
|region manager, has been trans- 
| ferred to the eastern region. 
| J. F, Adams, formerly southern 
|region manager, has been trans- 
| fered to the east central region. 
| Also announced was the appoint- 
|ment of V. I. Pearson as general 
supervisor of used-truck merchan- 
dising. Pearson last was assistant 
district truck sales manager in 
| New York. 





Roper Leads Parade 


Dignitaries in the Grand Floral 
parade at Benton Harbor, Mich., 
| led the procession in a Cadillac El- 
| dorado, donated and driven by Stan 
| Roper, owner of Stan Roper Mo- 
| tors, Inc. 





Broers Honored— 


Samuel Broers (right), president of Fire- 
stone International and Interamerica Com- 
panies, is honored by Raymond C. Fire- 
stone, executive vice-president, upon com- 
pletion of 40 years of service with the 
firm. 
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| reprint of 
| this book now 
on press! 


Dealers say it’s wonderful! The avalanche of orders for this hard-selling 
8-page fact book is still pouring in to the Plymouth factory from Plymouth 
dealers all over the country! 


Here’s what M. O. Anderson, president of M. O. Anderson, Inc., Plym- 
outh dealer of Seattle, Washington, says: “Rush us reorder of 10,000 copies. 
This is greatest piece of advertising have ever seen in auto business. We use it 
as showroom giveaway, direct mail piece, sales training guide for salesmen.” 


gee: (Mr. Plymouth dealer: They’re going like hot cakes! If you want im- 
ST. mediate delivery from the 3rd’ big rerun of this slugging sales aid, please 
send your order right now.) 


The “Only Plymouth Dares to Compare” advertisement in The Saturday 

on Evening Post, the “Only Plymouth Dares to Compare” book and the tremen- 
dous advertising program backing you up in newspapers, magazines and TV 

are examples of the hard-hitting support you can expect from Plymouth in the 


| P\ ymouth months ahead. 





Fun for the whole family. 
Enjoy “That's My Boy” on 
CBS-TV. See TV page of news- 
paper for time and station. 






AMERICA’S BEST-BUY LOW-PRICE 





tod 


Quick Lift— 


The Cadet is a low-priced, mechanically 
operated car lift suspended from a single 
wall post. Its Swiss makers say it can be 
used on every floor of a building for 
service, display or parking. A double-orm 
model is available to lift a car on each 
side of the post. The lift arms can be 
folded against the post when not in use. 
The Cadet is manufactured by Ets. Villars 
S. A., Versoix-Geneve, Switzerland. 















YES, right from the start Rochester Car- 
buretors were designed, engineered and 
built by Rochester Products to give greater 
performance and economy. That’s why, 
right from the start of the car’s engine, 
every Rochester Carburetor automatically 
does a better job regardless of speed, load 
and operating temperatures . . . and con- 
tinues to do so with a minimum of service. 


PERFORMANCE FEATURES 
@ NO FUBL LOSS ON ANY INCLINE 
@ SMOOTH ACCELERATION WHILE TURNING 
@ EASIER STARTING IN HOT WEATHER 
© CONTINUOUS FUEL FLOW--NO LAG 
© POWER MIXTURE READILY AVAILABLE 
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George Glaser Writes . . 





Auto Letter from Europe 


ee seagate. Germany. — Ger- 
man jobbers are vigorously 
fighting what they say are attempts 
by car manufacturers to run them 
out of business. 


Their attorney, Dr. Jahns, Dus- 
seldorf, has requested the man- 
ager of the Volkswagen plant to 
appear in court to answer job- 
bers’ charges which concern the 
socalled abuse of economic power. 
Jahns has also mentioned Opel 
and Ford. 

The fight concerns the allegation 
that car manufacturers are said to 
pay the same price for original 
equipment as for the same item 
when used for resale over the deal- 
ers’ parts counter. The difference is 
that the profit on the item when 
sold over the parts counter is con- 
sidered too large. 


* * * 


Growing Trend 


I 


in favor of Jahns—that the trend 


to produce more and more within ' facilities, Block said. 


Rochester Automatic 
Choke Carburetor as 
used on Chevrolet 
passenger cars 


ROCHESTER PRODUCTS oivision 


ALSO MANUFACTURERS OF ROCHESTER CIGAR 


ROCHESTER, N. Y., U.S.A. 


LIGHTERS AND GM STEEL 


the premises will be furthered by 
the demands of this group. 
The jobbers are demanding a 


clear-cut division of what is pro- | 


| duced by the manufacturer and 
what is not. 

Those items not produced by the 
manufacturers, the jobbers feel, 
ought to be free for the trade to 
buy from whom they want. The 
dealer should not be forced to pur- 


Inland Steel to Boost 


Production Capacity 
CHICAGO.—Inland Steel Co. will 


have an annual production capacity | 


of five million tons of ingots or 
| more by next January, according to 
| Joseph L. Block, president. 

The firm’s present rated capacity 


lis 4,700,000 tons. The increase will 


AM afraid there is one thing not |come from “improved techniques” 


rather than additional physical 


| chase those items from the manu- 
| facturer if he does not want to do 
so, the jobbers say. 

ee 


Slick Service Play 


|= service operation of a Ger-| 


man Ford dealer may be of in- 
terest to owners of repair shops 
everywhere. 

In many shops, the parts used 
are entered on the hard copy of 
the work order, which is attached 
to the car. This German dealer 

| says such an operation makes 
the work order too hard to read 
and wastes too much time when 
the invoice is made up. 


which works out as follows: Every 


| time the mechanic receives parts | 


| OF materials, a new slip with two 
| copies is used. The three slips are 
| of different colors. 
The material slip number is writ- 
ten on the work order and the work 





we . 


Rochester Manual Choke 
Carburetor as used 
on Chevrolet trucks 


SERVICE FEATURES 


OF GENERAL MOTORS 


TUBING 





He uses a material slip system, | 


| order number is written on the ma- 
| terial slip. 


iter ae 
'Three Copies Used 
4 es original goes to the invoice 
clerk of the shop, one copy goes 
to the inventory card: system of 
| the parts department and the other 
| copy remains at the parts counter. 
The dealer claims three advan- 
tages for this system: 
| 1, There is no possibility of for- 
getting to charge for parts. 

2. The inventory card system is 
always up to date. 

3. Parts used are added immedi- 
ately to the invoice and no time is 
wasted when the customer calls for 
his car. 

When parts are checked out and 
then found not to be needed, a slip 
stamped “return” is used and the 
parts are put back in stock and 
entered on the card system as new- 
ly received. 

I understand that the service de- 
partment of Ford of Cologne en- 
dorses this system of parts dispers- 
ing. 


* * * 


Cars for Workers 


R. BORGWARD, Bremen, chief 

of the automotive industry of 
that section of Germany, has in- 
vented a new plan for the workers 
of his Lloyd plant. 

This plant, which manufactures 
| the tiny, front-drive Lloyd, has 

set aside a number of the autos 
which are operated by the so- 
called cultural manager of the 
plant. 

These cars are rented to the plant 
workers. The fees are nominal and 
this method of making life easier 
for the employe is ancther step in 

| creating a loyal group of people 
working for Borgward. 

Borgward also provides week-end 
bus trips into the country and 
every Saturday night a factory or- 
_chestra offers dancing music in a 
| large hall. 





* * 


5,000 Porsches Built 


IHE 5,000th Porsche has been 

produced in the small plant near 
Stuttgart. Some 65 percent have 
been exported. 

NSU-Fiat, the German Fiat as- 
sembly plant which utilizes Ger- 
|man parts to a large degree, has 
| reduced prices by about 7% per- 
| cent. 

Bicycle production in Germany 
is on the downgrade and motor- 
bike production has boomed. 

Professor Heinkel, impatiently 
waiting for airplane production, has 
come out with a lightweight motor- 
bike which he calls the Pearl. 

He has taken 25,000 orders so 
far. Heinkel says people are so 
darned lazy they don’t want to 
pedal bicycles any more. 

* * + 


| French Want Four 


— Ford dealers supposedly 
have urged Ford of France to 
add a four-cylinder car to the V-8 
Vedette line. They apparently have 
| in mind some version of either the 
British Consul or the German 
Taunus. 

German mechanics who do 
work on the side can be released 
without time limitations when 
the boss finds that those “black- 
market” work activities weaken 
the performance of the mechanic. 

German laws provide such a 
paragraph for those who constant- 
ly refuse to listen to reason. 

Observation: I’m told women are 
| more efficient than men here when 
| it comes to washing cars. 


_Ex-Dealer Guilty 
Of Tax Evasion 


LOUISVILLE.—Edwin H. Eggle- 
ton jr., former operator of the 
Dealers Used Car Corners at Fifth 
and Broadway here, was found 
guilty last week of $16,719 income- 
tax evasion in 1947. He was found 
innocent of similar charges for 
1948. 

Eggleton’s attorney’s contended 
that discrepancies were uninten- 
tional because of adding-machine 
errors made by the former book- 
keeper. Assistant U.S. Attorney 
Rhodes Bratcher declared that 
Eggleton had failed to report his 
correct income, and that he could 
not have spent “fabulous amounts” 
to prepare used cars for resale— 
particularly since many of the cars 
were resold on the same day he 
received them. 
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On the Financial Front. . . 


taxes for the first quarter of 1954 | Canadian and domestic subsidi- 
pe ee was $9,994,977, compared with $6,-| aries. Earnings for the correspond- 
= | 046,788 in the first quarter of last | ing period of last year were $4,256,- 
N. Y. Exchange Head 
2) 


- da be aE 
March 31, 1953. Net income after! ing & Mfg. Co., St. Paul, and its 





| year. 859. 


cd * * 


| Sales in the first quarter totaled 


C * S Abnormal : Adjustments Cut aes ee te H. P. aes 
e ow, resident, ear saies 
onfident on Stocks Hollingshead Profit a 
Sales of R. M. Hollingshead Corp. * & & 


|}amounted to $14,120,582 in 1953, 7 
compared with $15,141,761 in 1952, Associates Investment 
| according to the annual report. (Cuts Short-term Rates 
Operating profit, after deduction A redu 
. | ction of % of one percent 
of abnormal, non-recurring adjust- in open market commercial paper 


Foot ie 1008 wos ean —_ said. rates has been announced by Asso- 


UESTIONS of stock market]! taken place a change in social 
trends are discussed by Keith| consciousness. 
Funston, president of the New “The Stock Exchange, the finan- 
York Stock Exchange, in the June| cial community and American in- 
issue of The Exchange magazine. dustry,” he declares, “share today 
Two problems, Funston says, | 2 responsibility to the public virtu- 











are facing investors: ally unknown 25 years ago.” .. ciates Investment Co. 

1. Will the stock market continue | .. ere ‘ e The new _ short-term discount 
eg os i ae Waukesha Motor Ainsworth Reports Loss - rates per annum are: 30-89 days, 
of a recurrence of the teom-and-| Net earnings of the Waukesha Of $181,372; Sales Dip 1% pecs, Sire ee Soe 


A net loss of $181,372 for the first CeMt; 180-265 days, 1% percent; 266- 


bust cycle of ad ~ | nine montha ended Ape. 90 smeunt-| ee quarter of 1954 was reported by, 270 days, 1% ee 

Public Attitude Stressed \to Rg agony on * che 600,000 rene, Miss ‘Barger. dentan ‘is te spaicheliees. eo eed Fram’s 1953 Sales Total 

F uae aaa oes. fot ie aoe eer se sock. we. re the victory sale in | ee spaces i comeneee eka? 46, ere | Record $23,244,920 
movements of the stock market. Its| GMAC Net for Quarter for the first quarter of 1908. see Ghallied up by. Fras Chanel 





course, he says, will depend on the | 

action of the public. . Totals $9,994,977 in the first quarter of last year,| 3M’s Quarterly Profits | 1953 with a total of $23,244,920, ac- 
The second question, too, can- | General Motors Acceptance Corp.| John J. Schumann jr., president, cae = cording to the annual report. 

not be answered categorically, | purchased a dollar volume of re-| announced. | Show $1 Million Rise | The total exceeded the 1952 figure 

Funston declares. |ceivables in the first quarter of Receivables outstanding March! Net profits totaling $5,259,281 have of $21,044,094 by $2,200,826, and was 
“We can note, however,” he adds, | 1954 equal to $1,586,575,000, slightly | 31, 1954, increased 38 percent to been reported for the three months the highest in the company’s his- 

“that today’s market is so different | more than the $1,577,235,000 volume  $2,581,241,000 from $1,868,453,000 on ended March 31 by Minnesota Min- tory. , 


from the 1929 market that no per- | 


tinent comparison is possible.” | 
* * * 
Stocks Below 1929 
JPUNSTON points out that, ad- 
justed for the decline in- the) 


purchasing power of the dollar, the | 
industrial average today is 46 per- 


cent below its 1929 peak. ® 
Aside from a lower turnover, 

limited use of credit, legal pro- 

tection for the investor and other 

factors, Funston says, there has 


Fruehauf Tribute 


To Precede L.A. 
LOS ANGELES.—Roy Fruehauf, I [ J 
44-year-old president of Fruehauf 


Trailer Co., will be honored at a 
tribute luncheon by the Automotive 


Council of Los Angeles as the per- 
son “having done most during the 
past year for the trucking and 
transportation industry.” 

The luncheon will be held June 


23, the day before the opening of 
the four-day National Truck, Trail- 
er & Equipment Show at the Pan ‘ 
Pacific Auditorium here. ae 
Roy Bordeaux, show sales chair- -Ste sé in ro ram 4 OWS ou ow 
man, predicts that $2.5 million 
worth of tractors, trailers, safety 


devices, tools, replacement parts ee us : ees ° os 
and special Seniannias will = on 3M “UNDERSEAL” Rubberized Coating is more than a product... it’s a complete 


display. selling program! In fact, 3M “UNDERSEAL” offers you the only program in the indus- 


Attendance at the show will be ’ . . : . , 
micikad 4: deans tddaneeted ba tamale : try that’s designed specifically to increase your undercoating sales. Here’s the story: 


ing equipment. More than 150,000 


free tickets have been distributed 
among fleet operators and trucking ; 
firms. 
Most of the show proceeds will | E 
go to‘underwrite engineering schol- A 3M salesman will hold name. Also you will get booklets, posters and dem- 
arships at the University of South- a sales meeting with your onstration easels on selling “UNDERSEAL” for your 
? 


ern California, California Institute @ new car and service sales- use in your show-room and service department. 
ae ae men to show them how to se// “UNDERSEAL”. . P 
$$ ________. With a sound slide presentation he will show them ‘ 

in detail how ““UNDERSEAL” is important to the 
dealer, the salesmen, and the car owner. And he'll 
explain the “UNDERSEAL” service floor plan—a 
tested business booster for your service department. 


3 And finally, 3M’s Service ‘. 
@ Program, right in your serv- 
ice department, will educate your 
, undercoating applicators on care 
? Then, 3M will supply of equipment, better rl ro xy and the best 
@ you with a complete se- car-masking methods —all elping you make more 
lection of direct mail pieces profit, keep the shop cleaner and build customer 
imprinted with your company good will. 





Write today for more information. 






“UNDERSEAL” . . . the undercoating product with a Selling Program 


ee ee ee Ce SN etre ae ee 


ay gu! 


RUBBERIZED COATING 


MINNESOTA MINING & MFG. CO. Depf. UAN 1, St. Paul 6, Minn. 
Geal I'd like more information about 3M's “UNDERSEAL” selling program. 





Guns Joins Hudson— — 
Frank A. Guns (seated), former Detroit COMPANY 
Police officer, signs his Hudson franchise. 
At left is John S$. Beach, Detroit zone Made in U.S. A. by Minnesota Mining & Mfg. Co., St. Paul 6, ADDRESS 
manager, ond at right, R. W. Colliau Minn.—also makers of “Scotch” Brand Pressure-Sensitive Tapes, aoe rs = rf 
‘ — ‘ “Scotch” Sound Recording Tape,‘‘Scotchlite” Reflective Sheeti 
assistant zone manager. In addition to Neg y+ ne tama ee - aint eneiscciaiitictnsiaseet 


his dealership, Guns has two used-car 


“3M” Adhesives. General Export: 122 E. 42nd St., 
outlets. 


New York 17, N. Y. In Canada: London, Ont., Can. 


Ee ““Safety-Walk” Non-Slip Surfacing, “3M” Abrasives, 
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_ Here’s What It Mez 
The “News” Cars fro 


NEWS—In 


No new car on the n 
exciting new Met# 
value as well! And o 
America’s lowest-pric 
. . - lowest-priced “t 
station wagon... lowe« 
And of all leading T 
Rambler offers such 
Weather Eye year-’rc 





NEWS-—In 


Nash cars are tops it 
public knows it! Up 
Metropolitan. Up to : 
Statesman and Amb: 
famous for best mile 
big plusses for Nash 


NEWS—In 
Air Cond 


The completely nev 
System** that refrig 
with one simple tem 
letes every other syste 
Weather Eye System 
hundreds of dollars ke 
so every new car bi 


qualified prospect £0: 





NEWS-—In 


Nash automobiles w 
pension have the fin 
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ans to Sell Nash... 
2m American Motors 


In Low Price! 


he market today can match the 
letw>politan in price—and in 
nd only Nash dealers can offer 
-priced 6-cylinder family sedan 
d “hardtop”. . . lowest-priced 
lowest-priced convertible sedan! 
1g Tow-price cars, only the Nash 
such custom features as All- 
r-’'round Air-Conditioning! — 


In Economy! 


ps in gasoline mileage and the 
Up to 40 miles a gallon in the 
p to 30 in the Rambler. And the 
Ambassador have always been 
mileage among big cars. Big, 
Nash dealers! 


In 
nditioning! 


new Nash All-Weather Eye 
-frigerates — heats — ventilates 
: temperature control. It obso- 
system on the market! The All- 
stem is priced at only $395 — 
ars less than any other system — 
ar buyer now is a financially 
ct Gor an air conditioned Nash. 


in Comfort! 


es with exclusive Airflex sus- 
e finest shockproof ride in the 





ATION 





world. Nash alone has Reclining Seats — wanted 
by 24% of the people, as reported in the Popular 
Mechanics Survey — the widest front seat in the 
industry — and dozens of other unique features 
— from convertible twin beds to narrow alum- 
inum window frames for greater vision — all this 
and year-round Air Conditioned Comfort, too! 


NEWS-—In Styling! 


Nash leads the auto style parade! For proof just 
look at the other cars for 1954—hood-high, 
hood-wide air intake . .. swept-back rear window 
pillars . . . low, sloping hood . . . one-piece curved 
windshield . . . low silhouette. Who started it 
all? Nash—the most-copied car on the road. 


NEWS-—iIn Safety! 


Only Nash offers the life-saving safety of Air- 
flyte Unitized Construction — that surrounds the 
passenger compartment with a “cage” of welded, 
girder-braced steel to protect from impact on 
sides, front, rear, above, below. Our files are 
filled with the proof — letter after letter from 
Nash owners who write — “the way you build 
cars saved my life”. 


NEWS— 
in Engine 
Performance! 

With high torque at low and medium speeds, 


Nash engines yield performance where it shows 
. .. power where it is needed. No other engines 





AMBASSADOR 
STATESMAN 
RAMBLER 
METROPOLITAN 





*Metropolitan Hardtop, F. 


run so quietly, so smoothly, with none of the 
clank and “lope” of short-stroke engines. And 
for the man who wants to rule the road, Nash 
offers the Ambassador Le Mans engine with the 
greatest 4-year record of ali American engines 
in the grueling race at Le Mans, France. 


NEWS-—In Durability! 


Every Nash car is built for a “double lifetime” 
of service. Exclusive Unitized Airflyte Construc- 
tion gives Nash permanent rigidity and lasting 
freedom from body-bolt squeaks and rattles. 
Every inch of Nash sheet metal is Bonderized 
before painting to retard rust and keep Nash 
cars new-looking longer. 


NEWS-—In 
Model Coverage! 


That’s why Nash dealers, with cars for every pur- 
pose — with prices as low as $1,445* — have the 
broadest market appeal today. The sensationally 
new Metropolitan . . . the new Rambler Cross 
Country, the hit of the Station Wagon field, 
and the other Ramblers . . . the Statesman and 
Ambassador — whatever size and price car the 
buyer wants, Nash dealers have it. 


.B. Coastal Port of Entry 
**Patents applied for 












By Leo T. Parker 


Lawsuits Affecting Dealers . . . 
Court Decisions 
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| the seller’s successor is deprived of | mortgage on the automobile to 
a claim. It would seem under these} secure the note. 

However, the owner sold the 
automobile to a dealer and repre- 
sented that the certificate of title, 
which was in Drett’s possession, 
had been lost. 

The higher court held that the 
automobile dealer must pay Drett 








| Seoemptenees that a seller should 
| investigate before accepting the ad- | 
dress given.” 
The real importance of this new | 
| higher court decision is that the) 
| seller could not collect from the) 


higher court held the contract Purchaser the balance due on the 


if a State law provides that suits 
against a City for injuries must be 
filed within a stipulated period, and 
the injured person violates this law. 

For example, in Seiler vs. City 
of Albuquerque, 260 Pac. (2d) 375, 
it was shown that a State law pro- 
vides that no suit to recover dam- 
ages for an injury resulting from 





| $1,394 with interest. The court said: 
“There was a deliberate plan or 


“It is indeed unfortunate that 
through an innocent error of the| No Certificate of Title | purpose on the part of George N. 
| Marchand (automobile owner) to 


buyer in stating his address, that —. higher courts consist- |defraud the plaintiff (Drett) and 
ently hold that a purchaser of +44: under the admitted circum- 
DeSoto Picks Posthuma | 


a used automobile must have pos-| stances the appellants (automobile 
Supp. 822, it was shown that the For L. A. Sales Chief 


session of a clear certificate of title 

| before he can be assured of unen-| |Siaim thet th a ae ed faith 
buyer of an automobile innocently DETROIT. — Appointment of Y.| cumbered ownership of the car. urchasers.” 
gave the wrong town in the condi- | M. Posthuma as Los Angeles city | For example, in Drett  v. 'P ee 
tional sales contract as his resi-|' sales manager for DeSoto is an-| Marchand, 59 N. W. (2d) 56, the | is Li 
dence and the contract was filed in| nounced by J. B. Wagstaff, vice-| testimony showed facts as follows: | Statute of Limitations 
the town named in the contract| president in charge of sales. | An automobile owner borrowed $1,- | (A higher court has held that a} 
rather than in the town where the Posthuma joined DeSoto in 1948| 394 from one Drett and signed a| City is relieved from liability 
buyer actually resided. | as district manager in the Los An-| note with the understanding that} for injuries caused either by negli- 
In subsequent litigation the | geles Valley district. | the automobile owner would execute | ‘gence of its employes, « or a nuisance, 


the negligence of any City shall be 
commenced, except within a year 
next the date of -such injury. 
The testimony showed that a 
person was driving an automobile 
on a city street when he ran into 
a pool of water. As he entered 
the puddle of water the left front 
wheel began to sink. He got out 
of the car and stepped on what 
appeared to be solid ground. It 
immediately gave way and he 
fell into a hole filled with water 
escaping from a broken water 
main. He suffered serious injur- 
| ies, and was on crutches and in 


Attorney at Law automobile. 


A few weeks ago a higher court 
held that the seller of an auto- 
mobile is lawfully obligated to know 
that both the name and address 
listed by the buyer is correct. 
For illustration, in Lohr, 113 Fed. 


void, and said: 


* * * 


¥ * 














| The injuries were suffered March 
weer ss . . eee | 25 and the suit was not commenced 

? re : : | until 12 months and eight days 
| afterward. The testimony indicated 
| that the injuries resulted from 
negligence of City employes in 
allowing a “nuisance” to exist on 
| the street. 

Although testimony was given 
that the injuries suffered by the 
driver prevented him from filing 
the suit against the City within a 
|year after the accident occured, 
| the higher court held the City not 
liable. 


Bankruptcy Court 


Bars Tax Claims 
Against Ward 


DENVER. — The United States 
bankruptcy court has rejected Fed- 
|eral tax claims of $233,000 against 
the bankrupt estate of Fred A. 
| Ward, an ex-dealer, and has or- 
|dered the Government to refund 
| another $92,530. 

Effect of the ruling by Benjamin 
|C. Hillard, bankruptcy referee, is 
to make $345,176 available to the 
creditors of Ward and Fred Ward, 
| Ine., the Denver Hudson dealership 
that collapsed in mid-1951 with a 
$3-million crash. 

Latest estimate of debts in the 
bankruptcy court is $1.5 million. If 
all the Government claims had 
been allowed, including the $92,530 
involved in the refund, only $19,646 
would have been left in the two 
estates. 

Ward is now serving combined 
State-Federal prison sentences to- 
taling 12 years for obtaining money 
by false pretenses, conspiracy and 
mail fraud. 

Confined in the Colorado Peni- 
tentiary, Ward is directing by re- 
mote control a new business of 
manufacturing plastic gadgets for 
washing nylon hose. He has vowed 
to pay back “every penny” of his 
debts. 





from the Gay Nineties 
to the Automotive Fifties 


In 1900 —The old time mixing valve wa 
placed by SCHEBLER CARBURETORS. 


in 1903 —The Spur type Differential was intro- 
duced by WARNER GEAR. Radiators made of 
copper tubing with attached cooling fins in- 
troduced by LONG. 

in 1913 —The Single Plate Clutch was devel- 
oped by BORG & BECK and Silent Timing 
Chains were introduced by MORSE CHAIN. 


in 1916—Universal Joints were developed by 
MECHANICS. 


Purolator Expands 


Toronto Plant 


RAHWAY, N. J.—Facilities at its 
Toronto plant have been doubled 


bat ¥ hes img on itself 80 consistently the by Purolator Products (Canada), 


cceeaninine for producing new models, better than ever, 


in 1921 —First standard type Transmissions ; every year? Certainly none ever set for itself such a pace of aa - ee Saye 
were introduced by WARNER GEAR. : Portngea: ae ga er nae evans ee the a The plant is a wholly owned sub- 


in 1922 — Double Plate Clutches were intro- sidiary of Purolator Products, Inc., 


duced by LONG. - comfort—and it has paid off in continuing public approval. This an- and manufactures Micronic oil fil- 
In 1923—Multiple Spring Clutches developed nual rebirth of youthful vitality has given this fast-growing industry ter elements. Expansion included 
by ROCKFORD. b amazing virility and strength. the addition of 45,000 square feet to 
in 1924 —Vibration Dampening Flexible Cen- : Organized originall serve automotive industry, Borg -Wart the factory area, extra offices, cafe- 
ter Clutches introduced by BORG & BECK. ~ has always accepted lereummnr of constant improvement—with the waa 
In 1930 —Transmission Synchronizer Units for result that today, of 20 makes of passenger cars available, 19 employ The latest expansion, Layte said, 


Cars and Trucks produced by WARNER GEAR. 
In 1931 —Roller Bearing Universal Joints intro- 


7. 


| is the third since Purolator moved 
| to Toronto in 1949. 









duced by MECHANICS. Free Wheeling offered industry born SE 
to the industry by WARNER GEAR. Tapered Wack oleae we Pee ° 
Steel Discs for truck wheels were developed : -W engineering production eentans to Lighter Trucks 
by INGERSOLL. e a ee ee . : 
: . 3 industry. Aluminum-Plywood Material 
in 1934—Automatic Overdrives for Transmis- : ‘ 
sions were introduced by WARNER GEAR. a Used in New Body 
in 1938—Borglite and Torbend Clutch Plates NEW YORK. — A new type of 
were introduced by BORG & BECK, LONG, truck body construction, which is 
and ROCKFORD. BORG-WARNER ree said i a the weight of the 
: completed unit by about 1,000 
cretnics ~~  BORG-WARNER ee ofa a cae 
in 1949 —Automatic Transmissions were per. Cee ‘So me Secotinn 
sha . y erry n, Inc., Brooklyn. 
fected by DETROIT GEAR and WARNER GEAR. THESE ATKINS SAW + BORG & BECK Panels and doors are constructed 
in 1952—MARVEL-SCHEBLER introduced E BORG-WARNER INTERNATIONAL + BORG-WARNER SERVICE PARTS « CALUMET STEEL - CLEVELAND entirely of Armorply, a 24-gauge 
Power Chambers and Hydraulic Power Units 5 fot ce + DETROIT GEAR - FRANKLIN “4 PRODUCTS » INGERSOLL STEEL aluminum facing bonded to a %- 
for trucks and trailers; LPG Carburetion Sys- PRODUCTS » MECHANICS UNIVERSAL JOINT « MORSE CHAIN ions cuait CO” LTD: « NORGE inch Weldwood plywood core. The 
tems for trucks, tractors, buses, taxis and sta- | NORGE HEAT - PESCO PRODUCTS - REFLECTAL - ROCKFORD CLUTCH - SPRING DIVISION frame is of aluminum, the floor is 
tionary engines. WARNER AUTOMOTIVE PARTS + WARNER GEAR « WARNER GEAR CO., LTD. - WOOSTER DIVISION of oak with pressed steel under- 
. blocking and the roof is of alu- 
minum. 
ee et Armorply is a product of U.S. 
ieee a See ey «20 Plywood Corp. 
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Mr. Self-Insured Auction Owner: | FIDELITY INSURED AUCTIONS 


Auction Name and Address Auction Day 
Antioch Auto Auction 


Why it pays fo let Fidelity protect | iit 3m mss tie” 


—~o— 
















714 Huron Street, Toledo, Ohio 


Hester and Coleman Auto Auction Tuesday 
800 Louisville Ave., Monroe, La. 


in 
19241 Dix-Toledo Hyw., U.S. #25 Melvindale, Mich. 
e Arlington Auto Auction, Inc. Wednesday 
you agai n £ ft Hwy. 51 Intersection with Hwy. 60, Arlington, Wis. 
Baize & Flippo Auction Co. . Tuesday 
North Locust Ave., Lawrenceburg, Tenn. 
Capital Auto Auction, Inc. Thursday 

_ Bad Check Losses... api ae Aco I 

. . Capitol Auto Auctio Fri 

7) WHAT IF a couple of dealers at your very next auction pick up are orida pg mw Rene, te. — 

| checks that the bank won’t pay because of (1) insufficient funds, Cofield Auto Auction Monday 
(2) improper signature, (3) account closed, (4) no such account, Boaz, Alabama 
(5) forgery, or (6) other credit reasons? Columbus Auto Auction Thursday 

2603 Cusseta Road, Columbus, Ga. 

d WHAT IF both checks proye a total loss ... not only for face bey Rey dla ae Mon. & Fri. 
value, but also for the time, the worry, the money you spend D < \ < : ; Meade 
trying to collect them? a a: ¥ 

ying Highway 48, N., Decatur, Illinois 

" Detroit Auto Auction Wednesda 
WHAT IF those two checks spell the difference between red and 6500 Cicotte Ave., Detroit, Michigan : 
black ink in the ledger? Dixie Auto Auction Sales Monday 

217 Gadsden Road, Birmingham, Ala. 
ANY WAY YOU LOOK AT IT you're hurt . . . because you are 9 oa heme $e ony . Tues. & Fri. 

100% responsible for every check written at your auction. Isn’t > ed cecal ee fain ioe Wednesday 

A it just possible you could be ruined by bad checks? ; 1010 S. State St., Jackson, Miss. 

© 3 te . : Greater Shreveport Auto Auction Th 
NOW ... WHAT HAPPENS if you have Fidelity Protection : 1310 N. Market St. Shreveport, La 
when your customers get those bad checks? : Grand Rapids Auctions, Inc. Tuesday 
: 0168—M21, Jenison, Michigan 
ALL YOU DO is call or wire Fidelity . . . and Fidelity speeds the ; Doc Greiner Auction Thursday 


money your way, usually within hours. There’s NO red tape. You 
° DON’T have to fill out hundreds of long-winded 
forms. ALL you do is call or wire Fidelity. 


P Indianapolis Auto Auction, Inc. Wedn 

\ irst NAINA, b 4501 West 16th St., Indianapolis, Ind. 
WHAT DOES IT COST? Far less than Hot (ATENGES 0° S— Sy 4 Don Kelly's Auto Auction Thursday 
1% of the value of the cars consigned to (ne ae \p A West Lytle St., Murfreesboro, Tenn. 


Lapiner’s Auction Co. Wednesday 
125 So. Delaware, Mason City, lowa 

Lebanon Auto Auction, Inc. Wednesday 
State Highway 39, No. Plainfield, N. J. 


your auction . . . and Fidelity premiums 
are tax-deductible. 


ADD IT UP, Mr. Auction Owner. Ask 


; > Louisville Auto Auction Tuesday 
any of the Auctions listed here what 3601 S. 7th St. Road, Louisville, Ky. 
Fidelity Protection means to them. Then Maney Auto Auction Friday 
call, wire, or write for the full story. Jordon Lane, Huntsville, Ala. 

Mauldin Auction Sales, Inc. Tuesday 
; 1227 New Buncombe, Greenville, S. C. 
Middle Georgia Auto Auction Wednesday 
Eastside Highway, Macon, Georgia 
Moline Auto Auction Wednesday 
A 4216—23rd Avenue, Moline. Illinois 
Monroe Auto Auction, Inc. Tuesday 
Highway #80, Monroe, Louisiana 
Montgomery Auto Auction Wednesday 
927 No. Court St., Montgomery, Ala. 
Montpelier Auto Auction Co. Moriday 
Route #1, Montpelier, Ohio 
LY Muncie Auto Auction Friday 
SA 3344 So. Madison St., Muncie, Ind. 
. \ Nashville Auto Auction, Inc. Wednesday 
1406 Lebanon Rd., Nashville, Tenn. 
Owosso Auto Auction Thursday 
1450 E. Main St., Owosso, Mich. 
Page Bros. Auto Auction Wednesday 
35th at Divine St., Chattanooga, Tenn. 
Quincy Auto Auction ! Friday 
3200 Broadway, Quincy, Illinois 
Rawls Auto Auction Sales, Inc. Mon. & Tue. 
Leesville, S. C. 
Rockford Auto Auction Thursday 
é 6402 Forest Hills Rd., Rockford, Ill. 
Slaton Auto Auction Wednesday 
U. S. Highway 11, Cleveland, Tenn. 
r Cliff Soderberg Auto Auction, Inc. Thursday 
13th and Locust Sts., Omaha, Nebraska 
a Southern Auto Sales Wednesday 
Route 5, Warehouse Point, Conn. 
E. M. Stafford, Inc. Wednesday 
2615 Wilkinson Blvd., Charlotte, N. C. 
Syracuse Auto Auction Thursday 
R. D. #1, Lafayette, New York 
Tinnin Auto Auction Tuesday 
Buckwalter Stadium, Meridian, Miss. 
| Toledo Auto Auction Co. Tuesday 


FIDELITY INSURANCE COMPANY | tesserae 


3021 Front St., Fargo, N. Dakota 


Tri-State Auto Auction, Inc. Friday 
OF TENNESSEE Valley Springs, S. Dakota 
204 Stahlman Building Nashville, Tennessee ot a a Oe haven, Ky. Mendey 













Dealer Doings 


A. Harrison, Boise (Id.) Stude-| Ave., an influx of new residents to 


Denver and the strengthening of 
his dealership to Walt, Charles and | Ford’s market position. New-car 
Dick Anderson, who have been in| sales are up 78.8 percent. 

the used-car business in Boise. The * * & 


new firm will be known as Walt : i. 
icenes Wotore “ Wallace Quits New-Car Deal; 
* Sells Building to Reo 


baker dealer since 1952, has sold 


* * 


Schiffler and Roth — Wallace, for 6% years a 
° Soto-Plymouth dealer at 2703 
Stage Grand Op ——e W. Vernor, Detroit, has sold his 


Several thousand persons attend- 
ed the formal two-day opening of 
Union Motors (Ford), of Twin 
Falls, Id., under the new ownership 
of Enos Schiffler and Jake Roth, 
both former employes of the firm. 

Gardenias were presented to all 
women attending the opening. 


dealership building to Reo Mo- 
tors, Inc. 

Reo will move its factory 
branch from Twenty-fifth and 
Michigan to the Wallace building, 
which has 17,000 square feet, plus 
12,000 square feet of parking 
space, Wallace will continue as a 


ed Ssh ead used-car dealer at a nearby lo- 
L. A. Chevrolet Sales Chiefs cation, 
Elect Trindle President Ae 


Thieves Steal Plate, Auto 


Thieves broke into Harold Kent 
Ford Motor Sales, Chicopee, Mass., 
where they stole a dealer plate and 


The Chevrolet Metropolitan Sales 
Managers Forum, Los Angeles, has 
elected C. L. (Pinky) Trindle, of 
J. V. Baldwin Chevrolet, president, 
succeeding O, L. Gregory, Mullen 
Chevrolet. Clem Ruh, Felix Chevro- 
let, becomes vice-president, and 
George Castle, Century Chevrolet, 
secretary-treasurer. 

* * * 





Dealer Pioneers 
Win Tribute in 
Beaver County 


Antique autos and pictures and 
advertisements of the “horseless 
carriage” days were displayed in 
the lobby of the Brodhead Hotel, 
Beaver Falls, Pa. as the Associa- 
ated Automobile Merchants of 
Beaver County honored old timers 
in the business. 

Edwart A. Sahli, Sahli Motors, | 
Inc., Beaver Falls, was honored at 
a banquet for his work in behalf 
of the dealer association and was 
presented with a gold triad contain- 
ing a clock, thermometer and ba- 
rometer. 

W. M. McCune, president of the 
Pennsylvania Automotive Associa- 
tion, and Ed Parkinson, assistant 
manager of PAA, were present. 

The event was so successful that 
the dinner will become an annual 
affair. Chairman was Frank H. 
Morrow and publicity chairman 
was Charles Wagner jr. 

Dealers present recalled that the 
first automobile in Beaver County 
was a White Steamer licensed in 
1902 by Dr. E. S. Burns, Beaver 
Falls. It apparently was sold by the 
first authorized (1902) dealership in 
the county, owned by Samuel 
Crease. 

There are 47 new-car dealerships | 
in Beaver County today. Only 20 
of these present dealers were in 
business in 1942. 

Present officers are Sahli, pres- 
ident; Wayne Beglin, first vice- 
president; Robert Stout sr., second 
vice-president, and Wagner, secre- 
tary-treasurer. 

* 


tice Bound 


Ford Dealer Pearson Leaves | 
On 6-Month Jungle Tour 


Glen Pearson, Ford dealer in San | 
Diego, Calif.. and president of the 
San Diego Motor Car Dealers Assn.., | 
left last week on a six-month tour | 
of Africa. | 

The guide he has hired, Pearson | 1948 
said, is the only white man who! M 
has ever penetrated the rivers in| 
the jungle area where Pearson) 
plans to travel. 

+ * * 


Fantle Sells Pontiac 


Fantle Motors is a new Pontiac 
and Cadillac dealership in Sioux | 






1952 ; 





_ ge 


1951 .; 


1950 JOHNNIE 





Falls, S.D. Sam Fantle is the | Rs —— 
dealer. aren 
* * | 116.33 
| 1947 MAURI 


O'Meara Sales Rise 83% 
For First Four Months 


O’Meara Motor Co. (Ford), Den- | 
ver, has reported an 83 percent in- | 
crease in sales during the first four | 
months, compared with the like 
1953 period. Ten employes have 
been added to the firm’s payroll 
thus far in 1954. 

Dealership officials credited the 
increase in business to the firm’s 
new location at 1100 W. Colfax 
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nearby Cooks Motors Sales (Chrys- 
ler-Plymouth) and made off with 


the car. 
* + * 


Moser Wins Ford Award 


For 6th Straight Year 

For the sixth straight year, 
Moser Motor Sales (Ford), 
Berne, Ind., has received the Ford 
Motor Co.’s highest honor, the 
four-letter award. Moser is one 
of three Indiana Ford dealers 
who have won this award six 
years in @ row. 

R. H. Hageman, of Fort Wayne, 
| and B. E. Johnson, of Indiana- 
| polis, presented the award to 

Palmer Moser, manager, at a din- 
ner in the Berne Auditorium, 
with the Moser employes in at- 
tendance. 
* * * | 
‘Coburn Chevrolet Moves | 


| Into $260,000 Home | 
Coburn Chevrolet Co., Inc., 535 S. | 
Illinois St., Indianapolis, is in its 
new $260,000 home. The one-story 
building provides about 26,000 
square feet of floor space. 
Harry Sidrow is president; Emer- 
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| general manager; 
| secretary-treasurer; Elsie Effey, of- 
$35 in cash. They then put the plate | gon Thompson, vice- president and | | fice manager; Floyd Hoover, serv- 
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on a new convertible on the lot of | 


ice manager; Clarence Koch, parts 
manager; Jack Dixon, truck service 
manager; Lawrence W. Logsdon, 
sales manager; Harry Van Dolah, 
truck sales manager, and Charles 
French, manager of the wreck and 
body rebuilding department. 


Ed * * 
Horner Motor Celebrates 


30 Years as Dealership 


Horner Motor Co., Inc. (Chevro- 
let), Lafayette, Ind., is celebrating 
its 30th anniversary. A full-page ad 
in a local newspaper contained a 
picture of a 1924 and 1954 Chevro- 
let, along with a picture of the 
staff of 50 employes. During 1953, 
Horner sold and delivered 1,409 
cars and trucks. 

+ * - 


|Veteran Zepp Employes 


| Feted at Luncheon 


Loyal Customer— | Carl W. Zepp (Ford), 2550 Law- 
Charles Copland (at wheel), Dresden, rence Ave., Chicago, hosted veteran 


©., one of the oldest private customers ©Mployes at a luncheon, 

of White Chevrolet Co., Zanesville, O.,, Zepp, a dealer for 33 years, had 
has bought his 30th Chevrolet. At right) as his guests: Lee J. Dietz, general 
is Dale Stilwell, salesman. |manager and an employe for 30 
years; Paul R. Neudeck, parts 
salesman, 30 years; Hazel G. Erick- 
son, accountant, 30 years; Robert 

(Continued on Page 37, Col. 3) 
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President Meets Truck Champion— 


Gomer W. Bailey, Denver, the trucking industry 
meet President Eisenhower, as they tour Washington as part of the honors paid 


them by the American Trucking Assns. Bailey presented the President with a model 
tractor-trailer for his grandson and other gifts for his granddaughters. 





130.84 M. P. H. 
BILL VUKOVICH 


1994 


* The Only Tires Made That Are Safety Proved On 


The Speedway For Your 


> Indianapolis Race is more than a 
breath-taking spectacle of speed; more 
than a colorful carnival of thrills and 
chills. It is not just a stunt. On the 
contrary it is a practical, torturous test 
of new automotive developments before 
they are adopted for regular production. 
Authorities say that 500 miles on the 
speedway are equal to 50,000 miles of 
ordinary driving . . . 5 years of average 
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's Driver of the Year, and his wife, 


1924 JOE BOYER, L. CORUM 


write to The Firestone Tire & Rubber Co., Akron 17, Ohio 
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Dealer 


C. Beard, used-car manager, 20 
years; and four shop men, Peter 
Jones, 25 years; Edward Marman, 
20 years; George Ingstad, 20 years, 
and Frank Schulz, 15 years. 


Fire Destroys Piatt Building, 


Ten Cars in Lamas, Colo. 
Ten new and used cars were 
destroyed in a fire which demol- 
ished the building of Piatt Motor 
Co. (Packard), Lamar, Colo, ~ 
Phil M. Piatt, owner, was out 
of the city when the fire oc- 


curred. 
* * 


Group in Florida Picks 
Wooten and Cooper 





Island 
Assn. have elected Warren Wooten 


Hooper (Chrysler- Plymouth) as 


s 


\ 






Protection On The Highway 


service crowded into less than 4 hours! 

For many years, every driver in the 
race has bought Firestone Tires, because 
no driver is willing to risk his life or 
chances of victory on anything less than 
the safest tires that money can buy. Re- 
member that fact the next time you buy 
tires. Protect your life and the lives of 
others by equipping your car with a set 
of new Firestone Tires. 


192 
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94.48 M.P.H. 
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98.23 M.P.H. 
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Members of the Cocoa-Merritt | 
(Fla.) Automobile Dealers | 


(Ford) as president and James A. | 


secretary-treasurer. Retiring offi- | 


GASTON 


1913 su 


Doings 





(Continued from Page 36) 


' cers are Gene Blackwood, president, 
and Sam Culler, secretary-treasurer. 
* * * 


| Packard Back in Augusta 


| The first Packard dealership in 
Augusta, Ga., in nearly a year has 
| been opened by Donald R. Gurney 
| and William A. Leister at 740 Rey- 
|nolds St. Paul W. Whaley jr. is 
| treasurer of the new concern, and 
James W. Holloway is secretary- 
| sales manager. 
* 


| Boston Chevrolet Dealers 


Elect New Officers 
William H. Mitchell jr., Wal- 
| tham, Mass., was elected president 
| of the Boston Chevrolet Dealers 
Assn., succeeding F. Merle Mat- 
thews, Fitchburg, Mass. 
Clarence McCarthy, Oxford, 
Mass., was elected first vice-pres- 
ident, and Edmund H. Lalime, 
Peabody, Mass., second vice-pres- 


* * 


CHOICE OF CHAMPIONS 


INDIANAPOLIS RACES HAVE BEEN WON ON 


‘Firestone 


89.62 M.P.H. 
MMY MILTON 





88.55 M.P.H. 
CHEVROLET 





76.92 M.P.H. 
LES GOUX 





1911 aay Wa'rroun 
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ident. Other officers elected were: 
Edward G. FitzHenry, Worcester, 
Mass., treasurer, and Ambrose C. 
Duggan, Quincy, Mass., clerk. 
Six dealers were chosen direc- 
tors: Kenneth E. Atwood, Middle- 
boro, Mass.; George Blanchard, 
Bridgewater, Mass.; FitzHenry; 
George H. Laing, Reading, Mass.; 
Arthur Lintott, Nashua, N.H., 
and John Mirak, Arlington, Mass. 
* * * 


Stewart Moves Nearby 
Stewart Motor Co. (Studebaker), 
Phoenix, Ariz., has moved to a new 
location a few blocks down the 
street from its previous building. 
* * 


* 






Mass. Ford Deal 
Celebrates Its 
50th Birthday 


James Lehan, Inc., Stoughton 
(Mass.) Ford dealership, which sold 
its first Ford automobile to a local 
banker in 1904 on a bill of sale 
which included dust goggles and a 
cap for the motorist, has celebrated 
its 50th anniversary. 

The dealership, one of the oldest 
in the U. S., was founded by the 
late James Lehan, and has been 
operated since 1946 by his son 
Ralph, now president and treasurer 
of the firm, 

An open-house program was held 
to celebrate. A feature of the show 
was the awarding of a 1954 Ford in 
return for a 1953 model turned in 
by a Lehan customer selected by 
lot. Next year a 1955 car will be 
exchanged for a 1954 model, Lehan 
said. 

Telegrams and letters of congrat- 
ulations to Lehan included a letter 
from Walker A. Williams, vice- 
president of sales and advertising, 
Ford Motor Co. “I speak for all of 
us here at the company when I 
express to you our deep apprecia- 
tion for the contribution the Lehans 
—father and son—have made to the 
growth and progress in our indus- 
try and Ford Motor Company,” 
Williams wrote. 

The Lehan firm, which has ex- 
panded over the years, still does 
business in its original location. 
There, on Apr. 16, 1904, the late 
James Lehan, sold his first Ford 
car to Henry W. Britton. 

* oe of 


Enslen Buys Out Partner 
In Hammond Dealership 


L. R. Enslen has become sole 
owner of Enslen & Welter Motors, 
Inc, (Lincoln-Mercury), Hammond, 
Ind., after buying the interest of 
his former partner, William J. 
Welter, 

The name of the firm will be 
changed to L. E. Enslen Motors, 
Inc. 





For Shoppers 
Cleveland Dealer Branches 
Into Merchandise Mart 


A dealership branch has been 
opened by Frank G. Elliott in 
Cleveland’s Meadowbrook Merchan- 
dise Mart. 

Highlighting his initial presenta- 
tion, Elliott showed the experimen- 
tal Dodge Firearrow in the shop- 
ping center, which houses scores of 
trading units. 

* * a 


Hays (Kans.) Dealers Unite; 


Hold Auto-Tractor Show 


Ray Kobler has been named 
president of the newly organized 
Hays (Kans.) Automobile Dealers. 
Reginald LaBunker was elected 
secretary. 

‘The association held its first 
annual automobile - tractor show 
May.-.22-23 in the City Auditorium. 

* * * 





Matthews, Hargreaves Buy 


Chevrolet Deal in Pontiac 


Jack Habel Chevrolet Co., Pon- 
tiac, has been sold to E. Curtis 
Matthews and William B. Har- 
greaves. 

The firm has been renamed Mat- 
thews-Hargreaves, Inc. The owners 
also operate a Chevrolet dealership 
in Royal Oak, Mich. 

A * 


* 


Beckett Bros. Sold 
Emory J. Carrington has pur- 
chased Beckett Bros. Motor Co, 
(Dodge-Plymouth), Marshall, Tex., 
and will operate the business as 
Carrington Motor Co. 





THREAD INSERTS—This display features 
stainless steel wire thread inserts in kits 
and packets for repair of worn threads in 
engines, clutches, transmissions, gear 
housings and components. The unit is self- 
contained in a 22-inch diameter container 
mounted on four casters. Heli-Coil Corp., 
Danbury, Conn. 


* * * 


STEAM CLEANING — Offered are the 
following floor-cleaning compounds: Super 
Steamfas, for tough steam-cleaning jobs; 


Super Steameze, for all-around use, and |: 


Oilift, for bleaching and removing grease 
and oil from concrete floors. It is said 
that the polyethylene-lined package will 
cut compound consumption up to 25 per- 
cent. Turco Products, Inc., 6135 S. Central 
Ave., Los Angeles 1, Calif. 


* * * 


} 
| 


| 


AIR FILTER—The dry-type micronic air 
filter offers a high degree of filtration, 
according to the maker, a freer flow of air 
into the combustion chambers, and greatly 
reduced serviceability time. Purolator Prod- 


ucts, Inc., Rahway, N. J. 


os * * 


EXHAUST EXTENSION—This Wilco item | 
incorporates the emblem of most cars, or 
a gold eagle or crown. An inner baffle is 
included for deflection of gas and smoke. | 
The emblem is said to be heatproof and 
corrosion-resistant. Wilson Co., Boston 15, 
Mass. 


+ 


Firestone Offers New Line 


Of Plastic Seat Covers 


A new line of auto seat covers | 
has been announced by Firestone 
. | 


* * 
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Tire & Rubber Co., 1200 Firestone 
Parkway, Akron 17, O. 

Called Supreme Plastic, the cov- 
ers utilize a rubber and fabric cable 
instead of the conventional “hog 
ring” hooks which require special 
tools and extra time for installa- 
tion, the firm says. The covers have 
a vertical stripe design of woven 
Velon with quilted plastic trim in 
simulated leather. They are avail- 


able in green, maroon and tan. 
* ” * 


REPAIR BENCH—Model 60A allows ad- 
justment of the radiator being repaired 
to positions where work can proceed in 
the fastest manner. Tool positions for 
air blow gun and shelf for flux and tools 
are within easy reach of operator. In- 
land Mfg. Co., 1108 Jackson St., Omaha, 
Neb. 


LINE OF PULLERS—A complete line of 
127 pullers and pulling attachments is 
said to cover all major types of pulling 
applications. Two and three-arm pullers 
have a “power-pitched" buttress thread 
which is said to enable mechanics to de- 
velop 30 percent more torque than with 
standard thread. Blackhawk Mfg. Co., Mil- 
waukee 46, Wis. ‘ 


Canell Streamlines Output 


Of Station Wagon Panels 


Catalog sheets of wood parts for 
various makes of station wagons 
are available from Canell Station 
Wagons, 
Jersey City 4, N. J. 

The firm states that introduction 
of a new multiple spindle carving 


machine makes it possible to mass- | 


produce parts which previously had 
to be made by hand, 
+ * x 


TACHOMETER—The Auto-Test High-Ten- 
sion unit is claimed to determine quickly 
and easily the correct r.p.m. of any spark- 
plug operated engine. The case lid is 
equipped with a 90-degree stop hinge 
which maintains the lid in the upright 
position. The bottom of the case is 


| equipped with full-length rubber strips to 


hold the unit securely. The dial is large 
and clear and indicates readings as low 
as 10 r.p.m. Auto-Test, Inc., 600 S. Mich- 
igan Ave., Chicago 5, Ill. 


616 Communipaw Ave.,| 


| 


| 
| 


ROLLER BEARING—This MS-type cylin- 
drical unit supports one end of a truck 
transmission main shaft. Because the bear- 
ing runs directly in the bore of the main 
shaft stem gear, no outer race is required. 
To replace the bearing's outer race, the 
stem gear is hardened and ground to the 
same hardness and finish as a normal 
bearing outer race. Rollway Bearing Co., 
Inc., 541 Seymour St, Syracuse 4, N. Y. 


BELL HOUSING ADAPTER — This unit, 
complete with pilot bushings, converts all 
overhead valve engines to Ford transmis- 
sions and simplifies conversions of all 
high-performance engines, according to 
Weber Tool Co:, 4200 Whiteside, Los 


Angeles, Calif. 
- 


* ~ 


SPRAY GUN — This fluid stream and 
| spray gun is said to eliminate the neces- 
sity of large-scale installations, to require 
no air or electrical supply and to permit 
| changing from a solid stream to a fine 
| spray during the operation. C. W. Harwin, 
Inc., 2018 Castlewood, Toledo 13, O. 


| 
| 


INFRA-RED OVEN—Designed for smaller 
paint shops, this traveling oven is said fo 
dry a spray-painted auto in less than two 
hours. Three switches permit operation of 
either side section or the top section. An 
automatic timer with two-hour capacity, 
can be regulated to give each job the 
proper baking period. DeVilbiss Co., 300 
Phillips Ave., Toledo 1, QO. 

x 


Auto Diagnosis, Tuneup 
| Are Covered in Book 
| 


“Automotive Diagnosis and 


mj | Tuneup” is the title of a 536-page 
© | book published by Guy F. Wetzel 


at Master Technical Press, 1010 
W. Crescent Ave., Park Ridge, IIl. 


The book contains theory needed 
for an understanding of trouble- 
finding, analyzes the various power 
plants and describes testing 
instruments. The price is $6. 


Bd * * 


SERVICE JACK—This 1'%-ton Hydraulic 
Liftmaster is a new addition to a line of 
service jacks ranging from 1% to 10-ton 
capacities. It is said to combine the heavy- 
duty features of the larger models with 
high-speed ease of handling. Joyce-Crid- 
land Co., E. First and Hott Sts., Dayton 3, 
oO. 

ed a * 
Ward Offers Dealers 
Antenna Sales Aid 


Ward Products Corp., 1148 Euclid 
Ave., Cleveland, O., is offering a 
bright-colored new package as a 
sales aid for its auto antennas. 


The yellow and black aerial pack- 
ages are contained in floor and 
counter display racks. The Super-6 
rack, similar to the larger floor 
model, holds six aerials. 


BRAKE SERVICE GUIDE — Designed for 
guidance in hydraulic brake service and 
repair, the booklet includes instructions 
| for inspecting, flushing and bleeding the 
brake system. It also lists common brake 
complaints and their remedies. Wagner 
Electric Corp., 6400 Plymouth Ave., St. 
Lovis 14, Mo. 


WHITEWALL CLEANER DISPLAY—The S. 


HEAD BOLT WRENCH—Two new 
wrenches fit the head bolts on 1954 Ford 
and Mercury engines. They are designed 
for torquing and to provide clearance to 
reach each bolt. Owatonna Tool Co., 314 
N. Cedar St., Owatonna, Minn. 


WEATHERSTRIP ADHESIVE—The product 
was developed for new types and shapes 
of weatherstripping on trunk and door 
| designs of late-model cars. It is thin- 
| bodied, quick drying and light in- color. 
Minnesota Mining & Mfg. Co., 900 Fau- 


quier St., St. Paul 6, Minn. 
= * * 


AIR-CONDITIONER — The Thermo-Cool 
Conditioner is a low-cost device which 
| is said to deliver a uniform volume of 
| air circulation at all times. It operates on 
a power takeoff from the fan belt and 
| requires no .connection to the electrical 
| system. An automatic clutch arrangement 
; compensates for high driving speeds. 
Spitzka Mfg. Co., 235 N. Cedar Ave., 
North Sacramento, Calif. 


O. S$. Magic Scouring Pad is said to clean 


whitewall tires easily. This “do-it-yourself” display makes it possible for the dealer 
to prove with a practical demonstration that whitewalls are easy to clean. S. O. § 


Co., 6201 W. Sixty-fifth St., Chicago, Ill. 








' 
i 
i 
| 


AUTOMOTIVE NEWS, JUNE 14, 1954 — 


Merchandising 


Memos to Dealers 


By Bob Finlay 


H C. Doss, vice-president in 
* charge of Nash sales and one 
of the top strategists in the busi- 
ness, has been signing up a num- 
ber of outstanding used-car dealers 
as Nash dealers. 

He says most of them are work- 
ing out fine. 

“After all,” he says, “the in- 
dustry is now in the used-car 
business. So if you can find a 
used-car dealer who also is a 
good businessman, you’ve got 
yourself a good new-car dealer.” 

What brought this up was a “Be- 
lieve It or Not” ad in Atlanta 
papers from Downing Nash stating 
that there are no 1952 or 1953 used 
Nash Ambassadors for sale by deal- 
ers in Atlanta. ; 

“This indicates,” 
Nash, “terrific consumer accept- | 
ance of the ’52, 53 and ’54 Nash | 
cars. It also means that we can| 
allow you a terrific price for that 
’52 or ’53 Nash on a ’54 model. Up} 
to $2,000 on the 1952 Ambassador.” | 

Our correspondent reports that 
since Jim and Tom Downing took 
that Nash deal a few months ago, | 
sales of Nash cars in the city have 
shot upward. 

Both Jim and Tom have been | 
active in new and used-car dealer | 
association work. Jim was former 
president of the National Used Car 
Dealers Assn., and Tom was presi- 
dent of the Atlanta association. 

Jim traded in used cars to help 
work his way through the univer- 
sity in Wisconsin and later became 
a senior economist in the U. S. 
agricultural department before en- 
tering the used-car business in At- 


lanta. 
* + * 


To a Stranger 


Atemacre by the friendly tone, 
of a recent Rawls Motor (De- | 
Soto-Plymouth) ad in the Raleigh 
(N. C.) News & Observer. Eight 
inches by two columns, it was 
headed: “Letter to a Stranger.” 

Copy said in part: 

* * 7 
E of our used-car buyers tells 
us that we ought to write 
letters to the strangers in our city 
telling about cars and service. 

“We thought that most everyone 
in Raleigh knew about us, but a 
lot of people moved to town last 
year and we haven't gotten around 
to meeting them... 

“Now if anyone in Wake County 
doesn’t know us yet, we're invit- 
ing them to drop by so we can say 
Hello. You don’t have to buy a 
car to get to know us. 

“We've been serving car own- 
ers throughout the county for 
more than 40 years. We’re not 
perfect, but everyone of our auto 
workers tries to be. We aim to 
please, to give the customer every- 
thing we’ve got in the way of 
helpful service, with a lot of 
courtesy to boot... . 

“Our service department is 
equipped to straighten, paint or) 
build a car for you. Every me- 
chanic has at his command the 

most modern machinery to diagnose 
motor ills and to save our clients 
money. 

“If you want your car to run 
better, to last longer on lower up-| 
keep, you’d be doing yourself a | 
favor to bring it in here. If you 
are ready for a dream of a new 
car, drive one of our DeSotos or| 
Plymouths. If it isn’t in the cards| 
for you to buy a néw car now, 
why not step up to to a later model | 


Allegheny Ends Sensiniiiis | 


Of Carmet Division Plant 


FERNDALE, Mich. — Allegheny | 
Ludlum Steel Corp. has completed | 
an expansion and improvement pro- | 
gram at its Carmet division plant 
here, according to C. B. Pollock, 
production vice-president. 

Floor space at the plant has been 
increased by 100 percent and the 
company for the first time is now 
manufacturing all its carbide pow- 
der in its own plant, Pollock said. 


says Downing | - 





their 94-hour day with tea breaks 
morning and afternoon, in ad- 
dition to lunch, and serves a hot 
drink on arrival to those who 
come a long distance on bicycles. 

There's no hoarding among the 
| natives, says Edmiston. Money paid | 


'to them is put into circulation al- | 


most immediately. 

Cars in South Africa are a down- 
right necessity, and distances put 
the bigger American cars in high 


, demand. Export regulations control 


|the number that may enter the} 


used car. We're easy to find and country, with the result that there | 


” 


easy to deal with... 
cd * * 


Seller’s Market 


TAN Edmiston, Hudson distrib- 
utor in Johannesburg, South 
Africa, was in Detroit the other 
day for a visit with W. H. Thore- 
son, director of overseas operations, 
and Dick Purdy, of American Mo- 
tors. 

Native workers in South Africa, 
says Edminston, who operates an 
assembly factory, have a fine spirit 
of craftsmanship. They appear to 
get a real thrill out of accomplish- 
ing a good spray-painting job or a 
fine weld. 


Only thie new, 
Whee 









| 
i 


| 





@ New SIMPLIFIED Operation! 
@ Meter Gives Actual Proof! 


@ New Streamlined Design! 


enéctial? 


® Balances ALL wheels on cars, 
trucks, buses! 


®@ Balances ENTIRE Wheel Assembly ! 





is a strong sellers’ market. 
* ” * 


The Boot 
7 C. ANDERSON, Buick-Chevro- 
e let-Pontiac dealer at Lake | 
Orion, Mich., has a clever promo- | 
tion device. Each year he submits | 
an annual report to owners, cus- 
tomers and employes. 
On gross sales of $3 million last 


year, he reports a net after taxes | 


of a fraction more than 1 percent. 


In a recent ad addressed to ‘our 
12,000 customers,” Anderson said 
that “You've given the boot to the 
bootleggers in the Lake Orion 
area.” He said a recent offer from 


Management, in turn, lightens | an eastern leasing company to | the bargain prices and savings we 


®@ Helps Sell More Tires! 


@ PROVES Need for Wheel Balancing! 
® Does the job FASTER. 


..é¢.s0 easy to use / 


No need to take wheels off car— 
no complicated attachments! 

Wheel is spun—and the meter 
tells the story: save time, 


labor, money! 









You can net up to 
$18.88 a day! 
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Foreign Distributors Visit Hudson— 


In Detroit for meetings with Hudson officials were distributors from Australia and 
South Africa. Shown (from left) are W. H. Thoreson, Hudson export director; Thomas 
| P. Rhoades, Hudson public relations director; Stanley D. Edmiston, Johannesburg, 
South Africa; E. T. Nowak, assistant to export director; Bennet H. Gass, Johannesburg; 
| A. E. Fox, Brisbane, Australia, and N. T. Goodhew, Cape Town, South Africa. 
* * * ah * * 


give you, our 12,000 customers are 
really the ones who have given the 
boot to the bootleggers.” 

Anderson adds that he is happy 
with a net of $20 a car. 


normal net was refused. 
He added: “Because of the vol- 


| buy 44 new cars at a profit over 
| 
ume you give us, making possible 






FREE Demonstration PROVES it! Your 
Alemite representative will be happy to 
prove — right on your own car — how easy 
it is to balance wheels rast with this New 
Alemite ‘‘on-the-car” Wheel Balancer! He’ll 
show you how this balancer can pay for 
itself in mere days of operation. How you 
can sell more tires—sell more service — 






MAKE MORE MONEY. 

Write or phone for your Free demonstra- 
tion now! Cash in on this ever-growing 
market! 



















BIG ‘“VUE-SCALE” METER 

Builds Business For You ...FAST! 

Detects and proves need for balancing with- 
out removing the wheel. Customers can see 
the actual degree of unbalance. After the 
job, meter proves wheels are in perfect bal- 
ance. Completely accurate—can be used in- 
side or out, at night or in bright sunlight! 


JALEMITE 


REG. U.S PAT. OFF 


1826 Diversey Parkway, Chicago 14, Illinois 








sw 





AUTOMOTIVE NEWS, JUNE 14, 


1954 





William Clay Ford, general man- 
ager of Ford Motor Co.’s special 
product division, has announced 
the appointment of Ben D. Mills as 
assistant general manager of the 
division. 

Mills comes from Chicago, where 
he was assistant general manager 
of the company’s aircraft engine 
division. He joined Ford in 1946 as 
supervisor of programming, prod- 
uct cost analysis and facilities plan- 
ning on the finance staff. He was 
also executive secretary of the for- 
ward product planning committee. 

> * cd 


U. S. Axle Elects Orgill 


As President, Manager 


Lawrence E. Orgill, former 
treasurer and plant manager of 
U. 8. Axle Co., Inc., Pottstown, 
Pa., has been elected president 
and general manager of the com- 
pany to succeed the late George 
C. Lees, the firm’s founder. 

Mrs. Elizabeth Watson, daugh- 





Adams Takes Reins of BDSA Division— 


Clyde M. Adams, secretary of Bohn Aluminum & Brass Corp., Detroit, is sworn in 
as director of the aluminum-magnesium division of the Business and Defense Serv- 
ices Administration by Charles F. Honeywell, BDSA administrator. Adams succeeds 
R. G. Boyd, of Kaiser Aluminum & Chemical Sales, Inc., who was named acting 
assistant administrator of BDSA. 





Hyatt’s | 
J New \ 
f ‘ 
Line of | 
J 
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ter of the late president, replaces 
Orgill as treasurer, named as 
plant manager was William T. 
Beaver. 

| + * * 


Malcolm Succeeds Moore 


Reid W. Malcolm jr., has been 
appointed director of research and 
development of R. M. Hollingshead 
Corp., Camden, N. J. He succeeds 
Albert E. Moore, former research 
vice-president. 

ca * * 


| New C.LT. Office 


Universal C.I.T. Credit Corp., has 
opened a branch office in north- 
west Detroit. Philip M. Severance, 
former motor sales representative 
in the downtown office, will be dis- 
trict manager. 

* *” * 


American Names Three 


The election of three new officers 
by the board of American Airlines, 
has been announced. They are 


anaes withinasy) reach.. Dual- -Purpose, 


f ae BARREL 


Self-aligning 


BEARINGS! 
fr \ ‘ \ 


BARREL BEARINGS 





Wee 


Got a bearing problem? Just reach for Hyatt’s 












which cause expéssive | wear i 


BARREL | 


STRAICHT 











new Barrel Bedring Catalog! This is one catalog 
engineers have been waiting for, because it’s 
essentially a guide to lower maintenance costs! 
Barrel Bearings are‘not ohly dual-purpose in design; 
they’re also self-aligning. They operate with full 
efficiency under misalignment conditions 

Pian bearings. x 





tions, make 











Arthur D. Lewis, assistant vice- 
president of planning; William C. 
Lawrence, assistant vice-president 
of engineering, and John J. Casey, 
assistant vice-president of mainte- 


nance, 
* * * 


Taylor Joins ODM Staff; 


Reid Returns to Ford 


Arthur S. Flemming, director of 
Defense Mobilization, announces 
the appointment of James H. Tay- 
lor as assistant director for man- 
power. He will succeed Thomas R. 
Reid who has returned to Ford Mo- 
tor Co., where he is director of civic 
affairs. 


On loan from Procter & Gamble, 
where he is director of industrial 
relations, Taylor took over his ODM 
duties on June 1. 

* * 


St. Laurence Retires 


Practical Products Co., Inc., Min- 
neapolis, announces that E. J. St. 
Laurence, president, has retired 
from the firm. S. R, Kresberg, for- 
mer secretary-treasurer, will be- 


come president. 
* * + 


Adams Joins CIA 


Otto H. Adams, controller of Zoll- 
ner Machine Works, Inc., Fort 
Wayne, Ind., has been elected to 
membership in the Controllers In- 
stitute of America, 


+ oe 
Strausser Joins White 
To Head Lease Sales 


Max L. Strausser has joined 
White Motor Co. as manager of the 
lease sales division, according to J. 
N. Bauman, vice- 
President in 
charge of sales. 

Strausser will 
direct White Mo- 
tor’s expanding 
national program 
of leasing trucks 
to fleet operators 
and will assist in 
the negotiation of 
all lease contract 
agreements. Prior 
to joining White, 


M. L. Strausser 
Strausser spent 20 years in various 
positions with the GMC Truck and 


Coach Division. 
* * * 


Martin Promoted 


W. Claggett Martin has been 
promoted to vice-president of the 
Jones- Dabney and Beckwith- 
Chandler divisions of Devoe & Ray- 
nolds Co., Inc. He will serve as 
assistant general manager of the 
Newark (N. J.) plant, which makes 


industrial, marine and resin finishes. 
om * . 


Ford Central Region Ups 


Carraway and Love 


Two appointments within the 
Ford division’s central. regional 


| sales office at Kansas City have 


been announced by Ira B. Groves, 


| regional manager. 


They are William M. Love, re- 


| gional truck sales department man- 


|ager, and Jesse B. Carraway jr., 





fleet sales department manager. 
Love started with Ford in March, 
1945, as a field manager in the 
Oklahoma City district. Carraway 
joined Ford at Memphis in October, 
1940, in the district sales office. 

or x * 


Rollway Names Brown 


Howard D. Brown has been ap- 
pointed as engineering represent- 
ative in the Detroit office of Roll- 
way Bearing Co., Syracuse, N. Y. 
Brown formerly was a sales engi- 


|neer for Hyatt Bearing division’s 
| Detroit office. 
*x 


* ok 
Alemite Appoints Murphy 


Industrial Sales Manager 


Thomas M. Murphy has been 
appointed manager of industrial 
sales of the Alemite division of 
Stewart-Warner Corp., succeeding 
E. Ralph Harris, who has become 
distributor of Alemite lubrication 
preducts and Stewart-Warner in- 
struments in St. Louis. 

Murphy has been a factory sales 
representative in the industrial 
sales department since 1947. 

a” * * 


Four Branch Managers 


Shuffled by GMAC 


General Motors Acceptance Corp. 
has shuffled managers of four 
branches. 

Harry L. Schmidt, formerly man- 

(Continued on Page 41, Col. 1) 
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(Continued from Page 40) 


ager in Providence, has been named 
manager of the Camden (N.J.) 
branch, succeeding C. A. Ramsey, 
who moves to Providence. At the 
same time, the Camden office has 
been expanded from a field branch 
to a control branch, with both the 
Trenton field office and the Atlantic 
City purchase branch under its 
control. 

Richard A. Delaney, formerly 
manager in Rochester, N.Y., has 
been moved to Syracuse, N. Y., re- 
placing Henry D. Daneke, who 
switches to Rochester. 

+ * * 


Florida Car Rental Assn. 


Elects Morse President 


The Florida Car Rental Assn. has 
elected Alexander Morse, Miami, | 
president. George Seaman, Jack- 
sonville, was named vice-president; 
H. Earl Smalley, Miami Beach, sec- 
retary, and M. R. Howerton, Miami, | 
treasurer. | 

The board of directors consists of 
Moe Gittleson, Miami Beach; Joe | 
Power, Miami; William Smalley, 
Fort Lauderdale; W. L. Parker, | 
West Palm Beach; Charles Spring- 
er, Hollywood; Tony Grandolf, 
Tampa; H. D. McCord, Pensacola, 
and Paul Means, Orlando. 


* * * 


Dunlop Picks Goodwin 

Dunlop Tire & Rubber Corp. has 
appointed K. A. Goodwin as north- 
eastern regional sales manager. He 
will headquarter in Buffalo and 
have charge of the Boston, Phila- 
delphia, Buffalo and Cleveland sales 
divisions. 





* * * 


Hazen to Head GM School 


Rising in Dedham, Mass. 

W. F. Hufstader, General Motors 
distribution vice-president, has an- 
nounced appointment of A. C. 
Hazen as resident manager of the 
GM Training Center being built in 
Dedham, Mass. 

Hazen will head a staff of eight | 
instructors and other personnel. 
The school will be attended by 5,000 
mechanics each year. 

* * * 


3M Names Goodsell Head 


Of Coated Abrasives Unit 


Promotion of Clare W. Goodsell 
to automotive trades manager of | 
the coated abrasives and related 
products division has been an-| 
nounced by Minnesota Mining &| 
Mfg. Co. ; 

Goodsell had been automotive 
trades sales manager in the Detroit | 
division since 1949. He replaces 
Kenneth J. Shea who has been pro- 
moted to sales vice-president of the 
international division. 

* * of 


Parker Appliance Appoints 


Depatie to Head Mich. Sales _ | 


Parker Appliance Co., Cieveland, | 
has announced that Frank A. De- | 
patie is being moved to Detroit to) 
direct the sales} 
of Parker’s rub-| 
ber products) 
throughout the 
State of Michi-| 
gan. According to 
D. W. Holmes, 
sales vice - presi- | 
dent, Depatie will | 
place special em- | 
phasis on automo- | 
tive applications | 
Rs of the company’s | 
F. A. Depatie rubber products. 
He has been with the firm since 
1948. 

The home office sales manager- | 
ship opened by Depatie’s appoint- | 
ment to Detroit will be filled, Park- 
er reports, by T. J. McCuistion, 
formerly with Precision Rubber 
Products, Dayton, and the Batelle 


Memorial Institute, Columbus, O. 
* OK + 


IH Announces Changes 
In Truck Field Staffs 


R. M. Buzard, motor truck sales 
manager of International Harvester 
Co., has announced the appointment 
of J. S. Turner as assistant man- 
ager of the Shreveport (La.) dis- 
trict sales operation, succeeding 
Ralph Hamilton, who resigned to 
become associated with a Harvester 
dealer. Turner had been assistant 





district sales manager in Kansas 
City. 

Other appointments including the 
naming of L. D. Thorpe, formerly 
manager of the Grand Forks (N. 
D.) office, as manager of the Fargo 
(N. D.) sales facility. H. E. Kriesel, 
former manager of the Aberdeen 
(S. D.) district, succeeds Thorpe. A. 
H. Ahlers, former Grand Forks dis- 
trict manager, has retired. 

New district manager in Aber- 
deen is Fred Bjornson, previously 
assistant manager in Minot, N.D. 


L. O. Foss is the new assistant 


manager at Minot. 


H. A. Field, former service super- | 


visor at the combined district mo- 


| tor truck and general sales office in| 


Grand Rapids, Mich., is the new 
assistant manager at the Peoria 
(Ill.) district general sales office. 

* * * 


Ethyl Promotes Distler 


Promotion of Waldemar J. Distler 
to assistant manager of sales op- 





| 
York office, is announced by Mal- | 
colm P. Murdock, sales vice-pres- | 
ident of Ethyl Corp. Distler joined | 
Ethyl 19 years ago as a field engi- 
neer in Dayton, O. 
* * ok 


Hammer, Drinko Promoted 


By Standard Products | 


J. S. Reid, president of Standard 
Products Co., Cleveland, has an-'| 
nounced the promotion of Charles 
C. Hammer to treasurer and of 
John D. Drinko to secretary. 


| erations, a new position in the New | ae 





Hammer formerly was director | Yq@jley Motor Celebrates Opening— 


of financial planning. Drinko was} 
assistant secretary. | 
* * * 


Chrysler Corp. Promotes 4 


In Comptroller’s Division 

Chrysler Corp. has promoted 
four men in the comptroller’s di- 
vision. 

James H. Birnie has been 
named chief accountant; Everett 
G. Bliss has been appointed man- 
ager of the price study depart- 
ment; A. Newton Cole has been 
named manager of the tax de- 
partment, and W. L. Dewey has 
been named coordinator of de- 
fense accounting. 

Birnie, who joined the corpora- 


Pete Bennison and Les David, the new owners of Valley Motor Co. (Ford), Salem, 
Ore., held a two-day open house after taking over the firm from the Paul B. Wallace 


estate. 


tion this year, succeeds K. M. 
Huddleson, who was appointed 
comptroller of Plymouth. Cole, an 
employe since 1939, succeeds F. 
V. Olds, who has been appointed 
an assistant comptroller of 
Chrysler Corp. 

Dewey, who joined the corpora- 
tion in 1951, replaces T. S, Law- 
ton, who was appointed comp- 
troller of Chrysler division, and 
Bliss, an employe of the corpora- 
tion since 1934, succeeds Alfred 
Wilson, who was appointed comp- 


troller of the Dodge truck di- 


vision. 
+ +. ok 


Firestone Appoints Toohil 


Boston District Manager 


Appointment of John P. Toohil 
as Boston district manager of Fire- 
stone Tire & Rubber Co. has been 
;announced by H. D. Tompkins, 
| trade sales vice-president. 
| Toohil, who has been store super- 
| visor in the Boston district, joined 
Firestone in 1938, 








low priced office typewriter 
wins enthusiastic approval 
of Bridgeport Realtor... 


Here’s why you'll find the 
Office-riter in so many busi- 
ness and professional offices: 


1. The Remington Office-riter handles 
paper and forms up to 11 inches wide 
... writes a full 10-3/10-inch line. 

2. Exclusive Miracle Tab makes it easy 
to set up the Office-riter for statements, 


invoices and listings. - 


3. The Office-riter makes up to 10 


OLIVER KNIGHT of Knight Realty Co., says: “The 
low-cost, compact Remington Office-riter is tailor- 
made for the busy real estate office. The 11-inch carriage 
handles contracts, forms and correspondence with ease 
...and the clear, sharp printwork gives us the legible 
carbon copies we need. And it’s easy to move the 
Office-riter from desk to desk... or carry it in the car 
for work outside the office.” 


place in your office. 


good carbon copies, 
4. The Office-riter has a full standard 
keyboard, clean, sharp printwork and 
every feature needed to handle all your 
office typing PLUS the extra advantages 
of compact size and low price! 


A demonstration will convince you that 
this unique new typewriter deserves a 





cuts clean stencils. 


Call your dealer or 


Remington Rand Business Equipment 


Center today! Convenient terms, 


Remington 


Office iter 


A Product of Remingforn. Tlasnd. 


MAKERS OF THE REMINGTON QUIET-RITER, STANDARD, NOISELESS AND ELECTRIC TYPEWRITERS 


eae 
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Used-Car Dealer News... 
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Zoning Law Changes 
Sought in N. Y. C. 


NEW YORK.—Some 300 used-car 
dealers in the metropolitan area, 
backed by the New York Used Car 
Dealers Assn., have begun a cam- 
paign to amend the “antiquated 
zoning laws now applicable to the 
used-car displays on city lots.” 

Peter Scalia, president of the 
state association, says the “used- 
car industry has outgrown the out- 
moded and antiquated zoning laws 
under which it is compelled to 
operate.” 

The dealers passed a resolution 
at a recent meeting asking that 
the City Council and Planning 
Commission pass “modern legis- 
lation that recognizes the legiti- 
mate needs of the used-car dealer 
as they now exist, not as they did 
long ago.” 

According to Julian Ostro, exec- 
utive director, and Daniel Rosen, 
general counsel of the association, 
since 1948 the dealers have been 
operating under “parking-lot li- 
censes with restrictions peculiar to 
parking lots.” 

They claim that dealers who 


Dealer’s Liability 
On Car Condition 
Upheld by Court 


FRANKFORT, Ky. — A decision | 
that Kentucky used-car dealers are 
responsible to the public for the 
condition of vehicles they sell was 
made final here last week by the 
Court of Appeals. 

The Court first handed down 
such a decision in a 6-to-1 vote last 
Oct. 30. After hearing arguments 
on a petition that it reconsider the 
decision, the court overruled the 
petition by a 4-to-3 vote. 

The court upheld an award of 
$11,489 damages to Albert Brannon 
against Gaidry Motor Co., Lexing- | 
ton. The company had petitioned 
for reconsideration, being joined in 
its plea by the Kentucky Automo- 


bile Dealers Assn, ee aot 
rannon’s leg was amputated 


after he was pinned against a wall 
by a car driven by William Hensley 
shortly after Hensley bought it 
from Gaidry, The court found that) 
Hensley’s brakes locked, causing | 
the car to skid onto a sidewalk and | 
pin Brannon. 

Gaidry’s attorney argued that the | 
court was applying to a single class | 
of vendors an obligation “not even | 
applied in this state to manufac- 
turers.” 

But the court majority held that | 
it is “not too harsh a rule to re-| 
quire these dealers to use reason- 
able care in inspecting used cars), 
before resale...” | 


New York Group | 
Elects Scalia 


NEW YORK. — The New York) 
State Used Car Dealers Assn. has 
elected Peter Scalia, of Joni Lynn, 
Inc., Queens, as its new president. 

Joseph I. Wolfe, of Lane Motor | 
Sales, Bronx, was named vice-pres- | 
ident, and Jack Rael, of Any Type, 
Cars, Inc., Queens, secretary-treas- | 
urer. 

Regional vice-presidents are Sam- 
uel Tobkes, Bronx; Paul Colonna, | 
New York County; Burt Harris, 
Kings County; Tim Anspach, Up-| 
state; David Fine, Albany, and Don 
Owens, Triple Cities. 


* * * 


Sorelle Gives Truck-Trailer 


To Boys Ranch in Texas 
AMARILLO, Tex.—A new Ford 
F-800 tractor and a 32-foot trailer | 
have been presented to Boys Ranci | 
by Jack Sorelle, of Jack Sorelle | 
Motor Co. 
Boys Ranch, a home near here 
for homeless boys, has had to hire | 
a truck for heavy hauling work in | 
the past. 
Sorelle has also presented the| 
ranch with a tractor and power | 
scoop, a new warehouse and a car-| 
Ppenter’s salary to build a housing 





maintain used-car lots are being 
harassed and annoyed with sum- 
monses for violations of rules and 
regulations relating to the use of 
vacant land for the sale of used 
cars. 

The dealers are restricted, ac- 
cording to Ostro and Rosen, to a 
building of 10 by 10 feet. This is 
no longer adequate for present- 
day needs, they say. 

Summonses also are being hand- 
ed out for the erection of buildings 
for doing minor repair jobs, they 
report, Other summonses charge 
excessive lighting, illegal signs and | 
unfaced driveways. | 

The association claims that small | 
signs over a small, inadequate | 
building do not suffice to tell the 
public about cars being offered for | 


| office help, customers and office | 
supplies. 
| Scalia notes that used-car dealers | 
|in the five New York boroughs sell | 
|} an annual total of 300,000 cars at 
| an estimated volume of $300 million. 
| * * * | 
| Jeffryes, Phoenix, Marking 
‘Its Third Anniversary 

PHOENIX, — Jeffryes Motors is 
observing its third anniversary, 
with a featured celebration includ- 
ing music, festivities and a door 
prize of 200 silver dollars. 

Allan Jeffryes entered the auto 
industry in 1927 with Chevrolet. In 
1950 he purchased a half-interest in 
the Nash dealership here and later 
established Jeffryes Motors, a used- 
car firm. 

cd 


* * 


Yunker Gets New Home 
Yunker Chevrolet Co., Milwau- 
kee, has held open house in its 


|}new home at 8201 W. National | 


Ave. The new quarters have eight | 
times as much space as the old 
building for service and parking. 
The old location at 7326 W.| 





2 


Phoenix Auction Sells 150-250 Cars Weekly— 


The Phoenix (Ariz.) Auto Auction is the scene of great activity each Wednesday. 
It will continue throughout the summer with 150 to 250 cars being sold weekly. 
Buyers gather from California, Nevada, Texas and other southwest states. According 
to corporation officers, the auction, for dealers only, has sold 70 percent of all cars 


rT 


sale, nor does the building allow | National, used for 32 years, is being | put up for sale each week. Shown (from left) are Lafe Ellsworth and Jack Layton, 


for room to accommodate salesmen, 


SPRING AND SUMMER 


retained as a used-car center. | 
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Most States Report Higher Road Revenues .. . 
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totaled $1,121,980 during the first 






quarter of 1954, First quarter col- 
e e e lections last year were $1,046,861. 
f R In New Jersey, motor fuel taxes 
as ax ecelip S on in ue ise were $1,801,000 higher for the first 
eight months of the current fiscal 

a oo from motor fuel and| consumption passed the 100,000,000 , period a year ago. Total 1953 reve- wear aon Divtoe vebiehe taeun eee 

other highway-users taxes show | mark. | nue was $7,269,000, passing the $7,- $144,000 higher than last 

: : ’ year. 

a continuing general uptrend, re-| Indiana gasoline tax receipts 900,000 mark for the first time. New York State’ ti 
flecting increased motor vehicle | were 7.4 percent greater in the first | Passenger car registration was 186,- t ae * : es consumption 
usage and making additional funds | quarter of 1954 than in the cor- | 810, compared with 182,808 a year r Pome a ~~ ae percent in 
available for highway construction, responding period last year. Reve- | 289. ; Me ioe pe Fe Le 
according to reports from state| nues totaled $12,922,625 for the first|__Truck registrations totaled 51,- STORSNT: catioun, See aa 

‘ mpared wi ast year. ge . : 
capitals. 1954 quarter. | 554, compared with 52,524 last y = 740,897 gallons. This. compares 

Arkansas gasoline tax collec- | Maine by Apr. 1 had taken in | OPerator’s licenses were issued to = neuen t eS ee ae 
tions set a record for April, pro- | more than $5,892,000 from 1954 | oo: era perl motor fuel use in New York 
ducing $2,667,195, compared with | registrations and licensing, a gain) i+, 308596 for the same period totaled 456,719,147 gallons as against 

vy $2,319,341 a year ago. The figure (of about $21,000 over the same |), .; year. 442,037,379 gallons in the compar- 

was the second highest monthly : Motor fuel tax collections in able 1953 period. 
collection from the source. Gas | Rybber Seal Products Michigan totaled $6,250,209 in | North Carolina’s highway fund 
taxes have produced $24,824,669 . March, compared with $6,177,409 | showed a total collection of $7,- 
during the first 10 months of the | Slates Expansion during the same month last year. . 848,210 for April, $1,166,292 more 
current fiscal year, compared DAYTON.—Rubber Seal Products| Gross collections for the first | British Visitor— than the same month last year. 
with $23,300,268 for the same | Co., manufacturer of adhesives and| three quarters of the current Sir Harold Emmerson (left), permanent Gasoline road tax collections 

“ period a year ago. March gas (other products used to stop water/ fiscal year totaled $70,744,214, or secretary of the British Ministry of Works,| Were $1,260,622 ahead of the same 

taxes were $2,403,771. | and dust leaks in automobiles, plans| $4,907,603 more than for the cor- | yiit; the Cadillac plant in Detroit with; Month in 1953. For the first 10 

Gasoline sales tax collection in| to double its working area in antic-| responding period of the previous | pi-hard Smith, of General Motors Over.| Months of the current fiscal year, 

Florida reached a record $7,359,855 |ipation of increased sales, Pres-| fiscal year. seas Operations Here they di the highway fund has collected 

$ ' - _ . y iscuss a 

> during March. The total compared | ident Roy Ellis has announced. Montana’s gas tax revenue was up | Cadillac engine made in 1902. $86,769,934, an increase of $2,948,- 
with $6,765,050 for the same month The firm, now occupying space | $230,199 for the first four months | 013. 

last year. There were 105,140,788|on the second and third floors of | of 1954 compared to the same period | were $1,123,614, an increase of $12,-| For the first nine months of the 

gallons of gasoline sold in Florida | the Comer Bldg., has leased the en-| last year. Total collection was $5,- | 229 from April, 1953. current biennium in Pennsylvania, 

in March, the first time that the! tire fourth floor. 891,726. Gas tax collections in April! Nevada’s gasoline tax collections | gasoline taxes jumped nearly $12 

é —— million ahead of estimates. Col- 

lections to the end of February 

were $91,951,439, compared with an 

a estimate of $80,900,000. 

Gasoline tax returns were up 17 
percent in Rhode Island in April 
from the same month of 1953. Taxes 
totaled $675,325 in April, compared 
with $571,414 last year. 

Tennessee gasoline taxes totaled 
$4,967,131 in April, an increase of 
11.74 percent over the same month 

& F last year. 

y The first three-quarters of the 
current fiscal year in Vermont 
found the total highway fund $596,- 

. 000 ahead of the same period last 
year. The increase stemmed from 
a $233,000 jump in gas tax receipts 
and an increase of $342,000 in Fed- 
eral road grants. 

The State of Washington realized 
a record $63,599,000 im gas taxes 
and vehicle license fees last year. 

An exception to the general up- 

p & trend was Oregon, where three of 
the four sources of highway reve- 
nues showed decreases for the first 
three months of 1954. Gasoline tax, 
motor carrier tax and fines for 
traffic violations were below col- 
lections in the same period of 1953. 

Pick any town... any day! You'll find farmers farmers read PENNSYLVANIA FARMER, the the only suas af Slane ee 
selling a crop they’ve grown, livestock they’ve home-state magazine specially edited to their nues to show an increase. 
ised b a h f full ; ; - Oregon highway revenues in the 
raised or some by-product that comes froma fully specific practices and environment. first quarter totaled $11,996,676, a 
ys diversifie d agriculture. decrease of about $395,000 from a 
a ° : | year ago. 
In this rich, active farm market, the one publi- 
Something to sell — right around the calendar Cation that gives you the circulation you need ead Darkarde 
ae the Pennsylvania far ps . — eee (twice every month) ... that produces the results - a 
Se — oon ee ; te 4 : os —e you want at gratifyingly low cost is PENNSYL- Gain un Value, 
Son... rin summer, fall and winter. 2.3 
ee , VANIA FARMER. But, don’t overlook two simi- Factory Reports 
That’s only half the story, however. With big lar, big-farm-income states, Ohio and Michigan, | DETROIT, — Although deprecia- 
~ |tion rates are approaching pre- 


money in his pocket all the time, the Pennsylvania 
) farmer is a big, steady buyer. 


served by THE OHIO FARMER and MICHIGAN 
FARMER. For the story on the potential of these 
three steady income states write to T1013 
Rockwell Avenue, Cleveland 14, Ohio. 


| World War II levels, some cars 
| that sell new for $2,500 to $4,500 
are retaining a greater share of 
| their original value in today’s used- 
|car market than most of the cars 
that sell in the low and medium- 
| price fields, according to Packard. 


The company said a nationwide 
study of metropolitan market areas 
| showed that, from the standpoint 
| of retaining original value, two and 
| three-year-old Packards were 
| topped in the used-car market by 
|only two low and medium-price 
| makes. 

Similar studies of used-car mar- 
ket trends have been made annual- 
ly since the war, the company said, 
and prior to last year they invari- 
ably showed higher-priced cars to 
have a substantially greater depre- 

| ciation factor than low-priced cars. 
Packard said its own improved 
| used-car market position was due 
to increased interest in the com- 
pany’s products since its reentry 
| into the luxury car market, and to 
general acceptance of its styling. 


The present trend, the company 
said, is for fewer high-priced cars 
being sold by franchised dealers to 
used-car dealers. This was said to 
be particularly true in the case of 
Packard. 

Nearly every Packard dealer 
now, it was stated, has the neces- 
sary facilities and is reconditioning . 
and selling at retail the cars he 
takes in trade on new models. 


To keep their highly developed operations at 
the peak of production, 4 out of 5 Pennsylvania 


(Percent Farm Cash Income Received Each Month) 


advertise in 


PENNSYLVANIA 
where it’s PAYDAY 


all year ‘round! 
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Based on eight-year study of Pennsylvania Farm Income — 
1940 through 1947 (Government payments not included) 














Harrisburg, Pa. 
The Ohio Farmer, Cleveland, Ohio—Michigan Farmer, East Lansing, Mich. 
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Used-Car Auction Prices 


Market Trend 


The overall average price paid for used cars at wholesale auctions 
last week declined $10, the worst setback in five weeks. 

The reduction was almost entirely caused by the $110 plummet in 

prices for ’54s. The only other model to lose in price was the ’50 class, 

which was set back $2 to the year’s lowest point, Unchanged in price 
from the previous week were ’51s. 

Ali other models gained in price. Increases were $9 on ’52s8; $8 on 
68s; $7 on ’48s; and $3 each on ’49s and 47s. 

H Sale activity was slightly improved on a percentage basis last week. 
At nine representative auctions, 61 percent—or 983—of the 1,606 cars 
offered were sold. A week earlier, when 1,115 of the 1,845 offerings 
were sold, the ratio was 60 percent. 

Prices marked with an * indicate a unit equipped with an automatic 
transmission or overdrive, and (ps) indicates power steering. 


OMAHA 


(Cliff Soderberg Auto Auction. Sale every 
Thursday. Prices are for sale of June 3.) 
(Buyers paying top dollar. Sold 65 
cars out of 109 offerings.) 
BUICK—’51 Super Hard Top, $960*; Rivi- 
era coupe, $915*. ‘50 Special 4-dr., $420. 
'46 Special sedan, $115. 


MERCURY—’54 Custom 4-dr., $2,195°*. 
Custom 4-dr., $630*. 

OLDSMOBILE—’'53 (98) Holiday, $2,350*. 
'48 (98) 4-dr., $375. '47 (66) club sedan, 
$120. 

PACKARD—’53 Clipper 4-dr., $1,325*. 
(200) 4-dr., $600*. 

| PLYMOUTH—’54 Plaza Suburban, 
’53 Cambridge Suburban, $1,350; Cran- 
brook 4-dr., $1,140. ’52 Cambridge 4-dr., 


51 


CADILLAC — ’53 (62) 4-dr., $3,000°. '51| $750. '51 Cambridge club coupe, $425. | 
(62) 4-dr., $1,950°. '49 Deluxe Suburban, $520. °48 Special 
CHEVROLET—’54 (150) Handyman, $1,- 4-dr., $230. °47 Special Deluxe 4-dr., 
745*; (210) 4-dr., $1,640*; 2-dr., $1,600. $175. 
‘53 Bel Air 4-dr., $1,415*; 2-dr., $1,345*. | PONTIAC—’53 Chieftain Deluxe (6) 4-dr., 


‘52 SL Deluxe 2-dr., $885. 51 SL Deluxe $1,280*. °51 Chieftain (8) 4-dr., $805*. 


2-dr., $740. '50 SL Deluxe Bel Air, $670; | STUDEBAKER—’52 Champion 4-dr., $790". 

4-dr., $650. °48 FL 4-dr., $180. '46 SM} WILLYS—’51 station wagon, $600. 

club coupe, $200. MISCELLANEOUS — '48 International %- 
OHRYSLER—’51 Windsor conv., $1,075*. ton pickup, $255. 


DeSOTO—’53 Fire Dome (8) 4-dr., $1,660*. 
*50 Custom 4-dr., $485. ‘49 Custom club 
coupe, $430. 

DODGE — '50 Wayfarer sedan, $445. 
Custom 4-dr., $340. 


EBENSBURG, PA. 


(Ebensburg Auto Auction. Sale every 
| Thursday. Prices are for sale of June 3.) 


"48 





FORD—’54 Custom (6) 2-dr., $1,800*. ‘53 (Prices slightly higher, with retail re- 
Custom (8) 2-dr., $1,350*; Main (6) 2-| ported up. Sold 88 cars out of 118 offer- 
dr., $1,030. '52 Crest (8) Victoria, $1,-| ings.) 

} 305*, $1,295*; Custom (8) 4-dr., $1,240, | BUICK—’'53 Super 4-dr., $1,380*. '51 Super 
j $1,050; Custom (6) 4-dr., $1,015. ‘51 4-dr., $910*, $880. ‘50 Special sedanet, 
Crest (8) Victoria, $860*; Custom (8) $610, $405*; 4-dr., $670. °49 RM 4-dr., 
4-dr., $760; %-ton pickup, $650. ‘50 $465*. °48 Super sedanet, $195. °46 RM 
Custom (8) 4-dr., $560; 2-dr., $475, $405. 4-dr., $180. '41 Special 4-dr., $125. 
49 (8) 2-dr., $475, $455, $385. °47 (6) | CADILLAC — ’51 (62) 4-dr., $1,600*. '49 
sedan coupe, $195. '46 (6) 4-dr., $200. (62) 4-dr., $1,000*. 
KAISER—’51 Deluxe club coupe, $410. 


CHEVROLET—’52 SL Deluxe conv., $1,- 


"50 | 


’47 club sedan, $265. | 
$1,940. | 


$770; 


060° ; 
Bel 


%-ton pickup, $685. 
Air, $835*; 2-dr., $740*; 
dr., $690°; 2-dr., $750*. 
4-dr., $630, $600; SL Special 4-dr., 
49 SL Deluxe 2-dr., $410. 
coupe, $250; FL Aerosedan, $400, 
FM 4-dr., $340; club coupe, $350; conv., 
$255. '47 FL 4-dr., $155; 2-dr., $335, 
$205; FM 2-dr., $295, $100. "46 SM 4- 
dr., $200, $140. 

| CHRYSLER—'48 NY 4-dr., $205. 

DeSOTO—’'53 Powermaster 4-dr. ’ 
50 Custom club coupe, $600*. 
tom 4-dr., $100. 

FORD—’53 Custom 
Custom (6) 4-dr., $840*. 
4-dr., $760; 2-dr., $675*. 
2-dr., $475; club coupe, $400; Custom 
(8) 2-dr., $485; conv., $640; ‘%-ton| 

| pickup, $430. '49 %-ton pickup, $375. 

| HUDSON — '51 Hornet 4-dr., $765*; club 

| coupe, $625*. 50 Super 2-dr., $425; Com- 

| modore 4-dr., $280. 

| MERCURY — '54 Monterey 4-dr., $2,325°*. 


2-dr., $740; SL Special 2-dr., 
‘51 SL Deluxe 


"50 SL Deluxe 
$585. 


$1,300*. 
‘41 Cus- 
| 

(6) 4-dr., $1,105. '52 


"50 Deluxe (8) 


"52 Monterey 4-dr., $870; sport coupe, 

$1,215*. °51 4-dr., $825*, $650. | 
| OLDSMOBILE—’51 (98) 4-dr., $950*. ‘50 
(88) 2-dr, $515*; (98) 4-dr., $640°. °48 
| (76) sedanet, $185*. 
| PACKARD — '52 (200) 4-dr., $835*. '51 
| (200) 4-dr., $640*. 
| PLYMOUTH—’54 Savoy 2-dr., $1,490. °52 


$810. ‘51 Cranbrook 
"49 Deluxe 4-dr., $260. 


Cranbrook 4-dr., 
$700. 


club coupe, 
Deluxe club coupe, $160; 


’48 Special 
| dr., $325. 
PONTIAC—’51 Chieftain Deluxe (8) 

$955*. °47 Torpedo (6) 2-dr., $250. 
STUDEBAKER—’'50 Champion 4-dr., $320*. 

48 Commander club coupe, $195*. 
WILLYS—’51 (4) station wagon, $665*. 

(4) Jeepster, $435. 
MISCELLANEOUS—’52 Henry J (4) se- 

dan, $350. '51 Henry J (4) 2-dr., $210*. 

‘48 Frazer Manhattan 4-dr., $140*. 


OAKLAND, CALIF. 


(Pollock’s Used Car Auction. Sale every 


"48 


(Market lower on all models this week. 
Sold 94 cars out of 127 offerings.) 


$2,880*. '53 RM 2-dr., $1,905*. 
conv., $1,345; Super Riviera 2-dr., 
525°; Special 4-dr., $1,145*. '51 Special 
coupe, $810. 50 RM 4-dr., $695*, 
| Super 4-dr., $635. 
CADILLAC—’52 (62) 4-dr., $2,695* (ps). 
‘51 (62) 4-dr., $1,810*; coupe de Ville, 
$2,300*, $2,175*. °50 (60) Special 
$1,570*. '49 (62) 4-dr., $1,100*. 
CHEVROLET—’54 Bel Air 2-dr., $1,825: 
%-ton pickup, $1,325. '53 Bel Air conv., 
$1,605; 4-dr., $1,350. ‘52 SL Deluxe 4- 
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| MAKES GAS GO FURTHER . . . GETAWAY FASTER 
i Todey smart car owners everywhere are getting more power 
; ++. smoother . +. greater economy with Grand Dual 
' Exhaust Systems and Grand Dual Exhaust Header Systems. They 
’ add more “go” to getaways . . . give extra power to meet 
emergencies, extra speed for adventure. In addition, they increase 
ee eee oe ee © we 
~ Every purchaser @ satisfied customer .. . every installation 


DIVISION OF GRAND SHEET METAL PRODUCTS CO. 


they paid for 
by installing 


DUAL EXHAUST SYSTEM 


U. S. Pat. Off.) is a trademark of the Owens-Corning Fiberglas Corporation. 


*Fiberglas 
GRAND AUTOMOTIVE PRODUCTS pep. AN-4 
2055 N. Ruby Street, Melrose Park, Ill. 
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FL Deluxe #/| 


'48 SM club} 
$350; | 


'51 Deluxe (8) | 


-| CHRYSLER — 
4-dr., | 


| Wednesday. Prices are for sale of June 2.) | 


BUICK—’54 Super Riviera coupe, $2,925*, | 
52 RM | 
$1,- | 


$635°* ; | 


4-dr., | 


dr., $1,010, $965*. '51 SL Deluxe 4-dr., | 
$760*; %-ton pickup, $665. ‘50 SL De- 
luxe 2-dr., $645. °49 SL Deluxe 4-dr., 
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’48 FL Sportmaster, 


$495; 
$295. 
$300; 
$390. 
$145. 


conv., $495. 
'47 FL Aerosedan, 
club coupe, $210; 
'46 SM 2-dr., $100. 


$340; 2-dr., 
%-ton pickup, 
’41 club coupe, 


’52 Windsor Deluxe 4-dr., 
$1,100*. '47 NY 4-dr., $250*. 
DeSOTO—’52 Custom club coupe, $1,100*; 
4-dr., $1,045*. 
| DODGE -'53 Meadowbrook 4-dr., $1,210. 
51 %-ton pickup, $535, $525. 


4- -dr., $575*; Wayfarer 2-dr., $495. °49 

Y% -ton pickup, $520. '48 Custom 4-dr., 
| $315. '47 Custom conv., $200*. 
FORD—’54 Custom (8) 2-dr., $1,750; Crest 


(8) Victoria, $2,210. '53 Crest (8) conv., 
$1,670*; Custom (8) Country sedan, $1,- 
720; 1-ton stake, $895. °52 Crest (8) 
Vicotria, $1,475*; 4-dr., $1,135*, $1,030*; 
Main (8) 2-dr., $880; club coupe, $1,- 
115*; %-ton panel, $705. '51 Custom (8) 
2-dr., $855; Deluxe 4-dr., 
| Custom Deluxe (8) Victoria, $905*. °50 
| Deluxe (8) 4-dr., $730; 2-dr., $535; Cus- 


"50 Coronet | 


$590, $550; | 


Average Used-Car Prices 


(Compiled by Automotive News) 


Model To Date 1954 1954 
eee $2,061 $2,068 $2,125 
1953 . 1,420 1,459 1,481 
1952 1,009 1,034 1,080 
1951. 749 763 Wi 
1950 543 567 584 
1949 ... 405 397 415 
1948 ... 264 282 268 
1947 219 210 212 
Overall —_—— 
Average... $ 8384 $ 847 $ 868 


(The above figures are averages of used-car auction prices, all makes 
and models, carried regularly in Automotive News.) 





tom (8) 4-dr., $690. '49 Custom (8) 4- 
dr., $420, $375. °48 Deluxe (8) 4-dr., 
$200; %-ton pickup, $385. '47 Deluxe (6) 
coupe, $175. '46 Deluxe (8) 4-dr., $195; | 
club coupe, $315, $275. 

HUDSON—’53 Jet Super 4-dr., $1,190. '50 
Pacemaker 2-dr., $375. 

KAISER — '53 Manhattan 4-dr., $1,475*. 
"51 Deluxe 2-dr., $830; Special 2-dr., 
$505. 

LINCOLN — '54 Capri 4-dr., $3,550*. °51) 


Cosmopolitan coupe Capri, $990*. 








MEROURY—’54 Monterey Sun Valley,, $2,- 
600*; sedan, $2,680*. 53 Monterey coupe, 
$2,015*. ’52 Monterey coupe, $1,575*. '51 
Custom conv., $955*. °49 4-dr., $555, 
$520. 48 4-dr., $350. 

| NASH—’52 Rambler 4-dr., $900. '51 Am- 
bassador 4-dr., $665*. 

OLDSMOBILE—’54 (88) 4-dr., $2,825*. '53 
(88) 4-dr., $1,950*; 2-dr., $1,815"; (98) 
conv., $2,090* (ps). °52 (88) 4-dr., $1,- 
450*; 2-dr., $1,385*. °51 (88) conv., $1,- 
310*. ’50 (88) 4-dr., $860*; 2-dr., $725*; 
Holiday, $900*; (98) Holiday, $940*. '49 
(88) 2-dr., $400*%; 4-dr., $475*. 

PACKARD—’50 4-dr., $360. 

| PLYMOUTH — ’'54 Belvedere Sport coupe. 
$2,050. °52 Cranbrook 2-dr., $875; 4-dr., 
$880. °'51 Cranbrook 4-dr., $620. ‘50 
Cranbrook 4-dr., $575; 2-dr., $465, $445. 
'46 Deluxe 4-dr., $185. 

| PONTIAC—’53 Chieftain Deluxe (8) Cata- 
lina, $2,000*. '52 Chieftain Deluxe (8) | 
Catalina, $1,375*; 4-dr., $1,055*. ‘51 
Chieftain Super (8) Catalina, $1,235*; 
club coupe, $850. °48 Torpedo (8) se- 
danet, $330*. 

STUDEBAKER — ‘'53 Commander Land 
Cruiser, $1,400*. 52 Commander 2-dr., 
$1,020. °51 Commander 4-dr., $575*. 

ee — ‘53 Henry J 2-dr., 
$715. 


DANVILLE, VA. 


(Danville Auto Auction. Sale every Wed- 
nesday. Prices are for sale of June 2.) 


(Increased buying activity. Better, 
cleaner cars being entered with high sales 
percentage. Sold 60 cars out of 90 offer- 
ings.) 

BUICK- 
$355*. 
CHEVROLET—’'54 

| (150) 4-dr., $1,105. 
$620; SL Deluxe 2-dr., 
cial 2-dr., $735, $705. °50 SL Special 
coupe, $655. °49 SL Deluxe 2-dr., $615, 
$495, $395. "48 SM 2-dr., $175. ’41 Spe- 
cial Deluxe 4-dr., $190. 


DODGE—’54 Coronet coupe, $1,610*. 


| FORD "53 Custom (8) 2-dr., $1,275*, 

|} $1,000*. °52 Main (6) 2-dr., $765; Cus- 

| tom (8) coupe, $1,070*. '51 Custom (8) 

2-dr., $810, $695, $655, $620, $545; De- 

| luxe (8) 2-dr., $740, $725, $505. ’50 
Custom (8) 4-dr., $595, $590, $520. °49 
Custom (8) 4-dr., $435, 2 at $405, $335, 
$325. °46 Super Deluxe (6) 2-dr., $230, 
$145. °49 Deluxe (8) 4-dr., $230. 


| 

| enone 50 2-dr., $580. °46 4-dr., 
| $190. 
| 


—49 Super 4-dr., $500*; RM 4-dr., 


(210) 2-dr., $1,580. 
"52 %-ton pickup, 
$765. '51 SL Spe- 


OLDSMOBILE—’52 (88) 2-dr., $1,300*. '50 
(98) 4-dr., $815*, $475*. '49 (76) 4-dr., 
$380. '47 (98) 4-dr., $190. 

| PLYMOUTH — °51 Cranbrook conv., $550. 

| °48 Deluxe 4-dr., $150. '47 Deluxe 4-dr., 

|} $105. 

| PONTIAC — '50 Silver Streak (8) 
$755. °49 Silver Streak (8) 4-dr., 
‘47 Torpedo (6) 4-dr., $100. 

STUDEBAKER ’51 Commander Land 
Cruiser, $495*. 


MASON CITY, IA. 


(Lapiner Auction Company. Sale every 
Wednesday. Prices are for sale of June 2.) 


(Spotty sale. Inclement weather held 
consignments down. Sold 73 cars out of 
97 o ierings.) 
| BUICK—’53 Super Hard Top, $1,960*. '52 
Special 4-dr., $1,105*. ‘51 RM 4-dr., 
$910*. 
| CADILLAC 

475* (ps). 
CHEV ROLITT 


er ats @ 


$515*. 


—53 (62) 
’51 (62) club coupe, 


coupe de Ville, $3.- 


$2,025*. 
53 (150) 2-dr., $1,€2) 
"0: emery 4-¢r gt ory 
$1,145. '52 SL Deluxe 2-dr., $840, $80); 
4-dr., $915*. °'51 SL Deluxe Bel Air, 
$800; 4-dr., $735*, $675; 2-dr., $705. °50 
SL Deluxe 4-dr., $660*, $425; 2-dr., 
$585. '49 SL Deluxe 4-dr., $410. °48 
FM 2-dr., $295. '47 FL Aerosedan, $230; 
SM Business coupe, $100. '46 FL Aero- 
| sedan, $215. 
CHRYSLER—’51 NY Hard Top, $935* (ps). 
DeSOTO—’'50 Custom 4-dr., $595*. 


DODGE — '51 Coronet club coupe, $770*; 








| PACKARD— 


"53 | 





2-dr., | 



















June 1954 May April 





Meadowbrook 4-dr., $600*. °46 Custom 
4-dr., $170. 
FORD—’54 Main (6) 2-dr., $1,450; Crest 


(8) Victoria, $2,030*. 
toria, $1,570*; 


"53 Crest (8) Vic- 
Custom (8) 4-dr., $1,235*; 


2-dr., $1,135. '52 Custom (8) 2- -dr., $825. 
"51 Custom (8) Victoria, $855*, $815*; 
2-dr., $725*, $685*. 

KAISER — ’51 Special Traveler sedan, 
$525*. '48 4-dr., $135, $100. 

MERCURY—'54 4-dr., $2,140*. °52 4-dr., 
$1,225*, $1,220*. '50 4-dr., $680*. '49 2- 
dr., $500, $455. °46 4-dr., $130. 

NASH — ’'54 Rambler 2-dr., $1,795*. ’48 
(600) 2-dr., $270. 

| OLDSMOBILE—’54 (98) Holiday, $3,325* 
(ps); 4-dr., $2,965* (ps), $2,955* (ps). 
‘53 (88) 4-dr., $1,890*, $1,840*, $1,795*. 
*52 (88) 4-dr., $1,375*, $1,325*, $1,300°. 
"51 (98) 4-dr., $1,060*, $1,020*; (88) 
4-dr., $1,095*, $1,005*. 

PACKARD—’52 (200) 4-dr., $1,150*. ’51 
(200) 4-dr., $860*. 

PLYMOUTH—’53 Cranbrook 4-dr., $1,010*. 
*51 Deluxe 4-dr., $560. 

PONTIAC—’49 Chieftain (8) 4-dr., $380*. 


STUDEBAKER — ’50 Commander 2-dr., 


$425*. 
MISCELLANEOUS -—- '53 GMC Suburban, 
$1,090. '50 GMC %-ton pickup, $525. 


N. PLAINFIELD, N. J. 


(Lebanon Auto Auction. Sale every Wed- 
nesday. Prices are for sale of June 2.) 

(Market continues steady. Activity 
brisk with little change in prices. Sold 
78 cars out of 116 offerings.) 


BUICK—’52 Special sedan, $1,140*. ’51 
Super sedan, $860*. °48 Super sedan, 
$200. °46 Super conv., $190. 

CADILLAC—’49 (61) sedan, $750*. 

CHEVROLET—’54 Bel Air 4- dr., $1,735*; 
2-dr., 2 at $1,685*. '53 Bel Air Hard Top, 
$1, 400°: (150) sedan, $975, $950, $910. 
52 SL’ Special sedan, $800, $775, $750, 
$725. '51 SL Deluxe sedan, $750. ‘50 SL 
Deluxe Bel Air, $775; conv., $650; se- 
dan, $650, $580. 49 SL Deluxe sedan, 
$500, $470; SL Special sedan, $325. °46 
FM sedan, $190. 

CHRYSLER — °52 Windsor Deluxe sedan, 
$1,110*. 

DeSOTO—’51 Custom sedan, $780, $600, 
$575. ’'50 Custom sedan, $575. 


DODGE—’51 Coronet sedan, $805. ’50 Cor- 


my sedan, $610. ‘47 Custom sedan, 
FORD—'54 Main (8) Ranch Wagon, §$2,- 
025*. '53 Custom (8) sedan, $1,160*, $1,- 
150*; Main (8) Ranch Wagon, $1,330*; 


sedan, $970, $965, $940. 
Victoria, $1,100*; 
on, $960, $940. 


"52 Custom (8) 
Main (8) Ranch Wag- 
*51 Custom (8) sedan, 
$870, $795. '50 Deluxe (6) sedan, $380. 
’49 Custom (8) sedan, $350, $300. 
MERCURY—’54 Monterey Sun Valley, $2,- 


450*. '53 Custom sport coupe, $1,500*; 
4-dr., $1,500*. °51 sedan, _— ‘49 se- 
dan, $390, $275. 


NASH—’'53 Statesman sedan, $1,175. 
OLDSMOBILE—’50 (88) sedan, $590. °49 
(88) sedan, $410. '47 (76) sedan, $290. 

‘52 sedan, $1,120*. 

PLYMOUTH—’53 Cranbrook sedan, $1,080. 
"52 Cranbrook conv., $885; sedan, $865. 
*51 Cranbrook Belvedere $775; Cam- 
bridge sedan, $650, $600. '50 Special De- 
luxe conv., $690. "49 Deluxe sedan, $380. 
'48 Deluxe sedan, $250. 


PONTIAC—’53 Chieftain (8) sedan, $1,- 
775*, $1,675*. ’'51 Chieftain (8) sedan, 
$1,000*. 


STUDEBAKER — ’52 Commander Land 
Cruiser, $850*. ’51 Champion sedan, $550. 
"50 Champion sedan, $485; Commander 
sedan, $425. 


FT. WAYNE, IND. 


(Carl Marker’s Auto Auction. Sale every 

Tuesday. Prices are for sale of June 1.) 

(Market holding steady. Consignment 
low due to the holiday and bad weather. 

Sold.80 cars out of 108 offerings.) 

BUICK—’52 Special 4-dr., $1,150. ’51 Spe- 
cial 4-dr., $885, $830. ’50 Super sedanet, 
$550*; Riviera Hard Top, $760; 4-dr., 
$730*, $710*; Special 4-dr., $660*, $515*. 

OCADILLAC—’51 (62) 4-dr., $1,800*. 

CHEVROLET—’54 Bel Air coupe, $1,825. 
*53 Bel Air 4-dr., $1,295; (210) 2-dr., 
$1,255. '52 SL Deluxe Bel Air, $1,195*; 
2-dr., $800; FL Deluxe 2-dr., $890*. '49 
SL Deluxe 2-dr., $400, $385; 4-dr., $265. 
"48 FL Aerosedan, $345. 

DeSOTO—’51 Custom 4-dr., $810. 

DODGE—'53 Meadowbrook 2-dr., 
Meadowbrook 4-dr., $810. 
dr., $750. 

FORD—'54 Main (8) 2-dr., $1,420. ‘53 
Main (6) 2-dr., $995; Custom (8) 2-dr., 
$1,150; Custom (6) 4-dr., $900. °52 Cus- 
tom (8) 4-dr., $995*; Ranch Wagon, $1,- 
350. ‘51 Crest (8) Victoria, $850*. °49 
Custom (6) 2-dr., $390. '48 Custom (6) 
2-dr., $150. 

HUDSON—’49 Super (6) 4-dr., $230. 

KAISER—’49 Deluxe 4-dr., $105*. 


$960. °52 
*51 Coronet 2- 


MERCURY—'53 Monterey 2-dr., $1,430. 
’52 Monterey conv., $1,275*. 

| NASH—’51 Statesman 2-dr., $400. '48 Su- 
per 4-dr., $120. 

OLDSMOBILE — '53 (88) 4-dr., $1,950* 
(ps). °51 (88) Super 4-dr., $1,110*; 2- 
dr., $850*; (98) Holiday coupe, $1,150*. 
"49 (76) 2-dr., $315". °47 (78) club 
coupe, $100. '46 (76) club coupe, $135*. 


PACKARD—’49 (8) club coupe, $365. 

PLYMOUTH—’54 Plaza station wagon, $1,- 
850. '53 Cambridge 4-dr., $900. '52 Cam- 
bridge 4-dr., $655. 

PONTIAC—’54 Chieftain (8) Catalina, $2,- 
475*. '52 Chieftain (8) Catalina, $1,425*. 
’51 Chieftain (8) 2-dr., $955*; club coupe, 


(Continued on Page 45, Col. 1) 
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$88u*; station wagon, $1,000. '50 Chief- 
tain (8) sedanet, $485; station wagon, 
$700. '47 Deluxe (6) 4-dr., $140. 

STUDEBAKER — '52 Commander Land 
Cruiser, $715*; 4-dr., §700*. '50 Com- 
mander 2-dr., $315; 4-dr., $385*. °49 
Commander Land Cruiser, $245. 


N. LITTLE ROCK, ARK. 


(Arkansas Auto Auction. Sale every 
Tuesday. Prices are for sale of June 1.) 
(Sold 52 cars out of 93 offerings.) 
BUICK—’50 Super 4-dr., $415*, $405°*. 
CADILLAC—’49 (62) 2-dr., $1,095*, $990°. 
CHEVROLET — '52 %-ton pickup, $620, 
$605. ‘51 SL Deluxe 4-dr., $695, $670, 
$660, $470; %-ton pickup, $510, $355. '50 
SL Deluxe club coupe, $590, $480; %-ton 
pickup, $400. '49 SL Deluxe 4- dr., 2 at 
$480, $445; %-ton pickup, $280. 48 FL 
2-dr., $365, 2 at $300, $295, $250; %- 
ton pickup, $305. ‘47 FL 4-dr., $280. °41 
Deluxe club coupe, $235. 
DODGE—’47 %-ton pickup, $125. 
FORD—'53 Custom (6) 2-dr., $980*. '52 
%-ton pickup, $735, $500. °51 Custom 
(8) 4-dr., $680; %-ton pickup, $545. °49 
Custom (8) 2-dr., $505, $500; %-ton 
pickup, $295. '47 Deluxe (6) 2-dr., $255, 


$160. 

KAISER—'51 Deluxe 2-dr., $225. 

MERCURY—'46 Custom coupe, $160. 

OLDSMOBILE—’51 (88) conv., $1,075*. ’50 
(88) 4-dr., $400. '48 (66) 4-dr., $160. 

PACKARD—’51 (600) 4-dr., $510°. ‘50 
Clipper 4-dr., $275. 

PLYMOUTH — ’47 Special Deluxe 4 - dr., 
$150. 

PONTIAC — "49 Silver Streak (8) 4-dr., 
$405, 

STUDEBAKER—’51 Champion 4-dr., $505. 


ALBANY 


(Tim Anspach. Sale every Monday. Prices 
are for sale of June 1.) 

(Car prices here today were slightly 
on the timid side, especially for late 
models. Heavy units sold stronger than 
last week and °46s through ’5is held 
steady. Buyers from far and near kept 
the bidding hopped up from start to fin- 
ish. Sold 119 cars out of 154 offerings.) 


BUICK—’52 Super Deluxe 4-dr., $1,175*. 
"49 Super 4-dr., $580; 2-dr., $505*. 

CADILLAC—’51 (62) 4-dr., $1,900*. 48 
(62) 4-dr., $800*. 

CHEVROLET—'54 (210) 4-dr., $1,650, $1,- 
600, $1,575; 2-dr., $1,560, 2 at $1,550. 
"53 Bel Air 4-dr., $1,190; sport coupe, 


$1,470, $1,430; %-ton pickup, $950. '52 
SL Deluxe club coupe, $800; 4-dr., $1,- 
010*, $960, $875, $835, $800*; 2-dr., $1,- 
030*, $900. °51 SL Deluxe 2-dr., $780*, 
$720*, $675, $660*; 4-dr., $730; sedan 
delivery, $410. '50 SL Deluxe club coupe, 
$570; 4-dr., $600; FL Deluxe 2-dr., $510; 
SL Special 4-dr., $410. "49 SL Deluxe 4- 
dr., $480, $400; conv., $425. '48 SM 4- 
dr., $360, $210; FM 4-dr., $315. ‘47 FL 
4-dr., $290; FM 4-dr., $180. '46 FM 2- 
dr., $160. 

CHRYSLER—’53 Windsor 4-dr., $1,140*. 
"52 Windsor conv., $1,380*. ‘51 Windsor 
4-dr., $820*. '50 Windsor Newport, $730; 
Royal 4-dr., $700*. ’°49 Royal 4-dr., $540. 

DeSOTO — '51 Custom Sportsman coupe. 


$850*. 50 Custom conv., $800*. '47 Cus- 
tom 2-dr., $260*. 
DODGE—’48 %-ton panel, $180. 
FORD—’54 Custom (8) 4-dr., $1,795. °53 | 


Main (6) 4-dr., 
Wagon, $1,510. 


$1,010; Main (8) Ranch 

*52 Crest (8) conv., 
130*; Custom (8) 4-dr., $1,020*; 
tom (6) 2-dr., $920*; Main (8) 2-dr., 
$900. °51 Deluxe (8) 2-dr., $670, $640; 
Custom (8) 4-dr., $660*; 2-dr., $650*; 
club coupe, $710; Victoria, $S70*; %-ton 
panel, $300. 
$350. ’48 Deluxe (8) 2-dr., $280. 
per Deluxe (8) 2-dr., $160, $100; club 
coupe, $260, $190, $150; Super Deluxe (6) 
2-dr., $150. 

HUDSON—’52 Wasp 4-dr., $920. '51 Super 
Custom 4-dr., $750. 50 Commodore 4- 


dr., $525. 

KAISER—’50 Traveler 4-dr., $110. 
tom (6) 4-dr., $120. 

MERCURY — ’51 2-dr., $830. 
$425; 4-dr.. $390; club coupe, 
2-dr., $170. 

NASH—’49 (600) Super 4-dr., $300. 
Ambassador club coupe, $170. 

OLDSMOBILE—’'51 (88) 4-dr., $700. 
(88) 4-dr., $705, $700*. °47 (98) 4-dr., 
$130*. 

PACKARD—’48 Custom conv., $380*; 
per 2-dr., $250*. '47 Clipper 4-dr., 
2-dr., $125. 

PLYMOUTH—’53 Cambridge club coupe, 
$900. ’52 Cambridge club coupe, $690. 51 
Concord 4-dr., $600; Cambridge 4-dr., 
$610, $530; Cranbrook 4-dr., $660, $600. 
"50 Special. Deluxe station wagon, $590 

PONTIAC—’54 Star Chief (8) Catalina, 
$2,525*; 4-dr., $2,400*; Chieftain Deluxe 
(8) 4-dr., $2,165*. '52 Chieftain (8) 4- 
r., $890. '51 Chieftain Deluxe (8) 4-dr.. 
$850*; 2-dr., $1,050*, $1,000. "48 Stream- 
liner (8) 2-dr., $170. 

STUDEBAKER—’52 Champion 4-dr., $730*. 
51 Champion 4-dr., $550*. 

WILLYS—’52 Aero 2-dr., $520. °50 station 
wagon, $490. ‘48 station wagon, $310. 
MISCELLANEOUS—'51 Frazer Vagabond 

4-dr., $400*. 


CHICAGO 


(Arena Auto Auction. Sale every Tues- 
day. Prices are for sale of June 1.) 


(Market firm. Consignment down due 
to holiday week end. Big demand for all 
model cars. Sold 188 cars out of 277 of- 
ferings.) 


BUICK—’'54 Super Riviera 2-dr., $2,875* 
(ps). ’'53 RM Riviera 4-dr., $2,275* (ps); 
2-dr., $2,045* (ps), $1,755*; conv., §$2,- 
260* (ps); Super Riviera 4-dr., $1,955* 
(ps), $1,850*; Special Riviera 2-dr., $1,- 
495*. ’51 Special Riviera 2-dr., $1,105*. 
$1,020*; conv., $925*; Super Riviera 2- 
r., $1,000*. 

CADILLAC—'54 (62) 4-dr., $4,450* (ps). 
"53 (62) 4-dr., $3,115* (ps); (60) Spe- 
cial 4-dr., $3,770* (ps). ‘52 (62) conv., 
$2,585* (ps); coupe, $2,515*; 4-dr., $2,- 
495°. 

CHEVROLET—’53 Bel Air conv., $1,685*; 
4-dr., $1,545* (ps), $1,330; Sport coupe, 
$1,475; (210) 4-dr., $1,200, $1,160; (150) 
2-dr., $1,050. '52 SL Deluxe 4-dr., $900*, 
$890; 2-dr., $880, $850, $830; SL Special 
4-dr., $795. '51 SL Deluxe 4-dr., $735, 2 
at $650; 2-dr., $665; FL Deluxe 2-dr., 


’48 Cus- 


$540. °46 


Clip- 
$220; 


$1,- | 
Cus- | 


"50 





*49 «2-dr., | 


48 | 


| CHEVROLET—’54 Bel Air 4-dr., 


| DeSOT: 
49 Custom (S) club coupe, | > 
"46 Su- | 





$730*, $650. '50 FL Deluxe 2-dr., $570*, 
$555* 


CHRYSLER—’54 NY 4-dr., $2,685*. °52 
Saratoga club coupe, $1,345*. '51 Wind- 
sor 4-dr., $790*, $735*; NY Newport, 
$710*. '47 NY 4-dr., $200*. 

DeSOTO—'52 Fire Dome (8) club coupe, 
$1,160* (ps). '51 Deluxe 4-dr., $705*. ’50 
Deluxe 4-dr., $640*, $465*. 

DODGE—’53 Coronet conv., 
Wayfarer 2-dr., $540, $465. 
4-dr., $420*. °48 Custom 2-dr., 
$205*. "46 Deluxe 4-dr., $125*. 

FORD — '53 Crest (8) Victoria, 
(ps); Custom (8) conv., $1,575*, $1,440*; 
2-dr., $1,205, $1,200. '52 Custom (6) 4- 
dr., $920. '51 Custom (8) conv., $890; 
4-dr., $730*, $625°*; 2-dr., $770*, $680; 
%-ton pickup, $430. '50 Custom (8) 4- 
dr., $550, ; station wagon, $465. 

HUDSON—’53 Hornet 4-dr., $1,500*; Wasp 
4-dr., $925. '51 Hornet club coupe, $705; 
Commodore 4-dr., $675*, $475*. 

MERCURY—’54 Custom 4-dr., $2,100*. '53 
Custom Sport coupe, $1,595*; Monterey 
4-dr., $1,440. '52 Monterey coupe, $1,- 
375*; Sport coupe, $1,290*. °’51 2-dr., 
$690; 4-dr., $475. 

LINCOLN—’53 Cosmopolitan 4-dr., §2,- 
090°. ‘49 Cosmopolitan 4-dr., $195. 
NASH—’53 Ambassador club coupe, §$1,- 
540*; Rambler station wagon, $1,165. ‘52 
Ambassador 4-dr., $1,050*, §970; States- 
$890°. ‘50 Statesman 2-dr., 

$320; 4-dr., $205. 

OLDSMOBILE—’53 (98) Holiday, §$2,235* 
(ps), $2,185* (ps), $1,925* (ps). ’52 (98) 
Holiday, $1,850* (ps), $1,690* (ps), $1,- 
425*; conv., $1,640* (ps); 4-dr., $1,275*; 
(88) Holiday, $1,745*; 4-dr., $1,075*. '51 
(98) 4-dr., $1,000*, $635*; Holiday, $905*. 

PACKARD—’51 (8) 4-dr., $755*. ‘48 (8) 
4-dr., $150. 

PLYMOUTH—’53 Cranbrook Belvedere, $1,- 
285; 4-dr., $1,040; station wagon, $1,030; 
2-dr., $1,005; Cambridge 2-dr., $965. '52 
Cambridge 4-dr., $680; Cranbrook 4-dr., 
$470. °51 Cambridge 2-dr., $605. 

PONTIAC—’53 Chieftain Deluxe (8) 4-dr., 
$1,485*. °52 Chieftain Deluxe (8) conv., 
$1,670*; Catalina, $1,795*, $1,175*. ’51 
Chieftain Deluxe (8) 4-dr., $895*, $830*. 
"50 Chieftain Deluxe (8) conv., $830*; 
Catalina, $655*, 4-dr., $550. 

STUDEBAKER—’53 Commander 2-dr., $1,- 
545°. °51 Champion 2-dr., $525. °50 
Champion 2-dr., $320. 


MANHEIM, PA. 


(Manheim Auto Auction. Sale every Fri- 
day. Prices are for sale of June 4.) 

(Market continuing good. Sold 165 
cars out of 262 offerings.) 


BUICK—’54 Century Riviera sedan, §2,- 
760*; Super Riviera 2-dr., $2,400*. ‘53 
Super 4-dr., $1,660*. '52 Special Riviera 
sedan, $1,435*; Super Riviera sedan, $1,- 
205*. °51 Special Riviera sedan, $1,025*; 
Super 4-dr., $930*. '50 Super 4-dr., $710*. 
"49 RM 4-dr., $510. 

CADILLAC—’54 (62) 4-dr., $4,760* (ps); 
coupe, $4,640* (ps). '53 (62) 4-dr., $3,- 
525* (ps). "52 (62) coupe de Ville, $2,- 
810* (ps). "50 (62) conv., $1,575*. '49 
(62) 4-dr., $990*. 


$1,420*. °51 
’560 Coronet 
$225°, 


$1,755* 


$1,680; 
(150) conv., 
'52 SL De- 


(150) 2-dr., $1,375*. ’53 

$1,500*; (210) 2-dr., $1,110. 
luxe Bel Air, $1,240, $1,000; 4-dr., $1.- 
040; 2-dr., $985; club coupe, $700. '51 
SL Deluxe Bel Air, $910; 2-dr., $750. '56 
SL Deluxe 4-dr., $720. °48 SM 2-dr., 


$360. 

CHRYSLER — '52 Windsor Deluxe 4-dr., | 
$1,030*. ’51 NY 4-dr., $1,060*; Windsor | 
conv., $870*. °50 Windsor 4-dr., $695*. 
’46 Royal 4-dr., $140. | 

-53 Fire Dome (8) 4-dr., $1,560. 
’52 Deluxe 4-dr., $790. '51 Custom conv., 
$610. ’50 Deluxe Carry-All sedan, $580. 
‘49 Custom 4-dr., $535. 

DODGE—’54 Coronet Sport coupe, $2,100*. 
°53 Coronet 4-dr., $1,230. '51 Coronet 2- 
dr., $665. °50 Meadowbrook 4-dr., $490. | 
’49 Meadowbrook 4-dr., $400. 

FORD—’'54 Main (6) Ranch Wagon, §$1,- 
980; 2-dr., $1,535; Custom (6) 4-dr., 
$1,640; Crest (6) 4-dr., $1,965*. '53 Cus- 
tom (6) 2-dr., $1,300; Main (6) 2-dr., 
$1,160. '52 Crest (8) Victoria, $1,100*; 
Custom (8) 4-dr., $1,030*%. '51 Crest (8) 
Victoria, $900*; Custom (6) 4-dr., $715. 
50 Custom (6) club coupe, $605. 

HUDSON — ’'53 Wasp 4-dr., $1,100*. ’50 
Commodore (6) 4-dr., $635. | 

KAISER — '53 Deluxe 4-dr., $1,000*. °51 | 
Deluxe 4-dr., $510, $430. 

LINCOLN—'48 Continental 4-dr., | 

MERCURY—’53 Custom 2-dr., $1,475*. °51! 
4-dr., $950*, $650; 2-dr., $900*. ‘50 
conv., $700*. °49 4-dr., $575. ‘46 club 





$810. 


coupe, $225. 

NASH — '53 Rambler conv., $1,300*. '52 
Statesman 4-dr., $800*. °50 Statesman 
2-dr., $275. 

OLDSMOBILE- 
$3,225*. '53 
(98) 4-dr., 


"54 
(88) 


(98) Holiday; $3,275*, 
Holiday, $2,080*. °'52) 
$1,700*; (88) 4-dr., $1,150*. 
’51 (98) 4-dr., $1,160*. '50 (98) 4-dr., 
$775. '48 (76) 2-dr., $285. 
PACKARD — '51 (200) 4-dr., 
$500. 
PLYMOUTH 


$850, $630, 


'54 Belvedere conv., $2,500; 
Savoy 2-dr., $1,495. '53 Cambridge 4-dr., 
$1,090; Cranbrook 2-dr., $1,080. ‘52 
Cranbrook conv., $1,010. ‘51 Concord 
Suburban, $890. °50 Deluxe 2-dr,, $530. 
’49 Special Deluxe 2-dr., $500. 
PONTIAC—’54 Chieftain (8) 4-dr., 
’53 Chieftain (8) 4-dr., $1,620*, $1,310*. 
’52 Chieftain (8) 4-dr., $1,160*, $1,060*; 
club coupe, $1,150. '51 Silver Streak (8) 
Catalina, $1,185*. 
STUDEBAKER — 
$530; 2-dr., 
$420, $370. 
WILLYS — 
$490. 


$2,340*. 


’51 Commander 4-dr., 
$495, $490; Champion 4-dr., 
$385. 

$840, 


‘50 Champion 4-dr., 
‘52 (4) station wagon, 
'50 (6) Jeepster, $480. 


DYER, IND. 


(Dyer Auto Auction. Sale every Friday. 
Prices are for sale of May 28.) 
(Sold 189 cars out of 291 offerings.) 


BUICK—’'54 Super Riviera, $2,750*. ‘52 
RM 4-dr., $1,850*. '51 RM Riviera, $1,- 
010*; Super Riviera, $995*, 2-dr., $950*. 
"50 RM Riviera, $700*; Super 4-dr., 
$635*. °49 RM 2-dr., $395*, $375*; 
per 4-dr., $400*. 

CADILLAC—’54 
730* ; 


Su- 
(62) coupe deVille, 
conv., $5,395*. "53 (62) conv., 
535*; 4-dr., $3,550°, $2,985". 
4-dr., $2,380*. '50 (62) 4-dr., 
CHEVROLET—'54 ‘%-ton pickup, 


$4,- 
$3,- 
"52 (62) 
$1,355*. 

$1,130. 


’53 Bel Air coupe, $1,475; conv., $1,600*; 
4-dr., $1,500*; (210) conv., $1,500. °52 
SL Deluxe 4-dr., $935, $905, $845; club 
coupe, $615; 2-dr., $910, $670*. °51 SL 
Special 2-dr., $730*, $690, $550. '50 SL 
Deluxe Bel Air, $660*; 4-dr., $540*, $515, 
2 at $460*, $400. 49 sL Special 4-dr., 
$470; %-ton pickup, $365. 

CHRYSLER—’54 NY 4-dr., $2,650*. 

DeSOTO—’53 (6) 4-dr., $1,425. '52 Custom 
club coupe, $830. '50 Deluxe 4-dr., $475. 
'47 Deluxe club coupe, $220. 

DODGE—’53 Coronet club coupe, $1,250*. 
‘52 Wayfarer 2-dr., $570. '51 Wayfarer 
2-dr., $485. "50 Meadowbrook 4-dr., $450; 
Coronet club coupe, $440. 

FORD—'54 Crest (8) conv., $2,135*. '53 
Crest (8) Victoria, $1,450*%; Custom (8) 
4-dr., $1,310*; Main (8) 2- dr., $1,080. '52 
Custom (8) conv., $1,350*%; 4-dr., $1,- 
015, $940*, $850; Crest (8) Victoria, $1,- 
255*, $1,095*; Main (8) 2-dr., $855, $800, 
$595; Ranch Wagon, $1,225*; %-ton pick- 
up, $625. °'51 Custom (8) 4-dr., $700, 
$695, $665*, $640, $360, $620. 

KAISER—’48 Special 4-dr., $100. 

LINCOLN—’ 54 Capri coupe, $3,475*. 


dr., $220. 

MERCURY—’ 54 $2,125*. '53 2-dr., 
$1,610*; 4-dr., $1,575*. '52 4-dr., $1,200. 
"51 4-dr., $755, $725; club coupe, $825, 
$745*; Monterey coupe, $850. 

NASH—’53 Rambler club coupe, $1,150. '51 
Statesman 2-dr., $490; Ambassador 4-dr., 
$450*. '50 Ambassador 4-dr., $405°. 

OLDSMOBILE—’54 (98) Holiday, $2,970*. 
"53 (98) 4-dr., $2,075*, $1,900*; Holiday, 
$2,160*; (88) 2-dr., $1,800*. '52 (88) 4- 
dr., $1,240*. °51 (98) 4-dr., $1,025°. °50 
(98) 4-dr., $675*, 2 at $625*, $310*. 

PACKARD—’53 Cavalier Mayfair coupe, 
$2,150*. °51 (200) 4-dr., $770*; Clipper 
2-dr., $800*. 

PLYMOUTH—’'53 Cranbrook conv., $1,355; 
4-dr., $995. °52 Cranbrook 4-dr., $690; 
club coupe, $730, $720. ‘51 Cranbrook 
club coupe, $515. '50 Deluxe 4-dr., $420. 

PONTIAC—’53 Chieftain Deluxe (8) 4-dr., 
$1,600*, $1,565*, $1,515*. ‘52 Chieftain 
Deluxe (8) Catalina, $1,435*, $1,350°, 
$1,145*, $1,105*. '50 Chieftain Deluxe (8) 
2-dr., $550; Streamliner (8) 2-dr., $680. 
’49 Streamliner (8) 4-dr., $450°, $400; 
Chieftain Deluxe (8) 4-dr., $300. 

STUDEBAKER—’53 Commander 4-dr., $1,- 


"49 4- 


coupe, 


110. ’50 Champion 2-dr., $370, $305. 
WILLYS — ’52 Aero 2-dr., $485. ‘50 (6) 
station wagon, $450. °48 (4) Jeepster, 


$275. 
MISCELLA NEOUS—’51 Henry J (6) coupe, 
$220. °39 Diamond T wrecker, $300. 


DENVER 


(Denver Auto Auction. Sale every Sun- 
day, Monday and Tuesday. Prices are for 
sale of May 30, 31 and June 1.) 


(Market slightly off. Sold 202 cars out 
of 505 offerings.) 


BUICK—’54 Super Riviera 2-dr., $2,815*. 





‘53 RM Riviera 2-dr., $2,005* (ps), $1,- 255°. '51 Streamliner (8) station wagon, 
805. ‘52 Super Riviera 2-dr., $1,450*; 4- $1,065*; Chieftain (8) Catalina, $910*. 
dr., $1,330*, $1,210*; RM Riviera 4-dr., ‘50 Chieftain (8) 2-dr., §725*; 4-dr., 
$1,175*. '51 Special 4-dr., $845*, $700*. $620°. 


’48 RM 2-dr., | STUDEBAKER—’51 Champion 4-dr., $530. 
‘50 Champion 2-dr., $315. '48 Comman- 


‘49 Super 2-dr., $420. 
$295°*. 
der Land Cruiser, $300. 


CADILLAO—’54 (62) conv., $5,370* (ps); 


4-dr., $4,600* (ps). '52 (62) coupe de pat ap (4) Jeepster, $365. 

Ville, $2,860* (ps); 4-dr., $2,440*. °51 MISCELLANEOUS—’ 51 Jaguar Roadster, 

(62) club coupe, $2,080*; 4-dr., $2,000%,| $1,470. "49 GMC %-ton pickup, $445. 
CHEVROLET — '54 Bel Air Sport coupe, 

$2,145*, $2,140*, $2,055*, $2,000, $1, ; FLINT 

4-dr., $1,900°, $1,850, $1,755; 2-dr., $1,-/ (int Auto Auction, Inc. Sale every Wed- 


20, $1,800, $1,785, $1,735, 2 at $1,695; | nesday. Prices are for sale of June 2.) 


(210) Handyman, $2,000*; 4-dr., $1,725, 
2 at $1,700; Del Ray, $1,800, $1,700; (Prices holding steady. Consignment 
(150) Sport coupe, $2,050*. ’53 Bel Air| ff due to holiday and rain. Sold 41 


cars out of 77 offerings.) 


Sport coupe, $1,550; (210) Sport coupe, ib 

$1,450; 2-dr., $1,185; %-ton pickup, | BUICK—’53 Special 2-dr., $1,530*, $1,350*; 

$880. ‘52 %-ton pickup, $775; %-ton Riviera, $1,885*, $1,500*. '52 RM Riviera 

pickup, $705. 2-dr., $1,190*. ’51 RM Riviera 4-dr., 
cue — '53 NY Deluxe pee $885*. '50 Special 4-dr., $520*. 

,090* (ps); 4-dr., $1,640*. °5: - ILLA , * 

dr., $1,286°. "51 N¥ conv., $1,055° (ps); | CADILLAC 52 (62) coupe, $2,490° (pe). 

Windsor Deluxe 4-dr., $795*. ’49 Windsor | CHEVROLET—’53 Bel Air conv., $1,650°; 

4-dr., $430*. (210) 2-dr., $1,145*. '52 SL Deluxe 2-dr., 


$865*. 
"50 FL Deluxe 2-dr., 


’51 SL Deluxe 2-dr., $700, 


, $680. 
DeSOTO—’52 Fire Dome (8) Sportsman, $560; SL Special 


$1,370*. ’°51 Custom 4-dr., $715*. . 
DODGE—’51 Coronet 4-dr., $675*, $610°;| 2-d¥., $375. °49 SL Deluxe 2-dr., §390. 
Meadowbrook 4-dr., $625*. '49 1-ton 48 SM 4-dr., $205. '47 FM 4-dr., $165. 


DODGE—’50 Coronet 4-dr., $465. '49 Way- 
farer 2-dr., $300. 


Power Wagon, ‘48 Custom 4-dr., 


$285*. 


$450. 


FORD—'54 Crest (8) Country Squire, $2,-| roRD—'54 Custom (6) 2-dr., $1,530%. ‘53 
520°, $2,405; conv., $2,335, $2,330, §2,-| “Qmno 4 Custom (0) Pers Sain (a) 2. 
00, $2,290, $2,250; Victoria, $2,290, = dr., $1,175*. '51 Crest (8) Victoria, $780*; 
285, $2,275, $2,260, 2 at $2,220; Sky-| Custom (8) 2-dr., $625; 4-dr., $670*. '50 


liner, $2,045; Custom (8) Ranch Wagon, Custom (8) 2-dr., $420*. 49 Custom (8) 


$2,300*; Main (8) Ranch Wagon, $2,165; 
2-dr., $1,650. '53 Crest (8) Victoria, $1,-| _ 7,2. $990, $255; 4-dr., $260. — 
655; Custom (8) 2-dr., $1,260; Main (8) | HUDSON—’51 Hornet 4-dr., $510. ’50 Pace- 
2-dr., $1,110. maker 2-dr., $200. 

HUDSON—’52 Hornet 4-dr., $1,065*. '50| MERCURY—’52 Monterey 2-dr., $1,265°. 
Commodore 4-dr., $500. *49 Custom 4-dr., $375. 

LINCOLN—’54 Capri coupe, $3,500*. '52| NASH—'53 (600) 4-dr., $1,085*. 
Capri 4-dr.; $1,900* (ps). ‘50 Cosmopoli- | OLDSMOBILE—'49 (98) 4-dr., $375; (76) 


club sedan, $275. '48 (98) 4-dr., $265. 
PONTIAC—’51 Chieftain Deluxe (8) 2-dr., 
$805*. ‘50 Chieftain Deluxe (8) 2-dr. 
$600*. °49 Cheiftain Deluxe (8) 4-dr., 


$380. 
MISCELLANEOUS—’51 Henry J 4-dr., 
$210. 


tan Sport sedan, $615. ‘48 club coupe, 
$200. 

MERCURY—’54 Monterey Sun Valley, $2,- 
550*; coupe, $2,485; 4-dr., $2,300*; Cus- 
tom 4-dr., $2,325*; 2-dr., $2,270*; Sport 
coupe, $2,350*. 


NASH — ’53 Statesman 2-dr., $1,200. '52 
Ambassador 4-dr., $1,230*. '51 Ambas- ” * * 
sador 4-dr., $620. 
OLDSMOBILE—’54 (98) Holiday, $3,315* — Auctions in Brief — 
(ps); 4-dr., $3,225* (ps); Deluxe Holi- 
day, $3,455° (ps), $3,270; (88) Super FARGO, N. D. 
Holiday, $2,820*, $1,905*; Deluxe 4-dr., Tri-State Auction Co. Every Thursday 
$2,650*, $2,375. °52| (88) Holiday, $1,-| (June 3). Market up on some models with 
740*: (98) Holiday, $1,720* (ps). clean cars bringing very good prices. Sold 
PACKARD—’54 Clipper 4-dr., $2,375*. °53 | 61 out of 94. +e 
Clipper 4-dr., $1,300*. °52 (200) 4-dr., 
$1,005*. HORSEHEADS, N. Y. 
PLYMOUTH — ‘54 Plaza station wagon, Horsehead Auto Auction. Every Friday 
$1,900; 2-dr., $1,535. °52 Concord Sub- 25 
(June 4). Sold 53 out of 125. 
urban, $1,045. ’51 Cranbrook conv., $930; * * * 
2-dr., $515. 
PONTIAC — ’54 Star Chief (8) Catalina, JESSUP, MD. 
$2,570*, $2,550* (ps); Custom 4-dr., $2,- Colie’s Auto Auction. Every Wednesday 


(June 2) 


300*. ’52 Chieftain Deluxe (8) 4-dr., $1,- . Prices down. Sold 22 out of 46. 


ow to Maintain Profits 


in a Declining Market 


Write for your FREE COPY TODAY! 


It could 
be the 
most 
im portant 
thing 
you do 
this year. 


INLAND MFG. CO. 





This 


FREE BOOKLET 


on Profitable 
radiator departments 
may help you 


Blueprint for Profit is the factual, 
documented story of how a modern, 
up to date radiator department can 
increase your profits and service 
absorption picture. 


It includes full details on cost of in- 
vestment. How personnel can be 
fully trained. How much difference 
modern equipment can make in 
increased sales. Plus many other 
facts about radiator department 


operations. 


Inland Manufacturing Company Dept. AN-6 
1108 Jackson Street, Omaha 8, Nebraska 


Please send complimentary copy of ‘‘Biueprint for Profit."’ 


Name 





Address___ 





City. Zone State. 





ics samen CE 


Make of Car Sold 
Are you now operating a radiator shop? [] Yes 
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| 
| 


1108 Jackson St. @ Omaha, Nebr. 
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Bauer Heads Cleveland L-M Ad Fund— 


William Baver (center), Lakewood, O., has been elected chairman of the Cleveland 
district Lincoln-Mercury dealers’ advertising fund. Other members elected were R. J. 
Hanna (seated, left), Youngstown, O., and J. H. Halpert (seated, right), Erie, Pa. 
Standing are Harry G. Maides, district sales manager, and N. E. Crews, central 
regional sales manager. 


reat 
allhesio 


Whitmyer 
Staff Writer 


|again this year are selling New 
| England to vacation-minded Amer- 
ica. 

The promotion calls for ads in 
| New Yorker, National Geographic 
| and Holiday magazines, as well 
| as four-color ads in Sunday news- 
| Paper supplements in Chicago, 
| New York and Philadelphia. 
| A six-state map and 128- page 
| booklet on vacation spots is offered 
through a coupon on the ads. The 
|map and booklet also may be ob- 
tained from any New England Ford 
dealer, officials said. 

* + + 


Sales Film Gives Facts 
| Automobile dealers 
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New DUCO Primer Surfacer gives you 
fast, trouble-free, more UNIFORM jobs. 


DUCO Primer Surfacer offers these six big improvements to make your 


refinish jobs easier . . . save you money: 


Ford dealers of New England | 


in Moline, | 
Rock Island and East Moline, IIl., 
j;and Davenport, Ia., met. recently| newspapers and 544 dailies with a 
|with publishers and advertising 
|managers of four local papers to 
|study a plan for increased sales 


AUTOMOTIVE NEWS, JUNE 14, 1954 





Affecting Factories and Dealers .. . 


Auto Advertising 


By 


| through a higher volume of ad- 
| vertising. 

| Prepared by the Society for 
| Visual Education, the film on “Lex- 
|ington, U. S. A.” familiarized the 
| dealers with advertising technique. 


| * * * 


| Standard Oil Promotion 


| “Dream cars” of the automobile 
|industry dramatize the “new car 
| power” of Standard Oil Co.’s new 
| premium gasoline in an extensive 
| summer advertising campaign. 


Chevrolet’s Corvette, Chrysler’s 
Special, Ford’s Thunderbird, 
Cadillac’s La Espada, Hudson’s 
Italia, Plymouth’s Belmont, and 

| Mercury’s XM-800 are some of 

| the new car models pictured in 
| newspaper advertising. 

| The summer advertising cam- 

| paign will appear in 1,217 weekly 

combined circulation of more than 

17 million. Thirty-four radio sta- 

tions in 32 cities and 11 television 


BE POXY— 


GREAT ADHESION AND FLEXIBILITY . . . It resists chipping, peeling or flak- 


ing, even under the worst conditions. 


REMARKABLE STABILITY . . . Less settling, both reduced and unreduced, 


means better, more uniform jobs. 


WATCH YOUR PROFITS JUMP 
WITH DUCO primer SURFACER 


EASIER SANDING . . . Primer Surfacer sands wet or dry 30 minutes after 


application. 


HIGH-COLOR HOLD-OUT .. . It helps give a rich, smooth gloss to top coats. 
ECONOMY . .. Primer Surfacer contains high solids that fill file marks 


and pits quickly with less material. 


DUCO Primer Surfacer is the best! Try it today ... and you’ll use it 


on every job. 


GU POND 


806. u 5. vat. OFF 


BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 


E. I. du Pont de Nemours & Co. (Inc.), 
Refinish Sales, Wilmington, Delaware. 





Du Pont Refinishing Materials 


CHEMICALLY ENGINEERED 


TO DO THE JOB BETTER 





stations will carry commercials, 
and seven outdoor poster designs 
are to be used. 

* - 


Perfo Contest Under Way 


Three hundred and twenty-three 
automotive advertising executives 
have submitted entries in the Perfo 
Mat & Rubber Co. quiz and essay 
contest open to men and women 
in the field of advertising. 

The contest is designed to ac- 
quaint advertising and marketing 
executives with Advermats, nat- 
ural rubber point-of-purchase 
display mats, with product name, 
trade mark, and selling phrase 
inlaid thru the mat, 

| Fifty prizes will be awarded to 
| the contest winners. First prize is a 
| 1954 MG sports car; second prize, a 
| week’s vacation for two in Ber- 
| muda. Other prizes include 15 elec- 
| tric razor sets, 12 boxes of cigars 
|}and 21 personalized Advermats. 
Entry blanks may be obtained by 
| writing to Perfo Mat & Rubber Co., 
461 Fourth Ave., New York 16, N.Y. 


| * * * 


Heads Adcrafters 


| Pete Wemhoff, editor of AuTomo- 
| TIvE News, has been elected pres- 
|ident of the Detroit Adcraft Club, 
succeeding W. G. 
Power, Chevrolet 
advertising man- 
ager. 

Other officers 
elected were Clark 
Stevens, vice-pres- 
ident of Sawyer- 
Ferguson-Walker 
Co., first vice- 
president; Nor- 
man Sharrock, as- 
sistant media di- 
rector for Camp- 
| bell-Ewald Co., second vice-pres- 
ident; John Nielan, of the Detroit 
Times, secretary, and Bob McKown, 
comptroller of D. P. Brother, treas- 
urer. 

Directors, in addition to the 
| Officers, are Power; Worth Kram- 
er, general manager of Radio 
| Station WJR; Charles W. Bishop, 
legal counsel; George A. Grant, 

Union Paper & Twine Co., and 

Louis R. Quine, account executive 

at Sampson & Johnston, Inc. 

| John W. Southworth, division 
manager of Shell Oil Co.; Burton 
C. Wilson, sales manager of Walker 
| & Co.; Gordon Eldridge, Ford divi- 
sion advertising manager; Herbert 
Bayle, of Brook, Smith, French & 
| Dorrance, Inc.; Chess Lagomarsino, 
of the J. L. Hudson Co., and Ed 
Sullivan, Detroit manager of Amer- 
|ican Home magazine. 


Harold M. Hastings was renamed 


secretary-manager for his 28th 
term. 








* * * 


Aid for Absent-Mind 

Moog Industries has available a 
wallet-size card designed to elimi- 
nate those embarrassing moments 
| when you recognize an acquaint- 
| ance, but cannot recall his name. 


| Headlined on the _ two-color 
| card is the admission: “Is My 
| Face Red.” The message con- 
tinues: “I know I have had the 
pleasure of meeting you before. 
But, due to human failings, I’ve 
forgotten your name. Won’t you 
| please write it here? It won’t hap- 
pen again!” 

Supplies of the cards are avail- 
able free of charge by writing 
Moog Industries, Inc., 6650 Easton 
Ave., St. Louis 14, Mo. 

* * * 
Riss Appoints Guylay 

Riss & Co., Inc., Kansas City, has 
appointed L. Richard Guylay & As- 
sociates, as its public relations 


counsel. 
oe * * 


Campaign on Leather 

A six-month mail campaign by 
Upholstery Leather Group, Inc., is 
acquainting automobile dealers and 
executives with facts about leather 
as a car upholstery fabric. 

One card is being sent to 33,000 
auto dealers, 1,500 car manufac- 
turing executives and 1,600 leath- 
er executives on the first of every 
month from May through Oc- 
tober. 

Using color transparancies of 1954 
autos supplied by the companies, 
the cards are printed in four-color 
on glossy stock. Address side of 
each card in the series carries a 
different two-color teaser cartoon. 

Cooperating automobile compan- 
ies include General Motors, Pack- 

(Continued on Page 47, Col. 1) 
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change in the firm name to Holden, 
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the New England Newspapers Ad- 




















under the direction of Munce, with 
Affecting Factories and Dealers... . Lackner in charge of the mechan-| Chapin, LaRue, Inc. vertising Bureau. 
ical department. John Chapin and Robert LaRue,| The survey covered Ae ——s 
e e ih. aie | both vice-presidents, have been of-| 0Uutlets, including gasoline service 
Auto Advertising | mice, tnt. 1250 yeu Pena 
an ME hae ot naan eutll- dealers, This represented 24 percent 
& ; cation on June 1 of the total outlets in the 47 cities 
(Continued from Page 46) r det se0e Th r i surveyed. 
ard, Ford, Chrysler, and American | and W. A. P. John, supervisor of bigs aleanined tive other Senta, Pn | The 56-page report includes data 
Motors. the account. Democratic Press, (1829): The| for each city, a New England sum- 
This direct mail campaign is be- Seiffert also has been associated Morning Journal. (1830) : The Daily | mary and tabulations for each state 
ing used in conjunction with anoth- | with the Cadillac, Dow Chemical, Courier, (1834): the National Ga- area. p 
er mail campaign to auto stylists |Timken-Detroit Axle, and Briggs zette & Literary Register, (1842) fe ne: 
and manufacturing executives as | Mfg. accounts during his years with and the Public Ledger (1934) "| |New GM Films Available 
well as a national advertising cam- | the agency. : See ; | Two new movies — “ABC of Jet 
paign in consumer and trade mag- Senate ee ' ‘ Z | Propulsion” and “Passing Fancy”— 
eee : ce Tieman Interest Sold or Se ee Ogden ee ee Stet aaet | have been produced by General 
Thomas Q. Munce and Harry C.|_ Capper Publications, Inc., has an-  ficers and board members for three| Motors as part of its continuing 
New Shows for Chrysler Lackner have announced their ac- OuNced the appointment of a years. film program. 
Chrysler Corp. will sponsor this| quisition of controlling interest in | i@™m my Ogden - "Dorval Telahe | This 27-year-old agency is now; The pictures have been added 
fall a twin series of full-hour week- |Tieman Printing Co. 4149 Hazel- pooh a enlarging its office building at 16180| to a library of about 60 non-com- 
2 ee a ee ee | ee ee Ti Ogden, who formerly was Detroit | Wyoming, adding 50 percent more| mercial movies. GM lends these 
oa goto — See oe ae account executive for Chappel,| floor space to the original building,| without charge to such groups as 
< e first series, presented three| owner of the company and widow ill | ' i 
out of four weeks each month, will| of Edward C. Tieman, who found- MacDonald & Co., Dayton, O., will) constructed in 1950. schools, colleges, churches, civic 
feature high-drama stories, while| ed the organization in 1929, will |€ in charge of the new Capper | de en and social organizations. 
the second series, scheduled on a| continue as a stockholder, The ‘lice, 540 New Center Building, De- | New England Market Data The jet engine film is the fourth 
monthly basis, will present musical! original name will be retained. troit. cs | ¢ 1 f in a series of “ABC” films explain- 
. and variety shows. Names of the) Munce is former city editor of . . | The fourth annua Survey Of Te-| ing how engines operate, “Passing 
shows have not been announced. | the Louisville Courier-Journal and| Detroit Ad Firm Renamed tail distribution of automotive prod-' Fancy,” a 13-minute  black-and- 
Telecasts in both series will orig-| Lackner was shop superintendent| Parker Holden and D. C. Flint, | ucts in the New England regional) white movie, is a highway safety 
inate live from CBS Television City | for Singer Litho Press. General | of Holden, Clifford & Flint, Detroit | area has been released, according film. Both new films are available 
in Hollywood at 8:30 p.m, E.S.T.,/ management of the plant will be|ad agency, have announced ato Anthony G. Glavin, director of|for use on television. 
on Thursdays. - — - 
* * «& 
Life Goes Outdoors 
om French Artist Raymond Savig- 
nac hgs designed a series of 
posters for Life which will appear 
as 24-sheet outdoor postings in 30 
major market areas during June, 
July and August. 
The Life series, 12 posters in | 
all, was designed to appear as | 
three monthly sets of four posters | 
each, with all four posters in each | 
~ set appearing simultaneously on | 
billboards in the market areas. | 
Copy in each set notes: “You get | cA ® s 
fun out of Life’; “You get sur- | ciation 
prise out of Life’; “You get in- | ppre 
formation out of Life’; and “You | ° . 
get excitement out of Life.” . he e te CHEK-CH ART organization 
o> a) ed ma . 
; iduals who d ratitude. 
Fawcett Appoints Boynton Tue os poco of acknowledging 4 debt of & time; all of us 
Roger Faweett, vice-president and | take this m CHEK-CHART fora long time; borit 
general manager of Fawcett Publi- | Most of us have served HART’S accuracy and autbority-. 
cations, Inc. has announced the | r onal interest in CHEK-C < sapill te 
Jemes EB "aaa | one th combined result of our efor d by the 
oe Be, -| ° e 
ton as vice-presi- | But we realize that ndertaking unless supplement / - 
dent and national | in adequate to such an u b utomotive and oil industries. 
= ee a port and cooperation of the @ én een hours from 
. su ‘. take . 
Boynton began | tomotive engineers who have EK-CHA RT the highest 
his advertising To those au +» tn incorporating into CH uipment 
career with Cro-| b days to assist in inco P the lubrication and eq 
well Collier Pub- | wsy of accuracy; $0 th their time an 
lishing Co. He}! ossible measure ‘milarly generous Wt ° * 
| Pp - ho have been similarly § ssed their conf 
aa then moved to the engineers who bav ‘ ‘es who have expre Ka d 
. American Weekly, § large oil compant jal editions; an 
J. B. Boynton : sence; to the larg ders for specta 
a job he held for} experience ; RT in terms of oraers ‘ck to adopt 
some 20 years prior to joining) dence in CHEK-CHA , who have been so qu b 
Fawcett. He was eastern advertis- 000* service stations -»¢ their obligation to the 
ing manager for American Weekly. to the 100, e means of fulfilling ae ae 
His chief duties at Fawcett will be CHEK-CHART 4s one ™ xpression of apprectatron: 
to coordinate advertising, research z we extend a sincere @ P 
and editorial functions of the firm, motorist — 
Fawcett said. die 
* * * ices 
EK-CHART service 
«~ McCormick Empire Grows “taper > than 200,000 NOW iA OUR 
Col. Robert R. McCormick’s news- used in more Tr 
, : ive stations. 
paper empire grossed almost a progressive 5 
quarter billion dollars in 1953, ac- 
cording to a report issued by the 
Chicago Tribune last week. 
Included in the Tribune Co. are 
the Tribune, New York News, On- 
tario Paper Co., Quebec North 
Shore Paper Co., and 11 other sub- 
sidiaries in Canada and the United 
States. 
Advertising in the Tribune and 
News totaled $100 million alone, . 
. McCormick reported, while the ett - = 
combined sales volume of the radio ey | e g é > <j 
and television stations, WGN, > Meas? : ts 
sce was the larg- we use the same sincere sentiments to say 
? * * * “Thanks again for your loyalty and 
Ax Champion Lab’s Agency good will. Because of your coop- 
ot I. Hance, presiden ‘. ot eration, our quarter century of 
ampion oratories, Inc., Meri- : 
den, Conn., manufacturer of auto- service has been a 
motive accessories, has announced 25-year record of 
the reappointment of E. J. Lush, >» 
Inc, New Haven (Conn.) ad progress. 
agency, as its representative after 
an absence of two years. 
* * * 
~» Seiffert Reassigned 


THE CHEK-CHART CORPORATION 


Chevall Copporation © A DIVISION 
33 EAST CONGRESS PARKWAY « CHICAGO 5, ILLINOIS 


The appointment of Karl Seiffert 
as assistant account executive on 
the Pontiac account has been an- 
nounced by MacManus, John & 
Adams, Inc., of Bloomfield Hills, 
Mich, 

With the agency for more than 
a decade, Seiffert will work directly 
with Paul Foley, account executive, 
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Packard Appoint 
5 Division Chiefs 
To Assist Dealers 


DETROIT. — Packard last week 
appointed five divisional business 
managers to assist dealers in set- 
ting up sales and profit targets and 
provide counsel on general business 
management procedures. 


The appointees and the Packard 
sales zones assigned them are: W. 
E. Churchill, New York and Bos- 
ton; J. H. Barnes, Chicago, Cincin- 
nati and Minneapolis; D. L. Tur- 
geon, Detroit, Pittsburgh and Syra- 
cuse; C. Hanell jr., Washington, 
Philadelphia and Atlanta, and J. T. 
Trese, Kansas City and Dallas. In 
each instance, the first city listed is 
the divisional business manager’s 
headquarters city. 


It will be the assignment of these 
men, according to C. E. Briggs, 
sales vice-president, to make de- 
tailed business management sur- 
veys for Packard dealers in their 
respective areas. Where recom- 
mendations result from such sur- 
veys they will be reviewed by the 
Packard home offices before being 
presented to the dealer, Briggs said. 


D. C. Frolic 


Dealers and Employes Romp 


At Yearly Outing 


WASHINGTON. — Capital-area 
auto dealers and their employes 
took a day off last week to play 
golf, pitching horseshoes and have 
a good time generally, topping the 
day’s fun with a dinner in the 
evening. Prizes for all sorts of 
achievements were handed out. 


The occasion was the annual out- 
ing of the Automotive Trade Assn. 
of the National Capital Area. Ap- 
proximately 500 persons attended. 

Several Maryland and Virginia 
motor officials were present, along 
with representatives of the District 
of Columbia Government, includ- 
ing Traffic Director George 
Keneipp, Chief of Police Robert 
Murray and Tax Collector Guy 
Pearson, all good men to have as 
friends in a pinch. 

There were no speeches, but 
plenty of good food and a lot of 
fine prizes. 

Dick Murphy sang “When Irish 
Eyes Are Smiling.” And that was 
something to remember. 





Tri-Boro Features 


Three Parking Lots 


Tri-Boro Motor Co., 311 W. Brad- 
dock Ave., Homestead, Pa., has 
opened three parking lots for its 
customers and employes. 

One is two doors away from the 
dealership, another is across the 
street from it and the third is a 
part of the dealership. 


rrent Prices on New Cars 





} 
ule 


i 


9. 36 ; $3. 
$3,520.56; Skylark conv., 
flow standard on ter, optional at 
$192.50 on all other models.) 


a a ae Ga sed., $3,- 
arr ; Coupe deVille, 


sed, $4,683.32. 15—8- 
pass. oe by ane 090.17. Ei- 
ra .) Matic stand- 
ard on all mode’ 

CuRVREREE = Githititty < 0-0 sed., 
RP; 2-dr. sed., $1,623; utility sed., $1,- 
6-pass. stat. wag., 020. Two-Ten 
—4-dr. sed, $1,771; sed., $1,717; 
cl. cpe, $1,782; he Se $2,133. 
Bel Air—4-dr. sed., $1 . ged., $1,- 
590; "a $2,061; cme, roxt 185; - 

stat. wag 2988, 08, $2,188; 8: $3,5: 


(Pewerginée aananes on Corvette, opdeus 
at $178.35 on all other models.) 
CHRYSLER—Windsor Deluxe—4-dr. sed., 
$2,562 (8-pass., $3,492.25); cl. cpe., $2,- 
540.50; Newport, $2,830.75; $3,- 
045.75 Bou wag., $3,321. New Yorker— 
4-dr. a. a (8-pass., $4,368); cl. 
cpe., Newport, $3,503; stat. wag., 
$4, 2428. 3S New Yorker -dr. sed., 
$3,433; cl. epe., $3,406.25; Newport, $3,- 
707.25; conv., $3,938.25. Custom 
4-dr. sed., $4,259.60; lim., $4,797; New- 
port, $4,560 Crown I — 8-pass. 
sed., $6,921. oo; lim., $7,043.75 (PowerFlite 
standard on all eight-cylinder models, op- 
tional at $189 on Windsor Deluxe.) 


DeSOTO — Powermaster Six—4-dr. sed., 
$2,385.75 (8-pass., $3,281); cl. cpe., $2,- 
364; stat. wag., $3,107.75; Fire Dome 

—4-dr. sed., $2,673 (8-pass., 
cl. cpe., $2,651.50; Sportsman, 
conv., $3, 144.25; stat. wag., $3,381. (Pow- 
erFlite optional at $189 on all models.) 


DODGE—Meadowbrook Six—4-dr. sed., 
$2,024.75; cl. cpe., $1,983. Meadowbrook 
V-8 — 4-dr. sed., $2,175.75; cl. cpe., $2,- 
154.25. Ooronet Six—4-dr. sed., $2,136; cl 
cpe., $2,109; 2-dr. stat. wag., $2,228.50. 
4-dr. 2-seat stat. wag., $2,719.25; 4-dr. 
3-seat stat. wag., $2,790.25. Coronet V-8— 
4-dr. sed., $2,244.50; cl. cpe., $2,223; spt 
= $2,380.25; conv., $2,513. 75; 2-dr. stat 

$2,517; 4-dr. 2-seat stat. wag., $2,- 
360-25: 4-dr. 3-seat stat. wag., $3,031.25 
Royal V-8—4-dr. sed., 


$2,372. 75; cl. cpe. 
$2,349; spt. cpe., $2,503; conv., $2,632 


(Fluid Drive optional at $20.40 on Mead- 
owbrook Six and Coronet Six sedans and 
club coupes. PowerFlite optional at $189 
on all models.) 


Robertshaw-Fulton Opens 


New Pennsylvania Plant 

INDIANA, Pa.—New products of 
an undisclosed nature will be manu- 
factured in a new plant opened 
here by Robertshaw-Fulton Con- 
trols Co. 





The 70,000 square foot building is | 


situated on 20 acres of land. W. D. 
Miller, assistant vice-president of 


Robertshaw-Fulton and general) 
manager of the Robertshaw Ther- | 
mostat division at Youngwood, Pa., | 


vill be in charge of the new plant. 


FORD — Mainiine Six — 4-dr. sed., $1,- 
700.50; 2-dr. sed., $1,651; bus. cpe., $1,548; 
2-dr. stat. wag., $2,029; Customline Six— 
4-dr. sed., $1,793; 2-dr. sed., $1,743.50; 
cl. cpe., $i, 753; 2-dr. stat. wag., $2,121.50; 
4-dr. wat. wag., $2,202. Crestline Six— 
4-dr. » $1,808; hardtop, $2,054.50; Sky- 
na *ee'108; conv., $2,164; 4-dr. stat. 

$2,338.50. (For V-8 models, add 
6 50. Fordomatic optional on all models 


at $184.) 
HENRY J — Corsair Four — 2-dr. sed., 
$1,404. Corsair Deluxe Six—2-dr. sed., 


$1,566.18. 
HUDSON—Jet—4-dr. sed., $1,858; 2-dr. 


sed., $1,621; 2-dr. utility, $1,836.75. Super | 


det —4-dr. sed., $1,954; 2-dr. sed., $1,- 
932.75. Jet-Liner — 4-dr. sed., $2,056.40; 
2-dr. sed., $2,045.85. Wasp — 4-ar. sed., 
$2,256.11; 2-dr. sed., $2,209.43; cl. cpe., 
‘asp — 4-dr. sed., §$2,- 
» $2,413.28; cl. 
465.84; Hollywood, $2,704; conv., $3,004.20. 
Hornet Special —4-dr. sed., $2,619; 2-dr. 
sed., $2,570.60; cl. cpe., $2,619. Hornet— 
4-dr. sed., $2,768.86; cl. cpe., $2,741.99; 
Hollywood, $2,987.75; conv., $3,287.70. 
(Hydra-Matic optional at $178.03 on all 
modeis in Jet catagory. Borg-Warner auto- 
matic transmission optional at $178.03 on 
all other models. ) 
KAISER — Special—4-dr. sed., $2,389; 
2-dr. sed., $2,334. Manhattan—4-dr. sed., 
$2,670; 2-dr. sed., $2,617. Darrin 161— 
conv., $3,668. (Hydra-Matic optional at 
$178.20 on all models except Darrin, which 
carries overdrive as standard equipment.) 


LINCOLN—Lincoln — 4-dr. sed., $3,537; 
hardtop, $3,640. Lincoin Capri—4-dr. sed., 
$3,726; hardtop, $3,884; conv., $4,045.50. 
(Hydra-Matic standard on all models.) 

Y — Custom — 4-dr. sed., §$2,- 
265.50; 2-dr. sed., $2,208.50; sport cpe., 
$2,330. Monterey — 4-dr. sedan., $2,347.50; 


hardtop, $2,466.50; Sun Valley, $2,596.50; 


conv., $2,624.50; stat. wag., $2,791. 
(Mere-O-Matic optional at $189.77 on all 
models.) 


NASH—Metropolitan — Hardtop, $1,445; 
conv., $1,469 (both prices at coastal ports 
of entry). Rambler Deluxe—2-dr. sed., $1,- 
550. Rambler Super—4-dr. sed., $1,795; 2- 
dr. sed., $1,700; hardtop, $1,800; Suburban, 
$1,800. Rambler Custom—4-dr. sed., $1,965; 
hardtop, $1,950; conv., $1,980; 2-dr. stat. 
wag., $1,950; 4-dr. stat. wag., $2,050. 
Statesman Super—4-dr. sed., $2,158; 2-dr. 
sed., $2,110. Statesman Custom — 4 - dr. 
sed., $2,332; hardtop, $2,423. Ambassador 
Super—4-dr. sed., $2,417; 2-dr. sed., $2,- 
365. Ambassador Custom—4-dr. sed., $2,- 
600; hardtop, $2,735. Nash-Healey — Le- 
Mans hardtop, $5,128.05 (at coastal ports). 
(Hydra-Matic optional at $178.85; not 
available on Nash-Healey, which is equip- 
ped with overdrive, or Metropolitans.) 


OLDSMOBILE — a a 88 — 4-dr. sed., 
$2,337.09; 2-dr. $2,271.62; Holiday, 
$2,449. Super 88—4 Se -a-db. sed, $2,476.71; 2- 
dr. sed., $2,410.25; Hotdag, $2,688.39; 
conv., $2,867.59. Series 98—4-dr. sed., $2,- 
805.82; Holiday, $2,826; Deluxe Holiday, 
$3,041.75; Starfire conv., $3,248.84. (Hydra- 
Matic optional at $178.35 on all models.) 


PACKARD—Clpper Special—2-dr. sed., 
$2,544. Clipper Deluxe—4-dr. sed., $2,696; 
2-dr. sed., $2,645; Sportster cpe., $2,830. 
Clipper Super — 4-dr. sed., $2,815; 2-dr. 
sed., $2,765; Panama hardtop, $3,125. 
Packard — Cavalier 4-dr. sed., $3,344; 
Patrician 4-dr. sed., $3,890; Pacific hard- 


Chieftain Deluxe sed., 
$2,205. 51; 2-dr. sed., $2,148.32; 2-seat stat. 
Chief 8—Deluxe 4-dr. 
Custom 4-dr. sed., 
$2,630. Oatalinas—Chieftain 6 De- 


wag., $2,579. 
sed., $2,301; 


conv., 


Star 


$2,394; 


luxe, $2,316.30; Chieftain 6 Custom, §$2,- 


| 382.43; 


Chieftain 8 Custom, 
Custom, 


$2,557. 
$178.35 on all models.) 


Chieftain 8 Deluxe, 
$2,468: Star Chief 8 


$2,391.99; 


(Hydra-Matie optional at 


STUDEBAKER — Cham 


pion Custom 
4-dr. sed., $1,801.11; 2-dr. sed., $1,758.07. 
Champion Deluxe — 4-dr. sed., 


2-dr. sed., $1,875.18; 


5-pass. 


$1,918.18; 
epe., $1,- 


971.98; stat. wag., $2,187.23. Champion 
Regal — 4-dr. 
$1,983.29; 5-pass. cpe., $2,080.04; hardtop, 
wag., $2,295. 33. Com- 
mander ‘Deluxe — 4-dr. sed., $2,179.13; 


$2,241.29; stat. 
2-dr. 


$2,555.98. Land 
438.28; Regal 4-dr. sed., $2,533.28. 


sed., 


sed., 


$2,136.13; 
232.88; stat. wag., 


$2,026.29; 


5-pass. 
$2,447.88. Commander 


2-dr. sed., 


cpe., $2,- 


Regal—4-dr. sed., $2,287.23; 5-pass. cpe., 
$2,340.98; hardtop, $2,502.23; stat. wag., 
Crutser—4-dr. sed., $2,- 


(Auto- 


matic Drive optional at $216 on Cham- 


| Pion, 
| Cruiser.) 


top, $3,827; conv., $3,935; Caribbean conv., 
‘Gare 8-pass. sed., 

Ultramatic standard in Patrician, Pacitic, 
convertibte and Caribbean; uptional at $199 


on other models.) 


cl. 


PLYMOUTH—Piaza—4-«r. 
sed., $1,727.25; 


bus. 


sed., 
cpe., 


$5,610; lim., $5,960 


$1,765; 
$1,617.50: 





$266.50 on Commander and Land 


WILLYS—Lark—4-dr. sed., $1,823; 2-dr. 


sed., 
023; 
$2,167; 


cyl, 


Deluxe hardtop, $2,222 

hardtop, $2,411. Station Wagon—Deluxe 6- 
(Hydra-Matie optional at 
$178.55 on all models except Larks.) 


$1,737. Ace—4-dr. sed., $1,968; 2-dr. 
$1,892. Ace Deluxe—4-dr. sed. 


sed., $1,947. Eagle—Hard top. 
Custom 


$1,973.09. 





New Commercial Car Registrations, 


All States for April, 1954-1953 









Truck registrations by states 
are released here weekly, as 
compiled by R. L. Polk repre- 
sentatives in state capitals. 
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37 States Previously 54 44 176| 3479 4337 103 715 657 48829 
Reported for April __ '53| a4 Dieee 21642} 224! 6039 1s76 263| 1707 oe9 1198! wal coves 

Arkansas 54) | so | 54) 436) «(140 “eA - iF 1 13] 8) 8| 7 

Oa a 656) 121] 484) 209 106; _2 55| 6 19| | 1659 

Georgia '54) | 665) 3 180! 643 232; 297 23) 14| 72| 28) 35) 2| 2194 

Z _‘53] 2] 534] 3] ~——2t|__—si 59 132} 6) 4) 51] 19| 9} 1} 1349 

Kentucky ‘54 1} 484) 5) 83 515 122| 89| 2) 14) 9 19) 1] 1344 

ee ooh ae | 114} 405 140 134 2) 2 4\ 4 35) 5 1499 

Louisiana 54 | 642! 8) 87| 550) 138; 140) 6 3 22 16 15 5) 163! 

i et ee 5 151] 189| 176| 6 4 66 8 26) 4) 1896 

Massachusetts "54 6; 401 2 127; 49%) 87 121} 30) 17; 27) 25) 26 23, «1388 

a es ee 155} 343|_—«103 118] 35 14 60 35) 25; 136! 

Mississippi ‘54 | 664 | 63) 471 | 158 134) 4) | 15) | ia | 1522 

Sys a ee, | _113| 378 198 125 3 29 . 2! 1490 

Missouri ‘54 | 960 9) 124, 821; —261| S255 25) 5 32) 37 17 7\ 2553 

ee oat _'53 _ 2] ms ECU 411} 1166) 524 514 5 12 128 47 50 7| 491i 

New Mexico 54 ‘| (2a 2 46 226) 3 89 6 I 14 = 28 7% 

'53 299 \ 48, 130 92 51) 15 7 26 8 21 4 702 

New York "54 49/1335 18 456; 1263 322 460) 7 24 50 8i 8i 80; 4295 

‘53 44) 1279! 33|__— 538) 081/345) 487, 2 33 74 94 136 111! 4347 

Pennsylvania 54 3/ 1000} 14 321; 1056; 244 390 23 isi} 4%) 43; #4229 53, 3237 

‘53; —s16|_—s*t520! S22 587| 1004 318 619 57 35 88 85 82! 67; 4500 

Texas ‘54 10! 2597 4 223| «1867! 486 583) 28; ib} (sé Ct‘ TS 54 It! 6104 

___'53)_ 4] bat} S| a7] 1742} 534! bab! 18 18 192! 123 27 9| 6416 

Vermont "54 64 26' 79 34 38 I ale a ae 2 271 

EO laa mo 2 meh UC C2 7 2! 29 3 239 

All States Reported "54 114) 26548 241| 5269 24375) 6654! 7694 560 191; 1088) 1088; 1145) 537) 75504 

To Date for April ‘53) 168) 33103) +314! 8894) 22936| 8485) 1001! 710 396 = 2524 «1225; += 1676! «= 685} «91127 

Year "54 411| 93053 920| 20550 87477) 23721| 26906) 1839 824 3623) +3730 +4254) ~—«2144) 269452 

| To Date '53 551| 113584) 1080) 32631| 72928) 29762) 35195) 2251) 1288 += 9252) ~—«4055! +6794} +~— 2650) 31202! 





*The following trucks have been removed from year-t to-date figures: 25 Chevrolets from: New | Jersey and 172 Chevrolets from New Y New York. 





New Passenger Car Registrations, All States for April, 1954-1953 











































































































Car registrations by states i e 
are released here weekly, as ou 2 
compiled by R. L. Polk rep- v< é 
resentatives in state capitals. $2 3 
0 ° 
36 States Previously "54, 1984) 5326] 7310) 6077) 4614) 9044) 24048) 43783| 78539 ae) les 96639! 33284) 6996! 80771) 25212 167084 84! 795! 1072) 1951! 2549) 5678) 1219) 326213 
Reported for April '53| 5232} 10462) 15694] 9638) 7184] 19257} 34703} 70782| 54914 13443} 70921) 27917! —6060| 82232] 19381 23039 159029} 775] —«'1675}_—« 3108} 5558} 5379) 10498] 1011] 338872 
Arkansas ‘54, TY 19 30; 43,—i‘iHYC“‘étYOC8N “| 1098 | 7) Weaj 1279; 264 49| 1124) 260) 243) —«1940) 1 3 4 16, 28) 3) 3789 
‘53 18| 49 67; 62) ~—bb}_—s59} 371} ~— 658) 493] 19} 98} ~—610)__—220 30} 760) ~—-130) ~—— 203) _~—«*1343 3 9] 13} ~—— 25} S20] _—100 || 2824 
California — 7 "54; 163) 604) 767) 595) 432) 823) 1927) 3777; 7947) 379; +2253) 10579) +3625, += 1418} 7833) 3024) :1692| 17592) 3 92; 119; 214) 241,931) 674) (34775 
53, 615} 1317) ~—«1932} +1102] = 827) 2183) 3585) 7697) +7045! ~— 44) 2186) 9645) ~—-3407| ~—«*1256| ~—9659} ~—« 2599/3232) 20153) 75| 448) 388, 911} +539) 1816) +1146) += 43839 
—é fa "54; 25] 61 86| 72 54) 116) 356] 598) 1576} 25) 299; 1900, 426 91) 1434) 143) 363) 2457 1 17 8 26 35 67| 11} 5180 
‘53, (30 56| 86 86} _—60}_—=— 265) ~— 526) ~—937|_~_—=*010 233| 1265! 383! 57| 1329 295; ~—«326| ~—-2390 un i 34 56 62| 115! 11] 4922 
Kentucky 4, «17; 87,104) ss 8 66] 189) += 403) = 736) ~—:1670) 23) «234)=«1927| S560 102} 1767) 424) —-350|) «3203 1 9 15 25 30; «135 7| 6167 
‘53: 75} ~—s«175|} = 250) ~~ 150} 92}, ~— 359} ~—10}_—=st tt | ~—«9034 31/193) _—«1127|_——-440 69} 1615] —-284| ~—«397| ~—2805 9 18 45 72 66! 205! 3 5739 
Louisana $4) 10) 88; 4 72} +144) 516) 816) 1769) 36) 232) 2037) 491 106] 2295) 435) 448) —«3775) 1 10 9 20 30; 7 8) 689! 
'53| 48) 154} 133} 129} ~— 293] 738] _—«:1293|_~_—*1170) 46! 183) —*1399| 468 87| _1744| 299; ~——-503}_—+3101 14 21/ 39 74 84) 249 13| 6367 
Massachusetts "54; 108) 428) 536) 369) 302) 549| 1406) 2626] 3572 Bi; 630) 4283) 1336 238} 3597) 1316) «L117 7604) 10 16 57 83; 109) 265 92| 15598 
‘53; 235] = 791 += 1026} += 543/ = 483] —«1149/ ~—-2086| +4261) +2586! ~—139/ = 559) 3284) = 1326 == 235] 3492} ~—s10|_—«1272)~—7435) 79| 68} 7, —318} 217} 535} 175) 17251 
Mississippi 54) 7) 4 #«+$St} S52) 35) 68; 304) 459) 1125 21 146, 1292) 324 61/1405) 211) 223) (2224 4 8 12) ij 4 1} 4094 
53} 41} = 63], = 104] Ss 97}— 55] ~—st74] 487] ~—s813] 879 22} 160) ~— 861] 324 42; 1068] 173) ~—-268| ~—«*1875 5 6 23 34! 37| 13 11] 3866 
Missouri 54) 49) «257; ~—«306| += 246) += 232) += 357) 1265) 2100) +4182 92; 859; 5133) 1293) = 291] 4576] 1148; = 995) 8303) 2 31; 38] 71 | 270] 22) 16290 
‘53’ 189) 965] —«1154) 541} 508} —s143) 2952) 5144) 4161 96| 978) 5235| 1762 —«363|~—«6270)~—«1327| ~—s44t| 11163 48 91} 145} ~—-284| 339) 523} 15| 23857 
New Mexico 54) 9) 44 53) 63) 24 62; 167, 316) =I), S26] Ss«i44)— 781) 264) 48; 618) 241) 71) «1342 i 4) 9) 14 "| 37 6| 2560 
‘53, 39 48 | 87 78} —44)_—s4t|_ 266} ~—529) ~——«420 36} 139) 595/283) 51} 629] ~—s175| ~—s2t4} «1382 6 15 37| 58) 40} st 14| 2787 
New York "54; 269) +939) +«41208| +«41658| 1192; + +2018) +5069) 9937) 10336; 443) 2991) 13770) 5504) 1127/1415) 3877) + 4096| 26019) 14) 138) 273425, 467/918) ~—«329) ‘53073 
53] 582) 1230] 1812) —‘1761| _(1468| 3535] ~—-3979| (10743) +5330 348} +1394) 7072) ~—«3769| ~~ 868| 8298) 2244 «= 2707) 17886} ~—«129|—S 217/596! =~ 942| 812} 1228) += 603 41098 
South Carolina 4) COe)iCia2;t (ati 40 34) 74,234) 382) 891 | 27,4997) 3131 47| 986) 232) 213) 791! ! l 6| 7 12; 28 8} 3270 
53) 33] 72; 105 83} 72] _(267| ~—«420|_~—S 842} =|, = 23} ~—st7| 988] 35 65) 1264) 266! ~—337|_—«2283 4 6| 42 52 51 145) 5| 4464 
Texas peg 54] +63) + «+174, 237) 305; 183) 452! 1469) 2409) 6488! 183) 1352) 8023) 2120; 497) 7005) 1738! 1592! 12952 4 19) 26) 49; 91]—«305)—=—Ssa27| «24093 
53} 195] 467} 662} +632} ~—«345| ~—st22i| ~—-2392| +4590 ~—4456| 86} st 2t| = 5763) 2183) +444) 6050! 1480/51/11 1808 2 71} 101}, —s193) 296} 692] = 63} 24067 
Washington 54) 46) 194) 240) t2) (20) tel) 449; 842) 1663) 46; 310) 2019'S 555) 98; 1292; «382; 236| 2563) 15] 26,41) SATB) 60) 5964 
53} 159] —-276| +435} ~—s193|_—=s163|_ S378) ~— 805! —1539/ _—1315) 2. 396) (1776! ~—_—«632 143} 1968} 515] — 559) 3817} = 22} S75] ~—s 76} ~—s273] st} 265 105! 8325 
Location Not “CT | | | 8| l 8 137) | 137] l l | 145 
Determinable ‘53 ee 2 ie . ead _| se | | 
All States Reported m ie | 8282) 11061 oe 7396| 14148) 37926] 69266! 121475) a) "25603| 150667) 50359/  11169| 126255| 38643| 32560| 258966, —123| «+1153|—«*1670| ~—«2946| 3741) oa 2467| 508102 
To Date for April 3 749\| 16077| 23568} 15099} 11496} 30524) 53920| 111039) 85273) ‘al! 21250| 110534/ 43465! 9770! 126378] 30278| 36549| 246440| 1201) —-2731| ~—«4918| +8850) + 8057| 16614 3176] 528278 
"54 10644) 27008| 37652| 37477| 27447| 50380) 135468| 250772| 410284) 12533|  99690| 522507| 155302) 31342| 41258| 108265| 114633] 822400/ 5372915) 5972|_-9424| 16507| 32216) —7645| 1699123 
To Date ‘53 23667) 57433] 81100) 51477} 39258} 98483) 189925| 379143) 312888) 11957| 80383] 405228) 145669| 36411| 402928| 101549| 122707! 809264 4927! 10222| 18892| 34041] 29104) 47654] 118911797425 








"Location Not Determinable.”’ 


*The following cars have been removed from year-to-date figures: 117 Chevrolets from Florida, 47 Chevrolets from | Indiana, 7 Chevrolets and 60 Fords from Missouri, 52 Chevrolets and 14 Fords, from New York and 276 
Chevrolets and 26 Fords, from Pennsylvania, Some have been transferred to a new classification entered above: 
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Packard Official Sees Wide Opportunities . . . 
Research Urged on Suppliers 


(Continued from Page 6) 


prosper under competitive condi- 

tions, a supplier must not only 

be concerned with having prod- 
ucts to market but with constant- 
ly having better products to sell.” 

The areas where end-product 
manufacturers need help from sup- 
pliers in the development of new 
tools and production methods are 
practically endless, according to 
Powers. 

> * * 

Ks DAY,” he said, “with custom- 

ers questioning prices, both 
production people and suppliers are 
faced with new production de- 
mands, and too little advance work 
has been done on the task of meet- 
ing them. 

“For example, why are we still 
putting glass into cars by hand? 
Why are we still cleaning parts 
in the same way we have for 20 
years? How can we broaden the 
use of die castings by cutting 
down porosity?” 

Powers had praise for the mar- 
keting methods of machine tool 
builders, citing their product de- 
velopment as being “evolutionary.” 
He said machine tool builders have 
always come up with product re- 
finements, and find profits in obso- 
leting equipment and methods by 
coming up with new ones. 

“I think every supplier must 
come back to a similar kind of 
service,” Powers said. “To sell, he 
is going to have to broaden his 
scope beyond the products and pro- 


Chrysler Offers 
Integrated Type of 


Power Steering 


DETROIT.—Chrysler division has 
introduced a simplified power steer- 
ing called coaxial power steering, 
according to E. C. Quinn, president 
of the division. 

The price is unchanged from the 
former unit, $139.75, 

The coaxial unit is designed as an 
integral car component, not as an 
add-on or booster feature. Its func- 
tional design means less bulk in 
the engine compartment allowing 
easier access to the other equip- 
ment such as starter and brake 

edal 


It has fewer parts and is lighter 
in weight than any other integral- 
type power steering system. 

The unit is said to apply power 
steering help directly in proportion 
to need and not on an on-again-off- 
again basis. Whatever the steering 
job, the driver supplies approxi- 
mately 20 percent of the effort. The 
power unit supplies the additional 
80 percent. 

Coaxial power steering also is said 
to provide increased safety because 
of greater maneuverability. The 
steering gear ratio has been re- 
duced from the manual steering 
ratio of 25.8 to 1 to 16.8 to 1. This 
means that the steering wheel need 
be turned only 3% times to move 
the front wheels from full right to 
full left, compared to 5% turns 
without power. 

Coaxial power steering is avail- 
able in the 1954 line at extra cost, 
except in the Crown Imperial, 
where it is standard equipment. 


Mortgage Fraud 
Laid to Hamilton 


ST. LOUIS.— Five indictments 
have been voted by the St. Louis 
circuit grand jury charging Ralph 
Chester Hamilton, head of Hamil- 
ton Auto Sales, with concealing or 
disposing of mortgaged property. 

The indictments assert that Ham- 
ilton concealed six cars worth 
about $5,000. The complainant, Gen- 
eral Finance Co., contends that 
after it had financed Hamilton’s 
purchase of 19 cars, they began 
to disappear from his lot and he 
refused to disclose what had hap- 
pened to them. 


Lloyd Gets Dodge 
Lloyd Motors, Joplin, Mo., has 
been appointed a Dodge-Plymouth 
dealer. A. Z. Lloyd is the owner, 
and Joe Duncan, service manager. 


cesses he has on his books, He is 
going to have to come into our 
plants and learn what our prob- 
lems are — then come up with a 
solution. 
* a * 
¥ A™ HE is going to have to 
spend more money than he is 

spending now in this respect.” 

Powers re-emphasized that a 
major step for suppliers will have 
been taken when they come into 
the plant and work right along 
with the foreman. 

“This is the contact which I 
think we are going to have to 
have, and this is the aggressive 
kind of action that will be neces- 
sary for a supplier to stimulate 
his own market and get a larger 
share of the total business.” 

What Powers termed as “the 
present unbalance between distri- 
bution and production” in the auto 
industry will have to be corrected 
by 1955, he contends. 


Powers predicted that by the 





early 1960s there will be a need for 
8 million cars annually, and that 
the industry will find its production 
capacity inadequate. 
* * * 
“ T might appear to be gen- 
eral disorganization in the 
auto market,” said Powers, “is 
really nothing more than an ad- 
justment period in which our mar- 
keting muscles will have to be built 
up in the same manner as we had 
to build up for production to fight 
and win World War II. 

“The greatest progress can be 
made by rebuilding selling 
strength at the retail or dealer 
level, but the basic solution is to 
develop new ways, new methods 
and new machines to do the pro- 
duction job. 

“The latter solution is the ‘chal- 
lenge to those who supply the auto- 
industry’s final assembly lines. 
They are the people upon whom we 
must depend,” he concluded. 





ed 
ae 





SE 


ADVERTISING 
| READER ACCEPTANCE 
.—-AND RESULTS 


49 







x 
o% 


L-M Dealers Meet in Texas— 


At one of a number “spring tonic” sales meetings all over the country, Lincoln- 
Mercury dealers from Texas and Oklahoma met in Borger, Tex., for a discussion of 
sales problems. The meeting was conducted by William Alen, Kansas City district 
sales manager. Specific topics were discussed by C. E. Gradwohl, Kansas City assist- 
ant district sales manager; Jack M. Love, Kansas City district manager of Lincoln 
sales; J. M. Blackburn, Kansas City district manager of Mercury sales, and John 
Sullivan, Kansas City used-car manager. Other such meetings are being held in 
Wichita, Kans.; Kansas City; Oklahoma City, and Tulsa, Okla. Altogether, 500 sales- 
men and 100 dealers will attend. 





Wondering how new-car and truck production and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story, plus many other pertinent facts concerning the 
automotive industry, every week ut the year. 


CIRCULATION 




















MES on their 
and services in this 
than three quarters of a 
eattle A. B. C. City Zone. 


Seattle Cimes 


TTLE’S ACCEPTED NEWSPAPER 


Represented by O'Mara & Ormsbee, Inc. * New York + Detroit + Chicago * Los Angeles » San Francisco 
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Britton Quits Peru Deal; 
Now It’s Canter-Price 

Canter-Britton, Peru, Ind., has 
changed its name to Canter-Price 
Motor 
Willys). 


Inc, (Kaiser-Packard- 
gar Dectemeo is no 
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| —— associated with the dealer- 
P- 

Incorporators and directors are 
Byron L. Canter, Mrs. Verna Mae 
Canter, Walton; J. Thomas Price 
and Cecil Leone Price, of Twelve 
Mile, Ind. 


Small, metallic particles are constantly flak- 
ing off moving parts in engines, transmis- 


sions, and rear axles. 


A strong, permanent magnet in the LISLE 


Replace 
oT TIT Tle 
a TT 
TL 
LISLE 


IRON and 
STEEL 

Particles 

from Oil 








CLARINDA, 


PLUG attracts and holds these metal parti- 
cles, prevents them from circulating in lub- 
ricants, This eliminates a common cause of 
costly, premature wear. 


Sample 

LISLE PLUGS 
sent at 

no cost to 
you for 
testing. 
Simply state 
size and type 
of plug 
desired. 


IOWA 


| BEST C LOTH Heavy-nap flannel; stitched 





edge; superior impregnation. 


BEST PACKAGE 


Heavy metal container that stands on 
home garage shelf or slips into glove 
compartment. 


TWO REASONS WHY 


» WAX-TREATED 
POLISHING CLOTH 


© BEST SELLER 


of cloths in all 
price classes. 


LAS-STIK MPG. CO., HAMILTON, OHIO 


in ~ polishing cloth field. 


Your Jobber 


Obituaries 


A. O. Boesenberg 
DAYTON, O.—Albert O. Boesenberg, 42, 
former co-owner of Miami Valley Motors 
Co., Franklin, O., died June 5. He left the 
Franklin concern six months ago and since 
that time had been associated with a 
Miamisburg auto company. 
* * * 


Clifford K. Eddy 

TOLEDO.—Clifford Kent Eddy, former 
president of Eddy Motors Sales Co., 1122 
Monroe St., died June 4. He was associated 
with automobile dealerships in Toledo for 
two decades. He formerly was treasurer 
and manager of Kent-Eddy Co., a Cadillac 
dealership. His own firm formerly served 
as Oldsmobile distributor in northwestern 
Ohio. 

* * * 


George T. Hughes 

SCRANTON, Pa.—George T. Hughes sr., 
former district manager for Packard, and 
later wholesale manager for Packard-Lack- 
awanna Motor Co. here, died June 4. He 
also had operated a Packard dealership in 

North Scranton. 
+ 


* * 
Fred E. Schmitt 
DAYTON, 0. — Fred E. Schmitt, 76, 


former Dayton auto dealer, died May 30 
after a long illness. He owned Miami 
Valley Auto Co. from 1905 until his re- 
tirement in 1940. 

+ * * 


R. E. Sutherland 

PASCO, Ore.—R. E. Sutherland, 55, a 
founder of Sutherland Parts Co., Portland, 
died here May 20 after a heart attack. 
Having sold his interest in the parts com- 
pany in 1952, Sutherland was engaged in 
the sale of used house trailers in Pasco at 
the time of his death. 
* * * 


E. V. Armstrong 

LAURELTON, N. J.—E. V. Armstrong, 
former field secretary of the Portland 
(Ore.) Automotive Trades Assn. died here. 
Prior to going to Portland in 1939 he was 
a Ford dealer in Omaha. He resigned 
from PATA in 1951 and had lived with a 
sister here since —_ =. 

a 


J. Wesley Holland 

CARNEGIE, Pa.—J. Wesley Holland, 58, 
a veteran of 32 years in the auto business, 
died May 31 at his home in Upper St. 
Clair Township, near Pittsburgh. Mr. Hol- 
land had operated Holland Chevrolet Co., 
Carnegie, since 1930. Before that, he served 
as a salesman for Rim Motor Sales, Dor- 
mont, and Beckman Motor Co., Mt. Leb- 


anon. 
* * + 


H. Talmadge Reddick 
SYLVANIA, Ga.—H. Talmadge Reddick. 
68, former Buick dealer here, died at his 
home May 30 following a long illness. 
* * - 


Charles H. Morse 

HOOKSETT, N. H. — (UTPS) — Charles 
H. Morse, Manchester (N. H.) auto dealer 
since 1927, died at his home here. Holder 
of a Dodge-Plymouth franchise since 1932, 
Mr. Morse was a member of the Man- 
chester Automobile Dealers Assn., New 
Hampshire Automobile Dealers Assn. and 
NADA. He was a former chairman of the 
Hooksett School 7. 


Gilbert John Scofield 

LAKE PLACID, N. Y. — Gilbert John 
Scofield, 68, an engineer with the automo- 
bile industry in its early days, died here 
June 2. He was first associated with 
Franklin Motorcar Co., Plattsburgh, N. Y., 
and later became chief engineer for Mar- 
mon Motor Co., Indianapolis. 


Stocks 


(Continued from Page 1) 
| say, opposition from the finance 
| companies will do it. 
Already some such reaction has 
been reported, with credit concerns 
| refusing to allow floor-planning of 











cles. 
vv 
New-Car Stocks 
In Field, in Transit 
(Compiled by Automotive News) 
Dealers’ 
Cars Cars In Total 
in Transit Potential 
Perlod Fleid to Inventory 
Ending Stockst Dealers Stocks 
Jan, 1, ’50.... 251,754 188,500 440,254 
Apr. 1, ’50.... 276,136 158,000 434,136 
June 1, ’50.... 247,680 160,200 407,880 
Sept. 1, ’50.... 239,642 160,400 400,042 
Jan. 1, 51 883 89,900 404,788 
Apr. 1, ’51.... 406,541 138,500 545.04 
duly 1, ’61.... 357,606 90,700 448 
Sept. 1, ’51 402 86,800 370,202 
Jan. 1, ’52.... 224,968 31,000 . 
Feb. 1, °52 198,762 69,000 267,762 
Mar. 1, ’52.... 182,577 716,000 258,577 
Apr. 1, ’52.... 213,391 83,000 296,391 
May 1, ’52.... 251,674 88,000 339,674 
June 1, ’52.... 232,036 70,000 302,036 
July 1, °52.... 193,462 84,500 277,962 
Aux. 1, ’52 162,086 12,000 174,086 
Sept. 1, ’52.... 149,091 77,000 226,091 
Oct. 1, ’52.... 233,556 89,000 322,556 
Nov. 1, ’52. 894 90,500 399,394 
Dec, 1, ’52.... 287,247 716,000 363,247 
Jan. 1, ’53.... 291,671 83.300 374,971 
Feb. 1, ’53.... 324,835 86,600 412,035 
Mar. 1, ’53.... 389,011 87,200 476,211 
Apr. 1, ’53.... 445,882 »300 535,182 
May 1, °53.... 490,381 97,700 588,081 
June 1, ’53.... 463,546 500 537,046 
July 1, ’53.... 479,698 82,800 562,498 
Aug. 1, ’53.... 517,119 82,200 599,319 
Sept. 1, ’53.... 514,569 74,500 069 
. 1, °53.... 519,037 60,900 579,937 
Nov. 1, °53.... 538,087 68,300 606,387 
Dec. 1, ’53.... 430,876 29,000 459,876 
Jan, 1, °54.... 428,125 36,600 464,725 
Feb. 1, ’54.... 466,176 60,600 526,776 
Mar. 1, ’54.... 511,122 62,000 ‘673,122 
Apr. 1, °54.... 541,911 64,000 605,911 
May 1, ’54.... 538,775 68,500 *607,275 
June 1, ’54.... 503,188 62,500 565, 
tField stocks include cars actually at 





dealerships, those warehoused by dealers 
and factories, and demonstrators. 

* Revised. 
LL Sr 


Co., Twin Falls, Id., but the theft | 


more than a stated number of vehi- 





CRESMER & WOODWARD, INC. ¢ 








Theft of Car Escapes 


Barnard Staff 4 Days 


A 1954 Pontiac coupe was stolen 
from the garage of Barnard Auto 


was mot discovered until four 
| days later. 

Employes were under the im- 
pression that the car had been 
removed to the warehouse. Also 
stolen was the license plate froin 
another car. 


ONLY 
THE 


DALLA : 
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DALLA 


ARKET... 




















The Dallas Morning News is the only newspaper 
that covers the larger, 72-county Dallas Market 
that’s effectively sold and merchandisable only 
through the Dallas News. a 








XAS’ LARGEST DAILY NEWSPAPER 
Circulation 192,229 — Sundays 200,701 
(ABC Publisher's Statement: March 31, 1954) 


More people BUY The News... more people READ The 
News ... more people are INFLUENCED by The News than 


any other morning or evening newspaper in Texas! 


NATIONAL REPRESENTATIVES 


FLEET MANAGER : 


Responsible managerial position open with one of Detroit's major f* 
automobile manufacturers for man thoroughly experienced in the 
administration of large car or truck fleet operations, including the 

providing of truck services, maintenance of necessary facilities, and 

servicing of company cars, trucks and industrial trucks. 


Should have minimum of fifteen years experience in automotive 
transportation equipment operations, including responsible assign- 
ments in long-range programming and scheduling, control of oper- 
ations, maintenance, cost control, personnel relations, and the like. 


Applicant should be between 40 and 50 years of age and have ‘on 
college degree or equivalent. Preferably in Transportation. Please 
indicate recent salary level and furnish complete background in- 
formation in reply. Reply will be accorded strict confidence. 


Reply to Box AN-504, 


Automotive News, Detroit 26, Mich. 
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Sales Analyst Sleeps on Bed of Neuroses .. . 


Ghost Cars and Double Dips 


By Bob Lienert 
Staff Writer 
OMEWHERE a couch awaits a 
haunted little man who daily 
toils anonymously in one of the 
auto industry’s lesser vineyards. 


Never mind that the little man) 
is touched by ulcers and plagued | 
by hypertension. It’s the cat-and-| 


mouse game he plays — always 
under pressure — that makes the 
cool, green couch loom ever larger 
and more attractive. 

The couch, of course, is in the 
nearest psychiatrist’s office. 

The cat-and-mouse game. The 
little man’s thrown in without 
knowing the rules and the first 
time he’s caught off base . . . phfft! 
So the little man tries to make up 
the rules as he goes along. 

* * + 


H® job is figuring out new-car 
sales statistics for an industry 
Wheel. The Wheel, every morning, 
likes to pick up a neatly tabulated 
sheet from his desk showing that 
1,492 Perkle Eights were sold in 
San Pete County, Utah, last week, 


compared with the 1,942 Flix Sixes 
in Deaf Smith County, Texas. 

It sounds simple enough. Every 
new car must be registered when 
it is sold. All the little man should 
have to do is to get enough assist- 
ants to add up registration re- 
ceipts in various county court- 
houses and state capitals. 

But then the cat-and-mouse game 
begins in earnest. The little man 
is surrounded by the possibilities 
of retroactive foulups which can 
be compounded, multiplied and 
magnified over the year, or through- 
| out a territory. 

The bootleggers, among other 
shadowy characters lurking in the 
background, are helping bring the 
couch, the cool, green couch, ever 
closer. 


* * * 


How about the phantom cars that 
may never get registered as 
new cars because laws in some 
states forbid the sale of new cars 
by used-car dealers? 

On the other side, could there be 











“MISS HOTLIPZ, | TOLD YOU | WAS 


A FAST OPERATOR...1 SOLD All 
THE HEIL BODIES ON THOSE TRUCKS!” 


@ Heil Bodies and Hoists have all the features that make 
money for you by making money for your customers. 

One thing they like is the weight-saving design that lets 
them haul profit-boosting extra payload. Another feature is 
the Heil no-sag body construction, with cross members and 
long members interlocked and welded into a single assem- 
bly, which is welded integrally with the body for extra 
strength under load. Maintenance dollars saved keep your 
customers satisfied! Wide opening tailgate permits fast, 


clean dumping. 


There’s a choice of Heil Bodies and Hoists matched to 
the truck and the load, so you can recommend the exact 
set-up your customer needs. After you make the sale, all you 
do is collect the profit! Your Heil distributor quickly mounts 
the body and hoist, provides expert parts and maintenance 
service. Call your Heil distributor for complete details. 


HEIL HOISTS 


Trouble-free hydraulic hoists as- 
sure faster dumping, shorter 
cycle time and keep trucks work- 
ing longer with fewer repairs. 
Hoist frame takes all stresses 
without transferring -any stress to 
truck frame. 


ALWAYS SPECIFY HEIL 





THe HEIL co. 


Dept. 5964, 3059 W. MONTANA ST. @ MILWAUKEE 1, WIS. 


Factories: Milwaukee, 


Wis. — Hillside, N. J. 


Sales Offices: New York, Union, N. J., Washington, D. C., Atlanta, 
Cleveland, Milwaukee, Detroit, Chicago, Kansas City, Denver, Dallas, 
Los Angeles, Seattle. 


|show how cars are tested in 


|the steep 





autos that get registered as new 
cars more than once? 

Is it possible that cars get reg- 
istered in port cities and then are 
shipped abroad, technically as used 
cars? Could New York State, for 
example, show thousands of new 
cars registered which never touch- 
ed an Empire State highway and 
eventually turned their virgin miles 
in Uruguay, or Israel, or Algiers, 
or Belgium? 

Something else looks funny to 
the little man. A Pennsylvania 
town of 4,000 population showed 
489 Perkle Eights registered last 
month, A boom for the Perkles? 
Just a minute. 

Yes, the little man finds a “used- 
car” auction located there. For a 
moment—a very brief moment, in- 
deed—he revels as the mouse gets 
the jump on the cat. 

+ . * 
c= he safely subtract all or part 
of the 489 Perkles from that 
little Pennsylvania town? Half re- 
portedly went to a state that doesn’t 
require a title—only a bill of sale— 
to transfer ownership. What to do? 

A few more of the 489 Perkles 
went to states that require the 
eventual owners to list them as new 
because they had never been titled 
in the name of a consumer. 

But what states? The auction 
operator’s nose has a tendency to 
get out of joint if he is asked to 
bare customers’ accounts. Did 
those cars go to North Carolina 

- . or was it North Dakota? 

The others went to states which 
bar the eventual owner from titling 


them as new because the title has | 


Chrysler to Open 
y pe 
Test Track With 
es = 5 
Miniature ‘500 
CHELSEA, Mich.—Chrysler Corp. 
will open its 4,000-acre proving 
ground near here Wednesday 
(June 16) with a demonstration of 
latest developments and a one-lap 
race of the four fastest drivers in 
the Indianapolis 500-mile race. 


Bill 
hottest pursuers will fight it out 


again, driving the same cars they | 
drove in the Memorial Day race. | 


The Chrysler track is considered 
one of the safest high-speed con- 
crete ovals in existence. 

Other events include the first 
performance demonstration of the 
Chrysler experimental gas-turbine 
engine, and a 24-hour endurance 


| speed run by a 1954 Chrysler New 
| Yorker. 


There also will be demonstrations 
of precision driving, safety-rim 
wheels and power steering. 

Tours of the testing areas will 
the 
sand pit, the water bath, the 8.4- 
mile endurance road, the skid path, 
incline roads and the 
straightaways. 


To Rio by MG 
Harvard Students Start 


Drive to Brazil 


NEW YORK.— Two roommates 
at Harvard University have set out 
to drive from Boston to Rio de 
Janeiro in a 1953 MG-TD sports 
car. 

Frank Baker jr., Cambridge, 
Mass., will also serve as mechanic, 
and Gerard Fabry, Paris, will 
double as an interpreter. 

The trip will cover 6,200 miles of 
paved roads 10,000 miles of unim- 
proved roads and 400 miles of 
jungle trails. The two have esti- 
mated the venture will cost them 
about $3,000 each. 


Auto Stocks 








June June 1954 
9 2 High 

Am. Mtrs. 12 12% 14% i121 
Chrysler 59% 60% 64% 56% 
GM 683, 715% 72%, 58% 
Kaiser 2 2 2% 2 
Packard 4 4% 43% 3% 
Stude. 16% 17% 28 14% 
Average 27.06 27.97 


Compiled from reports of trading on the 
American and N. Y. Stock Exchanges. 








Vukovich and his three} 








Paint Demonstration— 


Leland Charley, manager of the central 
automotive division of Martin-Senour Co., 
Chicago, demonstrates how to mix auto- 
motive finishes at a school for paint job- 
bers and representatives of National Auto- 
motive Parts Assn. warehouses. The classes 
are scheduled for an indefinite period. 


passed through several hands. 
Again: How many cars? Which 
states? 


The little man figures while the 


nothin 


51 


couch grows cooler and greener. 
The Wheel demands his daily re- 
port, and he demands it instanter 


| and accurate. 


x * * 


a to eliminate retroactively 
at least some of the retroactive 
foulups, the little man subtracts 
34 Flix Sixes from Florida for 
March, 144 from Georgia for April, 
and then finds that titles on the 
Georgia April turnover were trans- 
ferred to Florida and back into 
Georgia in May through a fleet 
account, which placed thé units on‘ 
the retail market as new. 

Should the little man subtract 
110 from some place, or add 168, 
disregarding the probability that 
,36 wound up being registered for 
| the third time as a new car beyond 
the wide Missouri? 

The Wheel’s neatly tabulated 
list winds up bearing only two 
words: “I quit.” 

The little man gives himself up 
to the beckoning billows of the 
cool, green couch and murmurs 
fitfully as totals, subtotals and col- 
umns of figures flit across the 
slate-gray ceiling, merging, remerg- 
ing and splitting apart again. 

“Doctor, it all began with a per- 
secution complex, Of course, that’s 
compared with the same period of 
Be PON 6 ss.” 
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white-wall tires 
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Magic Scouring Pads 


Research has shown, experience has proved that S.0.S. 
cleans scuff-marks, road dirt and grease off white-walls like 
magic. S.0.S. is harmless to rubber, and inexpensive. Sold 
at all grocery stores. Your customers will appreciate this tip! 
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Flood of Petitions in Detroit... 





Salesmen Ask for 32 Elections 


By Joe Callahan 
Staff Writer 
EVISING its earlier strategy, 
the AFL Auto Salesmen’s Union 
in Detroit has flooded the National 
Labor Relations 
Board with petitions 


‘agen for elections at 32 
FRONT dealerships and has 


promised to dump 
171 other dealership 
election petitions on the NLRB as 
soon as they can be processed. 
Union officials have decided not 

to wait for a final settlement of 

its “pilot” cases in seven Detroit- 

area dealerships, where NLRB 

elections had previously been re- 

quested, because of NLRB delay 

in handling the cases. 

Henry Lower, business agent for 
local 376, said that Ogden Fields, 
the NLRB executive-secretary in 
Washington, had originally prom- 
ised a settlement of the “pilot” 
cases by the first part of June. 

& + . 

OWER said that when the de- 
cisions failed to materialize last 
week, he again called Fields who 
said that no decisions would be 
forthcoming until about July 15. 
Lower said the union then decided 
to file all its petitions, which is 

expected to take several weeks. 

Lower added that NLRB offi- 
cials had agreed, if at all possible, 
to hold group hearings, according 
to makes, to determine if elec- 
tions should be conducted. 

The NLRB in Detroit has re- 
ceived petitions for elections at: 
Avis Ford, Gib Bergstrom (Ford), 
George Carter (Ford), Russ Daw- 
son (Ford), Gilbert Motor Sales 
(Ford), Hettche Motor Sales (Ford), 
Holzbaugh (Ford), Johns Brothers 
(Ford), Howard Lare (Ford), Al 
Long (Ford), Stuart Wilson (Ford). 

* * 


LSO, at Charlie’s Nash, Bob 
Armstrong Buick, Gorey Buick, 
Grove Buick, McGuire Motors 
(Buick), Grand River Chevrolet, Ed 
Rinke Chevrolet, Verhoven Chevro- 
let, Blair-Freeman (Pontiac), Clark 
Auto Sales (Pontiac), Grates Motor 
Sales (Pontiac), McLaughlin (Pon- 
tiac), Victory Motor Sales (Stude- 
baker). 


Berling-McHugh (Ford), Walter 
Davison (Dodge - Plymouth), Gold- 
har-Zimner (Chrysler - Plymouth), 
Dick Connell Chevrolet, Jim Adams 
Sales (Oldsmobile) and Carron 
Pontiac. 

The union also asked for elec- 
tions at Prince & Son Motor Sales 





W. K. BRAASCH 


(Dodge - Plymouth) and at Jim 
Burns (Buick), but later with- 
drew the petitions. 

The election petitions by the 
union were followed last week by a 
strike of 26 salesmen at Bob Ford 
(Ford) over the firing of a union 
steward, Robert Moran. 


TT company claimed he was 
fired for failure to attend sales 
meetings, while the union main- 
tains, in an unfair labor practice 
charge, that Moran was fired for 
union activity. 

Immediately after the strike was 
called, the firm’s salesmen set up a 
picket line at the dealership. Since 
then, a picket line with fewer sales- 
men has been maintained. 

Maynard Campbell, general 
manager of Bob Ford, said that 
supervisory personnel are now 
handling all sales, although show- 
room traffic has been reduced 
greatly. 

Shop personnel have been show- 
ing up for work, although the union 
now cluims to have signed up 19 of 
the 30 mechanics at the dealership. 

* *” 


“WE FEEL that we'll be able to 
shut Bob Ford up completely 
in a very short time, even if we 
don’t get those remaining shop 
workers,” Lower said. 

The union also announced that 
it had asked Mayor Orville Hub- 
bard, of suburban Dearborn, 
where the dealership is located, 
to act as a mediator in the dis- 


pute. 

Lower said that pickets have 
been trying to persuade Ford’s po- 
tential customers to patronize other 
Ford dealerships. 

+ cad * 
AST week the NLRB in Detroit 
held a hearing on a petition 
for an election at Don Homer 
Chevrolet. © 

Also in Detroit last week, Rose- 
dale Motors (Oldsmobile) asked 
Circuit Court Judge Robert M. 
Toms for an injunction restraining 
members of the Salesmen’s Union 
from picketing the establishment. 

Fred Colombo, attorney for 
Rosedale, charged that the pic- 
kets had thrown nails on the 
driveway of the dealership, 

Picketing has continued at the 
dealership since last April in a pro- 
test over the firing of a salesman, 
Joe Booth. - ss ae 


ANWHILE, a strike by 400 
AFL auto salesmen against 


THE BASIC PRINCIPLES OF 


AUTOMOTIVE 
SALESMANSHIP 


By W. K. BRAASCH 
Dean of Automotive Sales Trainers 
A LIFETIME OF EXPERIENCE 
IS YOURS FOR JUST A FEW DOLLARS. 
BETTER BUY THESE SIX MANUALS TODAY! 


THE FOLLOWING SIX MANUALS CONTAIN ALL OF THE FIELD-TESTED SALES 


PRINCIPLES WHICH WE HAVE USED SU 
SALESMEN. FOLLOW OU 
Ow. WE'LL GUARANTEE GOOD 


No. 1—The Eight Automotive Success Fundamentals. 
Process. 


AUTOMOBILE 
SALES GR 


No. 2——The Automotive Selling 
No. 


ee IN TRAINING 


OVER 50,000 
INSTRUCTIONS AND WATCH YOUR 


$2.00 EACH 


Postpaid 


Ne. 6—Developing and Testing Your Sales Talk. 
SAVE $2.00! Order All Six for $10.00. 


NATIONAL SALES TRAINERS 54 Washington Bivd., Chicago 6, Illinois 












BINDER for 
Automotive News 


A semi-permanent binder to retain this 
publication for ready reference. 


A quality binder that will stand the gaff. 


This binder is covered with black Le- 
vant leather cloth, has stiff sides, holds 26 
issues of Automotive News in removable 
metal blades. Price $7.50 postpaid. 
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members of the East Bay Motor 
Car Dealers Assn. at Oakland, 
Calif., appeared imminent last week 
when dealer and union negotiators 
met briefly, but were unable to 
agree on any basis for resuming 
negotiations. Strikes at five dealer- 
ships are continuing in this dispute. 

Also in the San Francisco Bay- 
area, the Peninsula Auto Dealers 
Assn, has posted a $1,000 reward 
for the apprehension of persons 
responsible for vandalism against 
two struck dealerships. 

Using icepicks, vandals punctured 
38 tires on the used-car lots of 
Towne Motor Co. (Ford) and Bray 
Motor Co. (Oldsmobile), in Red- 
wood City, Calif. These are dealer- 
ships being picketed in the strike 
called by Local 777 of the AFL Re- 
tail Clerks Union. 

* + * 

ON OTHER dealership labor 

fronts, the shop employes of 
Reiland Pontiac, Wisconsin Rapids, 
Wis., have voted to decertify the 
AFL Auto Workers as their bar- 
gaining agent by a vote of four to 
three. 

In Paducah, Ky., the NLRB 
has ordered that a representation 
election be held among the shop 
employes of Babb Motors. 

In Lorain, O., the shop personnel 
at Bob Beck (Chevrolet) has voted 
to be represented by the AFL 
Machinists. 

* * * 

ON THE national scene, CIO 

President Walter Reuther 
charged last week that the Govern- 
ment is shirking its responsibility 
to fight unemployment which, he 
said, “set a new postwar record for 
May.” 

“Full employment in peacetime 
is possible, practicable and impera- 
tive,” Reuther declared. “It is time 
we abandon dangerous wishful 
thinking and take steps to get all 
economic groups together to gear 
our resources and our potential 
abundance to the unfilled needs of 
the people.” 

Reuther’s blast was in reply to 
a Department .of Labor report 
which showed that employment 
in manufacturing industries 
dropped 193,000 between Apr. 1 
and May 1L 
Payrolls at automotive and ac- 


cessories dealers dipped from 809,- | 
500 to 807,700 during the same pe-| 


riod, the report showed. 


* * = 


_-~ week contract negotiations 
were resumed between U. S. Steel 
Corp. and the CIO Steelworkers, 
which had been delayed to enable 
the company to analyze the union’s 
demands. 

The talks are expected to provide 
a pattern for basic steel contracts 
generally, and possibly other in- 
dustries. 

Packard announced that it will 
replace with its own employes 
most of the 1,700 workers at the 
Briggs’ body plant, leased recent- 
ly from Chrysler Corp. 

The replaced Briggs employes 
will then have an opportunity to 
replace other low-seniority workers 
at other Chrysler body plants. 


Dealer Margulies 
Faces Sentence 


For Tax Evasion 


DES MOINES. — George Mar- 
gulies, president of Blackhawk 
Chevrolet Co., will be sentenced in 
U.S. District Court here June 29 on 
three counts of income-tax evasion. 
Total amount allegedly evaded was 
$31,394. 

The 53-year-old Des Moines deal- 
er pleaded no defense to the Gov- 
erment’s charge that he evaded 
taxes of $13,675 in 1948; $9,941 in 
1949, and $7,678 in 1950. Five other 
counts were dismissed. 

U.S. District Attorney Roy L. 
Stephenson said that Margulies still 
faces civil action for liability in 
connection with the tax evasion. 


Shaver’s Birthday Bonus 

J. B. Shaver Motors, Inc. (Chev- 
rolet), 3600 Broadway, Gary, Ind., 
celebrated its 32nd anniversary by 
offering a “bonus tradein allow- 
ance” toward purchase of a 1954 
car. 








Hunter Motor Orders 100 Plymouths— 


One of the largest single orders for Plymouth cars on record has been placed by 
Jess Hunter Motor Co., Pueblo, Colo. Hunter ordered 100 cars for a special sales 


campaign. 





Bell Warns at CATA Parley .. . 


Overstocked Dealers 
Held Peril to Industry 


By George Barclay 
Staff Correspondent 

CHICAGO.—Dealers who get into 
a position of buying more cars than 
they can sell are 
doing a disservice 
to themselves and 
the nation’s econ- 
omy, Frederick J. 
Bell, executive 
vice - president of 
NADA, declared 
in an address 
last week before 
300 dealers at- 
tending the 50th 
annual meeting of 
the Chicago Auto- 
mobile Trade Assn. here. 

Discussing the present intense 
competition in the automotive in- 
dustry, Bell said that the privilege . 
of competing carries with it the| 
obligation of competing fairly. 


“Competition in itself is not re- 
sented by dealers,” Bell said, “but 
they do resent the growth of 
abuses that are permitted to exist 
in the name of competition.” 

Bell likened the dealers to that 
of the farmers when he said: “If 
farmers of the Middlewest produce | 
many more million bushels of crops 
than they can sell, they can go 
broke.” 

By the same token, Bell said, “if | 
a million new cars are permitted to | 
pile up in dealer inventory, the, 
dealer will not prosper, nor will the | 
U. S. economy.” 


He urged dealers to be sure 
that the action they suggest to 
the NADA is really what they 
want. 

“When you monkey with the Gov- 
ernment,” he said, “you are monkey- 
ing with a two-edged sword.” 


He advised dealers to consider | 
the effect of one edge on Detroit 
today, “and what the other edge | 
may do to you tomorrow.” 


Bell said he would welcome the | 
day “when we don’t have to go to 
the Government with linen we 
ought to wash ourselves.” 


Discussing factory-dealer re- 
lationships, Bell said that until 
the manufacturers have a vice- 
president for dealer relations 
with same authority and 
standing as the sales vice-presi- 
dent, “you will continue to have 
fear and suspicion between deal- 
ers and factories.” 

Concerning franchises, Bell said 
that an exhaustive study will be 
made of the whole history and 
operation of franchises, so that the 
NADA will have all the facts be- 
fore approaching the manufactur- 
ers with a suggested program. 

He stressed the need of unity 
among dealers in approaching all 
problems. When a group of dealers 
in one part of the country is hurt, 
all dealers everywhere are hurt. 

Three new CATA directors re- 
elected at the annual meeting were 
Frank H. Yarnall, of Yarnall Chev- 
rolet, Inc.; James F. McManus jr., 
of McManus Chevrolet, and M. F. 
McCarty, of International-Harvest- 
er Co.’s motor truck division. New 
directors include J. L. Bartell, of! 





Fred J. Bell 








Bartell Motor Sales (Pontiac), 
Cicero, Ill., and C. J. McCorkle, of 
McCorkle Motors, Inc. (DeSoto). 


Edward L. Cleary, CATA man- 
ager, reported that regional meet- 
ings to fill members in on programs 
to help solve problems in the local 
retail market will be resumed in 
September. 

“The problem of bootlegging con- 
tinues,” he said, “but improvement 
is being recorded.” Efforts, he said, 
are being made to curb the activi- 
ties of dealers who are not author- 
ized to sell various makes of new 
cars and the support of the state’s 
attorney of Cook County and the 
Illinois secretary of State is being 
enlisted. 


STOC-TK-(T 
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500...... 8.75 
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Enclose Check with Order. 
Shipments Prepaid. 
Free Used Car Systems & Aids 
Catalogue 


BARRY AUTOMOTIVE CO. 


(SYSTEMS DIVISION) 
Ste. “A”, Bex 1037, Cleveland 2, Ohie 





2,001 Clear Plastic 
USED CAR SIGNS 


Yes, more than 2,001 brilliant signs, 

22 x 14", with the Plastikon Make - A - Si 

Kit. New . New “* Flat” p ic. 
in: windshield 


Readers, Car Names, Year Numbers, Price 
Figures, Self-sorting carrying case. 
Only $17.60. Write for samples. 


Tell ‘em! Sell ‘em! 
PLASTIKON DISPLAYS 


45 North Division Street, Buffalo 3, N. Y. 





ADVERTISEMENT 


OPPORTUNITY 
FOR SALESMEN 


Nationally known California manufac- 
turer of expensive automotive acces- 
sories has some territories open for top 
oy salesmen selling direct to car 

lers. Please state your background, 
what territory you travel, what car you 
have and which lines you carry. Write 
confidentially, Box 505, </o Automotive 
News, Detroit 26, Mich. 








or 
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‘Plant Relocations Also Felt .. . 





Canada Auto Layoffs 
Reflect Slower Sales 


(Continued from Page 2) 


brief disruptions, connected with, plant and at its engine plant, also 


shifting of most operations to 
Oshawa. 

Wecker said that there is no 
reason for concern over the long- 
term stability of the Canadian 
automotive industry. 

“However,” he continued, “no 
company is entirely immune to in- 
dustrywide trends, and the present 
downward tendency in consumer 
demand is bound to make itself felt 

by all producers to a greater or 
lesser degree.” 

GM of Canada employs a total of 
11,360 workers at Oshawa, where 
Buicks, Oldsmobiles, Pontiacs and 
Chevrolets are assembled, and at its 
engine plant in Windsor. Chevrolet 
and GM trucks are also assembled 
at Oshawa. 

* e * 

HRYSLER CORP. of Canada, 

Ltd., headed by E. C. Row, has 

laid off 400 men at its truck plant 

in Windsor. Factory officials said 

truck production would be resumed 

this week, although on a reduced 
basis. 

Chrysler is currently building 
256 Chryslers, DeSotos, Dodges 
and Plymouths on the same pro- 
duction line at its Windsor car 
plant. Chrysler of Canada has a 
total work force of 5,200 at this 


Four Dealers Win 
Nominations for 


Iowa Legislature 


DES MOINES.—A. B. Chambers, 
Des Moines Ford dealer, did not do 
so well in his race last week for 
Republican nomination for gov- 
ernor, but four other Iowa auto 
dealers won nominations to the 
Iowa legislature. 

Chambers finished fourth in a 
six-man race for the party guber- 
natorial nomination with Attorney 
General Leo A. Hoegh of Chariton 
winning the party nod. 

W. L. Mooty, Grundy Center 
Ford-Mercury dealer, won Republi- 
can nomination for Grundy county 
state representative. 

A. L. Mensing, Lowden Ford 
dealer, won Republican renomina- 
tion as state representative from 
Cedar county. 

State Senator Jay C. Colburn, In- 
ternational-Harvester truck dealer 
at Harlan, won Republican nomina- 
tion for Shelby county state repre- 
sentative. Colburn was ineligible to 
run for his seat in the senate again 
because of a gentlemen’s agreement 
providing for rotation of the senate 
seat. 

Vernon B. Trevellyan, Buick deal- 
er at Davenport and a newcomer to 
Iowa politics, won Democratic party 
nomination for Scott county state 
senator. 


in Windsor. 


An expansion program costing $41 
million will be completed at both of 
these plants next year. This will 
increase new-car output potential 
to 512 daily, and car and truck en- 
gine output to 800 daily. 

Vehicle production has been at 
full capacity thus far in 1954 at the 
Chrysler plants, except for a couple 
of brief shutdowns due to labor 
trouble. 

* * * 

IG-THREE vehicle production in 
Canada in the first five months 
of 1954 has about equaled 1953 out- 
put in the same period. An overall 
drop in output of about 1 percent 
is primarily a reflection of cutbacks 
by the independents in Canada— 

Studebaker, Nash and Hudson. 


But it is obvious that sales are 
dropping and that production in 
the second half of the year will 
not approach the figure for the 
first half, and automotive observ- 
ers are looking for the “why.” 

Ford’s Sale, in a statement to 
workers, blamed the market shrink- 
age on general unemployment in 
Canada, pessimistic talk and Can- 
ada’s high taxes. 

7” * + 


MAY other automotive people 
are bitter about the taxes. 
Each car buyer must pay an excise 
tax of 15 percent of the manufac- 
turer’s price, and a sales tax of 10 
percent of this price. 

For instance, a Ford buyer must 
pay a total Federal tax of $357 to 
$521, while the total taxes on a 
Mercury range from $466 to $703. 
In some areas, municipal and pro- 
vincial taxes can add another five 
percent to the cost of a car. 

Asked if Federal taxes would be 
cut to encourage auto sales and 
thereby help reduce unemployment 
in the automotive industry, Cana- 
dian Prime Minister Louis St. Lau- 
rent told Parliament last week that 
the Government is not considering 
such cuts. 

Expressing the sentiments of 
many was Kenneth Crittenden, 
vice-president of Chrysler of Can- 
ada, when he said: 

“We in the auto industry are con- 
vinced that the present policy of 
classifying autos for taxation pur- 
poses with the most frivolous of 
luxuries is unrealistic and short- 
sighted. 


* * * 


—— additional cost to the buy- 
er represented by a heavy 
Federal excise tax could very well 
produce a slowdown of the entire 
industry,” Crittenden said. 
Opposition Leader George Drew 
hinted to Parliament in Ottawa 
recently that the layoffs at Oakville 
and Windsor could be attributed to 
the importation of cars from the 
U. S. He told Parliament that an 





extremely serious situation was de- 
veloping in the industry. 
But this implication was denied 
by James J. McCann, national 
revenue minister, who said: 
“There is no evidence that this 
condition of employment in 
Windsor and the releasing of a 
number of employes there has 
anything whatever to do with the 
importation of automobiles into 
Canada either whole or in parts. 
“I think,” said the minister of 
revenue, “that it is probably due 
to a lack of consumer buying.” 
Discussing auto dealers’ invento- 
ries, which are near a record high 
in many parts of Canada, Albert 
Kress, general manager of the On- 
tario Automobile Dealers Assn., 
said that dealers’ stocks are at an 
alltime high in the Toronto area. 
He said that many dealers are re- 
luctant to take in used cars. 


Tubeless Outlook 
Revamps Methods 
At Motor Wheel 


LANSING.—Following five years 
of development and retooling at a 
cost of $1 million, Motor Wheel 
Corp. has completely changed over 
its passenger car-wheel manufac- 
turing methods to the “electrofuse” 
welded-wheel process. 

Auto observers see this as a sig- 
nificant move inasmuch as there 
is expected to be widespread use of 
tubeless tires as original equipment 
on 1955 auto models. 

M. F’. Cotes, president of the com- 
pany, says that welded wheels are 
ideal for use with tubeless tires. 

With installation of the last of a 
series of welding machines, Motor 
Wheel became the first major sup- 
plier to abandon the traditional riv- 
ited method of wheel manufacture. 

During the period required for 
the changeover, Motor Wheel 
turned out 10 million welded wheels, 
according to Cotes. 

Asserting that the stamped-steel 
welded wheel represents the fourth 
great change in wheel manufactur- 
ing history, Cotes said the process 
“will provide an increased measure 
of passenger safety.” 


House Debate Due 
In U.S. Probe of 
Ton-Mile Taxes 


WASHINGTON.—A House reso- 
lution, calling for a Federal probe 
of “third-structure” taxes on trucks 
and resulting effects upon reciproc- 
ity, is expected to reach the floor 
for debate next week. 

The measure’s author is Rep. 
William H. Ayres, Ohio Republican. 
Proponents of the resolution pre- 
dict it will be passed by a wide 
margin. 

Ayres said he has called for an 
investigation of the ton-mile tax, as 
levied in Ohio, because it is causing 
a growing breakdown of state road- 
use reciprocity agreements. 

Revenue derived from the ton- 
mile tax, he added, has not been 
as large as expected because of 
high administrative expense and re- 
duced registrations. 








225 Hudson Dealers Attend Kickoff Meeting in Cincinnati— 


Future sales plans of Hudson within the new American Motors Corp. setup were explained by Roy D. Chapin jr., Hudson as- 
sistant sales manager, at a kickoff luncheon in Cincinnati. More than 225 dealers attended the meeting, which marked the start 
of a Hudson all-American sales contest scheduled to last through July 20. 
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Used Car Guide? 


The NADA Official Used Car Guide 
literally has a staff of thousands — for the 
accurate information contained in this book 
is furnished continually by thousands of in- 
dividual automobile dealers from all parts 
of the country — in the largest cities and the 
“grass root” communities as well. 


Every TEN DAYS these reporting dealers 
list their actual sales transactions on special 
“Used Car Sales Report” forms and return 
them promptly to the National Automobile 
Dealers Used Car Guide Company, where’ 
the figures are recorded and translated into 
average prices. 


The NADA Official Used Car Guide accu- 
rately reflects used car prices as they exist 
in all parts of the country, because the 
reports are classified geographically into six 
regions that pinpoint the various market 
areas. 


The information contained in the NADA 
Official Used Car Guide is reliable, complete 
and current (published every 30 days), 
making it your best source for sound market 
information. : 


only $7 per year 
(quantity prices on request) 
—— —-— Published by ———————————~—~—~—~— _ 


Nationat Automosite Deaters 
Useo Car Guive Co. 


1026 17th STREET, N.W. © WASHINGTON 6, D.C. 
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Anti-Bootlegging Bill 
Ready for Senate 


(Continued from Page 1) 


House Interstate Commerce Com-|the Department of ,Justice for ex- |" 


mittee. 

Crumpacker last week told his 
story to presidential assistant Sher- 
man Adams, and later, at Adams’ 


suggestion, discussed the economic , 


aspect of the matter with Dr. 
Arthur Burns, chairman of Pres- 
ident Eisenhower’s Council of Eco- 
nomic Advisers. 


The Hoosier congressman, de- 
termined to press for action, has 
held a number of conferences on 
the subject at both the Federal 
Trade Commission and the De- 
partment of Justice, 

If his resolution is adopted, it 
would be routed through the FTC, 
with any unfair trade practices un- 
covered remaining for action in 
that agency, while any monopoly 
evils brought to the surface would 
be passed on the Justice Depart- 
ment. 

The hundreds of letters written 
to Crumpacker by auto dealers over 


‘the country, most of which ap- 


plauded his efforts, have gone to 


Vendor Puts Out 
Ford, Mercury 

o ° s e 
Air Conditioning 

NOVI, Mich.—An air-conditioning 
system for 1954 Ford and Mercury 
cars has been announced by Novi 
Equipment Co. It will be sold for 
dealer installation at $345 list, plus 
excise tax and installation. 

The unit can be installed in six 
or seven hours, the maker says. 

According to the firm, a selective 
temperature control allows the 
driver to select the temperature de- 
sired. Dual outlet ducts distribute 
the cool air through the car inte- 
rior, and dual blower controls give 
selections of air quantity as and 
where desired. 

An electrostatic air filter is said 
to remoye dust, pollen; smoke and 
other impurities. © 

Used in the installation is a Te- 
cumseh high-speed compressor. All 
connections are accessible for serv- 
icing. 

The air-conditioner uses Freon 
No. 12, a standard refrigerant. 


* * * 





Trunk Arrangements— 


The evaporator of the Novi Equipment 
air-conditioning system for Fords and Mer- 
curys leaves room for baggage in the 
trunk. . 


Air-Cooling System in a 1954 Ford— 


amination. 
* + 

At™ PRESENT the charges against 

the auto industry appear to be 
in a confused state. Both Justice 
and FTC always are on the lookout 
for monopolistic and unfair trade 
practices. 

The nationwide car bootlegging 
situation which stirred NADA to 
action and, in a measure, prompted 
the Crumpacker and Whitten bills, 
seems to have developed a legisla- 
tive crazy-quilt. 

Attorneys and economists, both 
in and outside the Government, 
are working feverishly to find a 
solution to a problem that is 
serving no good purpose for 
either car dealers or manufactur- 
ers, or the economy generally. 

Last weekend there were no new 
developments in the House on 
either the Crumpacker resolution 
or the Whitten bill. It is believed 
that Crumpacker may move shortly 
to get his resolution before the 
House Judiciary Committee, where 
it would appear to belong. 

But meanwhile every ‘thread of 
the tangled web that has to do with 
the manufacturing and retail sell- 
ing of automobiles is being ex- 
amined by the Justice Department 
and the FTC for its strength, pur- 
pose and need. 


NADA Launches 
Safety Campaign 
Stressing Courtesy 


WASHINGTON. — An intensive 
public relations program emphasiz- 
ing “Make Courtesy Your Code of 
the Road” was launched here last 
week by the public relations com- 
mittee of NADA. 

In getting the program started, 
Frederick J. Bell, NADA executive 
vice-president, said, “Courtesy can 
save lives. Consideration of the 
rights and welfare of others can 
actually reduce motor vehicle acci- 
dents.” 

The campaign is being sponsored 
by the public relations committee, 
in cooperation with the Inter-Indus- 
try Highway Safety Committee and 
the Automotive Safety Foundation. 
A series of one-column cartoons 
has been prepared and sent to 
every weekly and daily newspaper 
in the country. 

The cartoons emphasize the six 
major causes of accidents, and 
point out that courtesy on the road 
and keeping cars in safe condition 
is of major importance in prevent- 
ing accidents. 

“NADA offers the features to 
editors all over the U.S., and hopes 
through the use of them in editorial 
columns, motor vehicle accidents 
may be reduced and many lives 
saved,” Bell said. 


Ramp Heads Alemite Firm 


PORTLAND, Ore.—A new corpo- 
rate body has been announced for 
Alemite Co. of the Northwest, with 
W. F. Ramp sr. as president and 
Alemite distributor. The firm for- 
merly was a partnership of James 
J. Gravley, who died in March, and 
his wife, Virginia. 





oe, 


This sketch shows the Novi Equipment air-conditioning system for 1954 Ford and 
Mercury cars as it is installed in a two-door Ford. 








Mapping Their Routes Back Home— 


John Cochrane (second from left), Cleveland regional Dodge truck manager, helps 
three Dodge dealers map their routes home on a truck driveaway comprising 111 
vehicles. The dealers are (from left), Harry Allum jr., Sharon, Pa.; Cochrane; Lake 
Cochran, Mount Vernon, O., and Carl Howell, Orville, O. Before leaving on the drive- 
away, the dealers attended a Cleveland baseball game. 





2,500,000th °54 Car Sale 


Delivery Due This Week; Year Is Holding 
Position as Fourth Best 


(Continued from Page 1) 


total new-car sales had been 
wrapped up. If the same ratio holds 
up in 1954, sales for the full year 
should total 5,300,000 units. The 
consensus of estimates at the be- 
ginning of the year was 5,200,000 
new cars. 
* oe * 

CT of the sharper thorns in the 

side of dealers this year has 
been bootlegging. The situation re- 
mains serious in many parts of the 
country, according to a continuing 
NADA survey. 

NADA has quoted these latest 
reports from various state associa- 
tion managers:, 

Florida—“If bootlegging is not 
stopped, it is estimated that 30 to 
50 percent of our dealers will bow 
out voluntarily or will be elim- 
inated by these adverse condi- 
tions.” 

OxLaHoma—“Bootleggers continue 
to plague the new-car market in 
some areas ... It is reassuring to 
note, however, that practically all 
Oklahoma new-car dealers have 
ceased to be a part of the bootleg- 
ging traffic and virtually all new 
models on used-car lots have found 
their way here through out-of-state 
channels.” 

+ * + 
ANSAS—“It is imperative that 
manufacturers take immediate 
steps to reduce supply of ’54 new 
cars now being sold at auctions 
and by used-car dealers.” 


New York—“Bootlegging is still 
a widespread and very pressing 
problem, but .. . indirect pressure 
from Better Business Bureaus 
and Chambers of Commerce has 
discouraged some _ bootleggers, 
especially in the smaller com- | 
munities.” 

Decreasing bootleg activity, how- | 
ever, was reported from Ohio, West 
Virginia, Louisiana and Pennsyl-| 
vania. 





| 
* J *” | 
HIE wholesale used-car market | 
continued to clip along briskly | 
last week, despite a decline of $10) 
in the overall price which pulled 
Automotive News’ index down to 
$834, 

The overall loss was brought 
about when the price of ’54s 
plunged $110 to $2,061. The heavy 
loss reflected a readjustment which 
more than wiped out the freakish 
$108 gain racked up by ’54s the 
previous week. 

Only other decline last week 
was a $2 dip on ’50s, which 
brought the price of that model 
to $543, a new low. The price of 
’6ls was unchanged at $749. 

Market increases were noted for 
52s, which went up $9 to $1,009; 
63s, up $8 to $1,420; '48s, up $7 
to $264; ’49s, up $3 to $405, and ’47s, 
up $3 to $219. 

Price spread between yearly 
models after last week’s adjust- 
ment was (previous week’s spread 
in parentheses): ’54 to ’53, $641 
($759); ’53 to ’52, $411 ($412); ’52 to 
51, $260 ($251); °51 to 50, $206 
($204); 50 to ’49, $138 ($143); ’49 to 


48, $141 ($145), and ’48 to 47, $45 
($41). 


* * * 


Ford Increases Lead 


In Wayne County 


DETROIT.— Ford increased its 
new-car sales lead in Wayne 
County in May by getting 32.95 per- 
cent of the market, compared with 
29.59 percent in April. 

Chevrolet, the runnerup, had 21.51 
percent of the market in May and 
21.82 percent in April. 

Total May sales were 14,828, com- 
pared with 15,428 in April. May 
sales by make were: Ford, 4,886; 
Chevrolet, 3,190; Buick, 1,570; Olds- 
mobile, 1,198; Mercury, 835; Plym- 
outh, 827; Pontiac, 663; Cadillac, 
475; Dodge, 272; Chrysler, 189; 
Nash, 184; DeSoto, 154; Lincoln, 
115; Packard, 87; Studebaker, 72; 
Hudson, 66; Kaiser, 19; Willys, 15, 
and miscellaneous, 11. 


Kaiser Loss Set 
At $7,509,340; 
ep. 9 

Big 2’ Blamed 

RENO, Nev.— Kaiser Motors 
Corp. suffered a net loss of $7,509,- 
| 340 in the first quarter of 1954, ac- 
| cording to Edgar F. Kaiser, presi- 
dent. 

In announcing the loss at a 
| stockholders meeting here, Kaiser 


took the opportunity to blame the 
current auto market situation on 


|| “two major producers.” 


| The loss includes the operations 
|of Willys Motors, Inc., and sub- 
stantial non-recurring costs. Kaiser 
issued no financial report for the 
first quarter of 1953, but the loss 
has been estimated at $3.1 million. 
The consolidated net loss for 1953 
was $27,051,555. 

| Kaiser and Willys production in 
| the first quarter of 1954 totaled 5,- 
485, although production did not 
begin until February. Last year 
Kaiser and Willys output was 29,- 
378 in the same period. 

| “Kaiser Motors will stress sales 
and manufacturing efficiency to off- 
set the serious depressing effect on 
independent automobile manufac- 
turers caused by the race for 
| dominance by two major produc- 
ers,” Kaiser said. 





| “A general declining market for 
automobiles was aggravated during 


‘|the last nine months when two 


| major producers started a contest 
| for first place with their low-priced 
| lines, 
| “The latter situation has not only 
| had a serious depressive effect on 
| the so-called independent automo- 
| bile manufacturers, but also on one 
of the major producers.” 
| He noted that the four remaining 
| independents have been left a little 
over 4 percent of the market, 
whereas “over a period of many 
| years the independents, as a whole, 
| have averaged about 13 percent.” 
Kaiser said that beginning July 
1 Kaiser-Willys will be making all 
of its own bodies at Toledo. Kaiser 
bodies were formerly made at Wil- 
|low Run and Willys bodies have 
been made by Murray Body. 


Pontiac for Holt 
Holt Motors has been named a 
| Pontiac dealership in Lisbon, N. D. 
H. M. Holt holds the franchise. 





Pomieund to Add Dealers, 


Names Distributor 


(Continued from Page 2) 


zation program has been largely 
accomplished, he said. 
It was emphasized that Packard’s 


| decision to expand its dealer body 


was directly related to company 
plans to confine the marketing of 
its cars to the medium and upper 


price ranges. 
* * 


pPAcHARD recently took a second 
major step in its manufacturing 





Chek-Chart Plaque— 


Ray Shaw, president of Chek-Chart 
Corp., accepts a silver plaque from his 
employes in recognition of the firm's 25th 
anniversary. The presentation is made by 
Jessie McCaw, who has been with the 
firm for 23 years. Chek-Chart has held 
an annual “Salute to employes” party 
since its inception. It will cap its silver 
anniversary celebration this week in De- 
troit with a party for leaders of the oil 
and automotive industries. 





modernization program by acquir- 
ing the Detroit manufacturing fa- 
cility known as the Briggs-Conner 
plant for manufacture of its own 
automobile bodies. 

Packard acquired the plant un- 
der a five-year lease agreement, 
including an option to purchase, 
with Chrysler Corp. The move re- 
turned Packard to making its 
own bodies for the first time since 
1941, 

Earlier this year Packard an- 
nounced plans to install its man- 





|ufacture of engines, automatic 


transmissions and axles in a new 
| multimillion-dollar plant in Utica, 


~ | Mich., near Detroit. Installation of 


'machines and tools in this plant is 
scheduled for completion in time 
| for production of 1955 models, 

W. O. Bankston, 40, head of the 
new distributorship in Dallas, went 
to Dallas in 1932, He was a sales- 
man and used-car dealer before 
opening a Ford dealership with G. 
E. Hall, one of the largest in- 
dependent oil operators in Texas. 


Timken to Build 


New Furnace 


CANTON, O. — A new $278,000 
continuous annealing furnace will 
be erected at the Gambrinus plant 
of Timken Roller Bearing Co. to 
increase production of heavy-walled 
seamless tubing. 

John Fick, vice-president of Tim- 
ken’s steel and tube division, said 
the oil industry had stepped up its 
demand for such tubing, which is 
used in tool joints. 

Another substantial market for 
heavy-walled seamless tubing is 
seen in the automatic transmission 
business, he said. 
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Dealers Report Improvement .. . 
Better Cars from Factories 


(Continued from Page 1) 


up on two consecutive cars, they 
said. 

Most dealers are watching the 
condition of their cars on de- 
livery much more carefully these 
days, and they gauge this condi- 
tion by: 


. eee ey and they start all over again. 


work required. 


2. The amount of warranty work | 


required. 
A cost-conscious Lincoln-Mercury 


dealer said: “Our cars are coming | 


through much better now. War- 
ranty work was down $15 per unit 
during May, compared to the first 
four months of 1954. 
* +. * 

— in the year, we were 

troubled by bugs in our new 
engine and by the usual troubles 
resulting from new plant facilities, 
but those things are gradually iron- 
ing themselves out. 

“I think there’s been an im- 
provement all along the line— 
raw materials, suppliers’ parts 
and final assembly. 

“The employment situation is 
very likely the reason for the im- 
proved workmanship. Formerly, if 
a worker was told to do a better 
job, he’d quit. Now, he goes ahead 
and does a better job.” 

A DeSoto-Plymouth dealer said 
his cars were “more uniformly 
good” these days. He said that up 
to two or three months ago, the 
cars had been in only “fair shape.” 

x ” * 
* OST of our troubles,” he con- 
tinued, “are with sheet metal 
fittings — doors, hoods, trunk lids, 
etc.—and an occasional water leak 
around the windows. 

“Except for some chronic carbu- 
retion trouble with the Fire Dome 
engine when it was introduced in 
1952, our engines are extremely 
sound. Of course, you always have 
the odd rough one, but our PRM 
(warranty) work is way down.” 

This dealer also credited lower 
production and a better attitude 
among workers for the improve- 
ment, He said he had noticed a 
close relationship between quality 
and quantity in auto production. 

Many dealers said that the cus- 
tomer today is much more critical 
than he was a few years ago. The 
general feeling was that the cus- 
tomer, because he- pays more for 
his current model, has a right to 
expect better quality, although all 
dealers told of repeated experiences 
with chronic gripers who can never 
be satisfied. 
* 7 7 
CO Pontiac dealer reported that 
his cars were not in too good 
shape at the beginning of the model 
run, but are now arriving in good 
condition and compare favorably 
with prewar cars. He added: 

“We used to have quite a lot of 
panels to be refinished, but that 
situation is 10 times better now. 
Bodies are better fitting today, 
and our engines hardly ever give 
us trouble. I hope they keep that 
engine for another 10 years. 





dition of the ’54s is much superior 
to the condition of the ’53s. 
* + + 


oe i nero he asserted, “the 


situation has resolved itself | 
| into pretty much of a cycle. They 


gradually eliminate the bugs to- 
ward the end of the model, then 
Boom! — out comes a new model, 


“Our most recent chronic trouble 
was water leaks around the win- 
dows. But they solved this by put- 
ting a drip rail around the top of 
the windshield.” 

A Ford dealership general 
manager commented that his 
cars were coming through in the 
best mechanical condition since 
the war, 

He said, “Our most frequent 
trouble this year has been with 
door alignments, but that was 
cleared up fairly well 60 days after 
introduction. 

“The Ford quality control depart- 
ment jumps right on a chronic 
trouble, sends out factory personnel 
and the thing is usually solved in 
short order. 

* oe * 
- THINK better inspection at the 
the factory is partly responsible 
for the improvement, And also, the 
men are undoubtedly more inter- 
ested in their work.” 

According to a Chrysler-Plym- 
outh dealer, the Chrysler division 
is one of the most condition-con- 
scious factories. Said he: 

“If a fault shows up on two or 
three cars, I call the factory. They 
immediately conduct a spot check 
at other dealers around the city 
and the state to determine if this 
is a chronic or spasmodic defect. 

= +” * 


“DECENTLY, we ran into trouble 

on a little item. They spot- 
checked 20 dealers and found the 
trouble to be widespread. They then 
called me back, invited me down 
to the factory to discuss and work 
out the situation with them. 

“I think Chrysler division and 
most Chrysler dealers recognize 
their partnership in this matter. 

“We've found that it’s very 
worthwhile to carefully check the 
cars before releasing them to the 
customer. This pays off in cus- 
tomer satisfaction and in the re- 
duction of warranty work which 
becomes much more serious after 
the car is driven a month or two. 

“On the whole, our cars are bet- 
ter than ever and the customers 
are more demanding than ever.” 

= 7” 
BUICK dealer said that the 
condition of his cars was “not 
too bad and not too good.” 

He remarked that Buick’s new 
body had given some trouble, most- 
ly water leaks around the wind- 
shield. This dealer blamed the labor 
force, rather than the factory man- 
agement. 

“Our cars,” declared a Stude- 
baker dealer, “showed a great 
improvement shortly after the 

factory and the union signed that 
quality-pledge agreement. 

“Except for the odd bad vehicle, 


Said a Packard dealer, “The con-! our cars are now coming through 





Suburban Living on Parade in Detroit— 


Northland Center, a new shopping development in northwest Detroit, held an auto 
show of its own, at which each manufacturer was represented. A total of 61 cars was 
on display, including a number of experimental models. Interest of the public was 


reported great. 





fine. Occasionally, we used to get 
one that would practically have to 
be reassembled in our shop. 

“We had quite a time recently 
eliminating 4 severe vibration in a 
car and finally traced the trouble 
to a tire that was out of round. 
Every once in a while, we also get 
a manifold with sand holes in it.” 

* + + 
CHEVROLET dealer said that 
the condition of the cars he 

gets now is “as good as ever.” He 
said that more defects are trace- 
able to ‘handling by the truckers 
than to the factory today. 

This dealer said the Chevrolet 
factory is much more liberal 
these days in admitting mistakes 
and in compensating the dealers 
for them, 

An Oldsmobile dealer declared 
that ordinarily his cars are in ex- 
tremely good shape, although there 
is always the rare rough one. 

“I think,” he continued, “that 
lemons are becoming extinct in the 
auto industry. We’ve noted a great 
improvement in the paint on our 
cars.” 

* * + 

H® SAID some dealers bring 

troubles on themselves by not 
giving their cars the proper pre- 
delivery care and by not properly 
satisfying the customer who does 
have troubles. He also mentioned 
that customers expect much more 
now. 

“Because the factory people have 
more time now,” a Nash dealer 
said, “our cars are being made 
much more carefully. 

“Last year I did a lot of beef- 
ing to the factory—even sent one 
ear back. But this year, they’re 
in good shape. 

“I think the truckers are much 
more careful now, too. We used to 
get many cars damaged in loading 
and unloading, but the trucking 








Dr. Vance— 


An honorary doctor of laws degree is 
conferred upon Harold S. Vance (right), 
president of Studebaker, by the Rev. Theo- 
dore M. Hesburgh, president of the Uni- 
versity of Notre Dame. The citation lauds 
Vance as one who has helped make the 
auto industry “an exemplar of American 
business and industrial enterprise.” 


companies seem to be much more 
competitive — and careful — now. 
They also appear to have better 
help. I understand that now the 
truck drivers have to pay for dam- 
age under $10; the insurance com- 
panies handle claims over that 
amount. 
* * + 
“q*OMPARED to the old days 
when we received most cars by 
| rail, the cars are coming through 
| beautifully. In those days, a car 
would sometimes break loose in a 
boxcar, and we would really receive 
some messed-up jobs. 


“Once in a while, we still find 
pop bottles, stones, hammers or 
wrenches in doors.” 

A Cadillac dealer said the re- 
duction of his customer “come- 
back” and the reduction of pre- 
delivery preparation indicated a 


We Can Show You How To 


- «» INCREASE YOUR 
SHOP HOUR LABOR 


. -» ATTRACT STEADY 
SERVICE CUSTOMERS 
AND HOLD THEM 


- +» SELL MORE 
NEW CARS 


ALL AT NO COST 


TO YOU! 


We can prove we have 
helped Car Dealers in every 
section of the country build 
good will and increase sales 
and service profits. We can 


do the same for you. 


-. and 


can prove that, too! For full 
information, use the coupon 


below. 


MAIL THIS COUPON 


TODAY. 
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marked improvement in the con- 
dition of his cars, 

He said, “Our cars are at least 
25 percent better than they were 
five years ago. The better factory 
facilities are responsible, I think. 
Our biggest gripe now is an occa- 
sional bad paint job—particularly 
in the light colors.” 

A Kaiser-Willys dealer reported 
that the workmanship on the 1954 
cars he receives is “good.” 

* * + 


a the factory layoffs, 
a Dodge-Plymouth dealer re- 
ports that today’s cars are “coming 
through 100 percent better mechan- 
ically than they were a few months 





A pessimistic note was sounded 
| by a Hudson dealer, who said the 
| condition of his cars was “way be- 
| low prewar standards, although the 
| situation has improved somewhat 
| since last year. 


“Today,” he asserted, “a me- 
chanic has to spend half a day 
on each car from the factory, 
tightening bolts, fixing the trim, 
touching up the paint and fixing 
poor-fitting trim pieces, It’s noth- 
ing too serious, just takes up a 
lot of time. 

“It seems that since the war, it’s 
difficult for the factory to get good 
|work out of the men. Just too 
much employment, I guess.” 


Cobbler’s Child 


Goes Barefoot 


MANCHESTER, N.H. —(UTPS) 
—Two days after New Hamp- 
shire’s auto inspection period 
ended, a Manchester garage pro- 
prietor found himself before 
Judge Alfred J. Chretien for fail- 
ing to have a sticker. . 

“How come?” asked the judge. 

‘T’ve been so busy inspecting 
other people’s cars that I just 
neglected to take care of my 
own,” the garageman replied, 

He was fined $5. 











L. Sonneborn Sons, inc., New York 10, W. ¥. 


Gentlemen: 
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Plan has 


substantially increased his 
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WAME___ 
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Refineries: Petrolia and Franklin, Pa. Factory: Nutley, N. J.— Member Pennsylvania Grade Crude Oil Association, Permit No. 12 
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Rise Below Season’s Normal .. . 


Car, Truck Output Estimates 


By Automotive News 


PASSENGER CARS 
(U, 8, PRODUCTION ONLY) 








Week Week Jan. 1 dan. 1 
Ended Same Ended dune, To To 
June 12, Week, dune 5, ’ June 14, June 12, 
1953 1954* ToDate* 1953* 1954* 
29,859 12,154 26,289 628,964 337,091 
4,351 1,870 2,740 90,920 51,925 
3,363 961 1921 64,908 34,780 
7,173 1,900 3,300 163,821 59,865 
14,972 7,923 17,828 304,315 190,521 
30,872 28,777 68,198 574,372 836,550 
24,162 24,058 52,759 439,715 676,591 
1,213 538 1,228 25,229 20,444 
5,497 4,186 9,211 109,428 139,515 
66,790 49,441 111,140 1,380,456 1,374,964 
11,758 9,498 20,880 248,523 258,674 
2,500 2,237 5,032 56,7938 654,493 
33,146 24,670 55,124 694,004 685,784 
9,064 7,800 17,768 174,633 197,561 
10,322 5,236 12,836 206,503 178,452 
4,969 1,708 3,683 146,628 45,186 
1,434 818 1,618 47,401 12,255 
3,535 890 2,065 99,227 32,931 
seawvoliies 234 688 48,045 12,296 
WNiibice . dseccadile 201 8 18,537 4,593 
sisiiscaite 234 487 24,508 7,703 
2,455 577 1417 55,597 17,898 
3,366 2,124 2,388 89,656 38,924 
138,311 95,015 208,803 2,913,718 2,662,909 


COMMERCIAL CARS 
(U, 8 PRODUCTION ONLY) 














Week Week dan. 1 Jan. 1 
Ended Same Ended dune, To To 
June 12, Week, June 5, 1964, June 14, June 12, 
1954 1953 1954* ToDate* 1953* 1954* 
6,700 6,279 5,216 11,814 198,246 165,369 
15 193 60 135 3,897 1,617 
80 50 64 144 1,225 1,770 
1,965 2,221 1,571 3,536 55,169 42,976 
ee 10 20 869 868 
5,895 4,234 4,885 10,702 117,381 149,595 
ieee cies saceniaanenine 1,035 2,200 883 1,918 65,625 42,295 
INTERNATIONAL ...... 2,220 1,096 1,838 4,058 59,641 50,255 
ad ics sncscciideasahictannsaiens 170 228 106 276 5,369 3,131 
SET Cire Siencicsdecihcctass ssasiced 225 295 167 392 8,015 5,097 
STUDEBAKER. ............. 72 2138 214 286 24,774 6,166 
I Ais ciccascicetakcoieevee 200 310 170 370 7,080 5,339 
MERINO" .nccesZcccesseccsececiace Be sereessaces 952 2,502. 40,199 27,220 
MISCELLANEOUS 80 270 63 143 7,179 2,958 
Total Trucks, U. 8S. 20,277 «17,589 16,199 36,296 594,669 504,656 
Total Cars, Trucks, 
SRIIS Cidaisicteactiosictgecocsie 134,735 155,900 111,214 245,099 3,508,387 3,167,565 
Total Cars, Trucks, 
padensicassebske 9,380 11,786 9,153 16,736 241,053 236,201 
Grand Total 
Total Cars, 


Trucks, 
U.S. and Canada....144,115 167,686 120,367 261,835 3,749,440 3,403,766 
*Hevised, Miscellancous includes Autocar, Corbitt, Marmon H., Brockway, Four-Wheel 


Drive, Sterling, Nash, etc. 


Daily Output Rate Slips 
To Three-Month Low 


(Continued from Page 1) 


visions held car output steady, 
but they were working on the 
curtailed basis of three days for 
the second week. 

Dodge truck and Plymouth car 
production was resumed on a five- 
day schedule last week after being 
held to four days the previous week 
because of the holiday. 

Ford division continued to roll 
out cars full blast, with two of its 
plants working six days last week. 

* 


GPUDERAKEE'S main assembly 
facilities in South Bend re- 
mained closed down as inventories 
were adjusted. Its Los Angeles 
plant, however, continued in oper- 
ation. 

A Studebaker spokesman said 
output in South Bend would re- 
sume today (June 14) with car 
lines running four days and truck 
operations five days. 

Kaiser and Willys resumed full 
operations last week after a partial 
shutdown. During the down period, 
however, Willys produced 234 cars 
knocked-down for the export mar- 
ket, and continued on trucks. 

White announced that it would 
suspend operations from June 28 
to July 19 for vacation and inven- 
tory. 

* * fe 

O FAR this year, U. S. plants 

have turned out 2,662,909 cars 


and 504,656 trucks—a total of 3,167,- 
565 vehicles. 

In the same period of 1953, pro- 
duction totaled 2,913,718 cars and 
594,669 trucks for a total of 3,508,- 
387 vehicles. 

Thus, 1954 production is running 
9.71 percent behind the same period 
of 1953, with trucks lagging 15.14 
percent and cars 8.61 percent. 


U.S. Car Output 


Production through second 
week of June: 





1954 Pos. Make 1953 Pos. 
1—685,783 Chev. 694,004— 1 
2—676,591 Ford 439,715— 2 
3—258,524 Buick 248,523— 4 
4—197,561 Olds. 174,633— 6 
5—190,521 Plym., 304,315— 3 
6—178,452 Pontiac  206,508— 5 
7—139,515 Mercury 109,428— 8 
8— 59,865 Dodge 163,821— 7 
9— 54,493 56,793—13 

10— 51,925 Chrysler 90,920—10 
1l— 38,924 Stude. 89,666—11 
12— 34,780 DeSoto 64,908—12 
13— 32,9381 Nash 99,227— 9 
14— 20,444 Lincoln 25,229—16 
15— 17,898 Packard 655,597—14 

16— 12,255 Hudson 47,401—15 

1j— 7,708 Willys 24,508—17 

18— 4,593 Kaiser 18,537—18 

Total 
2,662,909 2,913,718 








Slight Job Increase 
Noted in Month 


WASHINGTON.—Unemployment 
in most parts of the country has 
declined between April and May, 
according to the Departments of 
Commerce and Labor, although the 
drop was smaller than usual at this 
time of the year. 

Factory employment showed a 
further drop, but there was a 
slackening in the downtrend. To- 
tal employment, however, rose to 
61.1 million in early May from 
60.6 million in early April. 

Total unemployment in early May 
was estimated at 3,305,000, com- 
pared with 3,465,000 in April. The 
number of jobless covered by state 
unemployment insurance declined 
from 2,202,200 to 2,078,700. 

The number of employes in non- 
agricultural establishments totaled 
47.9 million in mid-May, according 
to the Bureau of Labor Statistics, 
or 124,000 fewer than a month 
earlier. 

Employment in manufacturing 
industries dropped 193,000 be- 
tween April and May, but there 
was evidence of a slackening in 
the downtrend in the durable 
goods industries following a num- 
ber of months of sharp employ- 
ment reductions. 

The manufacturing employment 
total in May was 15.8 million, or 

15 million below May, 1953. 


by a third of an hour from April 
to May, the first increase since 
February. The May average was 
39.3 hours against 40.9 hours a year 
earlier. 


Munn 


(Continued from Page 3) 
money, debt and cycle manage- 
ment. It has gained knowledge, 
prestige, swiftness and sureness 
of decision. With the exception 
of being forced to give up control 
of installment credit, great addi- 
tional powers have been granted 
it since it was set up. 


Those powers have gained in 
magnitude because our gold re- 
serve, which it controls, has in- 
creased in size. 

So, a lot of dealers believe that 
NADA should reverse its action 
and move to restore to FRB the 
control over installment selling. By 
so doing, they feel, we will elimi- 
nate a lot of the difficulties this 
trade is now facing, which will 
grow more intense with increased 
production. 


Bodin Buys Land 
Bill Bodin, Lincoln-Mercury deal- 
er of Lawrence, Kans., has pur- 


The factory work week increased ' chased property for a sales lot. 








New Method Uses Air 


To Halt Oil Fires 

DETROIT.— A motion picture 
on the control and extinguish- 
ment of oil tank fires by a new 
method, called “agitation,” will 
be introduced today (June 14) by 
Socony-Vacuum Oil Co., Inc., at 
the Rackham Memorial. 

The color film, “Beneath the 
Flames,” shows how oil tank fires 
are controlled or extinguished by 
injecting air or other gas into the 
lower part of a tank through pipes 
that are already standard equip- 
ment on most oil tanks. The air 
rises to the surface, taking with 
it cooler oil from the lower part 
of the tank. As the cooler liquid 
ripples out over the surface, it 
cuts down the vapors on which 
the fire is feeding. 

Experts believe that the 1953 
disastrous GM Hydra-Matic fire 
could have been prevented had 
this new method been known at 
that time. 





Freedoms Awards 


CHICAGO. — Freedoms Founda- 
tion awards were presented here to 
Inland Steel Co. and to Clarence B. 
Randall, its chairman, for their 
contributions to “better understand- 
ing of the American way of life 
during 1953.” Randall was named 
as winner of the George Washing- 
ton Honor Medal for his book, 
“Freedom’s Faith.” Inland Steel 
was cited for a publication, “Steel- 
men of the Free World,” which 
described the lives of steelworkers 
in eight different non-Communist 
nations. 


CLASSIFIED WANT AD DEPARTMENT 


Reaching an estimated 150,000 readers engaged in all branches of the automotive industry from Maine 
to California. RATES: TWENTY CENTS (20c) PER WORD FOR EACH INSERTION. POSITION WANTED ADS, 
10c PER WORD. PAYMENT IN ADVANCE OF INSERTION REQUIRED. Ads may be signed with full name 
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WANT AD DEPT., AUTOMOTIVE NEWS, 2666 PENOBSCOT BUILDING, DETROIT 26, MICH. 


Kindly Acknowledge 


AUTOMOTIVE NEWS 





HELP WANTED 


DISTRICT 
MANAGER 


For leading automobile manufacturer. Be- 
tween 25 and 35 years old. Must have 
automobile retail selling experience. High 
school education required and some col- 
lege preferred. 





Write stating age, education and experi- 
ence including present salary. 


Box 3879, c/o Automotive News, 
Detroit 26. 





SERVICE MANAGER with Buick expcfi-- 
ence, capable of handling $15,000 to $20,- 
000 customer labor in a Buick dealership 
located in Tennessee. Box 3860, c/o Au- 
tomotive News, Detroit 26. 


WANTED — EXPERIENCED salesman, 25 
to 45 years old, to take charge of truck 
department and sell new and used trucks. 
Apply W. H. Nielsen, Nielsen Chevrolet 
Co., North Platte, Neb. 


COMPLETE PROTECTION GIVEN 
AUTOMOTIVE NEWS’ READERS 


Automotive News will not divulge the 
name of any classified advertiser using a 
box number. For our readers who wish to 
protect their identity when answering box 


number ads, we suggest you send your 
replies direct to Classified Manager, Auto- 
motive News. Enclose a note listing the 
concerns which you would not want your 
letter to reach. Your reply will be de- 
stroyed if the advertiser is one you have 
mentioned; otherwise it will be forwarded 
immediately to the advertiser. 





HELP WANTED 


WANTED—SERVICE MANAGER familiar 
with all phases of service work at a well- 
established Buick dealership in northern 
Florida. Modern equipment, good salary. 
State age, education and experience in 
own hand writing. Box 3843, c/o Auto- 
motive News, Detroit 26. 


SERVICE MANAGER—Ambitious, anxious 
for opportunity to heal ailing service de- 
partment. Presently doing one thousand 
monthly. Should be three thousand plus. 
Great opportunity for right man. Central 
New York Chevrolet dealer. Population 
fifteen thousand. Box 3861, c/o Automo- 
tive News, Detroit 26. 





WANTED 
ASSISTANT GENERAL MANAGER 


One of south's largest Ford dealerships has 
opening for assistant general manager. Age 
between 30 and 40. Must have experience in 
all phases of business. Excellent opportunity 
for the right man. Salary and percentage of 
profits, and opportunity to purchase interest 
in business if desired. In reply, please give 
complete resume of experience, character 
references, photograph and salary require- 
ments. 


Box 3878, c/o Automotive News, Detroit 26 


POSITION WANTED 





YOUNG (31), AGGRESSIVE MAN seeks 
position as sales manager with dealership 
that is going places. Plenty of experience 
in promotion, merchandising and basic 
selling. Married, 3 children and own 
home. Just set a goal, I’ll make it. Pre- 
fer Detroit but make me an offer. Box 
3873, c/o Automotive News, Detroit 26. 


FORMER DEALER, INDEPENDENT, fif- 
teen years’ experience management and 
selling. Sales leader New England for 
several years. Age 43, college and law 
school graduate. Prefer connection in 
New England—automobile, factory repre- 
sentative or associated line. Box 3875, 
c/o Automotive News, Detroit 26. 


ACCOUNTANT - COMPTROLLER. Age 37. 
General Motors and Chrysler experience. 
Knowledge of industry from A to Z. 
Financial statements, taxes, credit and 
collections, daily operating control, bud- 
gets, inventories, business management. 
Chicago area preferred. Will relocate if 
warrants. Reply Box 3874, c/o Automo- 
tive News, Detroit 26. 








POSITION WANTED 


GENERAL MANAGER, presently employed, 
in large Ford dealership, 600 car fran- 
chise. Have been here five years, have 
had many years of experience in all 
phases of the automobile business. Seek- 
ing a connection with a factory; prefer- 
ably with a factory who now is using a 
dealer development program or who is 
going to put such a program into effect 
in the near future. However will accept 
a position of any type whereby my ex- 
perience can be helpful to factory or 
their dealer organization. Reference as to 
character, integrity and honesty gladly 
furnished. I am looking for a challenging 
opportunity. Will also consider offers 
from farm implement manufacturers. 
Thoroughly understand farming. Will an- 
swer all replies and go anywhere to be 
interviewed. Will be available about 
August. Can justify availability and rea- 
son why I am seeking this type of posi- 
tion. Write Box 3863, c/o Automotive 
News, Detroit 26. 


DON’T READ THIS! 
Unless you want a top caliber general* 
manager. Available immediately for Ford 
or Chevrolet dealership located in town 
of over 25,000 population. Young, aggres- 
sive, 35 years of age and having ten 
experience in sales management 
selling automobile 


years’ 
capacity with top 
manufacturer. Can make small investment 
or will consider contract basis. Excellent 


references. Box 3880, c/o Automotive 


News, Detroit 26. 


DESIRE POSITION AS sales manager of 
500 car or better Ford or GM dealership. 
Prefer southwest or west coast location. 
Seven years’ experience car and truck 
sales including five years as sales man- 
ager. Volume with profit understood. 
Thirty-two years old, married, college 
degree, references on request. Available 
within one month. Box 3876, c/o Auto- 
motive News, Detroit 26. 


EXECUTIVE POSITION WANTED with 
opportunity to buy-in a motor car fran- 
chise within a year. Salary plus 10% 
net profit before taxes. General Motors 
preferred. Twenty-three years’ experience 
in all operations of a dealership with one 
company. Am now employed as general 
manager of same. Consider any location. 
Forty-two years old, family man. Box 
3864, c/o Automotive News, Detroit 26. 


YOUNG, MARRIED, COLLEGE graduate 
desires position as sales manager with 
aggressive ‘‘Big 3’’ dealer. Factory 
trained, fleet, truck and retail sales ex- 
perience. Familiar with volume and com- 
petitive merchandise. Prefer midwest. In- 
vestment possible. Box 3862, c/o Auto- 
motive News, Detroit 26. 


SERVICE OR GENERAL manager. Exec- 
utive, volume operator. Capable. Service. 
Sales. Owners relations. Personnel. De- 
veloping. Forget your troubles my con- 
trol. Available soon. References. Box 
3866, c/o Automotive News, Detroit 26. 




















POSITION WANTED 


MR. “.M. DEALER: Could you use a Gen- 
era! Manager, and/or Salesmanager, with 
more than 26 years Chevrolet and Buick 
expcrience, covering every phase of a re- 
tai! operation, including effective new and 
use: car sales promotion, advertising, 
sales Management and full management 
of (000 car dealership in Indiana city of 
40,000? If—you are interested in an ag- 
gressive, working executive, who doesn’t 
spend too much time in a swivel chair, 


but spends most of his time with his as- | 


sociate workers, helping make highest 


DEALERSHIPS AVAILABLE 


LEADING INDEPENDENT MAKE in Iowa 


| 


gross profits out of all departments, hir- | 


ing and training salesmen in today’s need 
of intensive and aggressive sales methods, 
helping close and make profitable deals, 
and meeting and serving your customers 
with full realization of the value of good 
customer relations, lived long enough 
(past 50) to not take himself too seri- 
ously, but place the importance in the 
other person, which makes for getting 
along with people, then Sir—may I re- 
spectfully suggest that you write me to- 


day for more detailed information. Am 
mature in age and experience, steady 
dependable, in excellent health, enjoy a 


busy, full 12 hour work-day, and also 18 
holes of golf, once a month, or so. 
financially responsible and can produce 
finest Bank, Factory and Dealer connec- 
tion credentials as to character, 


Am | 


ability | 


and integrity. Salary, size and location of | 


Dealership not too important. Am more 
interested in an opportunity where com- 
pensation is based on results produced. 
Am equally at home in single deal town 
as in a multiple deal city. Available July 
ist—-your reply will be held in strict con- 


fidence. Box 3865, c/o Automotive News, | 


Detro't 26. 


GENERAL MANAGER OR sales manager. 
If you are a dealer who wants to take 
it easy and enjoy more freedom, with 





no worries about the efficient manage- | 


ment of your firm, I am your man. Suc- 
cessful experience in all phases—can sell, 
trade right and manage people. Want 
Ohio or midwest location. Box 3881, c/o 
Automotive News, Detroit 26. 


DEALERSHIPS AVAILABLE 


DEALERSHIP FOR SALE handling Mer- 
cury. Outside of metropolitan Los An- 
geles area in fastest growing industrial, 
citrus and agriculture area in 8S. Cali- 


fornia. Terrific drawing potential. All 
new, beautiful, modern building, shop 
equipment and used car lot. 250 foot 


frontage on main bivd. Will guarantee 
this deal cannot be beat and will put it 
up against any in the United States as 
being the most workable, finest and 
nicest layout anywhere. Very attractive 
lease. Box 3786, c/o Automotive News. 
Detroit 26. 

SOUND, PROFITABLE INVESTMENT in a 
year-round vacation land near Denver, 
Colorado. Ideal climate to fish, hunt and 
ski. Established Chrysler-Plymouth deal- 
ership. 


| 
| 


1953 sales over $480,000. Good | 


lease, modern garage and facilities. Total | 
price $35,000. Reasonable terms. Present | 
owners moving up to larger dealership. | 


Box 3871, De- 


troit 26. 


c/o Automotive News, 





SDEALERSHIP HANDLING BUICK. Loca- 
tion North Carolina. 100 car franchise. 
Grossed $450,000. Trading area 50,000. 
Will sell at inventory of parts and equip- 
ment approximately $30,000. Terms can 
be arranged. Will lease building $270 a 
month, or sell entire operation. Owner 
selling because of health. Purchaser must 
act immediately. Factory approval neces- 
sary. Box 3867, :/o Automotive News, 
Detroit 26. 


SOUTH FLORIDA DEALERSHIP avail- 
able handling Chrysler-Plymouth. Single 


point. Sixteen years’ successful operation | 


by present owner. Inventory or book 
value. Satisfactory lease with used car 
lot adjoining on main street and high- 
way. Population 6,500. Box 3870, c/o 
Automotive News, Detroit 26. 





AUTO-TRUCK AGENCY, Ohio, over $200,- 
000 year gross; showroom, lot, complete 
service-repair equipment; 
with property. Apple Co., Brokers, Cleve- 
land, Ohio. 

















WHEN BUYING or SELLING 
an 
AUTOMOBILE DEALERSHIP 


Consult a Specialist 


LEO J. KLEM 


412 Fisher Bidg. Detroit 2, Mich. 





DEALERSHIP HANDLING Chevrolet and 
Oldsmobile in eastern Penn. community 
of 5,000. Complete modern building and 
equipment. 
“used car facilities. 1953 volume over 100 
units. No used cars or receivables to 
|Buy. Selling to handle larger deal. Box 
3872, c/o Automotive News, Detroit 26. 








ENTY YEAR ESTABLISHED dealer- 
Ship handling DeSoto-Plymouth. Excel- 
Tent location. Factory approval could be 
' Obtained. 75 cars sold annually. De- 
| Pumpo’s, Waverly, New York. 






cury—150 car franchise. 96 miles from 
Los Angeles. Desert resort town. Terrific 
drawing potential. All néw and modern 
equipment. Smali parts inventory. Good 
lease. No real estate. Principals only. 
Must have factory app. Box 3838, c/o 
Automotive News, Detroit 26. - 





DEALERSHIP HANDLING PONTIAC in 
the beautiful state of New Hampshire. 
Trading area of 40,000. Over eighty new 
deliveries last year. 65% service absorp- 
tion last year. Land and buildings can 
be leased or purchased. Parts and equip- 
ment to be sold. No used cars or ac- 


counts to buy. Twenty-nine thousand. 
Write Box 3882, c/o Automotive News, 
Detroit 26. 





DEALERSHIP AVAILABLE: Agency 
handling Chevrolet in Maine—100 to 150 
new cars annually. Excellent opportunity 
—you buy only parts and accessories, 
tools and equipment, furniture and fix- 
tures and service truck for less than 
$17,000. Building can be purchased or 
rented. Owner must sell because of 
health. Box 3853, c/o Automotive News, 
Detroit 26. 





brick bidg., | 


DEALERSHIP HANDLING Lincoln-Mer- | 


Experienced staff. Excellent | 





city of 100,000 population. Same location 
over 20 years. 90% absorption. No fac- 
tory pressure. Purchase inventory and 
equipment. Attractive lease. Selling due 
to sickness. Box 3828, c/o Automotive 
News, Detroit 26. 


DEALERSHIP WANTED 


WOULD LIKE TO TAKE over manager- 
ship of Chevrolet or Buick dealership, 
making small 
of buying up to 50% out of profits. 
Have been connected automobile business 
25 years. Prefer south, southeast or 
southwest. All correspondence confiden- 
tial. Box 3868, c/o Automotive News, 
Detroit 26. 

CHEVROLET, BUICK, OLDSMOBILE or 
GM dual 
units in central 
Strictly confidential. Box 3869, c/o Au- 
tomotive News, Detroit 26. 

GM OR FORD PRODUCTS within 50 miles 
New York City. Will invest $50,000- 
$100,000. Factory approval assured. Box 
3851, c/o Automotive News, Detroit 26. 


DEALER SERVICES 











K. & B. MOUNTING, INC. Truck mount- | 


ing, bolstering, tow bar service and 
storage. 21533 Mound Road, P. O. Van 
Dyke, Mich. Detroit Phone Jefferson 
6-8257. 

TALBOT’S INVENTORY SERVICE, 124 
S. Woodward, Birmingham, Mich., Mid- 
west 4-5355. 





INVENTORY SERVICE 
PARTS, ACCESSORIES & EQUIPMENT 
MODEL, YEAR & OBSOLESCENCE REPORTS 
Fast service rendered 
Call or write for details 


ALLIED INVENTORY CO., INC. 
1916 E. 79th St. Chicago 49, Ill. 


ESsex 
1380 Penobscot Bidg. Detroit 26, Mich. 
WoOodward 2-8242 








INVENTORY SERVICE 
Parts and Accessories 
@ CERTIFIED REPORTS ©@ 


Get the facts now — find out if you are in 
shape for ‘54. Obsolescence and shortages 
can kill profits so don't wait for the year end 
to learn how this department is operating. 


Dealers say our analysis and testing of 
procedures alone worth cost of inventory 


Full time experts. No pick-up part time help. 
Automotive Inventory Service Co. 
10040 Freeland Detroit 27, Mich. WE 3-6445 








CARS FOR SALE 





SOMETHING NEW 
USED CARS DELIVERED 


We have for sale a nice selection of 
fleet leased 1953 Chevrolets, Fords and 
Plymouths in all body styles. These cars 
can be delivered to your door regardless 
of location. Phone or write for informa- 
tion: 


Robinson Auto Rental, Inc. 
229 S$. Hanson St. Philadelphia, Pa. 


1. E. Spatig, Used Car Manager 
Sherwood 8-1500 


AUTO AUCTION 
TIM ANSPACH 


"Midway," Stop 20 
Albany-Schenectady Road 


ALBANY, N. Y. 
(For Dealers Only) 


EVERY MONDAY ... 12 NOON 
Member of N.U.C.D.A. and N.A.A.A., Inc. 





NEW 1954 
CHEVROLETS 


with 
Taxi-cab Equipment 
Priced to move 


Contact Dave Ruby or Ed Frank 


RUBY 


“America’s Largest Chevrolet Dealer” 


1147 W. Jackson, Chicago, Ill., MO 6-8787, MANUFACTURER'S AGENT REQUIRES |! 








SYRACUSE AUTO AUCTION 
(for dealers only) 
Every Thur: — at noon 
We gvarantee s and titles 
Located gn U. S. Route I!, 3% miles south 
of Syracuse suburbs, 2!/2 miles north of junction 
of Routes 20 and I! (Greyhound bus service). 
Auctioneer: A. V. Zogg, Jr. 
Irving C. Mondore, Owner 








DISCOURAGED? 


Don't give up yet. A small ad in the 
Want Ad columns of Automotive News 
can help you locate that hard-to-get 
part—or that experienced service 
manager — or those used cars. 


Send your message across the nation 


through an 
AUTOMOTIVE NEWS WANT AD 





investment with privilege | 


with Chevrolet — for 100-200) 
or southern Michigan. | 


CARS FOR SALE — Sie 


ATTENTION DEALERS ! ! 


SPECIALIZING IN THE SALE OF 
EX-TAXIS 
| Excellent Bodies - Good Motors - Heaters 
Upholstery New 
BUY NOW — LOWEST PRICES EVER | 


1950-1951 | 
Plymouths — Fords — Chevrolets | 
1 to 500 


MORRIS FREEDMAN 
S4th & LINDBERGH BOULEVARD 
PHILADELPHIA 43, PA. 
SHERWOOD 7-1700 








| SARATOGA 7-2300 





CARS WANTED 


Attention Dealers 


| One of the largest automobile and truck | 
| dealers in the middle west wants ‘50 to 
a model Chevrolets, Fords, Plymouths, 
| Pontiacs and Buicks, lots of Cadillacs. As 
near new as possible. We will buy from | 
a truck to a train load. | 


Call 4600, Joplin, Missouri and 
ask for Hi Dollar Joe Burtrum 





OLDSMOBILES 
WANTED 


Wanted — 100 new, 1954 Oldsmobile 


98 sedans, preferably with Frigidaire. 
Also can use super and 88 sedans. 
We transport. Call or wire immediately. 


Don Pierson—Olds Cadillac Co. 
Eastiand, Texas 





AER: SS 
ONE SOURCE FOR 
GM & UMS PARTS | 


JOBBER DISCOUNTS 
as high as 50% on 
UMS parts 


DISCOUNTS INCREASED 
ON BUICK PARTS 
60%, 

(Example: Buick Muffler lists at 
$10.00. Your cost only $4.69) 
Send For FREE CATALOG. One day serv- 


ice. Special cash allowance on Phone 
Orders. All Shipments C.O.D. 


GORDON BUICK 


(formerly Robertson Buick) 
1000 S. Wabash Ave. Chicago 5, Ill. 
WAbash 2-1030 


NASH PARTS AND ACCESSORIES at 
50% of factory cost or entire stock at 
25% of factory cost. Also 32 parts bins 
plus all service equipment of metropoli- 
tan dealer. Write for detailed list. J. 
Jack Fisher, Inc., 4215 N. Broad St., 
| Philadelphia 40, Pa. 

















REBUILT AND BLOCK tested engines— 
Plymouth, Dodge, DeSoto, Chevrolet, 
Ford, Mercury. Crankshaft grinding. 
Competitive prices. Sharp Manufacturing | 
Co., Nelsonville, Ohio. 


| DEALER'S COMPLETE INVENTORY late 
model Ford parts, accessories, tools. Well 
below cost. R. E. Long, Trustee, Box | 
1179, Burlington, N. C. | 


TIRES FOR SALE 





TIRES—NEW FACTORY SECONDS. Black 
| and white sidewall. Truck and passenger. 
Morrie Bloom, P. O. Box 193, Mansfield 

3, Ohio. 
NEW LINES WANTED 





additional lines. Our representation cov- 
ers major oil companies and the automo- 
tive jobber trade in Michigan, Ohio and 
western Pennsylvania. If your product 
requires the efforts of an aggressive sales 
organization, well acquainted with auto- 
motive service merchandising, consider 
this ad. Our efforts are exclusive to the 
above trade. Your inquiries will be given 
prompt attention. Box 3877, c/o Automo- 
| tive News, Detroit 26. 


TRUCKS FOR SALE 
| PARTS PANEL FOR SALE Cheap. 


Mounted on F-600 Coe. Poteau Motor 
Co., Poteau, Okla. 


TOW TRUCKS. For real values see Ruby's 
ad in the May 17th issue. Ruby Chevro- | 
let, 1147 W. Jackson, Chicago, III. } 


FOR SALE 


HOLMES WRECKER 
COE CHEVROLET 


$1800 | 


COMMUNITY CHEVROLET 
200 Broadway MA. 1600 Buffalo, N. Y. 














| at Aptco Auto Auction, 


—_ 


AUTOMOTIVE NEWS, JUNE 14, 1954 


MIDWEST'S LARGEST 


SCHOOL BUS 
AUCTION 


June 18-19, 1954 


Sponsored by 


DAY-BAKER BUSES 
ODESSA, MO. 


Junction Highways 40 and 131 
35 Mi. East Kansas City 


Over 100 New and Used Buses 
To Be Sold 


9 


FOR SALE — 2, 1951 GMC T.G.H. 3101 
buses. 1, 1949 GMC T.G.H. 2708 bus. 
Reason for selling—have ceased opera- 
tions. Buses in nice shape. Fort Crook 
Bus Lines, Bellevue, Nebr. Bellevue 1100. 





NEW AND USED—SCHOOL BUSES 
FOR IMMEDIATE DELIVERY 


1950—White-Wayne—60 passenger 
1949—GMC-Oneida—60 passenger 
1953—Ford B-700—Superior 60 passenger 
1953—Ford B-750—Superior 60 passenger 
1953—Chev.-Wayne—48 passenger 
1953—Dodge-Oneida—60 passenger 
NATIONAL BUS SALES CO., INC. 


101 N. 33rd St. Philadelphia 4, Pa. 
Phone BA 2-7605 





SHOP EQUIPMENT FOR SALE 
FOR SALE — SURPLUS shop equipment. 
Dodge-Plymouth parts. Steel bins. Etc. 
Chambers Motor Co., Inc., 
Grand Blvd., St. Louis 18, Mo. 


FOR SALE—LINCOLN-Mercury sign. In- 








3863 South | 





dividual block letters five foot high. Neon | 


double tubing. Excellent condition. $590 
complete f.o.b. Pueblo. Jackson Chevro- 
let, Pueblo, Colo. 


CHEVROLET VERTICAL 20° neon sign. 
Make offer. Jack Kerns Chevrolet, 
Celina, Ohio. 

ANTIQUE CARS FOR SALE 


FOR SALE: 1912 Buick roadster, right 
hand drive. Condition like new. Can be 
driven anywhere. Best offer. U. S. Mo- 
tors, 1700 Calhoun St., Trenton 8, N. J. 


MISCELLANEOUS 


AUCTION 
100 M.P.H. 


RACE BOAT 
June 16th, 1954 


Will sell at absolute auction to highest 
bidder, ‘'Seabiscuit'’ 266 cu. in. racing Hydro- 
plane. Custom built 16 foot Honey mb 
Hull, one of the lightest and most durable 


in modern design and current competition. | 
| Ford block with 4'' Mercury shaft and bal- 


anced porus John's pistons; best secret cam; 
big valves, ported, baffled, relieved; Hilborn 
fuel injection, 
8,000 Jones Tachometer, 


Keller 140 m.p.h. 


Speedometer; Lauterbach Rudder, Hi John- | 
ston record holding propeller with Best shaft. | 


Luxurious leather safety bucket seat, Naturally 
all the other required latest high speed com- 


| ponents. Raced only once and ran second in| 
| large regatta; complete with level ride low | 


Scintilla magneto; expensive | 





trailer and ready to use. Original cost was | 


| $4,000 in 1951. Will be sold without reserva- 


tion to highest bidder at 2 p.m., June léth, 
19241 Dix-Toledo 
Hwy., U.S.25, Melvindale, Michigan. 


ENGINE REBUILDING — Crankshaft 
grinding and metalizing. John P. Hughes 
Motor Co., Inc., 800 Commerce S&t., 
Lynchburg, Virginia. 
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New Subscription Order 


Send Automotive News to Address Below 
for One Year $8 [|] or Two Years $14 [_] 
| for which check is attached [] or send bill [_] 








RETRO PS Ee ORE IE OR eR EE 
Cor Dealer (7) 
Jobber [) Insurance [] 


Be OF Oi nc ceescdaneee 


AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 


TRADE CONNECTION: 
Truck Dealer [] 


57 





MISCELLANEOUS 


Our New Model 


TOW BARS 


LEAD IN SALES... 
VALUE AND... 
PERFORMANCE 


Meet 1.C.C. Requirements 


MOTO-MATIC 
TOW ® GUIDE 


and 


BRAKE-MOBILE 


TOW « PILOT 


with Automatic Brake 


Cannot Be Matched 
At Any Price 


Write Today For 
Illustrated Catalog 


Factory Sales Division 
PILOT DISTRIBUTING 
COMPANY 


BATTLE CREEK 9, MICH. 
Phone WO 2-5257 All Dept's. 


“Leaders In The Industry" 
Since 1939 


























With BRAKE HOOK-UP 

$ 45 LESS 
ONLY ..°*51 

. . 
COMPLETE with 56] 45 
BRAKE HOOK-UP ........... 
Meets ALL 1.C.C. Requirements! 

Protecto Covers (Tailor Made) 

$1.00, $2.00 & $3.50 
T RRYI) 
CASE with Wheels & Hondies 91 3699 


Automatic Braking 
Meets 1.C.C. Strength Requirements 
Guide Cables and 
—SPECIAL— 
SAFETY CHAINS, set of 2, only....$2.50 
(Add 55c for Padlock with 2 keys) 







QUICK-TOW Bumper- 
to-Bumper Tow Bar 
TRI-KING 3-Point Hook- 
Up Intra-State Tow Bar. 





$42.50 


WE STOCK ALL MAKES 
TOWING EQUIPMENT and PARTS 
FOR AUTOMOBILES and TRUCKS 


TOW BAR SALES CO. 


Exclusive Factory Distributors 
AS NEAR AS YOUR PHONE 
DE 2-0700 AN 3-8888 DO 3-8373 BU 8-7466 
40 So. Clinton St., Chicago 6, Ill. 
























For Quick Results 
Use Automotive News 
WANT ADS 








Manufacturer [] 


Financial [) Supplier [) 


















verses PORCELAINIZE 


Today’s buyers of new cars readily pay the added cost 
of a Porcelainize job. 


One enterprising Dealer proved this to his full satisfaction. 
He Porcelainized 100 new cars before displaying 
them on his sales floor. 


97 out of 100 subsequent buyers willingly paid the added cost 
of a Porcelainize job. 


Make this added profit on every car you sell. You'll find that Porcelainize is interesting 
to talk about and easy ‘to sell. 


Your new cars on display will also be easier to sell. 






Cars that outshine, outsell! 





a 











Millions of car 
owners and car buyers 
\ . know that this 
\ Porcelainize emblem 
\ \ | is positive proof of 
the ultimate in beauty 


- yy, and paint protection. 
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FREEMAN & FREEMAN, INC., DENVER 3, COLORADO 
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